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SINGING  THE  HEART-WARMING  SONG  OF  THE  CITY 


Tony  Weitzel  plays  by  ear  the  rhythm  and  emotional  melody  of 
Chicago.  • 

As  Daily  News  "Town  Crier"  columnist,  he  translates  into  lyric  prose 
the  dynamic  pattern  of  Chicago  that  is  different  every  hour  and  on 
every  street. 

His  beat  is  different  from  the  columnist  who  editoralizes  on  current 
events,  or  the  gossip  columnist,  or  again  the  philosopher-columnist. 

Weitzel  tells  a  daily  story  of  human  relations.  When  he  is  reporting 
a  chat  with  a  Hollywood  visitor,  an  evening  with  a  family  in  the  slums, 
his  own  trip  to  Moscow,  or  the  mood  of  a  six-year-old  heroine  in  a 
hospital,  he  conveys  the  impact  of  persons  on  people. 

"When  you  understand  people,  you  can’t  hate  anybody,"  says  Tony, 
and  when  he  tells  what  makes  much  of  the  town  tick,  he  makes  people 
ashamed  not  to  understand  each  other. 

For  25  of  his  30  years  in  newspapering,  he  has  been  a  columnist 
with  his  finger  on  the  pulse  of  every  stratum  of  city  life. 

CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR.,  PUBLISHER 
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When  it  comes  to  reaching  America’s  most  compact  major  market, 
here  are  the  facts: 

Over  85%  of  Baltimore  families  (1.5  million  people)  live  within 
a  15-mile  radius  of  the  heart  of  downtown,  roughly  the  ABC 
city  zone. 

This  same  compact  area  is  America’s  13th  largest  market.  Here 
an  estimated  92%  of  the  Baltimore  total  retail  sales  are  transacted. 

Contact  with  this  uncommonly  compact  market  can  best  be 
established  with  the  Sunpapers  ...  for  good  reason.  More  than 
88%  of  our  daily  circulation  (77%  of  it  home  delivered)  and  more 
than  82%  of  our  Sunday  circulation  (80%  of  it  home  delivered) 
is  in  Baltimore’s  concentrated,  productive  city  zone. 

The  Baltimore  Sunpapers 

ABC  3121  ISO:  Combined  Morning  and  Evening  415,095— Sunday  320,877 

National  Representatives:  Creamer  &  Woodward,  Inc.— New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott— Chicago,  Detroit 
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Florida  Metropolitan 
Areas  Lead  Nation  In  i 
Wholesale  Sales  Gain 

MIAMI — All  three  of  Florida’s  major 
metropolitan  areas  were  included  in  the  select 
group  of  eight  areas  in  the  nation  which 
showed  increases  in  wholesale  sales  of  more 
than  100  per  cent  during  the  last  decade.  This 
is  revealed  by  a  study  of  Bureau  of  the  Census 
preliminary  figures  on  sales  for  1958  in  ths 
country’s  SO  major  areas. 

Miami  Area  First  in  Nation 
The  Miami  metropolitan  area  ranked  first 
in  the  nation  with  a  339  per  cent  increase  be¬ 
tween  1948  and  1958.  Miami  sales  in  the  latter 
year  totaled  $1,452,964,000. 

Tampa-St.  Petersburg  Third 
The  Tampa-St.  Petersburg  area  ranked 
third  among  all  areas  studied,  with  a  i50  per 
cent  increase.  Sales  for  1958  totaled  |900,- 
059,000. 

Jacksonville  Ranks  Seventh 
With  a  gain  of  112  per  cenf  in  the  10-year 
period,  the  Jacksonville  area  placed  seventh  in 
the  nation  in  rale  of  increase.  Jacksonville 
sales  were  $1.3<0,983,000. 

SO  Metropolitan  Areas  Studied 
The  Bureau  of  the  Census  report  covered 
50  metropolitan  areas  located  throughout  the 
country.  These  areas,  each  with  sales  totaling 
more  than  half  a  billion  dollars,  accounted  for 
65  per  cent  of. the  nation’s  wholesale  trade. 

All  but  one  of  the  areas  studied  showed 
an  increase  in  volume,  but  only  eight  of  them 
passed  the  100  per  cent  mark.  The  three 
Florida  areas  were  in  this  select  group. 
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Iplora-  Choose  your  new  plant  location  scientific* 
larlton  ally.  New  plant  location  booklet  tells  how. 
f  I  Write  Fla.  Developnimt  Commission  for  copy. 


St.  P«f«rsburg  area  ranked  third  <—  and 
to  cover  this  vital  growth  market  you 
MUST  use  the 


l^etersburg  iSimes 

rcoeiDA-t  tiST  MfwsrAMs 


lot, 204  daily  paid  circula¬ 
tion  concantratad  whor*  solas 
ora  ntodal 

Write  •  phene  -  wire  or 
better  still  visit  vs  for 
detailed  market  dote. 


EDITOR  &  PUBLISHER  CALENDAR 

OCTOBER 

1-2 — Seventh  Newspaper  Circulation  Managers'  School,  University  of  Kan¬ 
sas,  Lawrence. 

1- 2 — South  Dakota  AP  Managing  Editors  Association,  Mitchell,  S.  D. 

2- 4— Interstate  Circulation  Managers  Association.  Benjamin  Franklin  Hotel, 

Philadelphia. 

2  4  Advertising  Federation  of  America,  seventh  district  convention,  Chat¬ 
tanooga,  Tenn. 

3- 4— New  England  Newspaper  Advertising  Executives  Association,  Parker 

House,  Boston,  Mass. 

6- 8 — Interstate  Advertising  Managers  Association,  Castleton  Hotel.  New 

Castle.  Pa. 

7- 8— University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor. 

8 —  Hoosier  State  Press  Association,  Typographical  Clinic,  Sheraton-Lincoln 
Hotel,  Indianapolis. 

9—  Colorado  AP  news  executives.  Brown  Palace  Hotel,  Denver. 

9-11 — Mid-Atlantic  Circulation  Managers  Association,  41st  convention, 
Poinsett  Hotel,  Greenville,  S.  C. 

9-11 — Ohio  Circulation  Managers  Association,  Pick-Fort  Hayes  Hotel, 
Columbus,  Ohio. 

9-1 1— California  Circulation  Managers  Association,  Ramingo  Hotel,  Santa 
Rosa,  Calif. 

11- 14 — New  England  Associated  Press  News  Executives  Association,  Eastern 
Slope  Inn,  North  Conway,  N.  H. 

12- 15— Southern  Regional  Workshop,  National  Newspafjer  Promotion  Asso¬ 
ciation,  Phoenix  Hotel,  Lexington,  Ky. 

13- 14— World  Newspaper  Forum,  Los  Angeles. 

13-14— Advertising  Media  Credit  Executives  Association,  Sheraton  Towers 
Hotel,  Chicago. 

13- 15— Pennsylvania  Newspaper  Publishers  Association,  Penn  Harris  Hotel, 

I  Harrisburg,  Pa. 

14—  California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe,  San  Francisco. 

14-15— Northwest  Daily  Press  Association,  Hotel  Normandy,  Minneapolis, 
Minn. 

14-15— Missouri  Press  Association,  convention,  Statler-Hilton  Hotel,  St. 
Louis,  Mo. 

14-15— Michigan  UPl  Editors,  Sheraton-Cadillac  Hotel  and  Cobo  Hall, 
Detroit. 

14- 16 — Inter  American  Press  Association.  Hotel  Tequendama,  Bogota, 
Columbia. 

15—  Pennsylvania  AP,  Penn  Harris  Hotel,  Harrisburg. 

15-15— South  Carolina  AP  News  Council,  Charleston. 

15- 22 — National  Newspaper  Week. 

16- 17 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Hotel  Syra¬ 
cuse,  Syracuse,  N.  Y. 

16-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16- 19— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Statler- 
Hilton,  Detroit. 

17 —  New  England  Newspapers  Advertising  Bureau.  Statler-Hilton  Hotel, 
Boston. 

17- 18 — New  York  State  Associated  Press  Association,  Sheraton-Ten  Eyck 
Hotel,  Albany. 

18 -  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel. 
Boston,  Mass. 

19- 21— Audit  Bureau  of  Circulations,  Biltmore  Hotel,  New  York  City. 
21— Oregon-Washington  Associated  Press  Members,  Portland,  Oregon. 

.  21-22 — Nebraska  AP,  Strategic  Air  Command,  Omaha, 
i  22-23 — North  Dakota  AP  newspapers.  Devils  Lake,  N.  D. 

1  23-26 — National  Newspaper  Promotion  Association,  Central  Region,  Shera¬ 
ton  Towers  Hotel,  Chicago. 

25— Connecticut  AP  Circuit  annual  Fall  meeting.  New  Haven  Register 
Building. 

25-26 — Iowa  AP  Managing  Editors  dinner,  Des  Moines  Club,  and  meeting. 
Holiday  Inn  South,  Des  Moines. 

29-30 — Illinois  Mechanical  Conference,  St.  Nicholas  Hotel,  Springfield. 
29-30 — Ohio  Associated  Press  Society.  Middletown. 

NOVEMBER 

3-5— Public  Relations  Society  of  America,  13th  National  Conference,  Con¬ 
rad  Hilton  Hotel,  Chicago. 

10-12 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Wenatchee,  Wash. 

10- 12 — National  Editorial  Association,  75th  Diamond  Jubilee  meeting  and 
Advisory  Council  Sessions,  Leamington  Hotel,  Minneapolis.  Minn. 

1 1 —  California  Newspaper  Advertising  Executives  Association.  Leopard 
!  Cafe,  San  Frar>cisco. 
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ahead ! 


Henry  Shapiro  listens. 


One  thing  is  to  get  a  story.  Another  is 
to  get  it  back  to  the  office. 

To  get  the  Summit  story,  UPI  had 
prize-winning  correspondents  on  the 
scene  —  more  than  once  the  only  press 
association  reporters  there. 

To  get  it  back,  UPI  had  mobile  FM 
transmitters  flown  in  and  tested  in 
advance.  They  worked  where  other 
methods  failed. 

There  was  the  know-how  of  a  special 
multilingual  staff  made  up  of  such  stars 
as  Henry  Shapiro,  dean  of  Moscow  cor¬ 
respondents  and  UPI’s  manager  there 
since  1939,  Aline  Mosby,  Bruce  Munn, 
Francis  McCarthy,  Stewart  Hensley, 
Ralph  Teatsorth,  and  Jack  Fox. 

The  payoff  came  when  the  news  began 
breaking,  and  UPI  news  and  pictures 
began  moving,  often  editions  ahead. 


Bill  Sauro  shoots. 


Bruce  Agnew,  Ed  McCarthy  feed  color. 


A  UPI  MAN 
IS  AT  THE  SCENE 


Aline  Mosby,  JKk  Smith  report. 


Over  the  jjast  ten  years  TojM-ka.  Kan.,  has  exjM-ri- 
enced  one  of  the  ureatesi  peicentanes  of  ^lowth  of 
anv  city  in  the  Midwest.  .Xnd  tlie  C’apital- lournal 
have  more  than  kejjt  itace. 


THE  TOPEKA  DAILY  CAPITAL 
THE  TOPEKA  STATE  JOURNAL 
THE  SUNDAY  CAPITAL-JOURNAL 
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Budding  sports  writers  flood  working  sports  writers  with 
questions  about  their  lives  of  glamor  (and  drudgery),  often 
overlooking  the  parenthetical  and  major  part  of  the  assign¬ 
ment.  Sports  Writer  Matt  Zabitka,  Chester  (Pa.)  Daily  Times, 
observes: 

**The  future  Dan  Parkers  and  Damun  Runyons  envision  a  sports 
writer  as  one  who  spends  most  of  liis  lime  ealinK  caviar  at  ban¬ 
quets,  ringsidiuK  at  all  sportinfr  events,  liobnubbinK  with  all  the 
bif{  wheels,  coming  and  going  whem-ver  and  wberever  be  pleases 
and,  in  general,  getting  paid  a  good  salary  for  having  what  amounts 
to  a  real  ball.” 

Mr.  Zabitka  reports  his  hours  (7  a.m.  to  3  p.m.)  are  good, 
but  points  out  that  the  sports  writer  must  be  prepared  to 
accept  telephone  calls  at  home  at  all  off  hours,  seven  days  a 
week.  He  must  be  prepared  to  talk  shop  at  sports  banquets,  to 
cover  countless  team  and  league  meetings  at  night,  to  face  the 
wrath  of  coaches,  to  cajole  disappointed  parents.  After  listing 
these  and  many  more  services  the  sports  writer  performs  for 
the  paper  and  community,  Mr.  Zabitka  happily  confesses: 

”We  love  the  phone  calls,  the  banquet  invitations,  the  covering 
of  meetings  and  games,  and  all  that  goes  with  sports  writing.  We 
wouldn't  have  it  any  other  way.” 

— Story  sequence:  The  Column  on  April  4,  1959,  reported 
that  Walter  Froehlich,  Buffalo  Courier-Express  reporter,  and 
his  wife,  a  pathologist  and  a  native  Filipino,  had  concluded 
a  10-week  around-the-world  trip.  The  item  was  read  by  .Alice 
Towsley,  editor  of  the  new  magazine.  Doctor's  Wife,  and  a 
former  reporter  for  the  Honolulu  Advertiser,  Idaho  State  Jour¬ 
nal,  Paterson  (N.  J.)  Morning  Call,  New  York  Herald  Tribune. 
Result:  A  humorous  article  by  Mr.  Froehlich  in  the  current 
issue  of  the  magazine  under  title:  “I  Wooed  and  Won  a  Lady 
,M.D. — Confessions  of  a  Doctor’s  Husband.”  .  .  .  Betty  Yarmon 
is  co-founder,  along  with  Public  Relations  Aids,  Inc.,  of  “PRaids’ 
Party  Line.”  a  weekly  newsletter  attempting  to  bridge  the  gap 
between  editorial  office  and  public  relations  office.  It  details 
latest  editorial  opportunities  in  which  public  relations  practi¬ 
tioners  can  be  useful.  Mrs.  Yarmon,  wife  of  Morton  Yarmon, 
associate  managing  editor  of  Parade  and  formerly  with  the 
Netv  York  Times  and  New  York  Herald  Tribune,  has  been 
praised  by  editors  and  writers  seeking  material  speedily  and 
by  PR  people  who  learned  of  new  opportunities  where  they 
could  be  helpful  to  a  publication  or  radio-TV  and  to  their  client. 
PR  people  subscribe  through  Public  Relations  Aids  (E&P,  Feb. 
6,  page  50)  and  editors  pass  along  their  editorial  needs  to 
Betty  Yarmon  (165  E.  66th  St.,  New  York  21). 

— ^The  Marathon  (Fla.)  Florida  Keys  Keynoter  headlined  the 
storm:  “The  Donna  Shore  Show  Or  The  ’(^ne  Of  1960.”  The 
Ogden  Utah  Standard-Examiner  headlined  Mr.  K's  harangue: 
“Horse  Play’s  The  Thing— N.  Y.  Balcony  Scene:  A  Ham  on  Wry.” 
.A  (^stro  story  was  headed:  “Bewhiskered  Cuba  Chief  Quits  Man¬ 
hattan  Hotel  In  A  I.ather.”  Joe  Stoekseth,  composing  room  poet 
“lariat”  of  the  same  paper,  punched  out  a  lino-o-type  rhyme: 
SSsshh,  SSsshh,  said  the  candidate  on  a  visit 


The  men  responsible  for 
good  plant-city  relations 
read  The  Wall  Street  Journal 
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TTie  Hudson  County,  NJ.  Market  and  its  dominant 
newspaper,  The  Jersey  Journal,  are  fully  comparable 
to  many  of  Americans  largest  markets  and  news¬ 
papers  when  it  comes  to  food  advertising  —  as 
revealed  by  Media  Records  Retail  Grocery  Adver¬ 
tising  linage.  .  .  . 


CHICAGO  TRIBUNI 


CLEVELAND  NEWS 


BALTIMORE  NEWS-POST 


1,424,323 


PHILADELPHIA  INQUIRER  742,54S 


DETROIT  FREE  PRESS _ 73B,629  | 

CHKAOO  SUN  TIMES  591,312 
BOSTON  AMERICAN  SB  1,1 65 

Source:  Media  Kecords,  1959 


We  are  sorry  if  our  last  advertisement  in  E  &  P  upset 
you.  We  did  not  mean  to  say  The  Jersey  Journal  carries 
MORE  daily  retail  grocery  advertising  than  ALL  7 
N.  Y.  Metropolitan  newspapers  combined.  We  did 
mean  to  say  The  Jersey  Journal  carried  more  daily  retail 
grocery  lineage  in  1959  than  any  1  N.  Y.  newspaper; 
MORE  THAN  the  N.  Y.  Journal  American  (1,180,253), 
MORE  THAN  the  N.  Y.  Daily  News  (688,848),  MORE 
THAN  the  N.  Y.  World  Telegram  and  Sun  (591,949), 
MORE  THAN  the  N.  Y.  Times  (110,948),  MORE  THAN 
the  Herald  Tribune  (127,666),  MORE  THAN  the  Daily 
Mirror  (543,719),  MORE  THAN  the  N.  Y.  Post  (811,503). 


THE  JERSEY  JOURNAL 


JERSEY  CITY.  NEW  JERSEY 


Represented  Nationally  by  MALONEY,  REGAN  &  SCHMITT 


editorial 


Conspiracy  Against  Advertising 

A  number  of  advertising  executives  have  spoken  out  in  recent  weeks 
against  the  “conspiracy”  in  Washington  to  undermine  marketing 
techniques,  particularly  advertising.  We  are  not  sure  it  is  a  conspiracy 
— it  sounds  to  us  more  like  a  lot  of  unrelated  individuals  sounding 
off  on  a  subject  which  they  do  not  understand.  But  w’e  are  delightetl 
to  see  leaders  in  the  advertising  profession  stamling  up  and  fighting 
back  at  a  threat  which,  if  successful,  couhl  untlerniine  an<l  destroy 
our  economy. 

The  misguided  people  in  important  Washington  jx>sitions — taking 
their  cues  from  some  short-sightetl  ivory-tower  etlucators  who  call 
themselves  either  historians  or  philosphers — <lo  not  have  the  slightest 
concept  of  what  advertising  is,  what  it  does,  anti  what  it  means  to 
the  economy  of  this  country.  They  do  not  realize  that  advertising 
keeps  the  nation’s  factories  running,  the  pipelines  of  supply  full,  and 
the  retail  stores  humming.  They  talk  about  advertising  forcing  {people 
to  buy  tilings  they  do  not  need  and  do  not  want — a  concept  that  is 
completely  foreign  to  any  adman  with  any  sense.  Advertising’s  role 
is  an  informative  one  an<l  the  high  standanl  of  living  enjoyetl  in 
this  country  is  the  tlirect  result  of  manufacturers  meeting  a  con¬ 
sumer  demand  with  constantly  improved  products  and,  above  all, 
informing  the  consumers  through  advertising  of  their  availability 
at  low  cost. 

We  are  happy,  as  we  said,  to  see  some  leaders  in  advertising  joining 
the  fight  against  such  ignorance.  More  of  them  should  sfieak  u|j — 
not  because  their  own  ox  is  being  gored  but  because  this  stupid 
thinking  can  destroy  us. 

But  advertising  needs  help  to  combat  the  fuzzy  thinking  that  has 
turned  “Madison  Avenue”  into  a  dirty  word.  It  needs  help  from 
every  medium  that  is  vocal  enough  to  express  itself.  Only  in  that 
way  can  the  consumer  learn  what  his  own  stake  is  in  advertising, 
what  it  means  to  him,  what  he  stands  to  lose  without  it. 

More  than  that  advertising  needs  a  “friend  at  court.”  It  needs 
the  help  and  influence  of  |x;ople  in  industry  and  government  who 
know  the  facts  and  whose  opinions  are  respected  in  high  places.  The 
destructive  anti-advertising  forces  must  be  met  head  on  and  counteretl 
before  they  inflict  irreparable  damage. 


Challenge  to  Freedom 

A  state  court  in  Montgomery,  and  a  federal  court  in  Birmingham. 

Ala.,  have  ruled  that  suits  against  the  New  York  Times  can  be 
tried  in  that  state.  The  basis  for  these  rulings — the  reason  for  de¬ 
claring  that  the  newspaper  “does  business”  in  that  state  and  there¬ 
fore  is  subject  to  court  action  there — is  that  the  Times  assigned  a 
reporter  to  work  there.  It  is  not  that  the  rejxirter  wrote  anything 
while  there  (although  his  articles  are  the  basis  of  the  suits).  The 
physical  presence  of  the  reporter  on  assignment  has  been  judged  suf¬ 
ficient  to  warrant  trial  in  .\labaina. 

The  dangers  of  this  legal  reasoning  should  be  obvious  to  every 
editor  and  publisher.  We  agree  with  the  Chicago  Tribune  which 
said  this  week:  “These  are  the  most  imjx>rtant  challenges  to  freedom 
of  information  to  have  risen  in  many  years.  We  hope  the  members 
of  the  American  Society  of  Newspapter  Editors  and  the  .\merican 
Newspapx-r  Publishers  Association  will  not  fail  to  see  the  threat.” 


.4nd  he  spake  a  parable  unto  them  to 
this  end.  that  men  ought  always  to  pray, 
and  not  to  faint.— Luke,  Will;  1. 
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"DRAW!" 

Cravrford,  Newark  (N.J.)  Evening  News 


"QUIT  SHOVIN'!" 

CrockeH,  Washington  (D.C.)  Evening  Star 


letters 


ALTO  ADS 

I’m  sure  you  have  had  numerous  com¬ 
ments  on  the  ATAM  story  page  56,  Aug. 
13. 

Mr.  Lehman  seems  to  be  using  the  old 
method  of  answering  an  accusation  (de¬ 
ceptive  advertising)  with  another  accusa¬ 
tion  (it’s  the  fault  of  the  newspaper). 

As  a  matter  of  fact,  the  errors  in  this 
statement  are  so  obvious  that  they  will 
undoubtedly  receive  only  superficial  ac¬ 
quiescence  from  the  automotive  trade 
members. 

As  to  the  resolution  passed  by  the 
group  .  .  .  what  could  possibly  be  wrong 
with  the  placement  of  new  car  copy  in  the 
classified  columns  of  the  daily  newspaper? 
Elimination  of  new  car  copy  won’t  help 
elevate  the  character  of  the  ads  and  it 
certainly  won’t  help  the  ATAM  members 
move  automobiles. 

It  should  he  obvious  that  the  only  effect 
this  could  have  would  be  to  injure  the 
selling  ability  of  the  dealer  by  shutting 
off  one  of  his  most  powerful  selling  tools 
.  .  .  the  classified  columns  of  his  daily 
newspaper. 

R.  E.  PlFER 

Sandusky  (O.)  Register. 


I  wonder  if  a  look-see  through  the  lower 
half  of  his  bi-focals  wouldn’t  reveal  that 
culprit  to  be.  shockingly  enough,  one  of 
his  own  prodigal  sons.  It’s  an  (^ds-on  bet 
that  it  isn’t  one  of  our  boys. 

Ivan  R.  Hesson 
Tiffin  (O.)  Advertiser-Tribune. 


"ONE  SIDE,  FATSO!" 
Slogaff,  New  York  Mirror 


•aturM, 
ilip  N. 
•rKtinq 
ng  Mid 
irketing 
I,  Janat 


We  are  shocked  and  resent  the  state¬ 
ments  made  at  the  Automotive  Trade  As¬ 
sociation  Managers  meeting  recently  that, 
‘classified  advertising  is  a  real  enemy  to 
automotive  advertising.’  We  can’t  believe 
that  this  is  the  consensus  of  opinion. 

If  these  dealers,  as  they  say,  are  ‘in¬ 
jured’  by  unrealistic  copy  created  by 
classified  solicitors,  then  they  are  letting 
the  solicitor  do  ALL  thedr  work  for  them. 
And  if  they  are  able  to  recognize  copy 
and  lay-out  as  detrimental  to  their  business 
when  attending  a  Trade  Meeting  .  .  .  why 
then  did  they  not  discover  this  ‘detrimental 
copy’  at  their  desks  before  the  ad  was 
inserted?  We  have  tried  for  years  to  get 
the  dealer  to  write  copy  for  his  ads  as 
he  would  talk  to  his  prospects. 

Ri'th  Welling 

Sidney  (O.)  Daily  News. 


Union  GOP  Plans  Ike  Party  and  ‘Pat 
First  Lady’  Week.  —  Sunbury  (Pa.) 
Daily  Item. 


laiMqtr, 
in  Man- 
1  Maa- 
)iractM, 
lanagar, 
rarKfing 


Crime  Down  But  Murder  Up  in  City. 
■  Indianapolis  (Ind.)  Times. 


Wrong  Man  Murdered  At  Minden 
Monday.  —  Fayettci'ille  (W.  Va.)  State 
Sentinel. 


Miss  Dumas  Receives  Habit  of  Sisters. 
■  Fort  Covington  (N.  Y.)  Sun. 


lid- Well 
\dver+i$- 
antativa; 


Intercourse  Summer  Jubilee.  —  New 
Holland  (Pa.)  Clarion. 


Walker’s  Dam  Bass  Biting.  —  Rich¬ 
mond  (Va.)  Times-Dispatch. 


We  wonder  if,  in  venting  his  spleen  on 
the  lowly  classified  solicitor,  Mr.  E.  John 
Lehman,  of  Akron.  Ohio,  wasn’t  prompted 
by  a  conscience  painfully  stung  by  the 
long  and  continued  employment  of  hair- 
raising  superlatives  and  grossly  exag¬ 
gerated  claims  on  the  part  of  members  of 
his  own  profession. 

The  real  enemy,  "the  classified  man.’’ 
takes  Mr.  Lehman’s  condemnation  in  his 
stride.  His  basic  training  has  equipped 
him  to  play  the  roll  of  "shock  absorber” 
and  “straw-dummy”  to  his  client,  but  be 
the  first  guy  in  the  field  to  discourage 
phony  or  deceptive  advertising;  to  turn 
thumbs  down  on  wheeling  and  dealing; 
and  to  plug  for  a  sales  pitch  that  doesn't 
underrate  the  intelligence  of  his  news¬ 
paper’s  readers — or  deceive  them. 
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When  background  data  is  needed  for  an  article  or 
editorial,  are  you  apt  to  be  faced  with  a  long-drawn- 
out  search  for  the  facts? 

Chances  are,  the  wanted  dates,  names  and  other 
details  are  right  in  The  New  York  Times  Index. 
It’s  a  wonderful  “self-starter”  to  have  handy  when 
a  news  research  chore  comes  up.  No  matter  what 
topic  you  are  delving  into.  The  Index  gets  you  off 
to  a  fast  start  and  on  your  way  to  an  early  finish. 

In  both  the  semi-monthly  issues  of  The  Index  and 
the  Cumulative  Annual  Volume,  the  news  is  or¬ 
ganized  under  thousands  of  alphabetically  arranged 
headings  that  identify  places,  organizations,  per¬ 
sons  and  all  kinds  of  events  and  activities.  Under 
each  heading,  the  developments  are  listed  and 
sumynarized  in  chronological  order. 


you  get  the  dates,  page  numbers  and  column  num¬ 
bers  that  you  need  if  you  want  to  quickly  find  the 
full  story  in  your  file  of  The  New  York  Times.  The 
dates,  of  course,  enable  you  to  use  The  Index  in 
tracking  down  stories  that  ran  in  your  own  news¬ 
paper  and  in  other  publications. 

If  you  have  not  been  using  The  New  York  Times 
Index,  why  not  give  it  a  trial?  For  only  $50,  you 
can  have  either  a  year’s  subscription  to  the  twice- 
a-month  Index,  or  a  copy  of  the  recently  published 
1959  Annual  Volume.  If  you  order  them  both  at 
once,  you  get  a  combination  price  of  $85  on  the 
complete  service. 

In  saving  your  staff  so  much  time,  the  investment 
will  pay  off  handsomely.  Send  your  order  today. 

THE  NEW  YORK  TIMES  INDEX 

229  West  iSrd  Street,  New  York  36,  N.  Y. 


And  with  each  skillfully  written  news  summary 


Every  Saturday  Since  1884 
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^  UN’s  Press  Office  Meets 
Challenge  with  Ingenuity 

Amid  Necessary  Restrictions 
System  Gives  a  Break  to  All 


By  Bob  Warner 

To  news  correspondents  at  the  sembly,  with  its  roster  of  visit- 
United  Nations  a  little  blue  card  ing  presidents  went  into  its 
with  a  diagonal  black  stripe  second  week  of  meetings,  the 
across  it  was  like  the  pot  of  UN  was  still  jammed  with  cor-  ..  ^  -i.  i. 

gold  at  the  end  of  the  rainbow  respondents  and  the  world  fo-  °  ^  press—  •  P 

Sd  just  as  a^arce.  This  was  the  rum's  Press  Services  Division  the  world  press-got  ^ery  ad-  teen  ^ugM  to  the  UN  by 
press  pass  which  permitted  a  continued  to  meet  the  myriad  “''""I' 

newsman  to  go  down  to  the  complications  in  press  coverage 
second  floor  of  the  Headquarters  with  frequent  changes  in  the 


ents  here  than  ever  before  in 
history,  augmented  by  an  army 
of  security  people.  Remember, 
if  Premier  Khrushchev,  for  in¬ 
stance,  just  goes  to  the  men’s 
room,  a  phalanx  of  security  men 
follows  him.  Under  these  condi¬ 
tions  we  couldn’t  let  an  un¬ 
explained.  “But  then  we  never  limited  number  of  people  roam 
had  such  a  problem  in  its  degree  over  the  place.” 
of  complexity.  It  wasn’t  that  This  danger  of  overcrowding 
we  were  afraid  of  the  press  or  was  well  illustrated  by  an  in- 
what  they  would  do.  It  was  just  cident  which  occurred  during 
a  question  of  numbers.  the  Soviet  Chairman’s  speech  in 

“There  were  too  many  corre-  the  Assembly.  Shortly  before  he 
spondents,  too  many  delegates  began  speaking  it  was  an- 
and  assistants  'o  delegates,  se-  nounced  that  copies  of  his  mara- 
curity  people  and  what  have  you.  thon,  70-page  address  would  not 
We  had  to  prevent  overcrowding  be  available  until  16  minutes 
and  jam-ups  and  at  the  same  after  the  Premier  took  to  the 


Building  and  gain  entry  to  one  ground  rules  and  pass  systems, 
of  the  most  important  news  Matthew  Gordon,  assistant 
areas  in  current  world  history:  director  in  charge  of  UN  Press 
the  lounges  frequented  by  UN  Services,  calls  this  sort  of 
delegates  and  chiefs  of  state  broken  field  running  “an  evolu- 
from  countries  all  over  the  globe,  tionary  process  of  planning” 
It  is  a  tribute  to  the  planning  which  creates  the  skeleton  for 
and  ingenuity  of  the  UN’s  Press  a  manageable  method  of  opera- 
Ser\’ices  Division  that  despite  tion  while  simultaneously 


antage  in  covering  the  story. 

“This  overcrowding  could  be  ous  sections  had  yet  to  be 
serious,  however.  There  are  stapled  together.  "ITie  copies 
more  delegates  and  correspond-  (Continued  on  page  61) 


Khrushchev  Story  Gets 
Normal  Play  in  Papers 


Scanning  of  newspapers  from 
all  over  the  country  on  Hota- 
the  fact  only  100  of  these  passes  leaving  it  elastic  enough  to  meet  ling’s  stand  at  Times  Square 


for  the  past  two  weeks  gave  fair 
evidence  of  what  might  be  con¬ 
sidered  a  “normal”  play  to  the 
news  created  by  Premier 
Khrushchev’s  appearance  with 
other  heads  of  state  at  the 
United  Nations. 

The  regular  checkup  of  news¬ 
papers  by  Robert  Price  of  the 
Associate  Press  staff  confirmed 
this  observation.  He  looked  at 


were  made  up,  a  flexible  oper-  new  problems  as  they  arise, 
ating  system  insured  their  use  by  f  u  ir 

hundreds  of  correspondents.  Expert  siafl 

The  syndicated  columnist  These  UN  press  officials  have 
Marquis  Childs,  for  instance,  proven  they  know  their  business, 
roamed  delegates’  lounges  wear-  Men  like  Mr.  Gordon;  his  im- 
ing  a  blue  card  identifying  him  mediate  superior.  Wilder  Foote, 
as  a  member  of  the  Yugoslav  director  of  Press  Publications 
press.  Alan  Drury,  covering  for  and  Public  Services;  David  Ex- 
Reader's  Digest,  carried  a  Dan-  ley.  Press  Accreditations  Officer; 
ish  press  card  while  the  New  Norman  Ho,  chief  of  the  UN’s 

York  Herald  Tribune’s  Marguer-  central  news  desk;  Oscar  Faura,  ^7®  of  papers  pub- 

itte  Higgins  borrowed  a  Cana-  Press  Liaison  Officer,  and  Luis  Hsh^  on  the  days  when  the 

dian  pass  from  a  Toronto  Moreno  Verdin,  acting  director  Soviet  leader’s  arrival  in  New 

paper’s  reporter.  of  the  UN’s  Mexican  Informa-  York  was  fresh  news  and  con- 

tion  Center,  had  to  make  com-  duded  that  “newspapers  in  the 
Checking  Passes  pjg^  oftentimes  unpopular  ^ 

Oritrinallv  these  nasses  were  decisions  under  heavy  pressures  ^  silence  around  ‘K  s  visit. 
nontSerabte  ZZ  f™-  >!>.  world.wid7 Only  four  of  the  papers  seen  by  Cuba. 

instructed  to  check  names  and  While  individual  newsmen  only 
newspapers  shown  on  both  the  had  to  worry  about  coverage  for 

second  floor  passes  and  the  pass-  their  particular  organizations, 

port  type  identity  cards  all  the  UN  was  faced  with  the  prob- 

correspondents  needed  just  to  lem  of  insuring  the  fact  the  UN**seMion  biiTnot  “toIu^* 

enter  the  Secretariat  building,  press  around  the  globe  was  ^fter  column  of  deceitful,  raw 
Midway  in  the  week,  however,  ^sidy  represent^.  Ite^rictions  propaganda  accompanied  by 
UN  press  officials  ruled  the  I'^d  to  be  placed  on  the  sheer  distasteful  pictures.” 
passes  could  be  interchangeable  number  of  correspondents  who  Many  readers  of  the  New 
and  instructed  guards  not  to  wanted  to  cover  the  Assembly  Rochelle  (N.  Y.)  Standard-Star 
check  them  against  other  cards.  there  were  thousands— in  didn’t  quite  know  what  to  make 

In  this  way,  many  more  news-  order  to  guarantee  the  principle 
men  got  a  crack  at  the  vital  of  representative  or  regional 
lounge  information  center  than  coverage. 

preciously  had  been  thought  “We  have  never  limited  the 
possible.  press  before  in  any  way,  in  any 

As  the  15th  UN  General  As-  other  Assembly,”  Mr.  Gordon 


editors  for  their  unusual  dis¬ 
play. 

“We  think,”  said  Mr.  Miller, 
as  he  called  a  halt  to  publishing 
letters  after  several  days,  “that 
most  of  our  readers  were  either 
shocked  or  plainly  surprised  be¬ 
cause  we  haven’t  done  this  kind 
of  thing  before.” 

The  veteran  editor  of  the 
Westchester  daily  said  he  was 
on  vacation  at  the  time  of  the 
headline.  He  declined  to  assign 
credit  for  the  idea  to  any  one 
individual  on  the  staff. 

The  New  York  Mirror  said  it 
had  received  hundreds  of  plau¬ 
dits  for  its  display  of  an  Ameri¬ 
can  flag  on  the  front  page  the 
day  Fidel  Castro  arrived  from 


Mr.  Price  put  the  story  below 
the  fold 

The  Stockton  (Calif.)  Record 


A  public  feeling  that  news¬ 
papers  should  not  have  given  a 
big  play  to  the  UN  gathering  of 


told  its  readers  it  would  print  Communist  chiefs  persisted.  The 
the  “real”  news  emanating  from  wire  services  and  other  news 

organizations  said  they  had 
been  swamped  with  letters  urg¬ 
ing  a  blackout  of  the  Red 
leaders. 

A  prominent  Republican, 
Senate  Leader  Walter  J.  Ma¬ 
honey  of  Buffalo,  speaking  to 
the  New  York  State  Publishers 
Association,  criticized  newsmen 
for  creating  news  by  laughing 
and  joking  with  Khrushchev  in¬ 
stead  of  merely  reporting  his 
speeches  and  activities. 


of  this  banner  line:  NIKITA, 
(picture  of  a  rat),  SCURRIES 
ASHORE.”  Editor  Elmer  H. 
Miller  said  the  first  telephone 
calls  complimented  the  paper  but 
later  many  letters  assailed  the 
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World  Press  at  the  UN 


Japanese  reporters  discuss  extraordinary  General  Assembly  story  in 
working  press  area. 


: 

M 

Murray  Kempton  of  the  New  York  Post  makes  a  selection  from  the  UN 
documents  rack. 


* 


✓ 


Jamas  B.  (Scotty)  Reston  of  the  New  York  Times  puffs  on  his  pipe  while 
talking  a  point  with  Henry  Brandon  of  the  London  Sunday  Times. 


In  a  moment  of  relaxation  in  the  press  lounge,  John  Beal  of  Time 
magazine  checks  a  source  of  information. 
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All  pictures 
by  Bob  Warner  of 
E&P  staff 


4*  Carl  Rowan  of  the  Minneapolis 
Star  &  Tribune. 


In  Reuters  office;  Mike  Littlejohns, 
chief  UN  correspondent,  at  the 
typewriter;  Julian  Bates,  news  ex¬ 
ecutive,  poring  over  a  speech. 


The  man  with  the  longest  name— 
Krishnamachari  Balaraman,  corre¬ 
spondent  for  the  Hindu,  Madras — 
has  a  brief  chat  with  Matthew 
Gordon,  UN  press  Services  officer. 


Harrison  Salisbury  of  New  York 
Times  tracks  down  a  sidebar  story 
in  an  outdoors  meeting  with  UN 
delegates. 


Edward  Ellis  of  the  New  York 
World-Telegram  &  Sun. 


Rex  Davis,  correspondent  for  the 
Anglican  of  Sydney,  Australia. 


Covering  the  UN  talkathon  via  closed  circuit  television:  Left  to  right — 
Maxine  Harrison,  correspondent  for  Mexican  dailies;  Moses  Moskowiti, 
representing  the  Consultative  Council  of  Jewish  Organizations;  and 
Margo  Wolf,  for  Maccabi,  weekly  newsmagazine  of  Switzerland. 


Harold  Hutchinson  of  the  London  Daily  Herald  and  Gennadi  Shiskin, 
Washington  correspondent  for  TASS. 


Exhausted  teleprirrter  operator  in  TASS  office,  Rudy  Israel  steals  a  nap, 
in  traditional  press  fashion,  while  the  Soviet  Premier  gees  about  making 
more  copy. 

11 


At  left,  Paul  Ward  of  the  Balti¬ 
more  Sun  turns  the  tables  on  a 
CBS  newsman  and  interviews 
Walter  Cronkite. 
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Fake  Rape 
Story  Stirs 
Editor  Feud 


St.  Louis 

A  newspaper  feud  smoldered 
beneath  the  headlines  of  an  un¬ 
usual  news  situation  here  this 
week. 

As  police  coped  with  a  high 
incidence  of  forcible  rape,  a 
young  white  woman  told  a  re¬ 
volting  story  of  having  been 
criminally  assaulted  by  five 
Negroes. 

Editors  of  the  Globe  Demo¬ 
crat  and  Post  Dispatch  received 
many  calls  and  letters  from 
what  the  Globe  described  as 
“bitterly  angry,  resentful  and 
frankly  scared  folk.”  A  reward 
fund  leading  to  the  capture  of 
the  “culprits”  grew  rapidly. 

The  Globe  gave  heavy  play  to 
the  woman’s  story  and  the  pub¬ 
lic  indignation  while  the  Post 
Dispatch  played  it  straight  with 
developments  from  day  to  day. 
After  nearly  a  week,  the  police 
broke  down  the  young  woman’s 
story  and  she  confessed  it  was 
all  a  hoax — that  she  had  actu¬ 
ally  spent  two  nights  with  a 
coast  guardsman  in  a  vacant 
house  after  they  had  visited 
taverns. 

(lallH  for  Punishment 

In  an  editorial,  the  Globe 
called  on  police  to  punish  this 
young  woman  “to  the  limit”  for 
what  she  had  done,  because  the 
incensed  reaction  she  touched 
off  could  have  had  dangerous 
results. 

The  young  woman  was 
charged  wdth  making  a  false 
report  of  a  law  violation  to 
police,  a  misdemeanor. 

The  Post  Dispatch,  which 
was  severely  criticized  last  year 
by  the  Globe  for  exposing  an 
early  jail  experience  of  a  busi¬ 
ness  man,  explained  in  an  edi¬ 
torial  why  it  had  treated  the 
whole  episode  “with  reserve”. 
The  police,  it  said,  should  have 
raised  a  warning  signal,  know¬ 
ing  she  was  in  hysteria  and  that 
there  was  no  positive  medical 
evidence  of  rape. 

“We  doubted  the  story  from 
the  first,”  said  the  Post  Dis¬ 
patch  editors.  “That  is  why  we 
declined  to  take  the  advice  of 
those  hysterical  citizens  who 
telephoned  us  demanding  that 
we  join  the  editorial  outcry 
against  a  crime  worse  than  the 
Congo.” 

“As  for  a  newspaper  that  will 
exploit  public  emotions  over 
such  a  case  as  this  in  the  hope 
of  selling  a  few  papers,  it  is 
beneath  contempt.” 


Seek  Dismit^iml 
Of  Newhouse  Suit 

Springfield,  Mass. 

Defendants  to  a  minority 
stockholders’  suit  involving 
ownership  of  a  half-interest  in 
WHYN  radio  and  television  sta¬ 
tions  here  have  asked  the  court 
to  dismiss  the  action  because  it 
is  barred  by  the  statute  of  limi¬ 
tations. 

The  transaction  in  which 
trustees  of  the  Springffield 
Newspaper  Pension  Fund  pur¬ 
chased  the  stock  in  Hampden- 
Hampshire  Corp.  took  place 
more  than  six  years  ago,  accord¬ 
ing  to  the  defendants’  answer. 

The  suit,  which  seeks  to 
transfer  the  broadcast  station 
interest  to  the  Republican  Com¬ 
pany,  was  brought  in  August  by 
the  Newark  Morning  Ledger 
Co.  after  it  had  acquired  stock 
in  the  Republican  Company.  The 
Ledger  is  an  S.  1.  Newhouse 
company. 

In  the  answer,  the  defendant 
trustees  and  other  stockholders 
assert  that  the  former  owners 
of  the  stock  acquired  by  Mr. 
Newhouse  never  complained 
about  the  broadcast  station  pur¬ 
chase — in  fact  they  acquiesced 
in  and  ratified  it. 

The  trustees  of  the  pension 
funds  made  the  purchase,  ac¬ 
cording  to  the  answer,  only 
after  the  Republican  Company 
board  of  directors  had  declined 
to  invest  in  the  Hampden- 
Hampshire  Corp.  The  trustees 
deny  they  breached  their  fidu¬ 
ciary  relationship. 


Times  Paris  Edition 
To  Begin  on  Oct.  20 

Publication  of  the  new  Inter¬ 
national  Edition  of  the  New 
York  Times,  to  be  printed  daily 
in  Paris  and  air-delivered  the 
same  morning  throughout  Eu¬ 
rope,  will  begin  on  Thursday, 
Oct.  20. 

Amory  H.  Bradford,  general 
manager  of  the  Times,  returned 
to  New  York  this  week  after  10 
days  of  negotiation  in  Paris  and 
observation  of  experimental 
runs  with  tape  transmission  by 
radio  from  New  York  to  Paris. 

Federal  Communications 
Commission  approval  for  use  of 
telegraph  circuits  on  the  trans¬ 
atlantic  telephone  cable  has 
been  asked. 

• 

New  Tube  Speeds 
Sending  of  Photos 

An  electron  tube  that  can  de¬ 
liver  newspictures  via  wire  or 
radio  in  a  jiffy  has  been  de¬ 
veloped  by  the  Raytheon  Com¬ 
pany. 

This  week’s  announcement  by 
the  firm  said  pictures  that  now 
require  about  seven  minutes  to 
send  could  be  transmitted  in  a 
third  of  the  time.  Ordinary  tele¬ 
phone  and  telegraph  lines  or 
radio  channels  can  be  used. 

The  printer  tubes  which 
translate  electronic  signals  into 
pictures  resemble  a  flattened 
television  tube  with  stubby 
beards.  Paper  run  through  the 
tube  picks  up  the  print  informa¬ 
tion. 


Press  Aided  In  Coverage 
Of  Candidates’  ‘Debate’ 


Chicago 

Upwards  of  200  newsmen 
were  on  hand  to  cover  the  first 
televised  “debate”  between  Vice 
President  Nixon  and  Senator 
Kennedy  here  Sept.  26. 

Elaborate  arrangements  were 
made  to  provide  the  press  with 
easy  access  to  the  news.  News¬ 
paper  reporters  were  assigned 
to  Studios  3  and  4,  where  they 
sat  along  rows  of  tables  and 
watched  the  proceedings  on 
monitors.  CBS  provided  a  page 
by  page  transcript  of  the  dis¬ 
cussion  as  it  unfolded.  Only 
three  newsmen  were  permitted 
to  view  the  debate  firsthand  in 
Studio  1,  where  the  candidates 
flanked  the  moderator,  Howard 
K.  Smith  of  CBS  News,  Wash¬ 
ington. 

Illinois  Bell  Telephone  Com¬ 
pany  installed  40  special  phones 
in  Studios  3  and  4,  along  with 
direct  wires  to  larger  news¬ 
papers. 

Two  photographers  were  se¬ 


lected  from  a  pool  to  work 
quietly  in  the  studio  during  the 
telecast,  shooting  pictures  with¬ 
out  flashbulbs.  Other  photogra¬ 
phers  were  assigned  a  special 
“shooting”  session  outside  the 
main  studio  before  air  time. 

Newsmen  chosen  to  question 
the  candidates  on  TV  were  Rob¬ 
ert  Fleming,  ABC,  Washington; 
Stuart  Novins,  CBS,  Washing¬ 
ton;  Charles  Warren,  Mutual, 
Washington;  and  Sander  Vano- 
cur,  NBC,  Midwest. 

Sig  Mickelson,  president  of 
CBS  News,  was  in  charge  of 
arrangements  and  was  a  time¬ 
keeper  with  Dave  Dewey,  CBS 
assistant  director. 

Many  newspapers  published 
the  full  text  of  the  presidential 
candidates’  discussion  of  domes¬ 
tic  issues.  Three  more  Nixon- 
Kennedy  meetings  on  panel-type 
programs  are  scheduled  before 
election.  In  some  of  these  panel¬ 
ists  will  include  representatives 
of  print  media. 


Typos  Okay 
Stock  Tape 
In  Chicago 

Chicago 

Chicago  Typographical  Union 
has  agreed  to  the  demand  of 
the  Chicago  Newspaper  Pub¬ 
lishers  Association  to  use  “out¬ 
side  tape”  for  setting  stock  and 
bond  market  quotations.  The 
agreement  is  part  of  a  new 
contract  ratified  by  Local  No. 
16  by  a  vote  of  456  to  353. 

CNPA  represents  the  four 
papers  which  employ  about  1,500 
members  of  the  Union. 

Wage  Increase  Granted 

Major  provisions  of  the  new 
contract,  running  to  Jan.  16, 
1962,  are: 

— A  $4.25  a  week  pay  raise 
and  an  additional  contribution 
of  25  cents  a  week  for  each 
member  into  the  health-welfare 
trust  fund,  retroactive  to  Jan. 
16,  1960. 

— ^An  additional  $1  a  week, 
also  goes  into  the  trust  fund, 
plus  a  $1.50  a  week  increase  be¬ 
ginning  Jan.  1,  1961. 

— A  second  pay  raise,  $1  a 
week,  is  to  be  paid  starting 
Jan.  16,  1961. 

A  fourth  week  of  paid  vaca¬ 
tion  each  year  was  granted, 
effective  in  1961  to  employes 
with  20  years  of  service,  with 
their  apprenticeship  period 
counting  toward  the  20  years 
if  service  is  continuous. 

The  trust  fund,  by  June,  1961, 
is  to  extend  Blue  Cross  and 
Blue  Shield  medical-hospital 
coverage  to  dependents  of  em¬ 
ployes. 

■The  cost  to  employes  who  pay 
for  coverage  of  their  dependents 
under  the  program  now  is  $16.68 
a  month. 

The  publishers’  contribution 
for  the  health-welfare  fund  will 
total  $3.75  a  week  for  each  mem¬ 
ber  under  the  new  contract. 

The  new  scale  for  day-shift 
printers  is  $134.50  for  a  36*4 
hour  week  —  and  it  goes  to 
$135.50  Jan.  16,  1961. 

The  second  and  third  shift 
scales  will  be  $140  for  36*4  and 
'  30  hours  respectively — going  to 
•  $141  Jan.  15,  1961. 

• 

'  Special  Sections 

1  Stockton,  Calif, 

i  The  Stockton  Record  of  Sept 
.  20  carried  a  10-page  section  on 
.  the  opening  of  Bravo  &  McKee- 
>  gan’s  new  men’s  wear  store  here, 
j  On  Sept.  21,  the  Record  carried 
■  a  16-page  Fall  Fashion  Opening 
i  section,  using  one  color  and 
black  on  the  lead  page. 
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Pressmen’s  Union  Pledges 
Action  on  ‘Organic  Unity’ 


Officers  Empowered  to  Work 
For  Graphics  Arts  Merger 


By  Philip  IN.  Schuyler 


The  pressmen  are  strenjrthen- 
ing  their  own  union  by  forming 
joint  district  councils  and  a 
number  of  changes  in  the  by¬ 
laws  were  authorized  to  make 
this  move  effective. 

At  the  1956  meeting  a  resolu¬ 
tion  called  on  the  directors  to 
try  to  negotiate  a  national  re¬ 
part  of  an  amalgamation  or  tirement  fund  with  the  Ameri- 
federation  with  the  other  craft  can  Newspaper  Publishers  As- 
unions.  The  engravers  are  con-  sociation,  such  as  have  been 
cemed  with  jurisdictional  prob-  negotiated  locally.  The  directors 
lems  as  new  methods  of  print-  reported  they  had  met  with  the 
ing  come  into  vogue.  Special  Standing  Committee  of 

During  the  “unity  session”  ANPA  and  received  no  encour- 
of  the  pressmen’s  convention,  agement. 

Delegates  to  the  37th  quad-  union’s  convention  had  favored  members  of  the  Amalg^amated  Directors  were  pleased  to  re- 
rennial  convention  of  the  Inter-  merger  and  had  asked  for  a  Lithogn"aphers  of  America  pick-  port,  however,  that  their  Arbi- 
national  Printing  Pressmen  and  specific  plan,  declared  the  “trend  eted  in  front  of  the  convention  tration  Agreement  with  ANPA 
Assistants’  Union  of  North  toward  combination  and  suspen-  hall.  that  expired  Dec.  31,  1957  was 

America  in  New  York  this  week  sion  of  competing  newspapers  Mr.  DeAndrade  said  he  was  renewed  for  another  five-year 
voted  a  mandate  to  its  president  —and  between  competing  news-  delighted  this  particular  picket  period  ending  Dec.  31,  1962. 
to  continue  working  for  “or-  paper  chains— attained  alarm-  line  had  been  ignored.  He  called  Directors  strongly  empha- 
ganic  unity”  in  the  printing  mg  proportions  this  year.”  the  ALA  a  “secessionist,  rene-  sized  their  belief  in  the  neces- 
trades.  “Economic  combination —  gade,  outlaw  union”.  They  had  sity  of  locals  writing  in  the  ar- 

Tcn  resolutions,^  similar  to  merger,  suspension,  monopoly  been  offered  merger  whereby  bitration  agreements, 
ones  adopted  in  1956,  approved  — is  an  old  story  in  the  news-  they  would  retain  their  officers 
of  Anthony  J.  (Boyd)  DeAn-  jmper  business  and  one  to  which  and  organization  intact,  he  said, 
drade’s  participation  in  talks  no  one  has  yet  found  an  effec-  They  declined, 
with  the  heads  of  other  graphic  tive  answer,”  Mr.  Farson  said.  “We  agreed  there  would  be 

arts  unions  which  may  lead  to  “Now  a  new  kind  of  combina-  no  aiding  of  each  other,”  Mr.  T  opecia*  aianamg  «..ommii- 
some  form  of  “one  big  union.”  tion  has  emerged  in  the  news-  DeAnrade  said.  “We  complied. 

Mr.  DeAndrade  said  he  had  paper  business.  This  is  the  com-  They  did  not.” 
been  talking  up  trade  unity  for  bination  among  publishers  in  The  lithographers  withdrew 
at  least  30  years.  Last  April  he  their  dealings  with  their  em-  from  the  AFL-CIO. 


Dale  Talks  on  Manning 

George  N.  Dale,  chairman  of 
le  Special  Standing  Commit¬ 
tee,  ANPA,  emphasized  arbitra- 


“One  home  run  in  arbitration 
{Continued  on  page  63) 


IN  PORTLAND 


signed  a  pressmen’s  unity  decla-  ployees,  and  their  unions,  and 
ration  with  the  United  Paper-  we  will  fail  to  find  an  answer  to 
makers  and  Paper  Workers,  this  new  kind  of  combination  at 
most  of  whose  members  are  em-  our  everlasting  peril.” 
ployed  in  the  mills  that  produce  Mr.  Farson  said  the  “pub- 
newsprint  and  other  grades  of  Ushers  in  Portland  combined  to 

paper  used  by  the  printing  in-  take  on  all  the  unions  at  once, 

dustry.  and  dared  us  to  do  something 

Paper  Mill  Tieup  Hinted  a  tu- 

“We  have  done  something 

Talks  by  various  union  offi-  about  it,”  he  continued.  “We  Portland,  Ore.  and  Don  Newhouse,  Portland 

cers  to  the  pressmen  reiterated  have  begun  to  build  an  answer  The  Pacific  Newspaper  Me-  Oregonian,  who  directed  the 

themes  at  earlier  conventions  of  to  this  new  kind  of  management  chanical  Conference  hurdled  the  convention  arrangements. 


Union  Pickets  Parade 
At  Mechanical  Parley 


the  other  printing  craft  unions 
and  the  American  Newspaper 
Guild. 

Paul  Phillips,  president  of  the 
paper  mill  workers,  reported 
that  his  union’s  1,000  delegates 
recently  gave  unanimous  en¬ 
dorsement  to  the  unity  declara¬ 
tion.  He  repeated  what  he  had 
told  the  International  Typo¬ 
graphical  Union  convention  at 
Denver  last  month:  that  if  the 
publishers  had  been  unable  to 
obtain  newsprint  the  11-month- 
old  strike  against  the  Portland, 
Oregon,  newspapers  would  have 
been  settled.  The  papers  have 
continued  to  publish. 

“If  we  had  been  merged  with 
the  papermakers,  the  publishers 
could  not  have  successfully 
prosecuted  the  strike,”  chimed 
in  Mr.  DeAndrade. 

Guild  Speaker 

For  the  first  time  in  history, 
a  representative  of  the  Ameri¬ 
can  Newspaper  Guild  addressed 
the  Pressmen’s  Convention.  Wil¬ 
liam  J.  Farson,  executive  vice- 
president,  reporting  that  his 


combination.  That  answer  is 
unity.” 

Elmer  Brown,  president  of 
the  International  Typographical 
Union,  pointed  out  that  origi¬ 
nally  ITU  comprised  all  the 
printing  trade  unions.  One  by 
one  they  broke  away.  Now  con¬ 
ditions,  he  said,  have  funda¬ 
mentally  changed. 

Mr.  Brown  urged  considera¬ 
tion  of  one  big  industrial  union, 
built  on  the  departmental  plan, 
which  he  compared  in  structure 
to  an  army. 

Leo  Feeney,  a  vicepresident 
of  the  International  Stereo¬ 
typers  and  Electrotypers  Union, 
said  his  union  was  “100  per¬ 
cent”  behind  the  unity  idea. 
(The  recent  convention  of  that 
union  failed  to  take  any  formal 
action  endorsing  the  effort.) 

Convention  Picketed 

Wilfred  T.  Connell,  president 
of  the  International  Photo-En¬ 
gravers  Union  of  North  Ameri¬ 
ca,  told  the  pressmen  what  he 
had  said  “frankly”  to  the  ITU: 
that  his  convention  wanted  no 


formidable  factors  imposed  by 
sessions  in  a  newspaper-struck 
city  and  chalked  up  a  conven¬ 
tion  termed  highly  successful. 

A  top  technical  program  and 
the  firm  maintenance  of  the  as¬ 
sociation’s  historic  policy  of  bar¬ 
ring  discussions  of  disputes  be¬ 
tween  management  and  labor 
unions  were  the  basic  ingredi¬ 
ents  of  PNMC’s  24th  gathering 
here  Sept.  23-24. 

There  were  300  registered 
delegates.  Twenty-five  of  those 
who  had  paid  registration  fees 
in  advance  failed  to  show. 

Portland’s  striking  newspaper 
unions  staged  two  demonstra¬ 
tions  about  the  convention  hotel, 
the  Multnomah.  Pickets  bearing 
“Be  Loyal  to  Your  Union”  signs 
were  posted  at  the  hotel  doors 
during  much  of  the  convention. 

The  convention  was  termed 
outstanding  by  Ernest  Loebner, 
retiring  president,  now  with 
Eureka  (Calif.)  Newspapers. 
He  confined  his  message  to  a 
brief  two  words,  “Thank  you,” 
after  extending  special  thanks 
to  Ed  Roth,  Oregon  Journal, 


Harry  Davidson,  San  Francis¬ 
co  News-Call  Bulletin,  newly- 
elected  president,  expressed  hope 
that  San  Francisco  sessions  in 
1961  will  be  just  as  successful. 

The  local  strike  leadership 
carried  out  its  announced  threat 
to  picket  the  conference  hotel 
on  Sept.  23,  the  morning  of  the 
opening  session. 

Earlier  a  PNMC  move  to  get 
international  union  officers  to 
intervene  failed.  The  only  reply 
to  the  series  of  telegrams  sent 
out  reported  was  from  Elmer 
Brown,  ITU  president.  He  said 
he  would  not  take  action  to 
change  the  desires  of  the  local 
strike  committee. 

Most  all  delegates  registered 
Sept.  21  and  were  in  the  hotel 
when  the  demonstrators  ap¬ 
peared  at  8:30  a.m.  Sept.  22. 
Some  200  marched  two  by  two 
on  sides  of  the  hotel  having 
street  entrances. 

Signs  included :  “All  our  union 
asked  for  was  a  contract,” 
“Newhouse  can’t  kill  us”  and 
“The  gals  are  here.”  Printed 
(Continued  on  page  63) 
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FROM  R4RPER'S: 


tVip 

What  Boston  Editors  Say  About  It 

Has  Done  to  •' 


BOSTON 

and  Vice  Versa 


The  following  is  a  news  re¬ 
lease  which  Harper’s  Magazine 
sent  out  in  connection  with  an 
article,  entitled  “What  the  Press 
Has  Done  to  Boston  and  Vice 
Versa,”  in  its  October  issue: 

«  *  * 

The  newspapers  of  Boston 
have  failed  their  city. 

Boston  is  declining  into  mu¬ 
nicipal  shabbiness  and  impo¬ 
tence  and  its  newspapers,  un¬ 
like  the  crusading  press  in  many 
other  cities,  have  done  nothing 
to  remedy  the  situation. 

So  says  Peter  Braestrup  in 
his  examination  of  the  Boston 
press  appearing  in  the  October 
issue  of  Harper’s  Magazine. 

Mr.  Braestrup  thinks  that  the 
Boston  papers  have  adopted  “as 
flabby  a  diet  of  news  as  can  be 
found  in  any  large  American 
city.” 

Because  of  competitive  pres¬ 
sures,  he  found,  the  papers 
spend  more  time  and  money  on 
circulation  -  building  gimmicks 
than  on  stronger  coverage  of 
the  news. 

“The  Boston  papers  are,  es¬ 
sentially,  competing  for  shares 
of  the  same  mass  audience,”  he 
writes.  “Lacking  a  secure  ‘class’ 
market,  each  paper  feels  it  must 
scramble  to  reach  the  lowest 
common  denominator  of  reader- 
ship.  Consequently,  no  publisher 
reckons  there  is  much  room  for 
maneuver,  for  risking  offense 
to  any  sizable  group,  for  ex¬ 
periment  with  crus^e  —  in 
short,  for  ‘leadership.’  ” 

Mr.  Braestrup  feels  that  one 
of  the  ways  the  press  can  re¬ 
capture  some  of  its  lost  readers 
and,  at  the  same  time  do  its  city 
a  service,  is  to  crusade  for  a 
better  Boston. 

(Peter  Braestrup  adapted  this 
article  from  an  extended  study 
he  made  for  the  Joint  Center 
for  Urban  Studies  while  he  was 
a  Nieman  Fellow  at  Harvard 
in  1959-60.  He  interviewed  more 
than  60  newsmen,  publishers, 
and  politicians.  A  Yale  grad¬ 
uate  and  a  Marine  during  the 
Korean  war,  he  has  worked  for 
Time  and  the  New  York  Herald 
Tribune.  He  recently  went  to 
Washington  as  a  correspondent 
for  the  New  York  Times.) 


Like  most  Nieman  Fellows, 
Peter  Braestrup  has  only  super¬ 
ficially  covered  the  Boston  news¬ 
papers,  which,  as  he  points  out, 
are  still  the  most  competitive  in 
the  United  States.  Collectively, 
Boston  newspapers  offer  their 
readers  the  greatest  variety  of 
columnar  opinion,  background, 
gossip,  national,  international, 
and  local  coverage  of  any  news¬ 
papers  in  the  United  States. 
There  is  not  a  good  newspaper 
feature  which  is  not  published 
in  some  Boston  newspaper.  No 
readers  in  any  other  community 
in  the  United  States  have  such 
a  wide  choice  of  newspaper 


We  don’t  consider  Harper’s 
article  worthy  of  comment. 

Win  Brooks, 
Managing  Editor, 
Boston  American 


We  always  try  to  profit  from 
articles  about  our  poor  farm, 
but  we  never  learn.  Visitors  do 
not  seem  to  like  our  papers  as 
much  as  Boston  people  do.  After 
Mr.  Braestrup  has  been  with 
the  New  York  Times  a  little 
longer  we  are  sure  that  he  will 
learn  to  have  his  facts  before 
he  sits  down  to  write. 

He  says  the  Globe  “almost  in 
spite  of  itself”  went  on  a  public 
service  crusade  with  its  Uni¬ 
versity  of  Massachusetts  series 
and  then  went  to  sleep  again. 

It  was  not  somnolence  that, 
directly  following  the  Univer¬ 
sity  of  Massachusetts  effort,  we 
started  a  six  months-long  drive 
urging  the  state  legislature  to 
call  a  constitutional  convention 


I  appreciate  Mr.  Braestrup’s 
kind  words  concerning  the  Chris¬ 
tian  Science  Monitor.  But  I  feel 
that  he,  like  other  critics,  ex¬ 
aggerates  his  criticisms  of  the 
other  Boston  newspapers.  Like 
newspapers  everywhere,  we  can 
all  do  a  better  job. 

I  think  recent  important  civic 


reading  as  do  the  Bostonese.  In 
short,  Boston  is  the  “major 
league”  of  the  newspaper  busi¬ 
ness. 

Braestrup  says,  “Boston  must 
somehow  be  aroused  if  it  is  to 
reverse  its  present  decline  into 
municipal  shabbiness  and  impo¬ 
tence.”  While  he  says  the  Bos¬ 
ton  newspapers  severally  are 
unable  to  change  this  situation, 
he  gives  the  papers  with  which 
I  am  associated  credit  for  get¬ 
ting  accomplished  within  one 
year  a  state  office  center,  a  park¬ 
ing  garage  under  the  (Common, 
and  a  second  vehicular  tunnel 
under  Boston  Harbor.  This  then 


becomes  for  Braestrup  “self-in¬ 
terest.” 

Braestrup,  like  most  New 
York  reporters,  thinks  the  Bos¬ 
ton  press  must  be  damned  be¬ 
cause  it  carries  advertising  on 
page  1.  Front  page  advertising 
is  a  Boston  and,  indeed,  a  Mas¬ 
sachusetts  tradition. 

Boston  has  more  newspaper 
readers  per  capita  than  any 
other  city  in  the  country.  De¬ 
spite  Braestrup,  that  might  be 
an  indication  of  what  Bostoni¬ 
ans  think  of  their  owm  press. 

Robert  Choate, 

Editor, 

Boston  Herald  and  Traveler 


to  get  at  the  real  roots  of  Bos¬ 
ton’s  and  many  of  its  papers’ 
problems.  It  was  one  of  the 
biggest  campaigns  any  paper  in 
these  parts  has  launched  in 
many  years.  This  campaign  is 
still  going  on,  and  is  not  merely 
a  dispute  between  two  papers. 

It  so  happened  the  Globe  made 
a  clean  sweep  on  journalism 
awards  in  New  England  this 
past  year  —  the  Sevellon  Brown 
Public  Service  Award  of  the 
New  England  Associated  Press 
news  executives,  top  prize  of 
the  Massachusetts  United  Press, 
Boston  Press  Club’s  annual  fea¬ 
ture  award  and  more  photo 
awards  than  all  the  Boston  pa¬ 
pers  combined.  We  have  had 
some  success  in  the  eyes  of 


new’spaper  people  who  know  the 
Globe  best. 

Even  the  police  reporter 
whom  Braestrup  castigates 
would  be  more  accurate  than 
Peter  is  about  getting  names 
right.  He  gpves  one  editor  a  new 
initial  and  refers  to  Globe  pub¬ 
lishers  Wm.  Davis  Taylor’s 
“younger  brother,  John  I.  Tay¬ 
lor.”  They  are  cousins.  The 
Times  will  teach  him  about  this. 

There  aren’t  many  newspa¬ 
permen  left  who  have  grown  up 
in  a  really  competitive  newspa¬ 
per  town,  and  Mr.  Braestrup 
didn’t  —  one  of  them. 

(.■aurence  L.  Winship, 
Editor, 

Boston  Globe 


developments  here  indicate  that 
between  them,  the  papers,  the 
business  community  and  the  po¬ 
litical  leaders  are  beginning  to 
find  some  important  ways 
through  the  wilderness  of  civic 
decline. 

Our  problems  are  not  funda¬ 
mentally  different  from  those  of 
other  newspapers  in  other  cities. 


In  some  places  better  jobs  are 
being  done  currently,  and  in 
other  places  not.  We  can  take 
advantage  of  such  criticisms  as 
Mr.  Braestrup’s  by  trying  to  do 
better. 

Erwin  D.  C^nham, 

Editor, 

Christian  Science  Monitor 
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Newspapers  in  the  Classroom 


^  Broad  Program 

in  Michigan 

Jackson,  Mich, 
in-  One  of  the  most  extensive  co¬ 

operative  educational  profframs 
between  a  newspaper  and  school 
n*"  system  ever  developed  in  the 

United  States  has  been  an¬ 
on  nounced  by  the  Jackson  Citizen 

ing  Patriot  and  Dr.  Ralph  D.  Mc- 

Leary,  superintendent  of  the 
Jackson  Union  School  District, 
pot  It  is  the  culmination  of 

months  of  groundwork,  includ- 
ing  a  summer-long  study  by  a 
^  special  committee  headed  by  Dr. 

>ni-  Mildred  E.  Sommers,  director 

Pss.  of  instruction  for  the  district. 

Also  participating  is  the 
School  of  Journalism  of  Michi- 
?h'r  State  University  and  MSU’s 

Department  of  Communications 
arts  headed  by  Dr.  Fred  Sie- 
bert. 

In  addition,  all  public  and 
parochial  schools  in  Jackson 
County  will  be  invited  to  join 
once  the  program  is  under  way. 

Full  Range  of  Teaching 

Designed  basically  to  utilize 
the  potential  of  the  newspaper 
as  a  tool  in  education,  the  proj- 
the  ect  seeks  to  explore  not  only 

current  events  study  but  also 
rter  countless  ways  in  which  in- 

jtgg  formation  contained  in  the 

han  newspaper  can  be  used  to  enrich 

jijgg  and  enlarge  virtually  any 

course,  from  science  and  mathe- 
jub-  matics  to  languages  and  civics, 

or’s  It  will  cover  the  full  range 

ray-  of  the  educational  field  and  will 

The  stress  also  the  preparation  of 

;his.  students  as  future  citizens 

spa-  through  a  trained  approach  to 

j  yp  keeping  up  with  the  news,  ana- 

lyzing  news  content  and  sources 
^  and  staying  abreast  of  the 

changing  picture  in  world  af¬ 
fairs. 

•hip.  ^  Further,  the  Citizen  Patriot 
will  develop  a  special  program 
of  coordinating  feature  stories 
and  current  events  aids  with 
curriculum  study. 

The  new  project  has  been  set 
i  up  along  four  specific  lines: 

I  1.  As  wide  a  distribution  as 

possible  among  teachers  of  tips 
on  ways  in  which  they  can  use 
^  ^  the  newspaper  in  their  daily 

0  do  class  routine.  One  phase  of  this 

will  be  a  weekly  newsletter,  ma¬ 
terial  for  which  was  compiled 
« p  from  sources  throughout  the 
liter  I  couittiT  during  the  summer. 

I  2.  A  special  class  with,  it  is 
I  expected,  graduate  credit  for 
I  teachers  to  go  into  the  entire 
I  field  in  much  greater  depth.  This 
I  is  being  worked  out  now  by  Dr. 


DEAR  FRIEND — The  Miami  (Fla.)  Herald's  Friendship  Letter  campaign 
to  improve  relations  with  Cuba  went  right  into  the  classrooms.  Here, 
Susan  McDonald  writes  one  ot  the  hundreds  of  letters  which  the  Herald 
relayed  to  Cubans  to  offset  Castro's  anti-American  tirades. 


Siebert’s  staff  at  Michigan  State 
University  and  it  is  hoped  it  will 
be  ready  for  the  winter  term. 

3.  Advance  scheduling  of  fea¬ 
tures,  particularly  of  a  local, 
state  and  area  nature  by  the 
Citizen  Patriot  and  weekly  noti¬ 
fication  to  all  participating 
teachers  so  that  they  can  better 
use  them  in  enlarging  the  scope 
of  classroom  study. 

4.  Weekly  current  events 
tests  to  be  published  in  the  Citi¬ 
zen  Patriot.  These  are  designed 
to  be  taken  by  the  students  at 
home  and  taken  to  class  where 
teachers  will  have  been  fur¬ 
nished  master  sheets  to  facili¬ 
tate  grading. 

Built  on  Experience 

The  new  project  is  built  on 
experiences  in  scores  of  other 
towns  throughout  the  nation. 
For  example,  the  advance  co¬ 
ordinating  of  feature  material 
is  an  adaptation  of  a  “World 
Affairs”  program  sponsored  by 
the  Minneapolis  Star  and  Trib¬ 
une.  However,  where  the  Min¬ 
neapolis  program  is  designed 
basically  for  international 
events,  the  Citizen  Patriot  will 
incorporate  the  full  scale  of  lo¬ 
cal  and  state  subjects. 

Dr.  McLeary  called  the  new 
project  one  of  “Great  promise” 
that  could  prove  of  “untold 
benefit  to  teacher  and  student 
alike.” 

Commented  Dr.  Sommers:  “It 
will  fill  a  void  with  which  we 
long  have  been  concerned  —  the 
tying  together  of  the  past  with 
the  present  plus  the  addition  of 


an  obvious  lure  to  learning  by 
giving  students  graphic  evi¬ 
dence  of  the  daily  immediacy 
of  what  they  are  being  taught.” 

“We  of  the  Citizen  Patriot,” 
Editor  Carl  M.  Saunders  said, 
“have  been  concerned  for  years 
with  the  feeling  that  we  could 
be  of  greater  service  in  help¬ 
ing  the  school  bridge  the  gap 
between  textbook  and  a  swiftly 
changing  world.  Long  after 
school  days  have  ended,  the 
citizen  will  depend  for  a  large 
share  of  his  continued  learning 
on  the  newspaper  and  the  facts 
it  reports. 

“For  that  reason  we  are  most 
hopeful  for  this  new  project.” 

• 

School  Journalist 
Program  Enlai^etl 

San  Antonio,  Tex. 

Resuming  its  every-Saturday 
“Young  News”  page,  the  San 
Antonio  Express  and  News  an¬ 
nounced  that  high  school  jour¬ 
nalists  will  be  honored  on  three 
fronts  during  this  school  year. 

The  Express  and  News  will 
present  a  trophy  to  the  high 
school  newspaper  staff  which, 
in  the  editors’  opinion,  publishes 
the  outstanding  school  newspa¬ 
per  in  the  county  during  the 
year. 

Another  trophy  will  go  to  the 
young  journalist  who  does  out¬ 
standing  work  in  the  high  school 
reporting  field  for  the  papers. 

A  plaque  will  be  awaited  to 
the  school  which  contributes 
most  to  the  Express  and  News 
high  school  news  coverage. 


Gardner  Begins 
ANPA  Effort 

Educational  aspects  are  being 
stressed  by  the  newly  estab¬ 
lished  Newspaper  Information 
Service  of  the  American  News¬ 
paper  Publishers’  Association. 

Eugene  Gardner,  manager,  in 
his  first  public  statement  since 
his  appointment  Sept.  1,  told 
the  New  York  State  Publishers 
Association  meeting  at  Lake 
Placid  this  week  that  the  pro¬ 
gram  is  aimed  at  “the  67  mil¬ 
lion  young  students  under  19 
years  of  age  who  represent  some 
38%  of  the  exploding  popula¬ 
tion  of  our  country  today.” 

Mr.  Gardner  noted  that 
ANPA  membership  constitutes 
undoubtedly  “the  greatest  PR 
machine  in  the  world,  and  is 
already  and  will  be  used  to  the 
fullest  possible  extent  in  the 
next  two  years  for  which  the 
service  is  budgeted.”  Recruit¬ 
ment  of  new  young  people  for 
journalism  and  exploitation  of 
the  “opinion  forming  leadership 
of  the  free  press  which  con¬ 
stantly  attacks  conformity”  are 
two  major  goals  of  the  program. 

In  most  cases  projects  under¬ 
taken  by  NIS  will  be  stimulated 
by  “successful  experience  of 
progressive  newspaper  members 
and  allied  newspaper  and  edu¬ 
cational  associations. 

Items  in  Program 

Mr.  Gardner  cited  some  ex¬ 
amples  reflecting  the  kind  of 
program  vizualized: 

1.  The  Gannett  Newspapers’ 
August-September  house  maga¬ 
zine,  entitled  “Newspaper  Work: 
Job  or  Career?”  being  given 
wide  circulation  in  schools  of 
journalism,  high  schools,  voca¬ 
tional  guidance  centers  and 
other  areas  where  opinions  are 
being  formed  about  the  news¬ 
paper  business. 

2.  The  Fort  Lauderdale  (Fla.) 
News  Intern  Trainee  Progrram, 
instituted  several  years  ago,  in 
which  seven  schools  are  partici¬ 
pating. 

3.  Publication  by  the  Elgin 
(Ill.)  Courier-News  of  a  series 
of  20  articles  on  journalism 
schools  to  tell  young  people 
about  the  newspaper  profession. 

“We  urgently  need  the  coop¬ 
eration  of  every  newspaper  and 
every  organization  in  the  news- 
,  paper  business  and  allied  fields 
to  make  this  educational  pro- 
{Contmued  on  page  59) 


editor  BL  publisher  for  October  1,  1960 


Color  Ad  Boosts 
Candy  Bar  Sales 


Sampling  Help  Wins 


Rambler  Tells 
Ad  Strategy 


Beech-Nut 

Newspaper  publishers  in 
Augusta,  Ga.,  and  Baton  Rouge, 
La.,  really  gave  their  readers 
something  they  could  get  their 
teeth  into  last  week,  by  gum. 
Or,  perhaps  that  should  be  “buy 
gum!” 

The  Augusta  Chronicle-Her¬ 
ald  and  Baton  Rouge  State 
Times  and  Morning  Advocate 
were  linked  by  Young  and  Rubi- 
cam  advertising  agency  to 
achieve  a  first  in  a  new  type 
multi-market  merchandising 
when  the  newspapers  delivered 
a  full  five-stick  sample  package 
of  Beech-Nut’s  new  Fruit-Stripe 
gum  to  a  combination  circula¬ 
tion  of  122,500  subscribers. 

The  vehicle  employed  by 
Young  and  Rubicam  to  carry 
the  product  on  the  newspapers 
was  Ad- Wrap,  a  new  promotion¬ 
al  tool. 

In  the  two-city  test  of  mass 
distribution.  Ad- Wrap,  an  easily 
applied  collar  which  encircles 
the  folded  newspaper,  was  made 
up  in  six-colors  with  a  sample 
package  of  the  new  gum  applied 
to  each. 

The  wrapping  and  delivery 
feat  was  accomplished  simultan¬ 
eously  and  swiftly  by  1,000- 
plus  carriers  serving  the  news¬ 
papers  in  the  two  markets. 

Heavy  Ad  Schedules 

Supporting  the  product  in¬ 
troduction  were  heavy  ad  sched¬ 
ules  in  each  paper,  which  in¬ 
cluded  seven  half-page  color 
comic  insertions  and  three  1,000 
line  ROP  color  ads.  The  first 
color  comic  ad  ran  the  day 
prior  to  the  distribution,  with 
the  first  ROP  color  ads  car¬ 
ried  on  the  day  of  sample  dis¬ 
tribution. 

Preparations  for  the  pro¬ 
gram  included  direct  mailing 
by  the  newspapers  of  Ad- Wrap 
samples  and  promotional  letters 
to  all  druggists,  grocers  and 
candy  jobbers  in  the  two  mar¬ 
kets.  Carriers  were  indoctrinated 
with  the  process  well  in  ad¬ 
vance  of  the  scheduled  delivery 
date. 

The  slogan  of  the  promotional 
campaign  was  “Yipes,  Stripes!” 
and  the  reaction  from  both  the 
newspaper  officials  was  “neat 
feat!” 

Charles  P.  Manship,  publisher 
of  the  State-Times  and  Morning 
Advocate,  locdced  upon  the  un¬ 
usual  program  as  a  real  aide  to 
reader  relations.  “Our  experi¬ 
ence  with  Ad- Wrap  was  very 
satisfactory,”  he  said.  “The 
overall  picture  was  a  good  one, 


Gum  Ads 

and  we  believe  the  combination 
of  advertising  in  our  two  news¬ 
papers  and  an  attractive  bonus 
attached  was  conducive  to  better 
relations  with  our  subscribers 
and  increased  advertising  in  our 
newspapers. 

“We  also  feel  that  we  have 
done  a  job  for  the  Beech-Nut 
Company  that  could  not  be  done 
by  any  other  media,”  he  added. 

Pat  H.  Rice  Jr.,  vicepresident 
and  general  manager  of  the 
Chronicle-Herald,  said,  “Follow¬ 
ing  the  distribution,  our  sub¬ 
scribers  have  been  calling  con¬ 
stantly  telling  us  how  much 
they  enjoyed  receiving  a  sample 
with  their  paper,  and  praising 
our  handling  of  the  campaign. 

“Professionally,  we  are  ex¬ 
tremely  happy  to  get  Beech-Nut 
back  into  newspapers. 

Promotional  Tool 

“I  view  Ad-Wrap  as  a  promo¬ 
tional  tool  that  can  help  news¬ 
papers  bring  advertising  money 
from  other  media  back  to  news¬ 
papers  where  it  belongs. 

“If  we  had  any  doubts  about 
the  physical  problems  of  han¬ 
dling  the  distribution,  they  were 
quickly  dispelled.  Our  carriers 
said  they  would  like  to  have  two 
Ad- W  rap  programs  a  week.  And 
our  district  circulation  people 
were  equally  pleased.” 

Preliminary  reports  indicate 
wholesale  and  retail  movement 
of  the  product  in  excess  of  an¬ 
ticipation.  In  many  cases,  whole¬ 
salers  were  unable  to  deliver 
repeat  orders  from  retail  out¬ 
lets. 

Future  plans  in  nationwide 
distribution  of  the  new  product 
will  hinge  upon  results  obtained 
in  these  test  markets,  according 
to  T.  T.  “Ted”  Gore,  president 
of  Ad- Wrap,  Inc.,  and  president 
of  the  Gore  Publishing  Com¬ 
pany  in  Fort  Lauderdale,  Flor¬ 
ida. 

$3,250,000  Paid 
For  Knoxville  Stations 

Knoxville,  Tenn. 

The  Greenville  (S.  C.)  News- 
Piedmont  Co.  has  purchased 
WBIR-AM-TV  at  Knoxville 
from  the  Taft  Broadcasting 
Corp.  in  a  $3,250,000  transaction 
handled  by  Blackburn  &  Com¬ 
pany.  News-Piedmont  Co.  owns 
the  newspapers  and  radio  and 
TV  stations  in  Greenville,  the 
Asheville  (N.  C.)  Citizen-Times 
and  a  radio  station  there,  also 
a  radio  station  at  Spartanburg, 
S.  C. 


Chicago 

“I’ll  give  you  25c  to  try  5 
Clark  bars,”  is  the  offer  being 
made  by  big-hearted  Clarkie  in 
an  ROP  color  advertisement 
published  Sept.  30  in  the  Chicago 
Tribune. 

The  ad  is  the  first  of  two  color 
ads  being  run  by  the  D.  L. 
Clark  Company  to  stimulate  con¬ 
sumer  sampling  of  its  product  in 
the  Chicago  area,  following  a 
similar  promotion  in  Grand 
Rapids,  Youngstown  and  Pitts¬ 
burgh  that  boosted  sales  over 
1,000  percent.  Advertising 
agency  is  Maxon  Inc. 


Life  Insurance  PR 
Ads  in  600  Dailies 

Nearly  600  daily  newspapers 
will  be  used  by  the  Institute  of 
Life  Insurance  in  its  fall  ad¬ 
vertising  program.  Donald  F. 
Barnes,  vicepresident  in  charge 
of  promotion  and  advertising  of 
the  Institute,  told  media  repre¬ 
sentatives  this  week. 

In  addition  to  the  daily  run- 
of-paper  campaign  which  will 
appear  in  357  communities,  the 
newspaper  list  will  be  supple¬ 
mented  by  full-page  advertise¬ 
ments  in  the  Metro  group  of 
Sunday  newspapers,  Mr.  Barnes 
said. 

The  Institute,  the  public  rela¬ 
tions  arm  of  the  life  insurance 
business,  will  use  newspapers 
as  its  principal  media  for  the 
21st  consecutive  year  during 
1960-61,  Mr.  Barnes  said.  The 
theme  of  the  new  program  is 
“The  5  Unique  Advantages  of 
Life  Insurance.”  The  Institute’s 
agency  is  the  J.  Walter  Thomp¬ 
son  Company. 

• 

Instant  Yuban  Ads 
In  South,  Midwest 

Strong  local  advertising  sup¬ 
port  of  Instant  Yuban  coffee  in 
the  Midwest  and  Southern  re¬ 
gions  of  the  U.  S.  through  news¬ 
papers,  weekend  supplements 
and  TV  stations  is  planned  by 
General  Foods. 

Plans  (via  Benton  &  Bowles) 
include  full-page  ads  in  news¬ 
papers,  newspaper  supplements, 
magazines,  and  multiple  spot  TV 
announcements. 

Introduction  of  the  product  in 
additional  areas  is  planned  for 
the  near  future. 

• 

Takes  PR  Job 

Tulsa,  Okla. 

Mack  R.  Palmer,  former  Okla¬ 
homa  newspaperman,  has  joined 
the  public  relations  staff  of 
American  Airlines  here. 


Detkoit 

American  Motors  Corpora¬ 
tion  has  announced  plans  for  a 
record  ad  program  to  back  up 
its  1961  Ramblers. 

Full-page  newspaper  ads  will 
start  the  campaign  in  2,700 
daily  and  weekly  newspapers. 
During  the  1960  model  year, 
AM  spent  more  money  per 
dealer  for  newspaper  advertis¬ 
ing  than  any  other  auto  com¬ 
pany,  Rambler  ad  manager  E. 
B.  Brogan  said.  Geyer,  Morey, 
Madden  &  Ballard  is  the  agency. 

• 

ROP  Color  Scheduled 
For  Tie-in  Campaign 

Minneapolis,  Minn. 

Two-color  ROP  newspaper  ads 
will  appear  during  November 
in  large-city  markets  across  the 
U.  S.  as  part  of  a  $500,000  Gen¬ 
eral  Mills-Westinghouse  joint 
promotion  of  the  new  Westing- 
house  Buffet  Fry  Pan  with  a 
$3  refund  certificate  for  the  pan 
in  the  Bisquick  package. 

The  offer  will  also  be  adver¬ 
tised  extensively  on  radio-TV, 
This  Week  magazine,  and  in 
other  large-city  Sunday  supple¬ 
ments  on  Nov.  6  and  Nov.  20. 

General  Mills  also  revealed 
that  1,200-line  black  and  white 
ads  were  used  in  July  in  Provi¬ 
dence,  Syracuse,  Cleveland  and 
Indianapolis  to  introduce  Betty 
Crocker  Instant  Mashed  Pota¬ 
toes  in  a  can. 

Both  the  General  Mills-West¬ 
inghouse  tie-in  campaign  and 
the  instant  mashed  potatoe  drive 
are  handled  by  Knox  Reeves 
Advertising. 

• 

336  Dailieg  To  Help 
^Make  Home  Happier’ 

Daily  newspapers  are  com¬ 
pleting  plans  for  a  pre-holiday 
appliance  promotion. 

The  Bureau  of  Advertising 
reports  336  newspapers  in  257 
markets  in  the  U.  S.  and  Can¬ 
ada  will  participate  in  the  sec¬ 
ond  annual  campaign  on  the 
theme,  “Make  Your  Home  Hap¬ 
pier  With  a  New  Appliance.” 
It  is  scheduled  to  take  place 
Nov.  14-26  in  most  of  the  par¬ 
ticipating  markets. 

Cooperating  with  the  news¬ 
papers  in  the  local  drives  will 
be  appliance  dealers  and  gas 
and  electric  utility  companies, 
as  well  as  banks,  department 
stores  and  other  local  business. 
Appliance  manufacturers,  the 
Bureau  said,  have  also  expressed 
high  interest  in  the  promotion 
as  a  means  of  increasing  public 
interest  in  appliances  and  stimu¬ 
lating  pre-Christmas  sales  vol¬ 
ume. 
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GOI.DEN  dozen  X  1960 

K&E  Sets  Its  Sights  On  Increased  Billings 


David  C.  Stewart 

"Most  ot  our  cliunh  are  doing  good  business." 


By  Philip  N.  Schuyler 

Despite  well-publicized  losses 
of  plush  accounts,  Kenyon  & 
Eckhardt  Inc.,  is  holding;  its 
own  in  total  billings,  and  under 
David  C.  Stewart,  newly-elected 
president,  has  set  its  sights  on 
running  up  current  billings  of 
$87,000,000  to  $150,000,000  an¬ 
nually. 

“A  concentrated  push  for  such 
an  increase  is  definitely  under¬ 
way,”  Mr.  Stewart  said.  “We 
have  set  no  time  limit,  but  we 
are  going  after  it  as  fast  as  we 
can. 

“We  are  structured  right  now 
to  handle  more  business  than  we 
are  doing.  We  have  the  people 
with  talent;  the  organization 
.set-up  to  use  our  talent  in  the 
best  |X)ssible  way;  and  a  large 
number  of  offices  outside  New 
York.  We  need  growth  to  main¬ 
tain  a  reasonable  profit  and 
keep  our  good  people.  As  of  now 
our  profit  structure,  while  good, 
is  not  as  good  as  we  would  like 
it  to  be,”  Mr.  Stewart  admitted. 

IncreaKed  Apprialiun» 

“While  our  total  billings  are 
about  the  same  this  year  as  last, 
there  have  been  many  increases 
in  appropriations.  Most  of  our 
clients  are  doing  good  business. 
Fortunately,  we  have  also  added 
some  very  dramatic  new  ac¬ 
counts,  notably  the  Mead  John¬ 
son  Company’s  ‘Metrecal,’  and 
the  successful  list  of  Beecham 
Products,  that  includes  Bryl- 
creem,  the  largest-selling  hair¬ 
dressing  in  the  U.  S.,  along  with 
Silvikrin  Shampoo,  Pure  Silvi- 
krin  hair  treatment,  and  the 
soon- to-be-launched  Macleans’ 
Tooth  Paste. 

“There  are  other  products  in 
development,  too,  that  cannot 
be  discussed  yet.  We  could  han¬ 
dle  a  cigaret  account  very  well, 
and  would  like  to  add  a  rubber 
client  and  some  other  clients  in 
package  goods. 

K&E’s  fiscal  year  ended  in 
September.  A  current  rough 
break-down  of  its  billings  for  the 
year,  which  Mr.  Stewart  said 
ran  between  $87,000,000  and 
$90,000,000,  puts  50%  in  TV, 
20%  in  newspapers,  20%  in 
magazines,  and  10%  miscellan¬ 
eous. 

Mr.  Stewart  claimed  there  was 
not  as  much  profit  as  generally 


supposed  from  the  15%  commis¬ 
sion  obtainable  on  TV  talent  as 
well  as  time  charges.  Adver¬ 
tisers  need  so  much  analysis  and 
research  in  connection  with  TV 
programs  and  other  costs  to  the 
agency  dealing  with  this  medium 
run  so  high  that  they  eat  deeply 
into  commission  returns,  he  said. 
Yet  while  fees  are  being  added, 
bulk  of  K&E  billings  still  come 
from  commissions,  he  main¬ 
tained. 

“You  cannot  ascribe  profit  or 
losses  to  the  use  by  our  clients 
of  different  media,”  Mr.  Stewart 
said.  “Many  factors  are  in¬ 
volved.  In  one  situation  a  print 
campaigrn  may  develop  high 
profits;  in  others,  TV. 

Mr.  Stewart  said  his  crystal 
ball  pictured  K&E’s  further 
advance  in  the  international 
field.  In  addition  to  offices  in 
this  country  in  Boston,  Wash¬ 
ington,  D.  C.,  Detroit,  Chicago, 
San  Francisco,  and  Los  An¬ 
geles,  the  agency  already  is  in¬ 
ternational  to  the  extent  that 


it  has  a  thriving  office  in  Mexico 
City  and  two  in  Canada,  Toron¬ 
to  and  Montreal. 

Europe  Intrigues 

The  new  president  revealed 
that  as  executive  vicepresident 
he  has  had  talks  with  agencies 
in  England,  Italy  (Rome)  and 
West  Germany.  The  European 
Common  Market  intrigues  him 
as  it  does  other  top  agency  ex¬ 
ecutives.  The  talks  he  has  had 
have  included  “loose  affiliation” 
and  “exchange  of  stock,”  he 
said,  but  no  decisions  have  been 
reached. 

“I  have  no  fix  for  one  way 
over  another  for  adding  offices 
abroad,”  Mr.  Stewart  said. 
“While  we  are  willing  and  able 
to  make  some  investment,  we 
don’t  want  offices  that  cannot 
support  themselves.  Our  im¬ 
molate  interest  is  in  new  busi¬ 
ness  in  this  country.” 

When  Mr.  Stewart  became 
president  Sept.  16,  William 
Lewis  who  had  held  that  posi¬ 


tion  since  1951  was  elected 
chairman  of  the  board.  Edwin 
Cox,  chairman  of  the  board, 
became  chairman  of  the  Execu¬ 
tive  Committee. 

Sales  Teams 

Mr.  Lewis,  with  others,  is  now 
spearheading  the  drive  for  new 
business,  Mr.  Stewart  said.  K&E 
puts  different  teams  together  to 
make  presentations,  depending 
upon  the  problems  involved. 
Some  30  to  40  people,  all  skilled 
advertising  professionals,  are 
used  on  these  teams,  but  all  ex¬ 
ecutives  in  the  agency  are  avail¬ 
able  and  are  called  upon  as 
needed  to  make  contributions  to¬ 
ward  gaining  new  clients. 

Mr.  Stewart  believes  that  no 
matter  how  big  agencies  grow 
these  days,  gigantic  fortunes 
will  never  again  be  made  in  the 
field.  Other  agency  officials  gen¬ 
erally  agree  with  him  that  the 
days  of  William  Benton,  Chester 
W.  Bowles,  Albert  Lasker,  Mil- 
ton  Blow  are  gone  forever. 

Diffusion  of  Stock 

One  reason  is  the  growing 
trend  toward  wide  diffusion  of 
agency  stock.  This  is  necessary 
in  part  to  provide  proper  com¬ 
pensation  for  top  executives,  to 
give  incentives  to  the  best  talent. 
In  the  case  of  K&E  there  are 
about  150  stockholders  in  the 
agency  at  present.  Managers, 
department  heads  and  super¬ 
visors  submit  names  each  year 
of  key  people,  Mr.  Stewart  ex¬ 
plained.  These  names  are  re¬ 
viewed  by  the  executive  conunit- 
tee,  which  determines  whether  or 
not  they  will  be  eligible  to  pur¬ 
chase  K&E  stock.  Most  of  the 
shareholders  are  top  executives, 
writers  or  artists,  but  there  are 
also  two  secretaries  among  them, 
plus  production  men,  space  and 
time  buyers  and  office  managers. 

Stockholders  have  grown 
steadily.  Five  years  ago  there 
were  82;  10  years,  52;  15,  when 
Mr.  Stewart  first  became  affili¬ 
ated  with  K&E,  18.  In  1946, 
billings  were  approximately 
$15,000,000;  1950,  $38,000,000; 
and  1955,  $68,000,000. 

Broadening  Stock  Bsm* 

“The  control  of  our  agency 
is  vested  in  the  people  who  run 
it,”  Mr.  Stewart  said.  “The 
(Continued  on  page  18) 
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AD-lines 


By  Robert  B.  McIntyre 


Young  &  Rubicam.  Inc.,  agency 
for  Four  Roses  Distillers,  reports 
that  52  of  88  newspapers  ap¬ 
proached  have  accepted  two-color 
insertions,  including  600 -line 
minimum  units  (E&F,  Sept.  24. 
page  14). 

Of  the  other  36  papers,  some 
refused  the  campaign;  others 
said  they've  been  unable  to  solve 
problems  of  handling  less  than 
1,000-line  units. 

Both  agency  and  client  feel 
the  52  papers  accepting  made 
“clearly  evident”  the  forward 
thinking  of  newspapers. 


It’s  too  bad  the  Midland 
(Texas)  Reporter-Telegram 
doesn’t  accept  liquor  ads.  Here 
is  a  forward-looking  newspaper 
that  would  warm  the  hearts  of 
Y'&R  and  Four  Roses. 

Since  ’48  this  daily  of  18.000 
circulation  has  been  accepting 
any  size  color  ad,  and  profitably, 
too. 

James  N.  Allison  Jr.,  vice- 
president  of  the  Reporter-Tele¬ 
gram.  likes  to  tell  how  policies 
laid  down  in  ’48  have  enabled  the 
paper  to  grow  from  160.000  color 
lines  that  first  year  to  some 
2.250.000  color  lines  in  ’59. 


the  evaluation  of  all  the  dif- 
ferent  ways  to  reach  the  p.iblie 
through  advertising. 

“As  a  matter  of  fact,”  Mr. 
Stewart  said,  “the  advertising 
agency  experience  of  four  of 
the  six  creative  group  heads 
started  in  print  media,  as  com¬ 
pared  to  two  whose  training  has 
been  primarily  in  TV.  But  now 
all  our  creative  people  know 
and  are  able  to  evaluate  all 
media  and  find  that  which  is 
best  to  handle  the  particular 
problem  at  hand.” 

The  four  group  heads  with 
print  backgrounds  are  Budd 
Hemmick,  Fred  Flanagan,  Bob 
Pasch,  and  Howard  Wilson. 


:T 


Native  New  Yorker 


ADVERTISERS  SEE  IT  DONE — Contract  advertisers  of  the  Tallahassee 
Democrat  were  brought  into  the  printing  plant  one  day  to  see  their  ads 
being  set  into  type,  matted,  cast  and  placed  on  the  Democrat's  big  new 
80-page  Scott  press.  Here  a  group  of  advertisers,  with  their  pressmen's 
hats,  watch  as  Nick  Wheeler  sets  type. 


Golden  Dozen 


{Continued  from  page  17) 


“We  decided  to  run  any  size 
color  ad.  feeling  that  in  a  smaller 
city  a  merchant  would  be  dis¬ 
couraged  if  be  knew  he  had  to 
run  a  page  or  1.000-line  mini¬ 
mum  size.”  Mr.  Allison  says. 

“We’ll  run  one  word  in  color 
if  the  advertiser  desires.  And  why 
not?  That’s  what  he  wants,  and 
we’re  protected  by  having  a  mini¬ 
mum  charge.” 

Mr.  Allison  says  the  advertiser 
isn’t  concerned  with  his  paper’s 
mechanical  problems.  “He  wants 
his  ad  in  color.  Okay,  we’ll  give 
it  to  him.  If  color  obtains  results 
for  him,  we’ll  let  him  have  it.  re¬ 
gardless  of  mechanical  problems. 
.  .  .  Give  him  color,  and  make  it 
easy  for  him  to  buy.” 

This  policy  has  paid  off,  Mr. 
Allison  reports,  “because  we  now 
have  a  96-page  Scott  multi-unit 
press  and  can  run  all  the  color 
we  can  sell.” 


We  like  this  forward-thinking 
attitude  of  the  Reporter-Tele¬ 
gram  which  boils  into  two  words 
the  “secret”  of  its  success — 
“customer  service” — giving  the 
advertiser  what  he  wants  in¬ 
stead  of  what  the  newspaper 
wants  him  to  have. 

Perhaps  more  newspapers 
would  do  better  linage-wise  if 
they  tried  giving  some  of  this 
type  of  customer  service. 


stock  base  will  continue  to 
broaden.  It  takes  considerable 
money  to  buy  our  stock,  and  no 
small  group  will  ever  get  any 
substantial  block  of  it.” 

K&E  as  an  agency  is  notable 
for  its  personnel  development 
programs.  Both  with  their  own 
top  executives  and  with  the  aid 
of  outside  consultants,  training 
sessions  are  frequently  being 
held.  This  month.  Dr.  Gil  David, 
psychologist  of  the  New  School 
for  Social  Research,  will  start  a 
course  of  four  sessions  on  hu¬ 
man  relations.  Another  series 
on  oral  communications  is  also 
scheduled  to  start  next  month. 
The  agency  also  has  executives 
take  courses  offered  by  the 
American  Management  Associa¬ 
tion.  Secretaries  are  sent  to 
schools  conducted  by  the  tele¬ 
phone  company,  and  as  a  reverse 
of  that,  K&E  executives  talk  to 
leading  secretarial  schools, 
hoping  to  get  the  best  girl  grad¬ 
uates. 

Once  a  year,  a  senior  man¬ 
agement  conference  is  held. 
Three  days  are  given  over  to 
concentrated  craft  study. 

Mr.  Stewart  estimated  that 
about  127  of  the  agency’s  per¬ 
sonnel,  currently  numbering 
800,  participate  in  training  pro¬ 
grams. 


As  is  the  case  with  a  growing 
number  of  agencies,  K&E  de¬ 
votes  a  great  deal  of  attention 
to  TV.  Mr.  Stewart  reveale<l 
that  K&E  was  building  a  Crea¬ 
tive  Workshop  in  the  neighbor¬ 
ing  Grand  Central  Palace  Build¬ 
ing  in  New  York  that  will  be 
largely  devoted  to  TV  experi¬ 
mental  work.  It  will  be  con¬ 
nected  by  closed-circuit  TV  with 
many  of  K&E’s  Park  Avenue 
offices. 

Barrett  Brady,  senior  vice- 
president  in  charge,  is  working 
with  Marshall  Rothen  in  techni¬ 
cal  developments,  and  with 
Harry  Stoddard  on  creative 
features.  It  is  expected  the 
workshop  will  help  the  agency 
improve  its  TV  commercials 
and  vizual  packaging  in  gen¬ 
eral. 

It  was  suggested  to  Mr.  Stew¬ 
art  that  newspaper  advertising 
representatives  were  inclined  to 
think  that  agencies  paid  too 
much  attention  to  TV  to  the 
neglect  of  other  media.  Some 
have  gone  so  far  as  to  advocate 
an  agency  vicepresident  in 
charge  of  newspapers  with  equal 
standing  with  the  usual  agency 
vicepresident  in  charge  of  TV. 


Bom  in  April  1908  in  New 
York  City  and  educated  in  its 
school  system,  David  Stewart 
later  attended  Temple  Univer¬ 
sity  and  the  Wharton  School. 

Joining  the  Standard  Oil 
Company  of  New  York  in  1928, 
he  worked  for  several  years  in 
their  marketing  division  as  a 
consumer  sales  representative 
for  fuel  oil  and  specialty  prod¬ 
ucts.  Before  leaving  Soeony- 
Vacuum  in  1938,  Mr.  Stewart 
transferred  to  the  Philadelphia 
division  where  he  managed  an 
office. 

Mr.  Stewart’s  management 
background  in  the  petroleum  in¬ 
dustry  launched  him  into  an  as¬ 
sociation  with  a  large  independ¬ 
ent  oil  company  from  19.38  to 
1942. 


Group  System  Operation 


Mr.  Stewart  pointed  out  that 
K&E’s  creative  division  was 
operated  under  the  group  sys¬ 
tem,  whereby  all  media  are 
treated  equally,  and  the  people 
involved  in  handling  accounts 
must  be  professionally  trained  in 


With  the  outbreak  of  World 
War  II,  Mr.  Stewart  went  to 
the  U.  S.  Navy  as  a  civilian 
management  consultant  in  the 
Office  of  the  Under-Secretary 
of  the  Navy. 

Joining  Kenyon  &  Eckhardt 
immediately  after  his  war  .serv¬ 
ice,  Mr.  Stewart  was  elected 
secretary  and  general  manager 
in  1947  and  two  years  later 
named  a  director.  In  1952  he 
assumed  the  position  of  treas¬ 
urer  of  K&E  and  simultane¬ 
ously  was  elected  a  member  of 
its  Executive  Committee.  With 
the  installation  of  a  new  di¬ 
visional  structure  in  1956,  Mr. 
Stewart  was  elevated  to  the 
position  of  senior  vicepresident, 
concurrently  holding  the  posts 
of  treasurer,  director  and  mem¬ 
ber  of  the  Executive  Committee. 
In  addition  to  continuing  in 
these  positions  Mr.  Stewart  has 
for  several  years  been  chair¬ 
man  of  K&E’s  Management  Re¬ 
view  Board  and  a  member  of 
the  Plans  Board  for  the  past 
12  years. 

To  unify  operational  manage¬ 
ment,  K&E  re-established  the 
position  of  executive  vicepresi¬ 
dent  in  1968  and  elected  Mr. 
Stewart  to  this  post  —  one  in 
which  he  was  responsible  for 
the  operations  of  the  agency. 
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THE  SAN  FRANCISCO  CHRONICLE 

announces  the  formation  of 

CI)ronide  ^^eatures 

...  a  new  nation  wide  syndicate  offering  a 
group  of  extraordinary  newspaper  columnists 

•  STANTON  DELAPLANE 

the  funniest  man  writing  on  travel  today;  daily  Postcards 
and  a  Sunday  question  and  answer  feature 

•  LUCIUS  BEEBE 

a  weekly  explosion  of  social  brimstone 


•  HERB  CAEN 

a  weekly  report  from  Baghdad  by  the  Bay 


•  ABE  MELLINKOFF 


author  of  the  brief  satirical  "Daily  Report 


II 


For  tear  sheets  and  prices  .  .  .  call  or  write:  GLENN  ADCOX,  General  Manager 
Chronicle  Features,  821  Market,  San  Francisco,  EXbrook  2-1280 


IN  THE  PAST  TWO  YEARS  THE  CHRONICLE  HAS  GAINED  MORE 
CIRCULATION  THAN  ANY  OTHER  NEWSPAPER  IN  AMERICA 


the  2nd  largest 
market  in  the 


nation’s  2nd  largest 
market 


it  by  advertising 
in  the  only  newspaper 
which  covers  it. 

The  powerful 
selling  force 
for  advertisers 
in  the 
Long  Beach 
part  of  the 
Los  Angeles- 
Long  Beach 
Metropolitan 
Area  is  the 

I  Independent 


=  telegram 


Movntnc  Ewert.ng  Sundi* 

LONG  BEACH.  CALIFORNIA 
m  INTERHAJIONAL  CITY 

Represented  nationally  by 
RIDDER  JOHNS.  INC. 

MtMBCH  METSO  COM.CS  GROU» 


AD  AGENCIELS 


Bates,  Spitzer  &  Mills 
Merger  Makes  Giant 


Toronto 

Spitzer,  Mills  and  Bates  Ltd. 
has  been  formed  here  as  the 
result  of  a  merger  between  Ted 
Bates  &  Co.,  Inc.,  and  Spitzer 
&  Mills  Ltd.  Announcement  was 
made  by  Rosser  Reeves,  Bates 
chairman,  and  by  G.  F.  Mills, 
S&M  chaiiman. 

The  merger  brings  Spitzer, 
Mills  and  Bates  together  with 
Hobson,  Bates  and  Partners 
Ltd.  of  London.  The  Canadian 
company  will  maintain  full 
autonomy  and  Canadians  will 


Kerker-Peterson,  Inc.  advertis¬ 
ing  here. 

Robert  E.  Marlow,  vicepresi¬ 
dent  and  general  manager,  who 
has  been  media  and  research 
director  since  joining  the  agency 
in  1952,  will  concentrate  on 
marketing  and  research  activi¬ 
ties,  in  addition  to  general  man¬ 
agership  duties. 

Mr.  Harm  served  on  the 
media  staffs  of  Campbell-Mithim 
and  Knox  Reeves  Advertising 
here  before  joining  K-P  as  as¬ 
sistant  media  director  a  year 


Canadian  Agency 
Billinas  Up  7.3% 

Ott.vwa 

Canadian  advertising  agen¬ 
cies  last  year  had  total  billings 
of  $250,937,939,  up  7.3%  over 
1958,  according  to  preliminary 
figures  of  the  Dominion  Bureau 
of  Statistics,  Ottawa.  Fees  for 
market  surveys  and  other  re¬ 
search  added  another  $4,000,- 
000.  The  preliminary  figures  do 
not  show  a  breakdown  on  bill¬ 
ings  by  media. 

The  agencies  had  a  gross 
revenue  last  year  of  $41,233,- 
095,  and  a  net  revenue  of  $2,- 
943,139.  This  compares  with  a 
gross  revenue  in  1958  of  $38,- 
073,427  and  a  net  revenue  of 
$2,710,542.  There  were  4,275 
employes  in  the  agencies  last 
year  with  a  payroll  of  $26,141,- 


continue  to  run  the  business. 
Principals  of  Spitzer  &  Mills 
and  of  Bates  become  stockhold¬ 
ers  in  each  other  through  a 
mutual  exchange  of  stock. 

The  three  top  S&M  execu¬ 
tives  will  retain  the  same  posi¬ 
tions  in  SM&B.  Mr.  Mills  con¬ 
tinues  as  chairman  and  director; 
J.  W.  Spitzer  as  vice-chairman 
and  director;  and  W.  H.  Reid 
as  president  and  director.  Mr. 
Mills  also  becomes  a  director 
in  Ted  Bates  &  Co. 

Bates  representation  on  the 
new  board  includes  Theodore  L. 
Bates,  who  founded  his  agency 
in  1940  and  who  is  now  honor¬ 
ary  chairman  of  the  New  York 
agency;  William  H.  Kearns, 
vice-chairman  at  Bates;  James 
C.  Douglass,  administrative 
vicepresident  at  Bates;  and  J. 
L.  Lewtas,  a  Canadian  and 
partner  in  the  Toronto  firm  of 
barristers  and  solicitors,  Am- 
oldi.  Parry,  Campbell,  Pyle, 
Godfrey  and  Lewtas. 

Combined  annual  billings  for 
Ted  Bates;  Hobson,  Bates;  and 
Spitzer,  Mills  and  Bates,  now 
exceed  $150,000,000.  Combined 
personnel  in  New  York,  Holly¬ 
wood,  London,  Toronto  and 
Montreal  totals  about  1,100 
employes. 

There  are  110  agencies  in 
Canada.  Only  15  bill  more  than 
$5,000,000  annually.  They  place 
about  60%  of  the  Dominion’s 
advertising.  Spitzer  &  Mills 
handled  nearly  $7,000,000  for 
more  than  30  clients  last  year. 
S&M  was  organized  in  1926  as 
the  William  Findlay  Co.,  Ltd. 
Three  years  later  it  became 
Lord  &  Thomas  of  Canada  Ltd., 
and,  in  1943,  started  operations 
under  its  current  name. 

Harm  Promoted 
To  Media  Chief 

«  Minnbiapolis 
Gary  W.  Harm  has  been  pro¬ 
moted  to  media  director  at 


ago. 

Largest  Hawaii  Agency 
Merged  with  McCann 

Holst  &  Male,  Inc.,  Hawaii’s 
largest  ad  agency,  has  merged 
with  McCann-Erickson,  Inc.,  and 
will  operate  as  the  Holst  &  Male 
division  of  McCann  -  Erickson 
Advertising  (US.4). 

Announcement  of  the  merger 
was  made  by  Milton  0.  Holst, 
president,  and  Mrs.  Zaida  Male, 
senior  vicepresident  of  Holst  & 
Male,  and  Marion  Harper  Jr., 
president  and  chairman  of  Mc¬ 
Cann-Erickson.  Mr.  Holst  and 
Mrs.  Male  will  continue  to  di¬ 
rect  the  new'  agency. 

The  merger  follow’s  a  two- 
year  study  of  the  advertising 
industry  in  Haw'aii  by  McCann- 
Erickson,  and  will  bring  to 
Hawaii  such  services  as  market 
research  and  media  analysis. 

The  Honolulu  agency  w'as 
founded  in  1929  by  Randolph 
Crossley,  w'ho  had  been  associ¬ 
ated  with  Mr.  Holst  in  a  Los 
Angeles  agency.  In  1957,  Mr. 
Holst  merged  his  agency  with 
W.  H.  Male  Ltd.,  headed  by 
Mrs.  Male,  widow  of  the 
founder. 

Matlies  Names  Kracht 
Director  of  Media 

Alvin  R.  Kracht  has  been 
appointed  media  director  at  J. 
M.  Mathes  Inc.,  effective  Oct. 
1,  and  elected  a  vicepresident  of 
the  agency.  He  succeeds  Doug¬ 
las  R.  Hathaway,  who  is  re¬ 
tiring  after  23  years  at  Mathes. 

Mr.  Kracht,  former  associate 
director  in  media  and  a  member 
of  the  agency  staff  for  the  jast 
five  years,  came  to  Mathes  from 
Fuller  &  Smith  &  Ross.  In 
1958  he  was  voted  Media  Buyer 
of  the  Year  by  the  New  York 


058,  compared  with  4,197  em¬ 
ployees  and  a  payroll  of  $23,- 
826,156  in  1958. 


Chapter  of  the  Association  of 
Industrial  Advertisers. 

Mr.  Hathaway  began  his  ad¬ 
vertising  career  as  a  space  buyer 
with  the  George  Batten  Com¬ 
pany  in  1919.  Three  years  later 
he  was  transferred  to  Chicago 
in  charge  of  media  for  Batten’s 
office  there.  In  1933  he  returned 
to  New  York,  joining  McCann- 
Erickson. 

Mathes  also  announced  other 
promotions  in  the  media  de¬ 
partment.  Rudolph  C.  Wahlig, 
formerly  assistant  director,  wrill 
succeed  Mr.  Kracht  as  associate 
director.  M.  J.  Holmes,  who 
joined  the  agency  last  month 
as  a  media  buyer,  wdll  succeed 
Mr.  Wahlig  as  assistant  direc¬ 
tor. 

R.  Hoe  Appoints 
Palmer,  Codella 

The  R.  Hoe  &  Co.,  Inc.,  has 
appointed  Palmer,  Codella  &  As¬ 
sociates  to  handle  advertising 
and  sales  promotion,  W.  W. 
Henderson,  vicepresident  and 
sales  manager,  press  division, 
announced  this  week. 

Immediately  associated  with 
the  Hoe  advertising  and  sales 
promotion  programs  will  be 
Thomas  Willson,  vicepresident; 
James  Peck,  advertising  and 
Charles  Spence,  sales  promotion. 

Buick  Is  Keyed 

Funt,  Mich. 

Buick  will  use  a  greatly  ex¬ 
panded  newspaper  program  (via 
McCann-Erickson  Advertising 
USA)  with  pre-announcement 
ads  in  key  markets.  Announce¬ 
ment  ads  (Oct.  5)  will  run  from 
1,000  lines  to  two-page  spreads 
with  gutter  bleeds.  There  will 
be  a  heavy  follow-up  schedule. 
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LINCOLN  STATUE  AT  THE  STATE  CAPITOL  IN  SPRINGFIELD  -  DRAWING  BV  FRANKliN  McMAmON  NOTED  ILLINOIS  ARTiST 

SPRINGFIELD  I  CAPITAL  MARKET  IN 
ILLINOIS  I  the  LAND  OF  LINCOLN 

Springfield  is  the  capital  of  Illinois  and  the  economic  capital  of  an 
11-county  market  enriched  by  agriculture,  diversified  industry, 
tourism,  and  a  variety  of  governmental  activities.  Since  the  time 
of  Lincoln,  the  people  of  Springfield  have  respected  and 
responded  to  the  Illinois  State  Journal  and  the  Illinois  State 
Register.  These  historic  dailies  today  offer  you  100%  coverage 
of  Sangamon  County  (Springfield)  and  60%  coverage  of 
the  entire  ll-county  market.  Time-tested  merchandising  support 
and  top-flight  R.O.P.  color,  too.  (Write  for  color  samples.) 

SUtttoiB  Staff  Hoarnal 
ILLINOIS  STATE  REGISTER 

"THE  RING  Of  truth 

15  Hometown  Daily  Newspapers  covering  Sprtngfield.  Illinois  —  Northern  Illinois  — 

San  Diego,  California  —  and  Greater  Los  Angeles.  Served  by  the  Copley  Washington 
Bureau  and  the  Copley  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO..  INC. 


Copluj  N(ttispa(2&(S 


J.  P.  Stevens  and  Co.  and  Synagogues  receive  the  direct  a  small  RIAL  ad  in  preferred 
ers  former  Secretary  of  the  Army,  benefit  of  the  campaign  through  editorial  positions. 

Community  campaigns  will  be  increased  attendance  at  worship  Commenting  on  the  Religion 
held  in  Nov’ember,  Religion  In  services  and  the  consequent  In  American  Life  advertise- 
OH  American  Life  Month,  in  more  giving  of  “spiritual  strength  to  ments,  R.  J.  Potter,  advertising 
than  500  cities.  These  local  pro-  millions  of  lives.”  manager  of  the  Rutland  (Vt.) 

die  grams  are  sponsored  by  com-  The  theme  of  the  Religion  In  Daily  Herald,  said  “We  have 
munity  organizations,  particu-  American  Life  campaigpi,  “Find  found,  many  times  in  the  past, 
larly  Jaycees  and  Kiwanis  and  the  Strength  for  Your  Life  .  .  .  that  advertisements  from  The 
igion  In  Lions  clubs,  in  cooperation  with  Worship  Together  This  Week,”  Advertising  Council  need  no 
per  ad-  religious  organizations.  is  emphasized  in  the  ads.  Last  selling  at  all.  Business  men  are 

?ent  the  In  a  message  to  newspaper  year,  767  newspapers  ordered  always  willing  to  sponsor  these 

)f  more  advertising  managers,  Robert  6,331  mats  of  RIAL  advertise-  messages.  We  only  need  to  call 

weekly  W.  Boggs,  the  campaign’s  vol-  ments.  The  new  1960-61  RIAL  on  them  and  ask  for  their  sup- 
ertising  unteer  coordinator,  said  news-  proof-kit  may  be  obtained  from  port.  Our  thanks  to  you  for 
support  papers  have  helped  bring  about  The  Advertising  Council,  25  providing  such  excellent  mate- 

il  cam-  an  increase  of  35%  in  regular  West  45th  Street,  New  York  36,  rials.” 

ship  at-  worship  attendance  in  the  U.S.  N.Y. 

[les  and  in  the  last  decade.  “But  there  Newspapers  have  also  lent 
lign  will  is  still  a  job  to  be  done,”  he  their  support  to  the  RIAL  cam- 
ovember  added.  “Sixty  million  Ameri-  paign  through  editorial  col- 
hs.  cans  still  have  no  religious  af-  umns,  many  of  which  have  been 

nen  and  filiation.”  devoted  to  suggested  editorials 

Religion  Mr.  Boggs,  advertising  man-  distributed  by  the  RIAL  organi- 
aded  by  ager  of  Union  Carbide  Plastics  zation.  More  than  500  news- 
ident  of  Co.,  said  local  Churches  and  papers  this  year  will  also  carry 


Wis.  NAEA  Elects 
Johnson  President 

Wisconsin  Rapids,  Wis. 

Gordon  Johnson,  retail  adver¬ 
tising  manager  of  Madison 
Newspapers,  Inc.,  was  elected 
president  of  the  Wisconsin 
Newspaper  Advertising  Execu¬ 
tives  Association  at  the  annual 
meeting  here  Sept.  16-17.  He 
succeeds  Neal  Rothman  of  the 
IFau.saM  Record-Herald. 

Other  officers  include  Ralph 
Mischnick,  Rhinelander  News, 
vicepresident;  Maxine  Kahler, 
LaCronse  Tribune,  secretary- 
treasurer;  Jack  LePoidevin, 
Racine  Joumal-Timest;  Melvin 
Parsons,  Appleton  Post-Cres¬ 
cent,  Jack  Skoglind,  Oshkosh 
Northwestern,  and  Dan  Beisel, 
Green  Bay  Press-Gazette,  direc¬ 
tors. 

Competition  for  ad  honors 
saw  Harold  Casper  of  the  Ra¬ 
cine  Journal-Times  take  the  Bill 
Payne  Memorial  award  and 
Charles  Dilday  of  the  Kenosha 
News  receive  the  Metro  As¬ 
sociated  Services  award. 


Willig  Brown  Elected 
By  Midwest  NAEA 

Kansas  Citt 

Willis  Brown,  assistant  ad¬ 
vertising  director  of  the  Minne¬ 
apolis  Star  and  Tribune,  was 
elected  president  of  the  Midwest 
Newspaper  Advertising  Execu¬ 
tives  Association  here  Sept.  17. 

George  Gearhart,  general 
manager  of  the  Northwest  Ar¬ 
kansas  Times,  Fayetteville,  was 
elected  vicepresident;  Theodore 
Sandberg,  advertising  manager 
of  the  Wichita  (Kan.)  Eagle, 
secretary-treasurer,  and  Clayton 
Lau,  advertising  manager  of 
the  Beaumont  (Tex.)  Enterprise 
and  Journal,  sergeant-at-arms. 


.  .  .  Draw  to  a  Full  House!  The  Niagara  Falls  Gazette  is  the 
Ace  that  can  change  “Aces  up”  to  an  “Ace  High  Full  House”. 


Retail  sales  in  the  Niagara  Falls  City  Zone  and  Retail  Trad¬ 
ing  Area  total  $186,519,000  per  year.  Over  half  of  the  families 
in  that  area  (58.7%,  to  be  exact)  can  be  reached  only  through 
the  Niagara  Falls  Gazette.  These  families  spend  over  $100 
million  per  year. — Draw  to  a  full  house. — Advertise  in  the 
Niagara  Falls  Gazette. 


Don't  be  misled  .  .  ,  Niagara  Falls  is  a  mighty  market  .  .  .  unto  itself! 


28-Page  Fur  Section 

On  Sunday,  Sept.  26,  a  28- 
page  gravure  tabloid  section, 
entitled  “Furs  are  for  Every¬ 
one”  was  published  as  part  of 
the  New  York  Herald  Tribune. 
Eugenia  Sheppard,  women’s 
feature  editor,  edited  the  section. 
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(Daily  &  Sunday) 

Representatives:  Gannett  Advertising  Sales,  Inc, 

New  York.  Philodolphia,  Hartford,  Syrocvio, 

Chicago,  Detroit,  Son  Francisco 


Member:  Gannett  Group 
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RETAIL  SLRVEY 


Fall  Outlook  Bright; 
Number  of  Stores  Dips 


The  retailing  industry  is 
headed  for  another  all-time 
sales  record  in  1960 — but  turn¬ 
ing  a  profit  on  that  volume  is 
going  to  be  a  stmggle. 

That  prediction  is  based  on 
results  of  a  nation-wide  sun’ey 
released  this  week  by  J.  Gordon 
Dakins,  executive  vicepresident 
and  treasurer,  National  Retail 
Merchants  Association. 

A  total  of  ;567  chief  execu¬ 
tives  of  department,  specialty 
and  general  meivhandise  stores 
replied  to  the  NRMA  sun-ey. 
They  represent  a  total  annual 
sales  volume  of  some  9*/i  billion 
dollars. 

About  three-quarters  of  those 
answering  the  sur\'ey  predicted 
that  sales  for  the  second  half 
of  the  year  will  be  ahead  of 
1959.  Median  estimate  was  for 
a  4%  gain.  Twenty-one  percent 
expect  second-half  sales  to  be 
even  with  1959.  Some  1%  ex¬ 
pect  their  stores  to  experience 
a  sales  loss. 

Asked  what  steps  are  most 
important  to  -secure  increased 
volume  this  fall,  respondents 
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gave  first  place  to  a  couple  of 
basic  factors — strengthen  selling 
staff;  strong  basic  stock  con¬ 
trols.  More  aggressive  promo¬ 
tion  was  third  on  the  list,  but 
was  namerl  by  less  than  half 
the  stores. 

According  to  Mr.  Dakins, 
downtown  revitalization  is  still 
a  major  concern  for  many  re¬ 
tailers.  Nine  out  of  10  of  the 
survev  respondents  feel  that 
shopping  center  development  has 
gone  about  as  far  as  it  should 
at  this  time,  and  more  than  half 
of  them  feel  it  has  gone  too  far. 

Competition  from  discount  op¬ 
erations  would  seem  to  be  both¬ 
ering  the  traditional  retailer  less 
than  in  some  previous  years, 
although  the  closed-door  type 
of  operation  is  becoming  per¬ 
haps  a  more  pressing  problem. 

“I  think  perhaps  the  most 
significant  aspect  of  this  sur\ey 
is  the  emphasis  placed  by  these 
.‘167  chief  executives  on  oj)erat- 
ing  problems,”  Mr.  Dakins  said. 
“It  reflects  an  underlying  con¬ 
fidence,  despite  some  widely  ex¬ 
pressed  uncertainties,  in  the 
vigor  of  the  nation  and  the 
healthy  economic  circumstances 
of  the  buying  public.  As  long  as 
the  -sales  are  there  to  be  had, 
the  future  is  bright,”  he  said. 

1.7  Million  Retail 
Outlets  Now  in  U.S. 

There  are  1,700,730  retail 
outlets  of  all  kinds  in  the  U.S., 
a  decline  of  4*;/^  in  the  past 
decade,  according  to  a  retail 
distribution  study  just  released 
by  Audits  and  Suiweys  Co. 

Food  stores,  which  declined  in 
number  from  504,439  to  332,- 
490 — a  drop  of  about  34% — 

I  still  constitute  the  largest  single 
retail  category. 

The  study,  the  seventh  Na¬ 
tional  Sample  Census  of  Retail 
Distribution  conducted  by  A  and 
S,  also  revealed  that  nine  out 
of  10  retailers  expect  their 
business  1960  to  be  as  good  as  or 
I  better  than  1959. 

The  study  is  based  on  a  sci¬ 
entifically  selected  probability 
sample  of  31,555  retail  and  serv¬ 
ice  establishments,  from  local 
newsstands  to  giant  department 
stores. 

Solomon  Dutka,  A  and  S 
president,  noted  that  the  small 
decline  in  retail  population  over 
the  past  10  years  has  taken 
place  in  the  face  of  a  20%  in- 


joined  the  Chicago  headquarters 
staff  of  National  Association  of 
Retail  Grocers  of  the  United 
States.  His  duties  include  co¬ 
ordinating  advertising  opera¬ 
tions  of  NARGUS  BULLETIN, 
monthly  magazine  in  food  dis¬ 
tribution  published  by  the  as¬ 
sociation.  Immediately  before 
joining  NARGUS,  Mr.  Pagac 
represented  Chirngo'a  Ameriran 
newspaper  as  manager  of  mar¬ 
keting. 

Guide  to  Grtieeries 

Philadelphia 
An  updated  edition  of  the 
Philndelphin  Inqnirer’x  “Direc- 
toiy  of  Wholesale  Grocers,  Gro¬ 
cery  Chains  and  Food  Brokers 
in  the  Philadelphia  .Area”  is 
now  available  upon  request.  It 
covers  wholesalers  not  only  in 
the  Philadelphia  Retail  Trading 
Area  but  also  in  area  cities  such 
as  Allentown,  Reading,  Lan¬ 
caster,  etc.  In  addition  to  the 
officers  of  each  company  and  the 
areas  they  sendee,  the  listings 
also  include  the  names  of  buyers 
and  the  private  brands  handled. 

Grocery  Study  Issued 

Boston 

Forty-two  New  England  daily 
newspapers  and  the  New  Eng¬ 
land  Newspapers  Advertising 
Bureau  have  published  the  22nd 
Annual  Sur\'ey  of  Retail  Dis¬ 
tribution  of  Grocery  Store  Prod¬ 
ucts  in  that  region.  Kenneth  L. 
MacMannis,  director  of  the  Bu¬ 
reau,  announced  the  availability 
of  the  study. 

Retail  Roundup  .  .  . 

•  Association  of  National 

Advertisers  will  hold  a  Coopera¬ 
tive  Advertising  Workshop  on 

Feb.  14-15,  1961,  at  the  Hotel 

.Ambassador,  Chicago. 

*  *  » 

•  Based  on  need  for  person¬ 
alized  serN’ices  for  local  adver¬ 
tisers,  Idea  Research  Service  of 
Greenvale,  N.Y.,  has  developed 
custom-designed  signature  cut 
and  heading  sendee  to  be  used 
by  newspaper  salesmen  as  a 
space-selling  tool. 

♦  *  ♦ 

•  Gilbert  Paper  Company, 
Menasha,  Wis.,  has  produced  a 
kit  displaying  various  news¬ 
paper  ads  available  in  mat  form 
for  printers  to  use  in  promoting 
their  own  facilities  for  creating 
and  printing  business  station¬ 
ery,  The  ads,  in  one  and  two 
column  by  100  lines,  are  free 
to  the  printer. 

*  «  * 

•  Miss  Miriam  Lippincott, 
fashion  director  of  Carson  Pirie 
Scott,  Chicago,  has  resigned  to 
accept  new  position  of  director 
of  fashion  merchandising  serv¬ 
ices  in  the  ad  department  of 
Women’s  Wear  Daily, 
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crease  on  both  retail  sales  vol¬ 
ume  and  total  population. 

“But  the  relative  stability  of 
the  total  retail  population,”  he 
obser\’ed,  “obscures  some  dy¬ 
namic  transformations  in  the 
makeup  of  the  market  place.” 

Mr.  Dutka  cited  the  34%  de¬ 
crease  in  the  number  of  food 
stores  and  the  9%  decline  reg¬ 
istered  by  eating  and  drinking 
establishments  —  the  nation’s 
second  largest  retail  group — 
which  went  from  346,667  to 
317,160  in  the  oast  10  years. 

On  the  other  hand,  he  added, 
gasoline  service  stations — thii-d 
largest  retail  group — experi¬ 
enced  a  5%  increase  in  number, 
bring  them  up  to  197,610  from 
their  1950  total  of  188,253. 

The  A  and  S  study  also  found 
that  drug  outlets  have  risen  in 
number  from  55,796  to  58,500 
during  the  past  decade.  And 
having  weathered  a  59%  drop 
over  the  last  10  years,  the  na¬ 
tion’s  5,910  cigar  stores  and 
stands  are  trying  to  keep  from 
going  the  way  of  the  cigar 
store  Indian. 

Furniture  Dealer 
Uses  Color  Issue 

Rockford,  Ill. 

The  Rockford  Morning  Star 
and  Register-Republic  published 
a  16-page  tabloid  section,  in 
color,  containing  22,400  lines  of 
paid  space  from  a  furniture 
store  advertiser.  It  was  the  first 
time  the  store,  Rockford  Stand¬ 
ard  Furniture  Co.,  advertised 
its  anniversary  sale  without  the 
use  of  a  mailed  circular. 

The  advertising  linage  in  the 
special  anniversary  tabloid  rep¬ 
resented  a  pure  gain  for  Rock¬ 
ford  Newspapers  because  the 
furniture  company  still  adheres 
to  its  monthly  schedule  of  be¬ 
tween  ‘20,000  and  25.000  lines 
of  advertising.  In  1959,  Rock¬ 
ford  Furniture  bought  297,724 
lines  of  space  in  Rockford  News- 
jiapers. 

Taste  Urpetl  in  Use 
Of  Civil  War  Motifs 

Retail  store  sales  promotion 
people  are  being  counseled  by 
the  National  Retail  Merchants 
Association  to  use  caution  and 
good  taste  in  the  use  of  Civil 
War  motifs  based  on  the  forth¬ 
coming  centennial. 

“.  .  .  It  would  be  extremely 
unwise  and  the  worst  possible 
public  relations  to  treat  any 
aspect  of  the  Civil  War  in  a 
flippant  or  in  a  highly  promo¬ 
tional  manner,”  the  association 


Pagac  to  NARGUS 

Chicago 

Joseph  C.  Pagac,  formerly  of 
Hearst  Advertising  Service,  has 
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general  advertitinf  i 


NEWSPAPER  Mmm 
OFFERS  MC«E  aEXI8lu 


NEWSPAf€R  ADVERTISI 
REACHES  MORE 


INVESTMENT 


Ben  H.  Potter,  co-publisher 
of  The  Argus,  views  with 
Harold  E.  Swtmson,  Manager 
General  Advertising,  the  Edi¬ 
tor  &  Publisher  1960  award 
received  by  this  newspaper 
for  excellence  in  ROP  color 
reproduction. 


Rock  Island  Argus  honored  again  for 

excellence  in  ROP  color  reproduction 


For  the  second  time  in  3  years  the  Editor  &  Publisher  Color  Award  has  been 
won  by  this  newspaper  in  its  circulation  group  of  100,000  or  less.  The  Argus 
was  one  of  only  nine  national  award  winners  in  the  1960  Editor  &  Publisher 
ROP  contest.  USpot  and  full  color  advertising  is  now  18%  of  total  Argus 
general  advertising  lineage.  !;Day  after  day  the  skill 
The  Argus  acknowledges  with  and  facilities  of  the  Argus  organization  are  applied  to 
"l^l^lVROpadi^^rti^emenPu  producing  a  high  quality  newspaper  in  every  respect. 
entered  in  the  contest  and  the  Complete  information  on  color  availabilities  may  be 

copy.^^  prepared  the  obtained  from  Harold  E.  Swanson  by  addressing 

u  UCIM7  rn  ixir  Rock  Island  Argus  or  The  Moline  Dispatch  — 

H.  J.  HtlNZ  CO.,  INC.  the  newspapers  that  cover  the  Illinois  side  of  the 
MAXON,  INC.  Quad-Cities,  where  56%  of  Quad-Citians  live. 


A  color  award  winner 

picks  up  his  prize 


Tho’  he  doesn’t  know  it,  this  man  (a  typical  reader)  is 
the  winner  of  Editor  and  Publisher’s  Color  Awards... 
all  of  them. 

Of  course  he’s  never  heard  of  them  and  probably  never 
will,  but  still,  he  — the  reader— stands  to  gain  the  most 
from  these  awards  that  symbolize  the  tremendous 
efforts  being  made  to  produce  even  better  newspapers. 
To  the  advertisers,  agency  men,  publishers,  and  press¬ 
room  craftsmen  who  have  been  awarded  these  honors, 
we  would  like  to  add  our  congratulations.  We  like  to 
think  that  we  played  some  small  part.  There  are  nine 
color  awards  this  year...  five  are  to  newspapers  which 
have  Hoe  equipment.* 

Again,  hats  off  to  the  companies  and  individuals  who 
have  received  this  valued  award  and  thank  you  from 
the  58,000,000  award  winners— the  readers— who 
don’t  know  they’ve  won. 


*Newspapers  over  250,000  circulation 
3  colors  and  black— The  Philadelphia  Bulletin 
1  color  and  black— The  Philadelphia  Bulletin 
Newspapers  100,000-250,000  circulation 
3  colors  and  black— The  Newark  Star-Ledger 
Newspapers  under  100,000  circulation 
3  colors  and  black— LaCross  Tribune 
1  color  and  black  — Rock  Island  Argus 


R.  m  m  &  co.jimc. 

910  EAST  I38TH  STREET,  NEW  YORK  54,  NEW  YORK 

SALES  OFFICES:  NEW  YORK,  BOSTON, 

CHICAGO,  SAN  FRANCISCO,  DALLAS,  MIAMI 
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NewportAdds 
Full  Color; 
Sets  Parley 


Newport  News,  Va. 

The  Daily  PrenK  and  Timeit- 
Herald  are  now  equipped  to  offer 
full  color  as  well  as  spot  color 
and  two  colors  on  almost  any 
page  of  any  edition,  including 
the  full  ROP  Sunday  run. 

Capacity  of  the  Hoe  presses 
has  been  increased  to  96  pages 
with  addition  of  a  modem  color 
unit  to  afford  full  color  printing 
on  a  wide  range  of  locations  on 
almost  every  page  of  any  edi¬ 
tion.  The  improved  press  facili¬ 
ties,  including  special  Wiretyer 
plate-handling  equipment  and 
Jampol  mailing  room  conveyor, 
represent  and  expenditure  of 
more  than  $500,000.  Speed  of 
the  press  has  been  increased 
20%  through  installation  of  new 
Cutler-Hammer  DC  press  drive. 

August  TeNt!> 

Full  color  tests  were  run  in 
the  food  section  during  middle 
August  and  the  first  paid  adver¬ 
tisement,  Pepsi-Cola,  appeared 
on  Aug.  25.  Full  color  copy  is 


accepted  from  1,000  lines  upward 
while  one  color  and  black,  and 
two  colors  and  black,  are  ac¬ 
cepted  in  smaller  units  with  spe¬ 
cial  discount  for  full-pages. 

The  newspapers  have  sched¬ 
uled  a  Color  Conference  for  Oct. 
25  for  local  advertisers,  district 
sales  managers  and  district 
agencies.  Newspaper  executives 
are  invited. 

Experts  who  will  speak  on  the 
use  of  ROP  color  are  Charles  L. 
Andrews,  sales  promotion  man¬ 
ager,  \UiNln'ille  (Tenn.)  Ban¬ 
ner  and  Tennensean;  Glenn  H. 
Arthur,  advertising  director, 
Appleton  (Wis.)  Post-Creacent ; 
Robin  A.  Frayser,  Richmond 
(Va.)  Newspapers;  Harry  N. 
Sager,  assistant  director  of  ad¬ 
vertising,  Pepsi-Cola  Company; 
and  Ernest  Klostermann,  Saw¬ 
yer,  Ferguson,  Walker,  Chicago. 

Robert  B.  Smith,  general 
manager  of  the  Newport  News 
newspapers  will  emcee  the  event. 


Schilling  Joiim  O&O 

Frank  Schilling  has  joined 
the  New  York  sales  staff  of 
O’Mara  &  Ormsbee,  Inc.,  news¬ 
paper  representatives.  He  has 
been  associated  with  the  Kud- 
ner  Agency,  George  A.  Mc- 
Devitt  Co.,  and  Sawyer,  Fergu¬ 
son,  Walker  Co. 
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LOCKWOOD  GREENE 

ENGINEERS  •  ARCHITECTS 

NEW  YORK  .  A1  E  42nd  St.  SPARTANBURG.  S  C  BOSTON.  MASS 

Brochure  on  roquoiT. 


m  "IVT  tooth  decay.  Among  these,  47%  ' 

the  first  wave  and  58%  in 
the  second  wave  named  Crest 
4  ^  brand,  indicating,  the 

X  XOlJ.ll.0C  Bureau  .said,  the  impact  of  the 
ads  in  focusing  attention  on  ' 
141^^0  Crest  as  an  effective  preventa- 

lllgll  lllipdCl  tive  of  tooth  decay. 

Both  surveys  were  conducted 
When  newspapers  across  the  in  15  large  markets,  the  samples 
nation  reported  the  American  comprising  517  female  heads  of 
Dental  Association’s  statement  households  in  the  first  wave  and 
that  Crest  toothpaste  was  effec-  510  in  the  second.  An  additional 
tive  in  preventing  cavities,  38%  150  were  interviewed  in  three 
of  housewives  said  they  had  smaller  cities  in  the  second  sur- 
heard  or  read  something  to  that  vey.  The  first  wave  was  con- 
effect.  After  Procter  &  Gamble  ducted  Aug.  6  and  7,  during  the 
had  run  a  full-page  ad  repro-  week  in  which  the  news  rei)ort8 
ducing  some  of  the  news  stories,  appeared.  The  second  wave  was 
42%  reported  familiarity  with  conducted  between  Aug.  20  and 
the  event.  The  Bureau  noted  23,  depending  on  the  day  or 
that  between  the  first  survey  days  the  ads  appeared  in  each 
of  news  stories  and  the  second  city, 
survey  covering  ads,  there  was  • 

a  two- week  lapse.  mr  ^ 

These  are  among  the  findings  ixCW 
in  surveys  conducted  for  the  t  •! 

Bureau  of  Advertising,  ANPA,  ^4.1*03,  HflilcO. 
shortly  after  each  of  the  events. 

The  surveys  indicated,  how-  Seattle,  Wash, 

ever,  that  consumer  awareness  Newspapers  are  now  match- 
of  a  fact  does  not  necessarily  ing  magazines  in  content,  print- 
bear  a  relation  to  awareness  of  ing  and  color  reproduction  with 
the  source  of  the  fact.  The  Bu-  the  quality  of  their  color  roto- 
reau  noted  that  at  the  time  of  gravure  sections,  declares  Rus- 
the  first  surv'ey,  news  reports  of  sell  W.  Young,  advertising  di- 
the  development  had  been  car-  rector,  Seattle  Times. 
ried  widely  in  the  newspapers.  These  sections  also  provide 
but  that  there  was  only  “occa-  newspaper  advertisers  with  the 
sional  coverage”  from  radio- TV  factor  they  continually  stress 
“in  some  local  markets.”  Yet,  —  the  ability  to  choose  areas 
when  asked  for  the  sources  of  in  which  they  wish  to  develop 
their  information,  31%  named  product  sales,  he  observed, 
newspapers  and  54%  named  TV.  The  Seattle  Times’  record- 
In  the  second  survey,  after  the  breaking  Sunday  Rotogra\'ure 
ads,  each  of  these  two  media  Pictorial  is  one  of  many  e^d- 
was  mentioned  by  46%  of  the  dences  of  newspaper  success  in 
respondents.  this  direction,  declared  Mr. 

Young,  who  is  president  of  the 
('.unelusiun  NAEA. 

From  these  figures  the  Bu-  The  64-page  Pictorial  of  Sept 
reau  draws  this  conclusion:  11  assisted  along  to  its 

“Since  TV  currently  carries  Times’  record  by  six  color 
more  national  advertising  than  of  Betty  (^rocker  adver- 

.iny  other  medium,  people  tend  This  quality  color  copy 

to  think  of  it  disproportionately  carried  nationally  in 

as  the  most  common  source  of  ' 

advertising  influence.  For  in-  ^  local  layout  of  five  pages 
stance,  in  a  1958  survey,  when  devot^  to  advertising 

Cadillac  cars  were  not  adver-  Placed  by  Seattle  teachers  of 
tising  on  TV,  44%  of  a  sample  dance,  drama  and  art. 

r,urv-ey  said  they  had  seen  Cadil-  Tb^  is  a  seasonal  feature  de- 
lac  on  TV;  73%  claimed  to  have  ^he  Times 

seen  Parliament  cigarette  com-  ,  ^ore  than  a  score  of  the  Pic- 

mercials  when  none  were  being  P^««" 

uresented  ”  vertising. 

~  Pictorial’s  editorial  content 

Among  the  additional  findings  ^^3  featured  by  a  highly  illus- 
of  the  two  waves  of  surveys,  traced  report  on  a  trip  to  Alaska 
conducted  by  ARB  Surveys,  Inc.,  j^^de  by  a  small  boat  party.  A 
with  questionnaires  designed  by  ^he  adventurers  taking 

the  Bureau,  were  these :  ice  from  a  berg  off  the  Alas- 

In  the  first  wave.  21%  of  those  coast  provided  the  color 

questioned  identified  Crest  as  cover. 

the  product  referred  to  in  the  The  Times’  rotogravure  prod- 
ADA  statement;  in  the  second  reflects  many  years  of  color 
wave,  after  the  ad,  this  figure  development,  advised  Harry  Ca- 
rose  to  30%.  general  manager.  Times. 

In  both  waves,  21%  said  one  His  records  show  the  first  Times’ 
brand  in  particular  could  do  a  Sunday  Pictorial  appeared  Dec. 
more  effective  job  in  preventing  2,  1923. 

EDITOR  ac  PUBLISHER  for  October  1,  1960 
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GROWING  FASTER 


THAN  LOS  ANGELES! 


RATE  OF  CHANGE 


Growth  since  '50  Q 
Docrooso  sine#  '50  ^ 


Ten  festeet-^rowing  p. 
cities,  1950-'60  ^ 


0%TNEW 

^  /^YORIC 

A 

/THILAtb? 
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Tulsa  is  not  only  one  of  the  50  largest  cities 
in  America,  it  is  also  one  of  the  10  fastest- 
growing  in  this  group.  Its  41  %  spurt  in 
population  between  1950  and  1960  helped 
Tulsa  jump  over  such  well-known  cities  as 
Richmond,  Providence,  Syracuse,  Jacksonville 
and  Dayton,  Ohio.  Want  further  proof  of 
our  booming  gains?  Of  the  nation's  189 
Standard  Metropolitan  Areas,  Tulsa  went 
from  76th  place  in  1950  to  59th  place  in 
1960!  Present  metropolitan  area  population 
is  414,117;  Effective  Buying  Income  totals 
$772,182,000.  And  the  fabulous  Magic 
Empire  (Tulsa's  trade  area  of  40  counties  in 


Oklahoma,  Kansas,  Missouri  and  Arkansas) 
now  has  an  Effective  Buying  Income  of 
$2,228,627,000! 

The  Tulsa  World  and  Tulsa  Tribune,  covering 
the  40-county  Magic  Empire  like  a  blanket, 
can  help  you  reach  this  vast,  rich  market. 

These  newspapers  are  the  preferred  Advertis¬ 
ing  Mediums  of  progressive  marketers — 
proof?  The  Tulsa  World  and  The  Tulsa 
Tribune  carry  more  odvertising  than  any 
other  newspaper  in  Oklahoma,  and  can  offer 
top-flight  mechanical  facilities,  including  full 
ROP  color. 


MORNING  •  EVENING  •  SUNDAY 
Repi«Mnt«d  NatioR«lly  by  T1i«  Branhom  Co.,  Offices  in  Principal  U.S.A.  Cities 


CLASSIFIED  CLrSIC 


Ads  Need  Single 
Promotion  Theme 


By  Daniel  L.  Lionel 

“The  big^gest  weakness  in 
classified  lies  in  promotion,”  ac¬ 
cording  to  Ralph  H.  Sides, 
CAM,  Lancaster  (Pa.)  News¬ 
papers.  The  former  chairman  of 
ANCAM’s  Promotion  Com¬ 
mittee  says  “we  lack  a  consis¬ 
tent  one-theme  program.” 

Speaking  before  the  PNPA 
Classified  Clinic  recently,  Mr. 
Sides  revealed  the  results  of 
a  survey  sent  to  600  CAMs  con¬ 
cerning  their  promotion  prac¬ 
tices.  Of  the  312  who  responded, 
96%  rim  ROP  want-ad  promo¬ 
tion.  45%  are  restricted  as  to 
space  or  frequency  of  such  ads 
while  55%  are  not.  13%  had  a 
specific  quota  per  week,  5% 
had  a  quota  per  month  and 
75%  were  uncertain  as  to  how 
much  space  would  be  permitted. 

In  response  to  the  question, 
“From  where  does  your  pro¬ 
motion  emanate?”  only  11%  de¬ 
pend  wholly  upon  available 
classified  services.  Only  20% 
have  promotion  or  art  depart¬ 
ments;  61%  prepare  their  oi\ti 
and  the  balance  delegate  the 
job. 

The  cost  of  promotion  was 
not  a  deterrent  but  the  major¬ 
ity  said  the  time  involved  in 
preparing  promotion  was  a  big 
hindrance.  98%  believe  that 
persistent  promotion  will  de¬ 
velop  want-ad  linage.  Only 
15%  use  radio,  3%  use  TV  and 
10%  use  both  radio  and  TV  to 
promote  want-ads. 

MerrhandiM*  Available 

Based  on  a  canvas  of  homes 
and  a  projection  of  the  dollar 
value  of  unneeded  items  found 
therein,  Mr.  Sides  estimates  that 


NEWS-JOURNAL  J 

Papers  i 

DELIVER  i 

DELAWARE 

. .  .  America's  only 
single  state  market! 

$7,459  per  family  buy¬ 
ing  income-second 
highest  in  the  nation! 

Conloct:  Slory«  Brooks  &  Finley, 

Inc.  or  News-Journal  Papers, 
Wilmington,  Delaware 


there  is  over  $4  billion  worth  of 
merchandise  in  this  country  that 
could  be  sold  for  further  use 
through  classified  by  private  in¬ 
dividuals.  “Our  publishers 
should  be  made  to  realize  that 
they  can  reap  this  great  poten¬ 
tial  of  want  ad  business  only 
through  a  program  of  consis¬ 
tent  promotion. 

Mr.  Sides  showed  the  group 
his  current  promotion  theme 
which  was  launched  early  in 
August  when  Echo  I  zoomed 
into  space.  He  calls  it,  “Granpa 
Echo-In  Orbit  since  1704!”  In 
a  3-column  color  ad  he  explains 
that  way  back  when  America 
was  in  kneebritches  .  .  .  the 
first  ivant  ad  relayed  a  message 
in  the  Boston  Newsletter  and 
bounced  back  successfully.  Want 
ads  have  been  bouncing  back 
echoes  laden  with  dollars  ever 
since. 

“Operation  Staff  Meeting” 
was  the  topic  of  a  talk  by  Kay 
Henry,  CAM,  Pittsburgh  Post 
Gazette  and  Sun  -  Telegraph. 
While  Miss  Heni^  does  not  hold 
regular  staff  meetings  she  calls 
the  sales  staff  together  when  she 
has  sufficient  material  for  a 
bang-up  meeting. 

“We  ask  the  girls — and  the 
men — to  jot  down  during  the 
day  any  questions  (or  sugges¬ 
tions)  that  could  be  brought 
up  during  a  meeting  and  dis¬ 
cussed  pro  and  con”  she  said. 
“We  also  ask  them  to  get  reac¬ 
tions  from  our  customers  to  our 
paper  .  .  .  perhaps  classification 
arrangements,  features  they 
either  like  or  dislike  in  our 
paper  .  .  .  the  comics  .  .  .  the 
sports  pages  .  .  .  the  columnists 
etc.  Discussing  all  these  various 


parts  of  the  paper  creates  more 
interest  in  the  paper  as  a  whole 
for  all  members  of  the  depart¬ 
ment  and  familiarizes  the  newer 
members  of  the  department 
with  the  product  they  are  sell¬ 
ing. 

“There  are  times,  of  couree, 
when  it  is  necessary  for  the 
Manager  to  do  most  of  the 
talking  but  I  try  as  much  as 
possible  to  make  it  a  staff  dis¬ 
cussion — with  every  member  of 
the  department  getting  an  op¬ 
portunity  to  talk  if  he  so  de¬ 
sires.  This  is  good  for  the  Man¬ 
ager  too  .  .  .  you’d  be  surprised 
how  much  you  leam  about  ac¬ 
counts  and  problems  ...  by 
listening  to  the  stories  of  your 
sales  staff.” 


.  .  .  can  you 
pick  the  press 
to  fit 

your  needs 


LINAGE  IDEAS 

In  his  new  Classified  Topics 
feature,  James  R.  Maxim  of  J. 
R.  Maxim  Advertising  Service, 
Inc.  lists  10  linage  building  ideas 
which  might  be  of  interest  to 

cams: 

1.  Solicit  oivners  of  public 
meeting  halls  for  classified  ads. 

2.  Solicit  owners  of  bowling 
alleys  for  an  ad  listing  open 
nights  for  individual  parties  or 
individuals. 

3.  In  rural  areas,  solicit  farm¬ 
ers  for  “no  hunting”  ads.  A 
good  builder  of  reader  interest. 

4.  It  is  election  year  .  .  . 
local  candidates  for  political 
office  are  a  natural  for  the  “Vote 
for”  reminders.  Also  “Don’t 
Forget  To  Vote”  ads  from  Voter 
Associations. 

5.  Solicit  local  doctoi’S  to 
make  up  directory  similar  to 
those  run  in  Yellow  Pages  of  the 
telephone  book. 

6.  Solicit  stores  that  are  open 
in  the  evening  to  make  up  a 
directory  of  these  establish¬ 
ments. 

7.  Build  a  “Good  Things  To 
Eat”  classification  among  truck 
farmers  in  your  area. 

8.  Form  a  Dining  Guide 
especially  good  during  holiday 
seasons. 

9.  Go  to  schools  .  .  .  offer  spe¬ 
cial  Want  Ad  program  for  stu¬ 
dents. 

10.  Solicit  local  banks  to  run 
ads  near  the  auto  section  for 
car  financing. 

«  *  * 

OHIO  rXINIC  ELECTS 

Charles  Knoles.  Chillicothe 
Gazette,  was  elected  president 
of  the  Ohio  Newspaper  Classi¬ 
fied  Clinic  recently.  He  succeeds 
Eugene  Dunifon,  Fremont  News- 
Messenger. 

Awards  were  given  as  follows: 
Promotion — Lima  Citizen  and 
Findlay  Republican-Cotirier; 
business  builder — Lima  Citizen 
and  Conneaut  News-Herald; 
automotive — Columbus  Dispatch 


andFindlay  Republican-Courier; 
real  estate — Columbus  Citizen- 
Journal  and  Elyria  Chronicle- 
Telegram;  family  ad  —  Litna 
Citizen  and  Sidney  Daily  Ni  ws. 


•COMBO’  SECTION 

The  Seattle  (Wash.)  Times’ 
third  .semi-annual  “Golden  Want 
Ad  Section”  set  a  new  volume 
record  with  a  48-page  tabloid 
issued  Sept.  16.  The  totals  were 
4,050  inches,  3,688  ads. 

The  section  combined  the  two 
features  which  won  popular  ac¬ 
claim  in  the  earlier  issues  of 
this  section  devoted  to  the  op¬ 
portunities  provided  by  classi¬ 
fied. 

These  “combo”  features  were 
color  and  tabloid  size,  reported 
Lester  Jenkins,  CAM.  Publica¬ 
tion  was  on  yellow'  newsprint  to 
symbolize  the  golden  opportuni¬ 
ties  offered. 

The  use  of  color  brought  fa¬ 
vorable  comment  in  the  two  pre¬ 
ceding  editions.  The  tabloid  sec¬ 
tion  also  was  highly  appreciated, 
the  Times  learned. 

In  producing  a  tab  which  pre¬ 
served  the  readability  of  the 
customary  classifieds  without 
loss  of  new’sprint  the  Times  used 
special  stereotyping  mats  pos¬ 
sessing  “sideways”  shrinkage. 

This  enabled  the  presentation 
of  seven  classified  columns  per 
tabloid  page.  It  provided  the 
Times  with  a  double-truck  of 
tabloid  pagfes  which  was  just 
two  inches  under  the  print  space 
on  a  standard  page,  Mr.  Jen¬ 
kins  explained. 

The  cover  described  the  pre¬ 
sentation  as  the  1960  Fall  guide 
to  better  living. 

♦  ♦  * 

The  Omaha  (Neb.)  World- 
Herald  broke  a  record  in  the 
Sunday  issue  of  Sept.  25.  Pub¬ 
lished  were  4,298  inches  of  want 
ads.  Previous  record  was  4,195 
inches  on  May,  15,  1960. 


PERSONAL  MENTION 
Frederick  H.  Steinmetz,  for¬ 
merly  Chicago  (Ill.)  American 
Want  ads  department  —  to  Los 
Angeles  (Calif.)  Herald-Ex¬ 
press  Want  Ads  department. 

*  *  « 

The  name  of  George  Fick, 
classified  sales  manager,  Los 
Angeles  (Calif.)  Herald-Ex¬ 
press,  was  incorrectly  spelled  in 
the  issue  of  Sept.  10,  page  10. 


In  New  Makeup 

Sacramento,  Calif. 
Makeup  of  the  Sacramento 
Union  has  been  revamped,  sever¬ 
al  features  have  been  added,  and 
text  type  has  been  enlarged  from 
8-pt  Regal  to  9-pt  Corona. 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

NEWSPAPERS  EXCEED  ALL  TELEVISION’S  GAINS 

IN  DECADE  SINCE  THE  TEN-INCH  SCREEN 

.  .  .  Growth  of  the  newspaper  as  an  advertising  medium  has  out¬ 
stripped  the  growth  of  commercial  television  during  the  latter  medium’s 
entire  life-span,  a  Newsprint  Information  Committee  analysis  dis¬ 
closes.  Newspapers’  annual  advertising  revenue  is  up  $1,630,000,000 
since  1949  as  against  television’s  gain  of  $1,452,000,000. 

ik  DAILIES  CREATE  A  BOOM  IN  PRESS  SALES 

AS  THEY  PREPARE  FOR  SURGE  IN  THE  60’S 

.  .  .  Current  buying  of  presses  and  other  equipment  by  newspapers 
foreshadows  the  expected  surge  in  newsprint  consumption  in  the 
years  ahead.  Suppliers  of  capital  equipment  report  four-  and  five-year 
sales  records. 

soviet  newsprint  arrives  in  HAVANA 

BEHIND  SCREEN  OF  CUBAN  ARMY  GUNS 

. .  .  Castro’s  army  guarded  unloading  of  first  Soviet  newsprint  arriv¬ 
ing  in  Havana  under  Cuba-USSR  barter  agreement.  Newsprint  Facts 
discloses  other  infiltration  attempts  by  Soviets  with  Uruguayan, 
Brazilian,  Mexican  newspapers.  Favorable  editorial  treatment  has 
been  part  of  USSR’s  “bargain”  price  in  other  countries. 

ik  SOUTHERN  NEWSPAPERS  LEAD  NATION  IN  GROWTH, 

NEWSPRINT  TONNAGE  INDEX  REVEALS 

. . .  Biggest  newspaper  growth  in  past  decade  has  been  in  South  rather 
than  Far  West  as  popularly  supposed,  according  to  newsprint  usage 
totals.  South’s  1959  consumption  was  532,117  tons  more  than  in  1949, 
or  63  percent  increase.  Eleven  Western  states  consumed  358,961  tons 
more  than  in  1949  —  up  58  percent. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  September  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 


NEWSPRINT  INFORMATION  COMMIHEE 

150  East  42nd  Street  New  York  17,  N.  Y. 


The  Weekly  Editor 

lck:al  mews 


The  home  town  news  is  just 
as  important  to  the  average 
person  as  the  events  in  the  race 
for  space,  according  to  Leslie 
E.  Barber,  publisher,  Chilli¬ 
wack  (B.  C.)  Progrenif. 

When  things  happen  the  aver¬ 
age  man  does  not  understand, 
he  turns  to  those  happenings  he 
does  understand,  Mr.  Barber 
said  in  his  presidential  message 
to  the  Canadian  Weekly  News¬ 
papers  Association  convention. 
Sept.  12-14  in  Vancouver,  B.  C. 

He  is  keenly  interested  in  how 
much  his  taxes  are  going  up, 
who  won  the  latest  local  sports 
event  and  what  his  neighbors 
are  doing,  Mr.  Barber  declared. 

“A  man  understands  these 
things  and  wants  to  know  about 
them  for  the  same  reasons  he 
prefers  to  turn  his  back  on 
thoughts  about  the  dangers  of 
fallout  and  blast  effects,”  he 
explained. 

It  is  this  need  that  Canada’s 
more  than  700  weekly  news¬ 
papers  fill,  Mr.  Barber  reported 
to  the  more  than  400  gathered 
here. 

Today  the  return  on  each  labor 
dollar  is  constantly  shrinking, 
but  this  need  not  interfere  with 
the  association’s  historic  objec¬ 
tive  of  producing  better  and 
more  informative  newspapers, 
he  added. 

Delegates  to  the  41st  annual 
convention  were  advised  they 
are  not  the  men  their  forebear 
publishers  of  a  century  ago  were 
in  a  message  from  Willard  Ire¬ 
land,  British  Columbia  archivist. 

Today’s  weekly  can  never 
render  the  service  the  publishers 
of  yore  performed  for  isolated 
communities,  he  declared. 

Modern  machinery  makes  it 
easier  to  turn  out  more  and 
more  papers  faster  “in  order  to 
confuse  more  and  more  people,” 
the  historian  added. 

Some  form  of  control  over  the 
creation  of  new  papers  might 
be  a  wise  practice,  Mr.  Ireland 
suggested. 

In  reporting  the  service  per¬ 
formed  a  century  ago,  Mr.  Ire¬ 
land  said  a  Victoria,  B.  C., 
weekly  of  that  era  was  issued 
with  a  blank  last  page.  Sub¬ 
scribers  could  then  add  his  per¬ 
sonal  news  and  forward  the 
paper  to  a  friend. 

CWNA  delegates  wore  differ¬ 
ent  colored  lapel  badges  to 
identify  the  province  they  rep¬ 
resented.  The  association  has 
521  member  publications  printed 
in  either  English  or  French. 

Best  all  around  newspaper 
awards  by  circulation  groups 
went  to:  (over  3000),  Abbots¬ 
ford  (B.  C.)  News;  2000  to  3000, 


Milton  (Ont.)  Champion;  1000 
to  2000,  Portage  la  Prairie 
(Man.)  Manitoba  Leader;  under 
1000,  N  ant  on  (Alta.)  News. 

Best  editorial  awards  by  simi¬ 
lar  classifications  went  to  the 
Y  orkton  ( Sask. )  E  nterpri.se ; 
.Alexandria  (Ont.)  Glengarry 
News;  Atikokan  (Ont.)  Prog¬ 
ress  and  Kimberley  (B.  C.) 
News,  tie;  and  Nanton  News. 

♦  *  * 

‘EI.E(:TI0N  CENTRAL’ 

With  a  few  small  ads,  one 
front  page  story  and  newsroom 
telephones,  the  .Arlington  (Tex.) 
Citizen-Journal  recently  con¬ 
ducted  a  two-hour  “Election 
Central”  that  permitted  readers 
of  the  semi-weekly  publication 
to  learn  the  outcome  of  a  hotly- 
contested  State  Civil  Service 
election. 

Local  members  of  the  Fire 
Fighters  .Association  were  seek¬ 
ing  voter  approval  of  Civil  Ser\'- 
ice  for  firemen  and  policemen. 

Proponents  and  opponents  of 
the  Civil  Ser\dce  measure  had 
kept  a  series  of  press  releases 
flowing  to  Citizen-Journal  for 
weeks  before  the  election. 

Since  campaigning  generated 
a  great  deal  of  interest  in  the 
election,  the  newspaper  decided 
to  establish  the  “Election  Cen¬ 
tral”  to  permit  residents  of  this 
town  of  44,000  to  learn  the  final 
outcome  only  minutes  after  the 
City  Council  had  canvassed  the 
day’s  ballots. 

Two  issues  prior  to  the  Tues¬ 
day  vote,  C-J  carried  small 
“teaser”  ads  throughout  its 
pages.  The  ads  were  reverses 
made  on  the  publication’s  plas¬ 
tic  engraving  machine. 

The  ads  simply  read:  “Use 
E-C  on  August  2.” 

In  the  Monday  Citizen — the 
day  before  the  election — a  front 
page  story  told  readers: 

“E-C  means  Election  Central. 
.And  for  you,  Election  Central 
means  a  quick  report  on  Tues¬ 
day’s  Civil  Sendee  vote.”  Read¬ 
ers  were  invited  to  use  the  sen’- 
ice  by  calling  the  newsroom 
between  8  and  10  p.m. 

One  staffer  obtained  results 
at  the  City  Council  chamber 
end  relayed  them  by  telephone 
to  the  C-J  newsroom,  which  was 
manned  by  three  more  news¬ 
paper  employees. 

Hundreds  of  residents  made 
use  of  the  service  and  were  told 
Civil  Service  had  attracted  a 
record  3,200  voters  and  that  the 
measure  had  failed  by  37  votes. 

In  the  publication’s  Thursday 
edition,  of  course,  complete  de¬ 
tails  of  the  election  were  car¬ 
ried. 


C-J  is  still  receiving  praise 
for  the  public  sendee  gesture 
and  editors  plan  to  use  “E-C” 
in  future  elections. 

*  *  « 

WEEKLY  SERVICE  —  A 
news  service  for  weekly  papers 
has  been  initiated  by  the  U.  S. 
Department  of  Labor.  News  re¬ 
leases  on  Department  activities 
will  be  mailed  every  Thursday 
and  will  include  among  their 
topics  employment  and  the  labor 
force,  labor  -  management  rela¬ 
tions,  occupational  outlook,  lalxir 
standards,  federal  legislation 
concerning  the  worker,  and  labor 
conditions  abroad.  Fillers,  mats 
and  special  features  will  be  in¬ 
cluded  occasionally. 

*  *  * 

ABOVE  AND  BEYOND  THE 
CALL — .lames  M.  Han'er,  edi¬ 
tor  of  the  Southport  (N.  C.) 
State  Port  Pilot,  has  been  given 
the  designation  of  “honorary  in¬ 
formation  officer”  along  with  a 
letter  of  appreciation  from  the 
Army  for  a  volunteer  job  he 
did  for  the  Southport,  N.  C., 
Sunny  Point  Army  Terminal. 
Two  reserve  units  arrived  at  the 
base  recently,  calling  for  the 
usual  heavy  number  of  local  and 
home  town  releases.  The  infor¬ 
mation  officer  was  in  the  hos¬ 
pital,  so  Mr.  Harper  volunteered 
his  services  free  of  charge  and 
spent  several  days  at  the  Termi¬ 
nal.  He  prepared  and  issued 
news  releases,  advised  the  unit 
PIOs  on  the  fine  points  of  news¬ 
paper  releases,  helped  write 
them,  and  gave  the  Reserve 
units  full  page  coverage  in  his 
own  paper.  He  worked  up  10 
minutes  of  TV  coverage  for  a 
Wilmington  .station,  and  secured 
free  passes  for  the  Reservists 
to  the  local  movie  house  and  the 
local  commercial  fishing  piers. 

•  •  * 

TWICE  AS  GOOD  —  The 
Enterprise  (Ala.)  Ledger  be¬ 
came  a  bi-weekly  Sept.  1.  The 
paper  seivdces  a  city  of  11,358. 

*  *  « 

LOOK  FOR  THE  SUN  TO 
SHINE  —  Harry  Volk,  editor- 
publisher  of  the  Cleveland 
(Ohio)  Heights  Sun-Press  has 
announced  plans  for  publication 
of  a  weekend  paper,  the  Sun¬ 
day  Sun.  The  paper,  to  cost  5c, 
IS  to  appear  in  October,  and  will 
be  distributed  on  Saturdays  by 
500  carriers. 

*  *  « 

MAKE  ROOM  —  The  Moor¬ 
head  (Minn.)  Red  River  Scene 
has  announced  a  $100,000  ex¬ 
pansion  program,  with  the  pur¬ 
chase  of  a  Vanguard  offset 
press.  J.  E.  Peterson,  president, 
said  it  took  40  hours  of  press¬ 
time  to  produce  the  newspaper 
each  week  but  with  the  press 
the  same  production  could  be 
accomplish^  in  about  four 
hours. 
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NAMEDROPPING  —  The 
Berea  (Ohio)  Netvs,  a  we<kly 
in  suburban  Greater  Cleveland, 
has  changed  its  name  plate  to 
bring  the  various  towns  the 
News  serv’es  into  prominence. 
The  logotype  reads:  The  Bt  rea 
News.  Starting  al)ove  “News”  is 
the  overline:  Only  .Vewsfmper 
Exclusively  Serving  Suburban 
— ,  which  brings  the  reader  to 
the  far  left  of  the  flag.  Under 
“Suburban”  and  the  dash  are 
listed  the  .seven  municipalities 
ser\’e<l  by  the  paper. 

*  *  * 

MON  E Y - M  AK  ER  —  The 
Brooklyn  (N.  Y.)  Kings  Courier 
came  up  with  a  good  “back-to- 
.school”  idea  for  the  Sept.  17 
issue.  The  entire  paper  was  de¬ 
voted  to  high  schools  in  the 
Iwrough,  including  a  picture 
montage  that  took  up  the  entire 
front  page.  The  inside  pages 
took  each  school  separately, 
highlighting  its  history,  sports, 
and  outstanding  qualities  (such 
as  music,  art,  drama).  Each 
story  was  accompanied  by  pho¬ 
tographs.  Results  —  the  32-page 
paper  was  loaded  with  advertis¬ 
ing  appealing  to  teenagers,  such 
as  dress  shops,  delicatessens, 
beauty  shops,  clothing  stores, 
gift  shops,  sporting  good  stores, 
shoe  stores,  lx>ok  stores,  and 
re.staurants. 

*  *  * 

BUSY  SHOP  —  The  Haley- 
ville  (Ala.)  Advertiser’s  print¬ 
ing  shop  has  added  the  Corinth 
(Miss.)  Times  to  its  schedule, 
making  a  total  of  nine  different 
newspapers  being  printed  by 
the  Thornton  Printing  Com¬ 
pany.  Total  circulation  of  the 
papers  is  70,000.  Other  papers 
printed  there  are  Marion  Cmin- 
ty  News-Journal,  Cullman  Dem¬ 
ocrat,  Cullman  Times,  Univer¬ 
sity  of  Alabama  Crimson-White, 
fjulustrial  Press  of  Ensely,  Jew¬ 
ish  Monitor,  and  Christian  Ad¬ 
vocate.  The  plant  also  prints 
high  school  papers  and  one- 
quarter  million  circulars  on 
regular  schedule. 

*  ♦  ♦ 

EXPERTISE  —  Kenneth  and 
Frances  Haynes  get  out  a  real 
professional  -  looking  weekly. 
Their  Madison  (N.  J.)  Eagle 
stacks  up  against  any  top-notch 
daily  on  local  coverage,  appear¬ 
ance,  etc.  Now  they’re  retaining 
Robert  W.  Cook,  a  New  York 
advertising  agency  executive 
whose  hobby  is  civic  planning 
and  local  government,  to  report 
the  activities  of  the  Borough 
Hall  agencies.  He  has  agreed 
to  do  “a  straight  reporting  pic¬ 
ture  of  the  local  scene.”  This  is 
one  way  a  weekly  can  “audit” 
its  local  government. 
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In  Grandad's  left  hand,  the  Bell  System’s  new  electronic  larynx. 


A  new  voice  for  the  voiceless 


BELL  TELEPHONE  SYSTEM 


New  Bell  System  electronic  larynx 
restores  speech  to  those  who  have 
lost  the  use  of  their  vocal  cords 


Helping  people  to  talk  again  . . .  this  is 
a  continuing  Beil  System  project  which 
grew  out  of  Alexander  Graham  Bell’s 
lifelong  interest  in  persons  with  hear¬ 
ing  and  speech  handicaps. 

Now  Bell  Telephone  Laboratories 
has  developed  an  improved  electronic 
artificial  larynx  which  is  entirely  self- 
contained  and  battery-operated- 
designed  to  serve  as  a  “new  voice”  for 
many  people  who  have  been  affected  by 
surgery  or  paralysis. 


hen  held  against  the  neck,  this  in¬ 
genious  7-ounce  device  transmits  vibra¬ 
tions  into  the  throat  cavity  which  can 
then  be  articulated  into  words.  Speech 
sounds  of  good  intelligibility  and  im¬ 
proved  naturalness  are  produced. 

Two  models  are  being  made  by  the 
Western  Electric  Company,  manufac¬ 
turing  and  supply  unit  of  the  Bell  Sys¬ 
tem.  One  simulates  a  man’s  voice,  the 
other  a  woman’s.  In  keeping  with  the 
Bell  System’s  long  history  of  public 
service,  the  Bell  Telephone  Companies 
are  making  this  device  available  on  a 
non-profit  basis.  If  you  would  like 
further  information,  just  get  in  touch 


with  your  Bell  Telephone  business  office. 

This  new  artificial  larynx  is  another 
example  of  how  research  at  Bell  Tele¬ 
phone  Laboratories  serves  the  public 
in  many  ways— in  developments  used 
by  the  world’s  most  modern  telephone 
system— and  in  inventions  which  have 
wide  application  by  outside  industries 
and  people  in  all  walks  of  life. 


•  Held  to  the  throat,  the  Bell  System  elec¬ 
tronic  artificial  larynx  replaces  the  vibrations 
of  normal  vocal  cords  to 
produce  speech.  Power 
is  turned  on  and  off, 
and  the  pitch  is  varied, 
by  a  simple  thumb- 
operated  switch. 


Today— hospitals  send  kids  “back  to  bat” 
even  in  formerly  hopeless  cases  — return 
fathers  to  work  and  mothers  to  their  fam¬ 
ilies  sooner  than  ever  before.  But  people 
still  ask,  “Does  it  have  to  cost  so  much?” 


Ten  years  ago  there  were  few 
“blue”  baby  operations  .  . .  open 
heart  surgery  was  a  daring  pro¬ 
cedure.  Today,  thanks  to  the  advances 
of  medical  science,  there  are  fewer  and 
fewer  hopeless  cases. 

Even  in  the  more  routine  areas,  re¬ 
markable  progress  has  been  made.  An  ap¬ 
pendectomy  once  meant  3  weeks  in  a  hos¬ 
pital.  Today  the  average  case  is  home  in 
5  days.  This  efficiency  extends  to  prac¬ 
tically  all  hospital  cases:  last  year,  the 
average  stay  was  down  to  only  7.4  days 
per  patient. 

Working  “miracles”  costs  money 

“Miracles”  worked  around-the-clock  in 
today’s  hospital  call  for  a  vast  array  of 
complex  and  costly  new  equipment — 
from  artificial  lung  and  heart  machines 
to  highly  efficient  germ-killing  devices. 
And  progress  is  often  so  rapid  that  equip¬ 
ment  is  no  more  than  bought  when  some¬ 
thing  better  is  developed.  In  the  hospital, 
there  can  be  no  second-best. 

Machines  save  life,  not  labor 
In  industry,  new  machines  reduce  man¬ 


$12,000  “Blood  Pump”  — M/r  heart- 
lung  machine  can  mean  the  difference  be¬ 
tween  life  and  death.  Costly  in  dollars, 
cheap  for  a  life — it's  just  one  more  item 
that’s  reflected  in  patients'  hospital  bills. 


power;  in  the  hospital  they  usually  call 
for  more  help,  for  high-paid  technicians. 
When  an  artificial  kidney  is  used  for  a 
patient,  for  example,  as  many  as  18 
trained  hospital  people  must  be  on  duty. 

Today,  224  hospital  employees  are 
needed  for  every  100  patients — con¬ 
trasted  to  only  156  per  hundred  back  in 
1946.  A  very  large  hospital  will  have  up¬ 
wards  of  250  different  job  classifications! 
Two-thirds  of  a  hospital’s  expenses  go  for 
its  payroll — as  compared  to  one-third  for 
industry.  And  each  5-cent-an-hour  raise 
for  224  employees  adds  almost  a  dollar 
a  day  to  the  patient’s  bill. 

Unfortunately,  hospitals  aren’t  im¬ 
mune  to  inflation.  Everything  a  hospital 
buys  is  up,  from  mattresses  to  ether  to 
pork  chops. 

Bills  ore  based  on  expenses 

What  a  hospital  has  to  spend,  naturally, 
pretty  much  determines  its  charges — so 
as  expenses  go  up,  patients’  bills  go  up. 
This,  of  course,  is  basic  economics. 
No  profit  margin  to  whittle,  either.  Vol¬ 
untary  community  service  hospitals  don’t 


$15,000  Just  To  Kill  These  “Bugs” 

—  tough,  “staph”  germs  demand  %1 5,000 
gas  sterilizer  used  in  operating  rooms.  And' 
if  an  improved  model  is  developed,  it  will 
have  to  be  bought  all  over  again! 


take  a  profit.  Greater  efficiency  and  new 
economies  have  been  effected.  But  as  long  j  J 
as  hospitals  have  to  provide  and  expend  '  ( 

so  much,  “yes”  seems  to  be  the  only  i 
answer  to  “does  it  have  to  cost  so  much?”  |  f 

Help  that  fits  the  problem  |  ^ 

Higher  chafes  have  been  made  easier  to  l  ^ 
meet  for  millions  of  families.  They  have  f  j 
Blue  Cross,  and  unique  help  with  hospital  -  j 
bills.  For  the  Blue  Cross  objective  is  to 
give  help  based  on  actual  care  the  individ-  '  j 
ual  gets  in  the  hospital,  rather  than  a  fixed  ^  j 
so-much-per-day  allowance  that’s  the  I  j 
same  whatever  the  bill,  j 

Blue  Cross  flexible  benefits  |  ! 

This  Blue  Cross  objective  means  mem-  I 
bers’  benefits  go  up  automatically  when-  I  ^ 
ever  the  hospital  charge  goes  up.  Ob-  I 
viously,  this  is  the  most  realistic  protec-  I 
tion  —  but  it  means  when  Blue  Cross  |  ^ 
Plans  pay  out  more,  like  everyone  else,  |  , 
they  have  to  charge  more.  This  they  have  I  ^ 
done,  but  not  without  some  misunder-  I 
standings  about  the  reasons  behind  the  1 
increased  rates  for  the  protection. 


$100,000  “Snapshots”  Taken  Here  I  $ 

—this  is  staggering  cost  of  fully-equipped  S  ^ 
X-ray  department  most  hospitals  must  '  ^ 
have.  Adds  to  patients’  hospital  bills,  but  ^ 
essential  for  diagnosis  and  therapy.  |  ** 
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Blue  Cross 


$250,000  “Drug  %%on"— typical  hos¬ 
pital  pharmacy  last  year  handled  anti- 
^otiesy  other  lije-saving  drugSy  valued  at 
\2S0y000,  Even  medicines  called  for  only 
in  emergencies  must  be  stocked. 


®  Blue  CroM  and  symbol  registered  by 
the  American  Hospital  Association 


Westchester  Editor 
Given  Civic  Salute 

New  Rochelle,  N.  Y. 

“Our  Boss  Desen'es  the  Trib¬ 
ute.” 

Under  this  headinp^,  staffers 
of  the  Sh’w  Rochelle  Standard- 
Star  sprang  an  editorial  sur¬ 
prise  on  Elmer  H.  Miller,  vice- 
president,  editor  and  general 
manager,  following  a  public 
testimonial  dinner  in  his  honor 
Sept.  14. 

Nearly  !)00  citizens  saluted 
Mr.  Miller  as  the  local  Com¬ 
munity  Chest’s  honor  man  of 
19(50.  The  editor  was  accorded 
the  tribute  “as  a  man  who  has 
dedicated  his  life  to  his  com¬ 
munity  through  his  newspaper.” 

Mr.  Miller  received  a  plaque,  a 
framed  copy  of  a  City  Council 
resolution,  and  a  gift  of  a 
Southern  crui.se  by  friends. 


Miss  Miriam  Lippincott  has  be«‘n 
appointed  to  the  new  position  of 
Director  of  Fa.shion  Merchandising 
Services  in  the  advertising  de¬ 
partment  of  WOMEN’S  WEAR 
DAILY.  For  the  past  three  years 
Miss  Lippincott  has  been  fashion 
director  of  all  ready  to  wear  and 
accessories  of  Carson  Pirie  .Scott, 
Chicago.  She  joined  Carson’s  in 
1937  in  the  general  wholesale  di¬ 
vision.  became  ass(M'iated  with 
Carson’s  resident  buying  office  and 
fashion  coordinator  of  their  Nevi 
York  office,  ami  later  engaged  in 
her  own  consulting  business. 


DAILY  NEWS  RECORD’ 


FOLKS  FROM  HOME — During  a  recent  business  trip  to  Europe,  officials 
of  R.  Hoe  &  Co.  met  with  Val  Peterson,  U.S.  Ambassador  to  Denmark. 
Pictured  in  Copenhagen  are  (left  to  right) — William  W.  Henderson, 
vicepresident  of  Hoe  press  division;  Mr.  Peterson,  who  is  a  former  gov¬ 
ernor  of  Nebraska;  and  Joseph  L.  Auer,  Hoe  president. 

CHARD  H.  Mayer  —  named  Public  relations  man,  and  Vince 
tant  to  the  publisher  (Wal-  Rowe  —  appointed  assistant 
V.  Krebs)  of  the  Johnstown  cRy  editors  of  the  Montreal  Ga- 
k  Tribune-Democrat.  He  zette. 


s  cover¬ 
age  of  the  national  convention  of 
American  Assn,  of  Textile  Chem¬ 
ists  &  Colorists  in  Philadelphia. 
Oct.  6-8,  will  be  handled  by  Ken¬ 
neth  Howry,  ass<M'iate  editor,  and 
Donald  Munson,  editor  of  the 
colors  and  finishes  section,  in  ad¬ 
dition  to  members  of  Fairchild's 
Philadelphia  bureau  staff. 


Personnel  Manajjer 
From  Anaeomla  Co. 

Knoxville,  Tenn. 

Karl  .4.  Patton,  new  person¬ 
nel  manager  of  the  Knoxville 
\ews-Sentinel,  will  work  with 
all  departments  of  the  news¬ 
paper,  Business  Manager  Frank 
B.  Powers  announced. 

Mr.  Patton,  a  native  of  Phila¬ 
delphia,  came  here  from  Louis¬ 
ville,  where  had  l>een  personnel 
manager  for  -4naconda  Alum¬ 
inum  Co.  for  the  past  six  years. 

Mr.  Patton  will  work  with  the 
mechanical  departments  serving 
the  Knoxville  Journal,  but  his 
duties  will  not  cover  employees 
of  the  Journal’s  editorial  de¬ 
partment.  The  Journal  is  an 
independent  newspaper. 


Suzanne  Pii’ze,  women’s  edi¬ 
tor  of  La  Patrie  —  to  the  weekly 
Photo-Journal. 


Philip  McGovern  has  just  been 
named  Controller  of  Fairchild 
Publications,  Inc.  Mr.  McGovern 
became  associated  with  Fairchild’s 
Accounting  Department  in  July, 
19.58. 


Lee  Graybar,  Xew  Haven 
(Conn.)  Reijister  court  reporter, 
and  Judy  Stone,  Xew  Haven 
Journal  Courier  society  reporter 
—  married. 


Ji.M  Collins  —  joined  staff 
of  Roswell  (N.  M.)  Daily  Rec¬ 
ord  as  reporter.  Penny  Twers 
—  resigned  to  return  to  college. 


Next  week  Fairchild’s  Business 
Book  Division  will  publish  a  new 
book  entitled  “How  to  Promote  An 
Infants’  &  Children’s  Wear  Store.” 
by  Murray  Raphel.  The  book  is 
priced  at  $2.75  a  copy. 


Robert  T.  Mott  —  from  UPI 
San  Francisco  to  UPI  Olympia, 

Wash,  ai  manager  of  the  capi- 
tol  news  bureau,  succeeding 
Dwain  Hanson  —  to  Weyer- 

hauser  Timber  Co.  at  Tacoma.  —  named  sports 

*  *  editor  of  Roswell  (N.  M.)  Rec- 

Tom  Coopp,  former  reporter  „rd,  succeeding  JoH.N  Foster, 

for  the  Quincy  (Ill.)  Herald-  resigned. 

Whiff  and  advertising  copy-  *  *  ♦ 

writer  for  a  Tulsa  department  John  WtaiD  —  resigned  from 
store  —  to  the  University  of  Pensacola  (Fla.)  Journal  to 
Idaho  as  journalism  instructor,  join  desk  of  Albuquerque 
succeeding  Lee  CORKILL  —  now  (N.  M.)  Journal.  He  succeeds 
magazine  editor  for  a  Boise  in-  Lou  Philups,  resigned, 
dustrial  firm.  *  *  * 

*  •  •  Gene  Schroeder  —  from  AP 

Jack  Marsters,  Montreal  Detroit  to  correspondent  at 


Bob  McGuffi.n,  formerly  on 
Port  Arthur  (Tex.)  Xews  — 
now  reporter  for  Carlsbad 
(N.  M.)  Current- Arffus. 


Raymond  S.  Reed,  author  of  the 
“Rambling  With  Ray”  column  in 
HOME  FURNISHINGS  DAILY. 

will  speak  at  a  dinner  sponsored 
by  Pittsburgh  Wholesale  Furniture 
Salesmen’s  Assn,  in  the  Park 
Schenley  Restaurant,  Pittsburgh, 
Oct.  ,5. 


Pro<luction  Chief 
Named  at  Spokane 

Spokane,  Wash. 

D.  G.  Scott  has  been  appointed 
to  the  new  post  of  production 
manager  of  the  Spokane  Spokes¬ 
man-Review  and  Chronicle. 

William  Fyfe,  formerly  as¬ 
sistant  mechanical  superintend¬ 
ent,  has  been  named  to  the  me¬ 
chanical  superintendency  for¬ 
merly  held  by  Mr.  Scott. 

Collins  Anderson  has  been 
appointed  composing  room  su¬ 
perintendent  of  the  morning, 
evening  and  Sunday  newspa¬ 
pers. 


Wentworth-by-the-.‘^a,  Portsmouth. 
N.  H..  was  the  scene  last  week 
(Sept.  28-29)  of  the  106th  annual 
meeting  of  Northern  Textile  .Assn., 
which  was  reported  for  DAILY’ 
NEWS  RECORD  by  Stephen  S. 
Marks,  editor;  Herman  Shaps, 
textile  editor;  Bart  Neess,  woolens 
and  worsteds  editor;  and  Howard 
Rains,  news  chief  of  Fairchild’s 
Boston  bureau. 


FAIRCHILD 
Publications,  Inc. 

7  But  13th  St.,  N«w  York,  N.  Y. 


Switch  in  Rome 

Baltimore 
Lee  McCardell  has  returned  to 
his  desk  as  assistant  managing 
editor  of  the  Evening  Sun  after 
three  years  as  Rome  correspond¬ 
ent  of  the  Sun.  Paul  A.  Banker, 
city  editor  of  the  Sun,  has  suc¬ 
ceeded  Mr.  McCardell  in  Rome. 


Button  Leary  Fowler  Bearup 

CHANGE  OF  COMMAND  in  the  editorial  department  of  Hearit't 
Albany  (N.Y.)  Times-Union  moved  Daniel  E.  Button  from  editor  of  the 
editorial  page  to  executive  editor;  John  J.  Leary,  onetime  copy  boy, 
from  Sunday  editor  to  managing  editor;  Barnett  Fowler,  city  editor, 
with  additional  duties  of  Sunday  editor;  and  Albert  J.  Bearup,  veteran 
news  and  managing  editor  to  associate  editor  for  community  relations. 
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Landing,  succeeding  Roger 
Lane,  reassigned  to  general 
business  news  desk  in  New 
York. 

m  *  * 

James  H.  Atkins  —  to  busi¬ 
ness  manager,  Gastoniii  (N.  C.) 
Gazi  tte.  Clyde  Hill,  retail  ad¬ 
vertising  manager  —  to  adver¬ 
tising  director,  succeeding  Stew- 
.\BT  Atkins,  now  editor  and 
general  manager.  Ben  E.  At- 
KiN.s  and  Garland  Atkins  — 
to  vice  presidents.  Gazette  Pub¬ 
lishing  Company,  Inc. 

*  *  « 

Dk’K  Whithead,  New  Kens¬ 
ington  (Pa.)  Dispatch — to  pho- 
togrrapher,  Jamestown  (N.  Y.) 
Post -Journal. 

*  «  * 

Richard  Milne,  former  i>o- 
litical  writer,  W  a  skin  g  ton 
(D.  C.)  Daily  News  and  Fort 
Lauderdale  (Fla.)  Daily  News 
—  to  feature  writer,  Pompano 
Beach  (Fla.)  Town  News, 

*  *  a 

Bob  Cohn,  University  of  Ala- 
j  bama  journalism  graduate,  and 
j  Ronald  Gunthqi,  city  desk, 
Birmingham  (Ala.)  News  —  to 
city  desk,  Montgomery  (Ala.) 
.Adcertiser. 

1^  «  *  « 

Joe  Jones,  Huntsville  (Ala.) 
Times  city  desk  —  to  job  at 
Redstone  Arsenal. 

*  *  * 

j  Richard  A.  Berger,  formerly 
with  the  Indianapolis  (Ind.) 
Times,  Columbus  (Ga.)  En¬ 
quirer,  and  city  editor.  Savan¬ 
nah  (Ga.)  Morning  News  —  to 
I  .4P  Ix>uisville,  Ky. 

*  *  * 

j  Donald  B.  White,  Worcester 
I  (Mass.)  Telegram  —  to  copy 
desk,  Louisville  (Ky.)  Times. 

*  *  « 

Ro.ss  L.  Weeks  Jr.,  city  desk, 
Jamestown  (N.  Y.)  Post-Jour¬ 
nal —  to  Richmond  (Va.)  News- 
Leader. 

*  *  « 

"  Jerry  Gould,  UPI,  Charles¬ 
ton  —  new  president  of  the 
West  Virginia  Sportswriters 
Association,  succeeding  Ernie 
I  Salvatore,  Huntington  Adver¬ 
tiser. 

*  •  ♦ 

Lyle  K.  Peters,  advertising 
sales  staff,  Eugene  (Ore.)  Reg¬ 
ister-Guard  for  seven  years  and 
more  recently  in  advertising 
agency  work,  Portland,  Ore.  — 
to  new  Portland  representative 
for  Pacific  Slope  Newspapers, 
Inc.,  advertising  sales  repre¬ 
sentatives.  He  succeeds  W.  C. 
Pritchard,  now  with  magazine 
representative  firm  in  Los  An- 
gjeles. 


TO  IRELAND  for  fishing  and  the 
Galway  Oyster  Festival  go  Mr.  and 
Mrs.  Jack  Foster  via  BOAC  plane. 
He  is  editor  of  the  Scripps- 
Howard  Rocky  Mountain  News  in 
Denver. 

Floyd  McKay,  reporter- pho¬ 
tographer,  Springfield  (Ore.) 
News  —  to  city  desk,  Salem 
(Ore.)  Statesman. 

*  *  « 

Max  Schafer  Jr.,  son  of  pub¬ 
lisher  and  Mrs.  Max  Schafer 
of  the  Seaside  (Ore.)  Signal  — 
advanced  to  advertising  man¬ 
ager  of  that  newspaper. 

«  *  « 

Stan  Dean,  formerly  with 
promotion  department  staff, 
Portland  (Ore.)  Journal  —  to 
advertising  salesman,  Pendleton 
(Ore.)  East  Oregonian. 

*  ♦  * 

Jim  Crowell,  previously  with 
sports  department,  Eugene 
(Ore.)  Register-Guard  and  Bend 
(Ore.)  Bulletin  —  to  sports  edi¬ 
tor,  La  Grande  (Ore.)  Observer. 
•  ♦  ♦ 

Robert  R.  Thompson,  retail 
advertising  salesman,  Portland 
(Ore.)  Journal  for  11  years  — 
to  advertising  director,  Park- 
rose-East  County  Enterprise, 
Portland. 

«  *  * 

Gene  Holland,  formerly  with 
Statesman- Journal  Newspapers, 
Inc.,  Salem,  Ore.  —  to  advertis¬ 
ing  salesman,  Albany  (Ore.) 
Democra  t-Herald. 

«  *  * 

Ronald  Swift,  recent  jour¬ 
nalism  graduate  from  the  Uni¬ 
versity  of  Iowa  —  to  ad  staff, 
Prineville  (Ore.)  Central  Ore¬ 
gonian. 

m  *  * 

Joe  Eble  —  from  general  as¬ 
signment  to  science  reporting, 
Cincinnati  (Ohio)  Enquirer. 

*  *  « 

J.  E.  Chaffin,  editor.  Green¬ 
wood  (S.  C.)  Index-Journal  — 
returned  from  tour  of  European 
countries  and  Russia. 


John  E.  Lynch  Jr.,  graduate 
of  University  of  Michigan  —  to 
reporter.  Eureka  (Ill.)  Wood¬ 
ford  County  Journal  and  Roa¬ 
noke  Review,  weeklies. 

*  «  « 

Frederick  Schilplin,  pub¬ 
lisher  of  the  St.  Cloud  (Minn.) 
Daily  Times  —  elected  president 
of  the  Stearns  County  Publish¬ 
ers  Association. 

*  *  * 

A.  Donald  Anderson,  North- 
wood  (Iowa)  Anchor  and  for¬ 
mer  publisher  of  the  Hendricks 
(Minn.)  Pioneer  —  to  editor  of 
the  Wadena  (Minn.)  Pioneer- 
Jou  rnal. 

«  *  * 

Ron  Stephenson,  advertis¬ 
ing  manager  of  the  .Marshall 
(Minn.)  Daily  Messenger  —  to 
vicepresident  of  the  publishing 
company. 

*  *  * 

C.  Kenneth  Jarvis  —  named 
assistant  advertising  manager 
of  the  Austin  (Minn.)  Daily 
Herald. 

*  *  * 

Walter  E.  Teeford,  former 
county  editor,  Manchester 
(Conn.)  Evening  Herald  —  to 
staff  writer,  Rockville,  Conn.,  bu¬ 
reau,  Hartford  (Conn.)  Times, 
•succeeding  Jonathan  M.  Lam¬ 
bert,  now  with  McGraw-Hill 
Publications,  New  York. 


UP  FRONT — Warren  J.  Reynolds 
comes  to  New  York  headquarters 
of  Parade  magazine  from  the  Chi¬ 
cago  ofRce  where  he  was  sales 
manager.  Arthur  (Red)  Motley, 
president  and  publisher,  has 
namd  him  assistant  publisher.  Mr. 
Reynolds  is  a  graduate  of  DePauw 
University  in  Indiana. 

Gartlen  Ed  Honored 

The  Silver  Tulip  Trophy  of 
the  Associated  Bulb  Growers  of 
Holland  was  presented  Sept.  28 
to  Jack  Johnston,  garden  editor 
of  the  New  York  Herald  Trib¬ 
une. 
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Gene  Herman  —  from  copy 
boy  to  police  reporter,  Philadel¬ 
phia  (Pa.)  Bulletin. 

«  *  * 

Charles  W.  Smedley,  who 
recently  marked  his  70th  birth¬ 
day  —  retired  as  assistant  city 
editor  of  the  New  Britain 
(Conn.)  Herald  after  46-year 
career  in  newspaper  work. 

*  *  * 

Jerry  Moriarity,  Kewanee 
Star-Courier  managing  editor — 
elected  president  of  the  Illinois 
Associated  Press  Telegraph 
Editors  Association. 

«  * 

Dr.  D.  Wayne  Rowland, 
chairman  of  the  department  of 
journalism  at  Texas  Christian 
University  —  Ph.D.  degree  by 
Southern  Illinois  University. 

*  ♦  * 

John  R.  Prindle,  assistant 
state  editor  of  the  Madison  Wis¬ 
consin  State  Joiimal  for  the  last 
nine  years  —  resigned  to  take 
a  position  in  the  publications  de¬ 
partment  of  the  Credit  Union 
National  Association.  Steven  E. 
Hopkins  —  named  assistant  to 
the  state  editor.  Mr.  Hopkins, 
a  graduate  of  Wisconsin  Uni¬ 
versity’s  school  of  journalism, 
joined  the  State  Journal  in  1958. 
* 

Ro(£r  Cantwell,  sports 
writer  for  eight  years  —  named 
sports  news  editor  of  the  Madi¬ 
son  Wisconsin  State  Journal. 
Henry  J.  McCormick  is  sports 
editor  and  columnist. 

*  *  « 

Robert  S.  Van  Fleet,  staff 
member  since  1957  —  named 
managing  editor  of  the  Middle- 
town  (N.  Y.)  Daily  Record. 

«  *  « 

Leon  Fleming,  wire  editor, 
San  Angelo  (Tex.)  Standard 
Times  —  to  editor,  Sweetwater 
(Tex.)  Reporter,  succeeding 


ONE  GOOD  turnpike  deserves  an¬ 
other,  in  the  view  of  Hugo  Freer, 
left,  editor  of  the  Bedford  ( Pa.) 
Gazette,  who  is  interviewed  by 
Don  Wear  for  a  Portland  Cement 
Association  travelogue  film  mark¬ 
ing  the  20th  anniversary  of  the 
Pennsylvania  Turnpike. 

Larry  Lawrence,  now  with  the 
Amarillo  (Tex.)  News-Globe. 

*  ♦  * 

Sam  Teaford,  makeup  editor, 
Rochester  (N.  Y.)  Democrat  and 
Chronicle — to  Milwaukee  (Wis.) 
Journal.  David  J.  Davin,  re¬ 
porter.  W  illimantic  ( Conn. ) 
Daily  Chronicle — to  city  desk. 
Democrat  and  Chronicle. 

*  «  « 

Sherman  Brodey,  news  direc¬ 
tor,  WKAL  Radio,  Rome,  N.  Y. 
—  to  automobile  and  aviation 
editor,  Utica  (N.  Y.)  Daily 
Press. 

*  *  * 

Clifford  Smith,  reporter, 
Bethlehem  (Pa.)  Globe-Times — 
to  city  desk,  Rochester  (N.  Y.) 
Times-Union. 

«  *  * 

Dan  Johnson,  Raleigh  (N.C.) 
News  and  Observer  reporter — 
to  Wilmington  (N.  C.)  News. 

*  *  * 

Beverly  R.  Baker.  Dallas 
(Tex.)  Morning  News  copy  desk 
— to  editor  of  the  News’  TV 
Channels,  succeeding  Martin 
B^irber,  resigned  to  enter  col¬ 
lege  publicity  work. 

*  * 

Lynn  Brannen,  AP  staffer  in 
Montgomery,  Ala. — resigned  to 
do  research  work  for  the  Air 
University,  Maxwell  AFB. 

«  «  « 

Barry  Littman — to  Wilming¬ 
ton  (N.  C.)  Morning  Star  city 
desk. 

♦  ♦  * 

Dave  Lipman,  copyreader, 
Kansas  City  (Mo.)  Star  — to 
sports  desk,  St.  Louis  (Mo.) 
Post-Dispatch. 

*  *  * 

Woody  Laughnan,  advertising 
manager,  Lewistown  (Mont.) 
Daily  News,  to  general  man¬ 
ager,  succeeding  Walter  Sum¬ 
mers  —  now  with  Herkimer 
(N.  Y.)  Telegram. 

*  *  * 

James  R.  Briggs,  advertising 


staff,  Lorain  (Ohio)  Journal — 
to  advertising  manager,  Milton 
(Pa.)  Evening  Standard. 

*  * 

Fred  L.  Miller,  former  edi¬ 
tor-manager,  Dublin  (Tex.) 
Progress — to  general  manager, 
Kerrville  (Tex.)  Daily  Times. 
Mr.  Miller’s  wife,  Charlene, 
becomes  society  editor  of  the 
Times. 

*  *  ♦ 

N.  S.  Hayden,  southern  writer 
of  America’s  Textile  Reporter 
—  to  editor  of  the  Jefferson 
(Ga.)  Jackson  Herald.  His  wife 
Elaine,  becomes  managing  edi¬ 
tor. 

*  «  « 

Stewart  and  Hall 
In  Top  Policy  Posts 

Chicago 

Election  of  Russ  Stewart  and 
Arthur  E.  Hall  as  executive 
vicepresidents  of  the  Newspaper 
Division  of  Field  Enterprises, 
Inc.,  was  announced  here  by 
Marshall  Field  Jr.,  president, 
following  a  meeting  of  the  board 
of  directors.  Mr.  Field  said  they 
would  work  with  him  at  the 
policy  level. 

Mr.  Field  also  announced  the 
appointment  of  Wilbur  C.  Mun- 
necke  as  general  manager  of 
the  Newspaper  Division  which 
includes  the  Chicago  Sun-Times 
and  Chicago  Daily  News.  Leo 
R.  Newcombe  was  named  busi¬ 
ness  manager. 

• 

McClatchy  Editors 
Receive  Promotions 

Sacramento,  Calif. 

Myron  V.  Depew  has  been 
named  assistant  to  the  editor  of 
McClatchy  Newspapers.  He  has 
been  with  the  McClatchy  or¬ 
ganization  for  more  than  25 
years,  as  managing  editor  of 
the  Sacramento  (Calif.)  Bee  for 
the  past  eight  years. 

Advanced  to  managing  editor 
was  George  Helmer  who  was 
executive  editor  of  the  Bee.  Jack 
Wilson  took  over  Mr.  Helmer’s 
previous  duties,  and  Guy  Sheri¬ 
dan  assumed  Mr.  Wilson’s  posi¬ 
tion  as  editor  of  Superior  Cali¬ 
fornia  news. 

• 

Tribble  in  Editor’s  Post 

Asheville,  N.  C. 

Hal  Tribble,  associate  editor 
of  the  Charlotte  Observer  since 
1952,  becomes  editor  of  the 
Asheville  Citizen  on  Oct.  3,  He 
is  a  native  of  Anderson,  S.  C. 
who  began  a  career  in  public  re¬ 
lations,  became  publisher  of  a 
weekly,  and  then  joined  the 
staff  of  the  Anderson  Independ¬ 
ent  and  Mail.  He  went  to  the 
Observer  staff  in  1941.  During 
World  War  II  he  served  with 
a  naval  air  intelligence  unit. 


Bill  Jenkins 


Bill  Jenkins  and  Wife 
Quit  Editor  Posts 

Klamath  Falls,  Ore. 

Bill  Jenkins,  with  the  Kla¬ 
math  Falls  Herald  and  News 
since  his  discharge  from  the 
Marine  Corps  at  the  end  of 
World  War  II,  and  managing 
editor  and  daily  columnist  for  ! 
the  last  10  years,  has  resigned 
from  that  newspaper.  j 

His  wife,  Florence  Jenkins,  i 
resigned  as  business  editor  at  i 
the  same  time  after  eight  years 
with  the  paper.  Previously,  for 
more  than  15  years  she  was  ♦ 
-secretary  to  the  late  P.  L.  Jack- 
son,  publisher  of  the  Portland  | 
Oregon  Journal. 

They  plan  to  do  free-lance 
vvriting  and  photography. 

Other  changes  at  the  Herald 
and  News  include  the  resigna¬ 
tion  of  John  Nolen,  assistant 
sports  editor,  to  return  to  col¬ 
lege;  and  the  resignation  of 
Dave  Cohen,  news  editor,  to  re¬ 
turn  to  San  Francisco.  Virginia 
rilohm,  reporter  for  the  Malin 
area,  has  resigned  to  accept  a 
teaching  position. 

• 

Honor  Walter  Johiiii^n 

Chattanooga.  Tenn. 

The  Chattanooga  Rotary  Club 
recently  honored  Walter  C. 
Johnson  as  charter  member 
(1914),  newspaper  executive, 
churchman,  civic  leader,  author 
and  club  man.  Mr.  Johnson  re¬ 
tired  .several  years  agro  as  secre¬ 
tary-manager  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion. 

Sports  Publicist 

Carbondale.  Ill. 

Fred  Huff,  DuQuoin  Evening 
Call  staffer,  is  the  new  Southern 
Illinois  University  sports  pub¬ 
licist,  replacing  William  Young, 
now  director  of  sports  informa¬ 
tion  at  the  University  of  Wyo¬ 
ming. 
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POOR  EATING  HABITS  ROB  MILLIONS  OF  AMERICANS 
OF  MORE  ACTIVE,  HEALTHIER  LIVING 


In  Midsf  of  Plenty,  Poor 
Nutrition  is  Common 

At  a  time  when  politicians  and  others  are  arRuinp: 
over  the  so-called  "farm  problem”  and  much  attention 
is  triven  to  the  jfreat  abundance  of  foodstuffs  in  this 
country,  it  is  easy  to  overlook  what  might  very  well 
be  a  much  more  costly  and  more  serious  problem  than 
"surplus”  farm  commodities. 

There  is  no  easy  way  to  put  a  monetary  value  on 
the  lives  that  are  shortened  through  mal-nutrition.  It 
is  almost  impossible  to  estimate  the  dollar  value  of 
productive  work  and  play  time  lost  by  people  whose 
health  is  impaired  simply  because  they  have  not  learned 
the  elementary  lessons  of  how  to  eat  properly  to  protect 
health  to  the  maximum  extent  possible  through  proper 
nutrition.  And  how  does  one  evaluate  the  many  man- 
years  of  time  sp)ent  in  misery  instead  of  in  the  pursuit 
of  happiness  because  we  have  not  taken  advantage  of 
our  plentiful  food  supply  in  wiser  ways? 

We  have  been  very  busy  worrying  about  how  to 
manage  abundance  in  America.  We  have  not  paid 
nearly  enough  attention  to  improving  health  education 
techniques  so  that  they  might  influence  people  and 
oftener. 

Eat,  Drink,  and  Be  Merry, 

And  Tomorrow  You  Will  Die! 

We  have  often  taken  a  callous  attitude  toward  care 
of  the  human  being  until  illness  develops.  The  very 
same  young  Americans  who  spend  hours  every  day 
polishing  their  automobiles  and  tuning  up  the  car  en¬ 
gines  to  keep  them  running  in  almost  perfect  order 
often  adopt  a  very  bizarre  approach  when  it  comes  to 
taking  care  of  their  own  "motors.”  Abuse  of  the  human 
machine  through  careless  control  over  the  quantity 
and  quality  of  "fuel”  put  into  it  apparently  does  not 
seem  illogical  to  the  same  man  who  can’t  sleep  nights 
until  he  gets  every  last  dissonant  ping  out  of  his  car 
motor. 

Our  values  become  somewhat  warped.  There  are  very 
detailed  operating  manuals  for  the  maintenance  of 
gasoline  engines.  The  medical  and  nutrition  scientists 
have  also  established  "operating  manuals”  for  the  care 
of  the  human  machine.  Research  has  pretty  well  estab¬ 
lished  what  we  ought  to  eat,  and  why,  for  maximum 
efficiency  in  the  human  machine.  However,  the  health 
.statistics  of  the  nation  indicate  quite  clearly  that  too 
few  of  us  follow  the  instructions  for  proper  care  of 
the  human  machine. 

Reason  Loses  Out  to 
Quacks  and  Faddists 

It  is  apparent,  unfortunately,  that  it  is  more  difficult 
to  communicate  sound  health  and  nutrition  information 
to  the  public  than  the  ranting  and  raving  of  the  horde 
of  food  faddists  and  quacks  who  peddle  an  array  of 
pills,  potions,  and  books.  Perhaps  the  news  angle  in 


.sound  nutrition  information  must  arise  out  of  a  purely 
negative  approach — a  report  to  the  nation  of  the  tre¬ 
mendous  price  we  are  paying  for  nutrition  ignorance! 

This  cost  cannot  be  reckoned  merely  in  terms  of 
what  people  pay  for  medical  and  hospital  .services  to 
attempt  to  correct  past  eating  errors.  There  is  a  tre¬ 
mendous  psychological  toll  that  can  be  understood  only 
in  terms  of  people. 

Think,  for  example,  of  the  millions  of  teen-age  girls 
in  this  country,  considered  to  be  the  nutritionally  poor¬ 
est  fed  segment  of  our  population.  A  well  balanced 
diet,  adequate  sleep,  and  a  program  of  moderate  exer¬ 
cise  could  do  more  to  help  these  girls  achieve  their 
immediate  goals  in  life  than  billions  of  dollars  worth 
of  "beauty”  applied  from  bottles  or  jars  or  tubes,  but 
thus  far  we  have  not  succeeded  very  well  in  telling 
these  girls  these  simple  facts  which  could  mean  so 
much  to  their  well-being. 

The  Need  for  Health 
Education  Never  Ends 

We  Americans  annually  spend  hundreds  of  millions 
of  dollars  needlessly  to  attempt  to  purchase  health  and 
vigor  and  happiness  in  pill  or  capsule  form.  There  is 
no  single  factor  which  assures  good  health,  of  course. 
The  very  best  balanced  diet  can  provide  only  a  founda¬ 
tion  for  building  and  maintaining  a  healthy  body.  All 
of  our  habits — of  action  and  thought— enter  into  de¬ 
termining  the  status  of  our  health  at  any  given  mo¬ 
ment. 

We  could,  however,  make  .some  major  steps  forward 
in  improving  the  health  of  Americans  generally  if  we 
would  do  a  better  job  of  teaching  good  eating  habits. 
This  means  not  only  eating  the  right  foods  to  provide 
necessary  nutrients,  but  also  eating  the  proper  amounts 
of  these  foods  to  control  body  weight. 

Much  emphasis,  along  with  an  army  of  top  creative 
talent,  goes  into  encouraging  all  of  us  to  eat.  The  diffi¬ 
culty  arises  out  of  efforts  to  encourage  us  to  eat  with¬ 
out  respect  to  how  well  we  balance  our  diets.  Not 
enough  talent  has  been  devoted  to  selling  the  idea  of 
selecting  foods  to  serve  most  effectively  the  primary 
purpose  of  eating — 'Which  is  to  provide  the  body  essen¬ 
tial  nutrients.  Eating  certainly  can  and  should  be  en¬ 
joyable  even  when  food  is  nutritionally  well  planned. 
It  is  a  fallacy  that  the  well  balanced  diet  does  not 
provide  opportunities  to  enjoy  food. 

There  is  no  shortage  of  information  to  tell  people 
how  and  why  to  eat  to  protect  health,  but  all  of  us 
would  do  well  to  realize  we  aren’t  doing  as  effective  a 
job  of  getting  this  information  into  use  as  we  can  do. 


AMERICAN  DAIRY  ASSOCIATION 

Voice  of  the  Dairy  Farmers  in  the  Market  Places  of  America 

20  North  Wacker  Drive,  Chicago  6,  Illinois 


PROMOTION 


A  classified  promotion  ad  from  New  Nielsen  Service 


House  Ads  Vary 
In  New  England 


By  Georjje  Wilt 

Campaigns  of  house  ads  now 
running  in  eight  New  England 
newspapers  demonstrate  that  a 
little  imagination  goes  a  long 
way,  even  in  the  face  of  a  limited 
promotion  budget.  Our  random 
sample  of  New  England  promo¬ 
tion  ads  seems  to  follow  this 
simple  formula:  First,  wangle 
some  space  in  the  paper.  Second, 
apply  a  liberal  dose  of  Yankeee 
ingenuity.  From  a  collection  of 
a  dozen-or-so  tearpages,  ranging 
in  size  from  300  lines  up  to  a 
full  page,  no  two  have  the  same 
copy  theme. 

The  Hartford  (Conn.)  Timeit 
is  running  a  series  of  four 
column-by-18  inch  promotion  ads 
headlined,  “Keeping  up  with  the 
Timea”  and  telling  about  the 
state  news  coverage  of  the 
paper.  Each  ad  features  a  dif¬ 
ferent  town  in  the  Timea’  cir¬ 
culation  area,  and  includes  a 
brief  biog  of  the  correspondent 
in  that  area.  An  added  feature 


THE  ROAD 

TO  THE 

PRESIDENCY 

is  the  timely  first  re¬ 
lease  in  the  1960-61 
monthly  Current  Af¬ 
fairs  filmstrip  series. 


There  is  still  time  for 
your  newspaper  to  sub¬ 
scribe  to  this  important 
newspaper-school  serv- 


!  (Surrrnt 
Write. !  Affairs 
I  yUmfl 

S27  Madison  Ave. 
New  York  22,  N.Y. 


the  Ban f, or  (Me.)  Daily  Newn  ^  Measure  3  Media 
offers  tips  to  classified  users 

from  members  of  the  Newn’  Audiences  of  three  me<iia — 
classified  department.  Copy  is  national  magazines,  newsjiaper 
handled  in  a  “Question  and  Sunday  supplements,  and  TV 
Answer”  technique,  with  the  network  programs  —  will  be 
answering  of  such  queries  as,  measured  in  a  new  service  being 
“Should  I  mention  price  in  my  offered  by  the  A.  C.  Nielsen 
ad?”  A  free  ad-writer’s  kit  is  Company.  First  reports  will  be 
offered  in  a  box  at  the  bottom  available  in  February, 
of  the  column.  Clients  will  receive  a  yearly 


is  a  box  highlighting  1960  Cen¬ 
sus  data  for  that  particular 
town.  News-type  photos  of  the 
Timen'  reporter  with  a  local 
figure  illustrate  each  ad  in  the 
series. 

Retail  advertising  is  the  theme 
in  a  1000-line  ad  in  the  Meriden 
(Conn.)  Record  and  Journal, 
featuring  a  reprint  of  a  testi¬ 
monial  letter  from  the  Home 
Meat  Center,  an  exclusive 
Record  and  Journal  advertiser. 

“School  is  Never  ‘Out’  ”  is  the 
headline  on  a  1000-line  ad  from 
the  Bristol  (Conn.)  PreHH,  which 
goes  on  to  say  that  most  Amer¬ 
icans  complete  their  formal  edu¬ 
cation  at  the  age  of  17  or  18. 
For  the  rest  of  their  lives  they 
acquire  the  bulk  of  their  new 
information  and  ideas  from  the 
‘University  at  their  doorstep.’ 
After  a  run-down  on  the  types 
of  news  and  information  avail¬ 
able  in  the  Bristol  Prefsn,  it  con¬ 
cludes  with  the  statement: 
“Every  day’s  session  of  your 
newspaper  school  makes  you  a 
better  informed  citizen.  Get  a 
liberal  education  every  day  from 
your  daily  newspaper.  The 
Bristol  Presii. 

For  HD  Service 

“Take  it  from  me,”  is  the 
headline  on  a  full  five-column 
ad  pitching  for  reliable  home 
delivery  service  of  the  New 
Haven  Register  and  Journal- 
Courier,  including  a  coupon  to 
order  carrier  delivery. 

A  3-column  ad  in  the  Torring- 
ton  (Conn.)  Register  calls  at¬ 
tention  to  the  wide  variety  of 
values  and  offers  of  goo<ls  and 
services  offered  in  that  news¬ 
paper. 

A  series  of  ads  of  assorted 
sizes,  all  featuring  line  cartoon 
art,  promotes  readership  of  the 
Hartford  (Conn.)  Courant. 
Highlighting  early  morning 
reading  and  Courant  features, 
they  carry  the  line,  “nothing 
else  that  costs  so  little  means  so 
much  to  so  many.” 

Above  an  action  photo  of  the 
Herald’s  newsroom  is  the  head¬ 
line,  “The  Inside  Story  about 
what  goes  into  your  newspaper,” 
in  a  promotion  ad  for  the  New 
Britain  Herald.  The  ad  copy 
goes  on  to  tell  that  the  Herald's 
staff  starts  from  scratch  and 
creates  a  complete  new  product 
every  day,  and  delivered  to  your 
home  the  same  afternoon. 


of  the  column.  Clients  will  receive  a  yearly 

Another  ad  from  Bangor  pro-  report  on  total  magazine  audi- 
motes  the  value  of  ABC-audited  ences;  Nielsen  TV  index  data; 
circulation,  and  a  third  provides  and  special  reports  on  the  audi- 
an  interesting  biographical  ence  reached  by  magazine  and 
sketch  of  Vic  Runtz,  editorial  TV  combinations. 


cartoonist  for  the  Bangor  Daily  The  publications  to  be  meas- 
News.  ured  are  American  Weekly, 

*  ♦  ♦  Parade,  This  Week,  Better 

"WORKING  DAY"  Homes  &  Gardens,  Good  House- 

rru  m  n  I  \  n  keeping.  Ladies  Home  Journal, 

The  Tallahassee  (Fla.)  Demo-  McCalls,  Reader’s 

rrnf  recently  showed  off  its  new  SaUirday  Evening  Post, 

facilities  to  Its  advertisers  by  gf 


bringing  them  into  the  plant  ^he  12  represent  52%  of  total 
while  the  paper  was  actually  ^^^pazine  revenue, 
being  produced.  audiences  of  these  publi- 

The  new  facilities  include  an  ^^e  network  pro- 

80-page  Scott  press  with  co  or  n^e^sured  through 

founts  a  new  router,  mat  roller  ^  ^^at  numbers 


and  plate  shaver, 


2500  families.  Interviews  will 


The  big  feature,  of  course,  obtained  with  adults  of  18 
was  the  press  wdh  color  facili- 

ties — all  new  to  Tallahassee  ad-  „• _ tv,,.,, 


vertisers.  The  Democrat  wanted 
its  advertisers  to  see  how  the 


years  of  age  and  over  to  deter¬ 
mine  whether  they  have  read 
the  magazines.  The  results  will 
show  the  number  of  different 


color  operates-and  naturally  to 

se  1  them  on  the  idea  of  using  consecutive  issues  of 

-  weekly  magazines,  two  consecu- 
Instead  of  renting  a  hal  for  monthly,  and  three 

a  banquet  and  ite  inevitable  ^.o^secutive  issues  of  bi-weekly 
speeches.  Democrat  editors  hit  ^  j^es,  and  the  average  of 
upon  the  idea  of  bringing  the 
advertisers  into  the  plant  at  the 

busiest  time  of  day-<leadline  announced  this  week. 

They  were  Life,  Maxon,  Inc., 
They  were  met  at  the  door  Chrysler,  J.  Walter  Thompson 
and  given  name  tags  which  were  Company,  and  Westinghouse. 
actually  miniature  front  pages  • 

of  the  Democrat,  in  color.  They  Oala 

also  got  a  pressman’s  hat  with  , 

a  miniature  page  one  replica  on  Given  for  Philadelphia 
it.  Even  the  boxes  the  lunches  Philadelphia 

came  in  looked  like  they  were  ^he  picture  of  Philadelphia 


made  of  a  copy  of  the  paper,  newspaper  readership  by 

The  napkins  were  also  news-  adults  in  homes  with  telephones, 
paperish.  (See  picture,  page  18).  ^  by  Na- 

The  theme  of  everything  was  tional  Analysts,  Inc.,  has  been 
“A  Working  Day  At  the  Demo-  published  by  the  Philadelphia 
crat.”  They  ate  lunch  right  in  Bulletin. 

the  newsprint  bay,  a  few  steps  Entitled  “Follow  The  Leader 
away  from  the  press.  While  they  Fact  Book,”  this  study  shows 
ate,  the  presses  roared  and  they  daily  newspaper  readership,  by 
watched  conveyor  belts  carry  adults  (men  and  women  18 
neatly  folded  papers  over  their  years  of  age  and  older) ,  in  tele¬ 
heads.  phone  households  throughout 

After  lunch,  the  visitors  were  Greater  Philadelphia.  The  study 
split  up  into  smaller  groups  and  was  made  in  1960. 


taken  on  guided  tours  of  each 
department. 


Data  in  the  report  are  based 
on  a  scientifically  designed  sur- 


Democrat  Editor  and  Pub-  adults  in  homes  with  tele- 

lisher  John  M.  Tapers  said  re-  phones— on  completed  telephone 
suits  of  “Operation  Working  cads  with  adults  in  5,031  tele- 
Day”  were  successful.  The  ad-  phone  households  in  the  14 
vertisers  were  impressed.  They  county  A.B.C.  City  and  Retail 
said  so,  not  only  in  words  and  Trading  Zone  known  as  Greater 
letters  of  praise,  but  in  their  Philadelphia, 
quick  insertion  orders  for  color  (Additional  Promotion  News, 
ads.  page  42) 
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How  quickly  the  misuse  of  money  — when 
found  out  — sparks  our  moral  indignation 
into  fires  of  investigation ! 

Yet  how  slow  we  are  to  see  that  the  mis¬ 
use  of  man-hours  is  as  morally  wrong  and 
harmful  as  ever  the  misuse  of  money. 

Padding  the  hours  with  a  man’s  mere 
presence  on  the  job,  without  using  either 
his  mind  or  his  muscles,  can  be  morally 
crippling  to  him.  In  fact,  the  deliberate 
waste  of  a  man's  power  to  produce  and 
stand  in  the  dignity  of  a  living  fully  earned, 
is  waste  of  a  man. 

Whoever  causes  such  waste— for  another 
or  to  himself  —  would  be  responsible  for 
damaging  not  only  the  person,  but  would 
be  contributing  to  weakening  the  nation’s 
economic  strength. 


RE  PUBLIC 


STEEL 


CLEVELAND  1,  OHIO 


Republic  Steel  products 
help  reduce  ^ 
wasteful  inefficiency 


In  man's  striving  to  accumulate  wealth,  the 
elimination  of  waste  is  a  vital  tool.  The 
elimination  of  inefficiency  through  wear  and 
loss  is  another.  Republic  Steel  has  many 
developments  that  make  materials  and  prod¬ 
ucts  work  better,  last  longer. 

One  of  these  is  a  nut.  This  special  nut  is 
Republic's  nylok*.  It  has  a  little  nylon  plug 
imbedded  in  it.  The  continuous  pressure  of 
this  resilient  nylon  pellet  wedges  metal  to 
metal  tightly,  forming  a  unique  locking 
action,  resistant  to  vibration,  age,  or  moisture. 

Imagine  the  time— and  tempers— saved  by 
this  special  fastener  when  used  in  power 
mowers,  for  example.  Here  vibration  is  ter¬ 
rific.  It  takes  a  lot  of  holding  power  to  keep 
the  engine,  wheels,  and  other  parts  of  your 
power  mower  firmly  in  place.  Small  as  they 
are.  Republic  nylok  Nuts  by  the  millions  do 
a  mighty  job  wherever  fasteners  have  to  hold 
tight.  Nylok  Nuts  are  but  one  of  28,0()0  types 
and  sizes  of  standard  and  special  fasteners 
made  by  Republic's  Bolt  and  Nut  Division. 


EASTERN  WORKSHOP— Re¬ 
gional  president  Robert  Collins, 
Portland  (Me.)  Presg-Herald, 
Convention  chairman  Ira  Sapo- 
zink,  Rochester  (N.  Y.)  Times- 
Vnion,  met  in  New  York  last 
week  with  workshop  committee 
members  Cliff  Shaw  Providence 
(R.  I.)  Journal-Bulletin;  Vir¬ 
ginia  Wilton,  Camden  (N.  J.) 
Courier-Pout,  and  Fred  Lowe 
and  Bruce  Ashby  of  the  New 
York  Jou7~nnl- American  to  plan 
the  eastern  regional  workshop 
in  Rochester,  N.  Y.,  Nov.  13-16. 
Lowe  will  be  moderator  of  the 
opening  research  panel,  at  which 
the  speaker  will  be  Robert  W. 
Burgess,  director  of  the  Bureau 
of  the  Census,  U.  S.  Department 
of  Commerce. 

William  Eager,  promotion 
manager,  Montreal  Star,  will  be 
moderator  of  the  advertising 
panel,  with  Hazen  H.  Morse  Jr., 
staff  vicepresident  of  Associated 
Business  Publications  as  the 
speaker.  Panel  members  are: 
Robert  Ahem,  Boston  (Mass.) 
Globe;  Carl  F.  Roff,  Bergen 
(N.  J.)  Record;  iBamey  Gold¬ 
stein,  Cleveland  (O.)  Plain 
Dealer;  Joseph  Cardinas,  Btif- 
falo  (N.  Y.)  Evening  News, 
Richard  Henderson,  Hartford 
(Conn.)  Times;  and  Robert 
Campbell,  Washington  (Pa.) 
Observer-Reporter. 

A  past-president’s  panel  con¬ 
sisting  of  Fred  Lowe,  New 
York  Journal- A  ynerican;  Joseph 
Lynch,  Washington  (D.  C.) 

Post;  and  Otto  A.  Silha,  Minne¬ 
apolis  (Minn.)  Star  &  Tribune 
will  be  moderated  by  Cliff  Shaw. 

Tuesday  morning’s  General 
Promotion  and  Public  Relations 
program  includes  a  panel  con¬ 
sisting  of  Ezra  Dolan,  Parade; 
Richard  White,  Montreal  Ga¬ 
zette;  Virginia  Wilton,  Camden 
(N.  J.)  Courier-Post;  Gordon 
Clapp,  Bangor  (Me.)  Daily 


PROMOTION'S  A  CIRCUS  the  way  they  do  it  in  Peru,  Ind.  An  authen¬ 
tic  circus  wagon  was  purchased  by  the  Peru  Daily  Tribune  and  entered 
in  the  Circus  City  Festival  parade.  It  won  first  prize  in  the  historical 
section. 


News;  Paula  Clark,  Hartford 
Courant;  and  John  Donnelly, 
New  Brunswick  (N.  J.)  Home 
News.  Speaker  is  Waldo  Potter, 
vicepresident,  Eastman  Kodak 
Company. 

Tuesday  afternoon  circulation 
promotion  panel  moderated  by 
James  Kennedy,  Buffalo  (N.  Y.) 
Courier-Express,  includes  Ray¬ 
mond  Goode,  Bangor  Daily 
News,  Charles  Latus,  The  Gan¬ 
nett  Newspapers;  Charles  Frost, 
Niagara  Falls  (N.  Y.)  Gazette; 
and  Ralph  lula,  Jr.,  Akron 
Beacon  Journal. 

William  Lunsford,  Harrisburg 
(Pa.)  Patriot-News,  will  intro¬ 
duce  G.  Richard  Dew,  general 
manager  of  the  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion,  who  will  moderate  the 
study  on  the  “Newspaper  in  the 
Classrom.’’  Other  panel  mem¬ 
bers  are  Larry  Bauman,  Lan¬ 
caster  (Pa.)  Post-Intelligencer; 
William  McLean  III,  Philadel¬ 
phia  (Pa.)  Bulletin,  and  Gordon 
Fister,  Allentown  (Pa.)  Call- 
Chronicle. 

Luncheon  and  dinner  speakers 
for  the  workshop  include  Dr. 
C.  Wesley  Clark,  dean  of  the 
School  of  Journalism,  Syracuse 


"LIVE  CUSTOMERS” 
are  people  who  want 

something  and  who  have 
the  money  or  credit  to 
buy  it  NOW!  Want  to 
know  where  they  are  ? 

WRITE 

WIRE 

RHONE 

CLEVE  LAND 

Plain  Dealer 

Represented  by  Cresmer  6  Woodward 


MR.  PUBLISHER 

You  are  SPECIAL- 
BECAUSE 


WITHOUT  WARNING  OR  PATTERN 


I  you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
name;  for  Invasion  of  Privacy,  Piracy, 
Plagiarism  or  Violation  of  Copyright. 


Write  for  details  and  rates. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo. 

New  York,  Chicago,  San  Francisco, 
107  William  175  W.  100  Bush 
St,  Jackson  St. 


University,  Dr.  Mark  Ellingson, 
president,  Rochester  Institute  of 
Technology;  Robert  U.  Brown, 
publisher  and  editor.  Editor  & 
Publisher;  and  Paul  Miller, 
president,  Gannett  Company, 
Inc. 

A  special  feature  of  the  three- 
day  meeting  will  be  a  tour  of 
inspection  of  the  Eastman  Kodak 
color  plant  and  an  explanation 
of  color  reproduction  for  news¬ 
papers  by  research  men  in  the 
field. 

In  Promotion  Job 

New  Haven,  Conn. 

Promotion  of  William  K. 
Coates  to  promotion  manager 
of  the  New  Haven  Register  and 
Journal  Courier  was  announced 
recently.  He  joined  the  Register 
in  1947  as  a  display  salesman. 
He  was  later  named  national 
advertising  manager,  and  more 
recently  assumed  the  post  of 
retail  advertising  manager  of 
the  Register. 

• 

PERSON.4L  MENTION 

Al  Bricker,  formerly  copy 
editor.  Ft.  Lauderdale  (Fla.) 
News  —  rejoins  Neiv  Philadel¬ 
phia  (Ohio)  Daily  Times  as  spe¬ 
cial  features  editor  and  promo¬ 
tion  director.  He  was  the  Times 
sports  editor  for  eight  years. 

*  *  * 

William  K.  Coates,  retail  ad¬ 
vertising  manager.  New  Haven 
(Conn.)  Register  —  to  promo¬ 
tion  manager  of  the  New  Haven 
Newspapers,  which  also  include 
the  Netv  Haven  Journal-Courier 
and  New  Haven  Sunday  Regis¬ 
ter.  He  has  been  with  the  Regis¬ 
ter  since  1948. 

*  *  « 

George  Bairitv,  copy  desk- 
man,  Rockford  (Ill.)  Register- 
Republic  —  to  promotion  de¬ 
partment  of  the  Morning  Star 
and  Register-Republic.  He  suc- 
I  ceeds  Louis  Fishe»,  who  has 


ADDING  COLOR  to  the  Peru 
Tribune's  promotion  story,  Photog¬ 
rapher  Harold  Chatlosh  (top)  and 
reporter  Ken  Francis  dab  some  red 
and  bright  yellow  paint  on  the  old 
circus  wagon. 


joined  the  national  advertising 
department  of  the  newspapers. 


ail  eApiauauiiri.  pROUD  OF  YOUR  PROMO- 

uc  ion  or  n  ^  TION?  If  you’ve  done  something 
earch  men  in  the  ,  /.  •  i  •  u  r  • 

that  you  think  might  be  of  in- 

^  terest  to  readers  of  this  page — 

,  newspaper  advertising,  circula-  ■ 

ion  Job  tion,  promotion  and  editorial 

iw  Haven,  Conn,  people,  plus  newspaper  adver- 
of  William  K.  Wsers  and  their  agencies,  send 
omotion  manager  along  a  copy  or  tearsheet. 
iven  Register  and  Better  still,  why  not  just  put 
er  was  announced  'i®  mailing  list  to  receive 

ained  the  Register  your  regular  promotion? 
display  salesman.  *  *  ♦ 

’  named  national  NEWSPAPER  WEEK— It’s 

anagei%  and  more  October  15-21.  If 

med  the  post  of  newspaper  hasn’t  planned  a 

sing  manager  of  promotion  program  for  National 
Newspaper  Week,  write  right 

*  now  to  AN  PA,  750  Third  Ave- 
LL  MENTION  nue.  New  York  17,  N.  Y.  for  a 

,  ,  promotion  kit  loaded  with  ideas, 

R,  formerly  copy  ;  ,  .. 

I  J  J  /ri'i  \  information. 

Muderdale  (Fla.) 

ins  New  Philadcl-  * 

hiily  Times  as  spe-  Sn'inimin^  Pool 

Ue  I*  «<■”»«•<> 

for  eight  years.  Toronto 

*  *  The  swimming  pool  for  Metro- 

.  Coates,  retail  ad-  politan  Toronto’s  retarted  chil- 
lager.  New  Haven  dren,  financed  through  contri- 
•ster  —  to  promo-  butions  by  Toronto  Globe  and 
of  the  New  Haven  Mail  readers,  is  now  complete, 
which  also  include  Official  ojiening  is  set  for  early 
i  n  Journal-Courier  Novemlier.  The  Globe  and  Mail 
ven  Sunday  Regis-  through  the  columns  of  sports 
jen  with  the  Regis-  editor  Jim  Vipond,  began  a 
3.  campaign  for  $100,000,  Christ- 

*  *  mas  week  of  1957.  The  newspa- 

viRiry,  copy  desk-  per  offered  to  match  the  first 
rd  (Ill.)  Register-  $25,000.  Contributions  rolled  in 

to  promotion  de-  from  service  clubs,  women’s  or- 
the  Morning  Star  ganizations,  the  rich  and  poor, 
-Republic.  He  sue-  the  young  and  old  to  help  reach 
Fishes,  who  has  the  $100,000  objective. 
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DOUBLE  your  chances 
in  Jersey's  BEST*  BIG  MARKET 

Per  capita  sales  in  nearly  every  kind  of  retail  business 
runs*  double  or  more  in  Plainfield  compared  witb  tbe 
averages  for  all  other  New  Jersey  big  cities  (  50,000  or  more 
popidation)  according  to  Sales  Management  Survey. 

So  wby  not  double  your  chances  of  return  on  each  adver¬ 
tising  dollar  you  invest? 

The  Courier-News  is  read  each  evening  in  77%  of  the  homes 
in  this  128,235  population  City  Zone  market.  In  better  than 
20%  of  the  homes  in  an  added  214,249  Trading  Area  (1960 
Census  population).  The  Milliiie  cost  is  but  $4.52. 

Circulation  now  over  41,525  daily  evening. 

Plainfield  Courier-News 


More  than  128,235  people  live  within  4 
miles  of  downtown  Plainfield  (A.  B.  C. 
City  Zone).  No  outside  New  Jersey  or 
New  York  newspaper  adequate  reaches 
Plainfield  housewives. 


Plainfield,  N.  J. 


Represented  by  Gannett  Advertising  Sales,  Inc.,  a  Division  of 

The  Gannett  Newspapers 

Offices:  New  York,  Philadelphia,  Hartford,  Syracuse,  Chicago,  Detroit,  San  Francisco 


Stories  Bare 
‘Ordination’ 
Diploma  Mill 

Long  Beach,  Calif. 

A  series  of  stories  in  the  In¬ 
dependent  and  Press-Telegram 
exposing  ministerial  diploma 
mills  in  Southern  California  was 
launched  dramatically  (Monday, 
Sept.  19)  with  the  arrest  of  a 
man  accused  of  issuing  fake 
ordination  pai>ers  to  all  comers 
— ^for  a  price. 

First  .Arrest  Made 

Working  closely  with  the  state 
attorney  general’s  office,  re¬ 
porter  William  Jones  estab¬ 
lished  relations  with  eight 
“religious”  organizations  in 
several  states.  On  the  day  his 
series  began  in  the  Long  Beach 
papers,  police  in  Redlands, 
Calif.,  arrested  the  “Rev.” 
Marcellus  R.  Baxter,  69,  on  a 
felony  warrant  under  a  new 
state  law  prohibiting  the  sale 
of  educational  degrees  by  non- 
accredited  groups  or  persons. 

That  law  was  adopted  by  the 
California  Legislature  as  the  re¬ 
sult  of  an  investigative  series 
a  few  years  ago  by  Bob  Wells, 
another  Independent,  Press- 


"Rev."  William  Jones,  Long  Beach  Independent,  Press-Telegram  reporter 
who  paid  $50  to  become  a  "minister,"  displays  documents  he  obtained 
during  undercover  investigation. 


Telegram  writer,  who  exposed 
fake  college  diploma  mills  in 
the  Los  Angeles  area. 


“Judas  Iscariot  sold  out  for 
30  pieces  of  silver — and  I 
bought  Christian  ordination  for 


Mr.  Jones  accompanied  agents  $50,”  Mr.  Jones  wrote  in  lead- 
of  the  state  attorney  general’s  ing  off  his  series  of  nine  arti- 
office,  who  assisted  in  the  arrest  cles. 


of  Baxter,  who  had  “ordained” 


‘I  am  an  ordained  minister 


Jones  as  a  minister  of  the  — and  ashamed  of  it,”  the  story 


Kingdom  Bible  Institute. 


‘Ashamed  because  I 


did  not  qualify  for  it.  Ashamed 
because  the  heads  of  my  church 
did  not  ask  any  qualifications. 
Ashamed  because  California’s 
laws  disregard  religious  qual¬ 
ity.” 

By  passing  Baxter’s  “quickie” 
ordination — with  answers  to  a 
test  provided  in  advance  by 
Baxter — Mr.  Jones  showed  that 
anyone  in  California  could — for 
$50 — l)ecome  a  minister,  legally 
perform  marriages,  bury  people, 
conduct  baptisms  or  be  a  faith 
healer. 

‘Biithup'  fur  S200 

For  $200  he  could  have  be¬ 
come  a  “bishop”  in  New 
Thought  Science,  Inc.,  in  Los 
Angeles.  Instead  he  qualified 
as  a  “neophyte,”  or  faith  healer, 
for  only  $30.  The  Church  of 
Light,  Los  Angeles,  made  him 
a  “stellerian.” 

His  10-week  investigation, 
during  which  he  posed  as  a 
sewing  machine  salesman  out  to 
add  to  his  income,  disclosed 
“confidence  men  at  the  head 
of  the  churches,  keeping  an  eye 
on  the  purses  before  them  and 
a  finger  on  a  Biblical  passage.” 

Mr.  Jones,  30,  who  once 
studied  for  the  Catholic  priest¬ 
hood,  noted  that  all  eight 
churches  he  investigated  are 
undenominational.  Four  operate 
outside  of  California. 
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Civic  Audit  Praises 
Birmingham  Papers 


or  for  a  political  philosophy  to 
any  extreme.  They  do  what  all 
good  newspapers  do — they  at¬ 
tempt  in  every  way  to  be  fair 
and  balanced  in  their  support 
and  use  of  their  medium  for  the 
public  good. 

5 — The  personnel  of  the 
Birmingham  newspapers  supply 


Routine  Obit 
Coverage  Cut 
By  3  Papers 


Birmingham  The  report  found  that  “the  ^ — The  personnel  of  the  ^  J  O 

Birmingham  newspapers  people  are  proud  of  their  news-  Birmingham  newspapers  supply 
“serve  the  people  abundantly  papers,  proud  of  their  appear-  excellent  leadership  to  com-  ^  ^  Ottawa 

well  in  all  the  positive  criteria  ance,  their  writing,  their  editing,  munity  activities.  This  is  not  The  Ottawa  Citizen,  Ottawa 
of  journalism  and  as  a  force  for  their  advertising,  their  edito-  always  true  with  today’s  news-  Journal  and  the  French-langu- 
the  public  good,”  according  to  rials,  their  features  and  their  Papers.  In  some  cities  the  owner-  age  daily  Le  Droit  will  cease 
“The  Management  Audit  of  the  accuracy.  It  is  unusual  to  find  ship  and  editorial  policy  dictate  publishing  “routine  obituaries" 
Birmingham  Metropolitan  a  group  of  people  so  in  harmony'  that  the  editorial  and  reportorial  on  Oct.  14. 

Area,”  sponsored  by  a  civic  "'ith  the  local  press.  staff,  and  even  in  some  in-  The  three  papers  came  to  an 

group.  Criticisms  were  found,  of  stances,  management  and  owner-  agreement  at  a  meeting  of  the 

Listed  in  the  report  were  the  of  the  local  press,’  the  ship  staff,  remain  completely  Funeral  Directors  Association 

afternoon  Birmingham  audit  reported,  but  “these  were  neutral  and  take  no  part  in  com-  here  last  week.  The  papers 


and  its  Sunday  edition,  and  the 
morning  Post-Herald. 

The  status  of  Birmingham’s 
daily  papers,  the  reixjrt  said,  “is 


small  in  number  and  conse¬ 
quence.” 

“Such  criticisms  are  impos- 


munity  activities.  However,  in  argued  that  news  space  had  be- 
the  Birmingham  area,  the  active  come  more  and  more  limited, 
leadership  given  by  staff  and  Only  Le  Droit  was  reluctant  to 


sible  for  any  newspaper  to  has  worked  to  the  beUer-  go  along  with  the  agreement. 


- ^  - ,  —  - - ,  .„  . .  „  ,  _ _  ment  of  the  Binningham  area 

first  of  all  a  reflection  of  the  ’  ...  *  ^  ‘  and  has  met  with  respect  and 

intelligent  policies  and  enlight-  The  criticisms  were  found  on  admiration  of  the  people, 

ened  leadership  of  the  owners,  such  things  as  the  fact  that  the  audit  points  out  that 

editorial  staff  and  reporters.”  newsi)a|)er.s  do  not  print  every’  the  Birmingham  News  and 


Tried  Once  Before 


editorial  staff  and  reporters.” 


miration  ol  the  people.  Obituaries  have  been  very 

^e  points  out  that  ,uuch  a  part  of  the  news  cover- 


Conversely,  the  report  added,  stoiy  that  is  given  them,  or  that  the  Post-Herald  are  printed  in 


age  in  this  city.  A  previous  at¬ 
tempt  to  drop  obits  had  lieen 


in  many  other  cities  of  the  na-  the  newspapers  do  not^itorially  the  same  plant,  their  editorial 

tion  “the  so-called  free  press  is  suiiport  every  idea  offerad.  policies  are  not  alw’ays  similar,  g  ^  ^j^eetive  was  dropped 

a  travesty  on  the  term.”  „  .  i  p  ■  i  in  fact  are  often  different.  The  (hrective  as  pped 

Ke>.p«-ct  and  Prid«-  *"  when  a  prominent  civic  figure 

In  these  cases,  it  was  said.  News  is  a  locally-managed  New-  ..  .  ,.  .  •  ^pasure 

individual  ownership  that  fre-  The.se  reasons  wero  found  by’  house  publication.  The  Post-  effect 

quently  reflected  the  determined  the  audit  to  support  the  people’s  Herald  is  a  member  of  the  Citizen  all  staff  inem- 

and  despotic  tendencies  of  one  attitude  of  respect  and  pride  Scripps-Howard  group.  1^^.^  obituaries  on  file 

man  has  often  been  replaceil  by  tovvard  their  daily  newspapera:  Both  nevvspapei-s  represent  a  Editor  John  McLean 

mergers  which  become  little  1 — The  editorial  ixilicy  of  the  combined  daily  circulation  of  ^  •  .  directive  would 

more  than  entertainment  read-  newspapers  and  the  reporting  about  300,000.  -in  nnne  on  nil  memben 


?ralcl  IS  a  memoer  oi  me  Citizen,  all  staff  inem- 

ripps-Howard  group.  1^^.^  have  their  obituaries  on  file. 

Both  nevvspapei-s  represent  a  Editor  John  McLean 


Neither  Extremisls 


East  Rutherford,  N.  J. 


mergers  which  oecoine  iiLtie  -  cv.. w.c  comuineu  iiaiiy  ciicuiaiiuii  ox  •  .  directive  Would 

more  than  entertainment  read-  newspapers  and  the  reporting  about  300,000.  members 

mg  and  advertising  carriers.  done  locally  are  not  destructive.  -  .  editorial  denartment  for 

They  do  not  pick  out  the  nega-  *  emtorial  Oepartinent  tor 

N*‘ither  Extreniij^ift  tive  asnects  and  slant  their  u  *  I  I  L-  newsworthy  deaths.  He  said 

me  aspects  ami  slant  their  Hemck  Ink  Co.  «we  must  at  least  remain  ob- 

Of  Biimingham’s  daily  news-  ^  make'^headuLs^'that  bv  Reorfjanizetl  jective  in  this  regard,  avoiding 

papers  the  audit  said :  .  ”  maxe  headlines  that,  hy  _  ,  -pgjg*;-- _ temutation 

urru  X  xu  innuendo,  warp  the  content  of  East  Rutherford,  N.  J.  .  ui-  u  t  ^  t 

‘“The  newspapers  reflect  the  ^^terial.  Reorganization  of  the  William  personal 

moods  and  thoughts  of  their  u  involv’ement. 

community.  Birminghamians  ex-  The  editors  and  reporters  are  C.  Herrick  Ink  Co.,  Inc.  has  . 

pect  their  newspapers  to  recog-  muckrakers  or  yellow  jour-  b^n  completed  with  these  new  Pavroll  Fraud 

nize  and  to  honor,  but  they  also  They  exhibit  extremely  officers:  President  'Thomas  F.  J^lty  F^roll  traiul 

want  an  approach  on  lines  of  ^^ste  in  handling  every’  l^ng;  vicepresident,  Charles  H.  Senes  Cops  Prizes 

leadership  and  inspiration.  unsavory  situation.  Merffitz;  ^creta^-treasurer, 

“The  Birmingham  News  and  ,  2-The  editors  and  reiMirters  J-  iSJ^RiddeV  A  series  of  stories  on  city  pay- 

Post-Herald  offer  neither ‘crack-  throw  their  weight  ^  roll  cheats  in  Chicago,  published 


papers  the  audit  said:  ««  noi  maae  neauiines  mat,  oy 

.^1  innuendo,  warp  the  content  of 
‘“The  newspapers  reflect  the  ^^terial. 

moods  and  thoughts  of  their 

community.  Birminghamians  ex-  , ‘'‘•'tors  and  reporters  are 
pect  their  newspapers  to  recog-  muckrakers  or  yellow  jour- 


leadership  and  inspiration. 

“The  Birmingham  News  and 
Post-Herald  offer  neither  ‘crack- 


City  Payroll  Fraud 
Series  Cops  Prizes 

Peoria 

A  series  of  stories  on  city  pay- 


rosL-neraia  oner  neimer  cracK-  communitv  Thev  Fairleigh  E.  Dickinson,  and  the 

potism’  nor  arch-conservatism  arouna  in  me  community^,  they  ^  by  the  Chicago  Tribune,  was 

as  extremes  to  be  served  to  the  support  projects  on  an  objective  -nmnunv  ninno  tn  named  the  best  entry  in  the 


HEWSPAPERUmS 


--I-, - X — ^ - -  —  ' — J -  rpu^  nameu  uie  uest  eiiiry  iii  me 

people  of  the  area.  basis  and  they  do  not  insist,  as  ^Lt  and  annual  Illinois  AP  news- 

do  some  newspapers  in  other  ’‘sn  an  inx  aeiivery  neei  aim  -x-  contest  The  series 

cities,  that  projects  have  the  written  by  Torii  Powers  and 

AIICTDAI  IA»C  sympathy  and  even  ritories,  Mr.  Long  .said. 

AUO  I  KALIA  O  guidance  from  their  editora  and  •  place  in  the  feature  sequence 

-  management  before  giving  sup-  ,  ,  division  for  metropolitan  papers. 

expanding  Wealfn  port.  This  is  an  impoi-tant  point  Llays  Wltll  UollllU  ^  l^y  E.  S.  Clemens  of 

often  overlooked  by  the  average  Miami  the  Ottawa  Republican-Timet 

citizen.  Newspapers  with  their  sooner  had  Hurricane  won  first  honors  for  non-metro- 

invMtigate  the  developments  Donna  passed  through  South  politan  spot  news.  It  was  an 

P'*®*  ~  J",  c  individuals  in  piQ^ida  than  the  Miami  News  account  of  the  slaying  of  three 

development,  high  standard  f,  ."^Iks  of  life  to  accomplish  published  a  12-page  section  as  women  in  Starved  Rock  Park. 

**'•  their  purpose  by  merely  Ignoring  public  service  to  its  readers.  Other  winners  were:  Single 

thsHre^r^iing  ^is  or  her  ..^3  ^ays  with  Donna”  was  Feature  -  Harold  Stainer,  De- 

and  have  ^.000.000  Invested  activities.  This  rauses  many  conceived  by  ^Managing  Editor  catur  Herald  and  Review;  fea- 

inAuetraiia.  p^ple  to  desert  the  individual  Chief  Pho-  ture  sequence^oseph  Larson, 

To  keep  In  touch  with  mnrkoting,  whether  he  IS  a  businessman,  a  . _ i,„_  t,.  tx 

advartiting,  pubiiihing  sad  graphic  mini«tpr  a  nnlitir-inn  an  pHh  ^ug^apher  Ed  Pierce.  It  was  a  Kankakee  Daily  Journal,  sports 

arts  la  Autfraiia  read  minister,  a  politician,  an  edu-  effort  of  News  reporters,  —  Roger  Ebert,  Champaign- 

cater,  or  an  organization  execu-  photographers  and  editors  who  Urhana  News-Gazette.  In  the 
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]N.Y.  News 
TeamsPrime 
For  23d  PoU 


Just  as  the  Presidential  candi¬ 
dates  will  l)e  hittinjf  the  cam¬ 
paign  trail  in  hijfh  pear,  the 
.Vcic  York  \cwn  Promotion  De¬ 
partment  will  hit  the  trail  on 
its  2.1d  Straw  Poll  Oct.  17. 

Eipht  four-  and  five-man 
crews  will  po  from  door  to  door 
for  three  weeks  collectinp  .30,- 
000  straws — all  secret — which 
will  l)e  tabulated  by  a  staff  under 
the  .super\'ision  of  Assistant 
Promotion  Manaper  Harry 
Forbes.  The  first  results  of  the 
poll,  under  the  direction  of  Pro¬ 
motion  Manaper  W.  R.  Frit- 
zinper,  will  be  published  Oct.  20 
and  the  final  prediction  made 
Nov.  7,  the  day  l)efore  election. 

The  News  Straw  Poll  in  its 
last  prediction  in  1956  correctly 
forecast  the  state  landslide  for 
President  Eisenhower  within 
1.69^.  In  the  22  |K)11s  to  date, 
the  Promotion  Department  has 
made  19  out  of  21  completely 
accurate  forecasts.  No  predic¬ 
tion  was  made  in  1944  because 
of  the  heavy  .ser\-icemen’s  vote 
which  could  not  l)e  canvassed. 

To  insure  the  preatest  imssible 
degree  of  accuracy,  an  18- week 
resui^’ey  of  New  York  City  and 
certain  up-state  counties  was 
recently  completed.  The  resurvey 
was  done  durinp  the  sprinp  and 
summer  of  1959  and  1960. 
Georpe  Holmes,  Jack  Smith  and 
Mario  Calipiuri  went  on  the 
road  to  determine  shifts  in  popu¬ 
lation,  ethnic  proups  and  wape 
groups.  This  information  was 
collated  by  poll  statistician  Jim 
McBride,  assisted  by  Phil  Mon¬ 
ahan  and  Jim  Garrett,  so  that 
any  necessary  chanpes  could  be 
made  in  collectinp  the  votes. 

• 

.4  Correction 

A  story  (E&P,  Sept.  3,  pape 
62)  incorrectly  reported  that  “a 
j  Wall  Street  Journal  article  by 
David  Osterhout”  was  the  basis 
of  a  libel  suit  agrainst  the  Omaha 
(Nebr.)  World-Herald  by  the 
city  commissioners  of  Dothan, 
Ala. 

Mr.  Osterhout  is  director  of 
the  Nebraska  Division  of  Re¬ 
sources.  He  referred  to  a  Wall 
Street  Journal  story  by  Daniel 
M.  Burnham  describinp  run¬ 
down  schools  in  Alabama.  A 
World-Herald  editorial  quoted 
comment  by  Mr.  Osterhout  in 
relation  to  schools  and  taxes. 
The  Dothan  officials  dropped 
their  action  apainst  the  World- 
Herald  after  it  had  voluntarily 
published  articles  pivinp  Doth¬ 
an’s  side  of  the  controversy. 


Deaii-Wo<Ml  Company 
Purchases  Calif.  Daily 

Porterville,  Calif. 

Ownership  of  the  Porterville 
Evening  Recorder  passed  Oct.  1 
to  a  corporation,  with  all  of  the 
stock  owned  by  Graham  M. 
Dean,  Ruthe  W.  Dean  and 
Homer  W.  Wood. 

Mr.  Dean  will  be  publisher, 
Mr.  Wood  will  continue  an 
ownership  interest  and  will  be 
associated  in  the  operation  of 
the  Eveninp  Recorder,  the 
Porterville  Weekly  News  and 
the  job  plant  operated  by  the 
newspapers.  He  is  leasinp  the 
buildinp  which  houses  the  news¬ 
papers  to  the  new  company,  the 
Porterville  Eveninp  Recorder, 
Inc. 

Mr.  Wood,  in  newspaper  pub- 
lishinp  for  more  than  half  a 
century,  has  owned  the  Recorder 
since  1927.  Before  that  time  he 
published  daily  iiapers  in  Salinas 
and  Petaluma,  Calif. 

Mr.  and  Mrs.  Dean  sold  the 
Ashland  (Ore.)  Daily  Tidings 
early  this  year.  They  own  the 
Siskiyou  Daily  News  at  Yreka, 
Calif.,  and  are  controllinp 
owners  of  the  Daily  Press  at 
Artesia,  N.  M.  They  will  make 
their  home  here. 


D’Oench  Brothers' 

Buy  Stock  in  Daily 

Torrington,  Conn. 

Middletown  Press  Publishinp 
Company  has  acquired  an  esti¬ 
mated  $25,000  stock  interest  in 
the  Torrinpton  Printinp  Com¬ 
pany,  owner  of  the  afternoon 
Torrington  Register. 

Woodbridpe  A.  D’Oench,  pub¬ 
lisher  of  the  Press,  said  that  he 
and  his  brother,  Russell 
D’Oench,  had  each  acquired  250 
Torrinpton  shares  from  an  un¬ 
identified  trust  throuph  the 
Hartford  National  Bank  &  Trust 
Company.  The  stock  purchase 
was  reportedly  at  $50  a  share. 

John  H.  Brooks,  Torrinpton 
Printinp  Company  president, 
had  no  comment. 

The  D’Oench  brothers  pur¬ 
chased  the  Middletown  Press  in 
September,  1959. 

• 

School  Sports  Staff 

Cincinnati 

Coverinp  18  hiph  school  foot¬ 
ball  pames  in  one  nipht  is  a  tall 
headache  for  any  sports  depart¬ 
ment,  but  the  Post  &  Times-Star 
did  it  with  a  stunt  new  to  this 
city.  Joe  Quinn,  in  charpe  of 
amateur  sports,  aided  by  four 
rewritemen  on  overtime,  made 
presentable  the  copy  written  by 
students  from  the  various 
schools,  who  were  repaid  with 
by-lines  and  their  pics  in  the 
paper. 


Jury  Trial 
On  Ad  Libel 
Set  Oct.  31 


Montgomery,  Ala. 

A  plea  by  the  New  York 
Times  that  a  $1,500,000  libel 
suit  broupht  apainst  it  by  Mont- 
pomery’s  city  commissioners  lie 
delayed  until  January  1961,  was 
denied  by  Circuit  Judpe  Walter 
B.  Jones  and  the  case  was  set 
for  jury  trial  Oct.  31. 

Judpe  Jones  pave  the  Times 
until  Oct.  4  to  file  its  answers 
and  set  this  date  for  the  parties 
to  the  suit  to  settle  their  plead- 
inps  in  preparation  for  the  trial. 

Suit  was  broupht  by  the  com¬ 
missioners  after  an  advertise¬ 
ment  appeared  in  the  Times 
March,  29  headed  “Heed  Their 
Risinp  Voices”  and  paid  for  by 
the  “Committee  to  Defend 
Martin  Luther  Kinp  and  the 
Struggle  For  Freedom  in  the 
South.” 

Attempting  to  solicit  funds 
for  the  defense  of  the  Negro 
minister  and  integration  leader 
on  a  charpe  of  prejury  in  filing 
his  state  income  tax,  the  ad, 
according  to  the  suit,  contained 
untrue  statements  relating  to 


Montgomery  and  its  handling 
of  Negro  demonstrations  at 
State  'Teachers  College. 

Times  attorneys  had  also  ob¬ 
jected  to  answering  certain 
questions  sent  them  by  attor¬ 
neys  for  the  commissioners, 
which  required  the  Times  to 
answer  whether  the  .statements 
in  the  ad  were  true  or  false,  and 
what  efforts  the  Times  had  made 
to  investigate  the  alleged  fal¬ 
sity  of  the  statements. 

Judge  Jones  ruled  that  while 
the  Times  attorneys  could  not 
be  required  to  answer  whether 
the  statements  were  true  or 
false,  they  could  be  required  to 
state  whether  they  contended  or 
claimed  the  statements  were 
true.  He  held  that  the  truth  or 
falsity  of  the  statements  con¬ 
tained  in  the  advertisement 
would  be  a  jury  (juestion. 

• 

Fashion  Galleries 

Toronto 

Separate  supplements  on 
men’s  and  women’s  fashions 
complemented  the  Sept.  24  issue 
of  the  Toronto  Weekly  (Slobe  and 
Mail.  This  was  the  first  time 
fashion  specials  for  both  men 
and  women  have  been  featured 
in  the  same  issue  of  the  Globe 
Magazine  since  the  Weekly  Globe 
and  Mail  began  publishing  in 
1957. 
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MEET  BILL  THOMPSON 

On  the  Job — No.  3:  Resort  Bureau  Chief 

By  Rick  Frietlman 


THE  MAN  —  Bill  Thompson, 
27  and  married,  was  bom  in 
Tulsa,  Okla,,  and  raised  in  Mari¬ 
etta,  Ohio.  After  two  years  at 
Miami  University,  Oxford,  Ohio, 
he  spent  three  years  playing 
with  the  Second  Army  Band. 

He  then  finished  his  under¬ 
graduate  work  at  Marietta  Col¬ 
lege,  obtaining  an  A.B.  in  Eng¬ 
lish  (with  a  minor  in  History). 

The  day  of  his  graduation,  a 
fellow  student  (now  a  fertilizer 
salesman  in  Cleveland)  sug¬ 
gested  Bill  try  newspaper  work 
as  a  career.  “It  had  never  even 
dawned  on  me  before,”  Bill  re¬ 
lates,  “although  I  once  won  half 
of  a  college  creative  writing 
prize  —  $12.50.”  (His  closest 
contact  with  journalism  had 
been  as  a  contributing  feature 
writer  for  the  college  newspa¬ 
per.) 

Bill  received  his  M.S.  in  Jour¬ 
nalism  from  Ohio  University  in 
August  of  1958,  then  turned 
down  a  publicity  job  from  the 
Ohio  State  Highway  Depart¬ 
ment  because  it  had  been  offered 
to  him  by  a  home  town  poli¬ 
tician.  Bill  was  afraid  the  poli¬ 
tician  would  lose  in  November 
and  both  of  them  would  end  up 
out  of  work  (the  politician  lost) . 

Bill  and  his  wife  decided  to 
head  for  Edrope  as  a  night¬ 
club  act.  (He  played  piano  and 
she  sang.  Together  with  an¬ 
other  musician,  they  had  formed 
the  “Bill  Thompson  Trio”  dur¬ 
ing  his  college  days,  appearing 
in  local  clubs,  and  helping  pay 
Bill’s  way  through  school.) 
“After  I  had  my  Masters,  I 
still  didn’t  know  whether  I 
wanted  to  go  into  Journalism,” 
he  recalls. 

The  only  job  application  let¬ 
ter  he  had  written  was  to  Stan¬ 
ley  Fink,  editor  of  the  Atlantic 
City  (N.  J.)  Press.  The  daily 
wanted  to  expand  its  lower  Cape 
May  County  bureau,  which  at 
the  time,  had  one  reporter  cov¬ 
ering  11  municipalities,  with  the 
help  of  a  part-time  society  news 
gatherer. 

On  their  way  to  New  York 
and  Europe,  the  Thompsons 
stopped  off  to  see  his  wife’s 
mother  in  Avalon,  a  Cape  May 
County  resort  town.  Bill  remem¬ 
bers  that  it  was  September,  one 
of  the  nicest  times  of  the  year 
in  the  area,  and  the  beach  was 
wonderful. 

In  October  of  1958,  Bill 
Thompson  went  to  work  for  the 
Press. 

The  bureau  was  reorganized. 
Morrie  Berman,  the  bureau 
chief  (now  with  the  Elizabeth 
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(N.  J.)  Journal)  was  to  cover 
Greater  Wildwood,  which  in¬ 
cluded  four  municipalities  with 
the  heaviest  concentration  of 
population,  activity  and  pub¬ 
licity  because  of  their  vacation- 
land  reputation.  Bill  was  given 
the  other  seven  municipalities, 
including  the  historically  fam¬ 
ous  beach  city  of  Cape  May 
(Lincoln  and  other  presidents 
had  used  it  as  a  summer  re¬ 
sort),  and  the  county  seat  town 
of  Cape  May  Court  House. 

In  December  of  1959,  Morrie 
Berman  resigned,  and  Bill 
Thompson  became  the  bureau 
chief  —  14  months  after  he 
landed  his  first  journalism  job. 
*  *  « 

THE  JOB  —  Babies,  bathing 
beauties  and  boats,  conventions, 
crimes  and  crack-ups  —  they 
all  make  up  the  day’s  news  for 
Mr.  Thompson  and  his  present 
staff,  Mike  Comerford,  reporter, 
and  Susan  Spratt,  full-time  so¬ 
ciety  editor. 

They  are  responsible  for  all 
municipal  meetings,  county  and 
superior  courts,  local  and  state 
police,  all  court  house  offices, 
civic  meetings,  social  functions, 
fires,  special  events  (such  as 
the  annual  resort  baby  parades 
and  state  conventions),  and  any¬ 
thing  else  that  may  come  under 
the  broad  spectrum  of  local 
news,  with  the  exception  of 
sports.  (Local  sports  are  covered 
by  stringers  working  directly 
with  the  Press  Sports  Desk  in 
Atlantic  City). 

All  three  can  take  pictures 
and  they  supply  some  90  per¬ 
cent  of  those  appearing  in  the 
Cape  May  pages  daily.  Bill  also 
strings  for  the  Associated  Press 
for  such  events  as  the  state  and 
national  marbles  championship 
and  the  Miss  New  Jersey  Pag¬ 
eant,  all  annual  events  in  Wild¬ 
wood. 

The  summer  is  heavy  on  po¬ 
lice  and  accident  news  when  the 
county’s  population  (35,000  per¬ 
manent  residents)  mushrooms. 
Greater  Wildwood  alone,  with 
a  winter  population  of  10,000 
zooms  to  120-150,000  on  summer 
weekends,  and  from  50-100,000 
on  summer  weekdays.  On  the 
Fourth  of  July  and  Labor  Day 
they  stop  counting. 

Daily  morning  rounds  are 
made  of  the  major  police  sta¬ 
tions  and  the  state  police.  Re¬ 
mote  areas  (the  inland  part  of 
the  County  has  a  sizable  poul¬ 
try,  fruit  and  truck  farm  popu¬ 
lation)  are  checked  by  phone 
each  afternoon.  A  final  police 
check  is  made  by  phone  around 


10  p.m.,  just  before  the  11:16 
p.m.  deadline  for  the  morning 
Press. 

Traffic  mishaps,  which  are  ex¬ 
tremely  heavy  in  the  Summer, 
are  taken  right  off  the  police 
accident  reports,  if  of  a  minor 
nature.  Anything  which  looks 
serious  or  offbeat  (particularly 
Injuries)  are  checked  into  per¬ 
sonally. 

In  the  Summer  the  drunk  tank 
fills  up  on  weekends,  sometimes 
hitting  as  high  as  45  in  Wild¬ 
wood  alone  (when  the  police 
run  out  of  room,  they  borrow 
cell  space  from  neighboring  city 
stations).  “This  gives  us  a  rash 
of  disorderly  cases  and  we  usu¬ 
ally  list  little  more  than  the 
names,  offenses  and  fines,”  Bill 
says.  “It  depends,  of  course,  on 
the  severity  of  the  case,”  he 
adds.  “But  the  lead  usually  will 
sum  up  the  total  amount  of  fines 
levied  on  a  weekend  such  as 
Labor  Day.” 

Police  activity  is  slight  in  the 
Winter,  Bill  relates.  “An  occas¬ 
sional  drunk,  a  domestic  dis¬ 
pute,”  he  says,  “but  robberies 
are  rare.” 

Traffic  Court,  which  is  also 
extremely  heavy  in  the  summer, 
is  checked  daily  through  the 
blotter,  accident  reports  and  the 
court  clerk’s  records.  If  the  of¬ 
fense  is  serious,  one  of  the  bu¬ 
reau  members  will  sit  in  on  the 
magistrate’s  hearings. 

On  the  Beach 

In  the  Summer  the  beach  pa¬ 
trols  are  contacted  daily  as  are 
the  United  States  Coast  Guard’s 
Cape  May  Moorings  Station  and 
five  life-boat  stations  in  the 
area. 

The  Coast  Guard  also  main¬ 
tains  a  large  recruit  training 
center  at  Cape  May  City,  and 
its  activities  make  for  a  con¬ 
tinual,  all-year-around  source  of 
good  stories. 

The  bottom  drops  out  of  po¬ 
litical  and  civic  news  in  the 
Summer,  but  these  two  areas 
form  a  large  bulk  of  the  winter 
coverage. 

After  the  Summer,  towns  such 
as  Wildwood  become  club  con¬ 
scious  and  groups  like  the  Ki- 
wanis.  Friendship  Club,  and 
Betsy  Ross  Tent  of  the  Daugh¬ 
ters  of  the  Civil  War  come  out 
of  Summer  hibernation.  (Many 
of  the  merchants  work  only  in 
Summer,  Bill  explains,  and  be¬ 
long  to  five  or  six  different  clubs 
in  the  Winter). 

“There  are  far  too  many  clubs 
and  service  organizations  for  us 
to  try  and  cover  all  of  them  in 
person,”  Bill  says.  “Most  of 
them  mail  or  bring  in  meeting 


reports  but  when  a  big  event 
comes  up  the  Press  is  there  to 
report  it.” 

Bill  relates  that  the  resort 
town  citizens  become  politically- 
minded  in  the  Winter,  and  poli¬ 
tics  is  hy  far  the  most  difficult 
area  for  his  office  to  cover.  “We 
try  to  play  it  fair  and  give  it 
both  sides  but  you  can’t  please 
everybody.  Somebody  is  always 
mad  at  one  thing  or  another  that 
gets  printed.” 

Coverage  of  political  news  is 
complicated  bemuse  10  of  the 
11  municipalities  meet  twice  a 
month,  and  the  11th  once  a 
month,  .some  on  the  .same  day 
and  hour.  The  office  covers  as 
many  as  possible  in  person,  in¬ 
cluding  all  the  large  ones.  The 
smaller  towns  are  contacted  by 
phoning  a  city  clerk  or  mayor 
after  a  meeting. 

Coverage  runs  from  bids  on 
paint  for  the  borough  fire  house 
to  the  returns  on  election  nights. 
“The  elections  are  by  far  our 
single  most  difficult  job,”  Bill 
explains. 

Tlie  I^Ang  Count 

“It’s  a  paper  ballot  sy.stem 
in  almost  all  the  mimicipalities 
and  the  results  are  never  in  on 
deadline  which  we  move  back 
to  1  a.m.  One  big  municipality. 
North  Wildwood,  is  usually  still 
counting  votes  the  next  after¬ 
noon.” 

According  to  Bill,  one  learns 
to  sense  how  certain  districts 
are  going.  “Then  you  write  your 
lead  with  reservations,”  he  ^ds. 
“But  at  least  you  have  a  defi¬ 
nite  trend. 

Many  of  the  resort  establish¬ 
ments  are  boarded  up  for  the 
Winter  and  some  spectacular 
blazes  have  routed  Bill  and  his 
staff  from  bed  in  the  cold  dead 
of  a  Winter  night. 

This  past  year,  he  reveals, 
there  were  three  big  ones,  a 
night  club,  a  hotel,  and  the 
City  of  Wildwood  Recreation 
Center.  The  damage  totaled 
close  to  $400,000. 

They  also  cover  the  public 
and  parochial  schools  and  try 
to  sit  in  on  many  of  the  Board 
of  Education  meetings.  The  of¬ 
fice  has  contacts  in  each  school 
who  tips  them  off  to  coming 
events  or  supplies  the  minutes 
of  a  missed  Board  meeting. 

Mike  handles  the  county  and 
superior  courts  and  the  Grand 
Jury,  which  sit  mostly  on  Fri¬ 
day.  But  there  have  been  trials 
which  took  him  out  of  the  office 
almost  completely  for  a  number 
of  days  and  sometimes  weeks. 

Bill  becomes  a  reviewer  when 
the  Cape  May  Playhouse  (Sum- 
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TRACKING  DOWN  A  story,  Bill  Thompson,  right,  interviews  New  Jersey  State  Senator  Charles  W.  Sandman 
(R-Cape  May)  in  the  senator's  home  office. 


mer  Stock)  opens  for  an  11-  don’t  make  out  complete  police 
week  season  and  when  the  Win-  reports  during  the  very  time 
ter  Community  Concert  Series  when  the  police  news  takes  on 
begins.  big  town  proportions,  Bill 

The  office  has  direct  contact  claims.  (The  number  of  police 
with  Bill’s  immediate  superior,  on  duty  during  the  Summer 
William  McMahon,  Press  state  triples). 

editor,  via  a  Teletype  wire  set-  Another  problem  is  that  many 
up  from  Wildwood  to  a  machine  of  the  municipalities  refuse  to 
right  behind  the  state  editor’s  furnish  information  on  rescues 
chair  in  the  Press  city  room,  because  they  are  afraid  of  get- 
But  the  daily  gives  its  Wildwood  ting  a  reputation  for  unsafe 
office  wide  latitude  in  how  as-  beaches.  (Greater  Wildwood, 
signments  are  to  be  covered,  and  which  advertises  itself  as  “The 
Bill  feels  a  bureau  chief  be-  World’s  Safest  Beach,”  has  had 
comes,  in  a  small  way,  an  edi-  one  drowning  fatality  in  six 
tor  because  of  this.  He  gives  years.) 
out  assignments,  shuffies  around  ♦  *  * 

the  staff  on  a  big  news  day,  and  TIPS  AND  SOURCES  —  The 
makes  up  the  work  schedule.  Coast  Guard,  the  county  traffic 
The  chief  is  also  responsible  coordinator  and  most  of  the  po- 
for  the  business  administration  lice  departments  are  coopera- 
of  the  bureau,  orders  office  sup-  tive  in  supplying  leads  for 
plies,  and  handles  local  com-  stories,  especially  traffic  acci- 
plaints.  dents,  boat  mishaps  and  rescues 

And  on  Wednesday,  a  day  at  sea. 
when  Mike  Comerford  is  usually  “Because  we  cover  such  a 
out  of  the  office.  Bill  Thompson,  wide  variety  of  news,  our 

bureau  chief,  carts  the  trash  sources  range  from  the  janitor 

out  to  the  pavement.  “It  can  in  the  county  courthouse  to  the 
be  a  heavy  can  by  the  end  of  state  senator,”  Bill  claims.  “We 
the  week,”  he  claims.  build  this  up  through  personal 

*  *  *  relationships  —  friendships  not 

PROBLEMS  —  “You  have  to  close  enough  to  be  influenced 
keep  on  your  toes  to  make  sure  but  close  enough  to  supply  the 
you  don’t  miss  anything,”  Bill  tips.  Also,  we’re  considered  The 
maintains.  “This  is  the  meet-  daily  in  this  area  because  of 
ingest  town  in  the  Winter  that  our  extensive  coverage.  Our  cir- 
I’ve  ever  seen.  It’s  hard  to  have  culation  has  gotten  to  the  point 
personal  coverage  on  some  where  people  think  of  us  when 

things  and  nothing  is  ever  as  they  have  anything  news- 

good  when  you  have  to  get  it  worthy.”  (The  other  dailies  cir- 
second-hand.”  culating  in  the  area  are  90  miles 

Covering  the  Greater  Wild-  away  in  Philadelphia). 

Wood  and  Cape  May  City  police  *  ♦  * 

are  relatively  simple.  Bill  re-  HOURS  —  The  hours  are  er- 
lates,  but  the  office  runs  into  ratic.  All  three  are  paid  for  a 
problems  with  the  smaller  forces  40-hour  week  and  for  5  hours 
in  the  inland  towns,  many  of  overtime  if  they  use  it.  Some- 
them  one-man  operations,  one  has  to  work  holidays.  Easter, 
“Sometimes  the  arresting  officer  Memorial  Day,  the  Fourth  of 
can’t  be  located  until  the  next  July  and  Labor  Day  are  the  four 
day,”  Bill  says.  “big”  days  in  a  resort’s  year. 

Summer  patrolmen,  who  are  The  workday  varies  according 
relatively  untrained,  also  pre-  to  the  flow  of  news.  “The  job 
sent  a  problem  b^ause  they  makes  the  hours,”  Bill  explains. 
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“We  go  by  a  day-to-day  sched¬ 
ule,  making  up  for  the  extra 
night  hours  by  getting  time  off 
on  slow  days.  If  someone  works 
the  night  before,  he  comes  in 
late  in  the  morning  to  get  an 
afternoon  off.  We  try  to  make  it 
come  out  to  no  more  than  40 
hours  for  each  of  us.” 

On  a  typical  Tuesday,  Bill 
will  be  at  the  Wildwood  Com¬ 
mission  meeting  at  10:30  a.m. 
It  usually  lasts  until  noon.  He 
puts  copy  on  the  Teletype  wire 
before  he  heads  for  Courthouse 
at  2  p.m.  The  county  governing 
body  (Freeholders)  meets  there 
until  around  4:30  p.m.  He  then 
checks  the  County  Tax  Board 
and  the  County  Planning  Board 
offices  for  new  developments, 
races  back  to  the  Wildwood  of¬ 
fice  (nine  miles  away),  and 
“with  a  sandwich  in  one  hand,” 
he  puts  the  Freeholders’  meet¬ 
ing  story  on  the  wire.  Then  Bill 
is  off  to  the  North  Wildwood 
City  Council  meeting  which  be¬ 
gins  at  8  p.m.  Back  at  the  office 
around  10  p.m.,  he  files  his  last 
story. 

The  same  day  Mike  Comer- 
ford  is  in  Cape  May  City  cover¬ 
ing  a  municipal  meeting  which 
started  at  10  a.m.  Then  Mike 
heads  back  to  the  office  and  from 
there  takes  off  to  the  police 
stations  or  to  any  one  of  a 
dozen  stories  which  may  be 
breaking  that  afternoon.  That 
night  he’s  at  the  Wildwood 
Board  of  Education  meeting  al¬ 
most  up  until  deadline. 

Miss  Spratt,  meanwhile,  has 
been  covering  the  office,  and  by 
2  p.m.  has  cleared  the  Teletype 
machine  of  any  copy  to  be  sent. 
She  may  have  a  picture  assign¬ 
ment  that  afternoon  and  in  the 
evening  she  might  be  at  a  club 
installation,  fashion  show  or 
charity  ball. 

When  the  big  events  such  as 
the  Friends  General  Conference 
or  the  state  V.F.W.  convention 


hit  the  area,  any  semblance  of 
a  schedule  goes  out  with  the 
Wednesday  trash  can.  These 
events  usually  culminate  on  the 
weekend  and  someone  ( many 
times,  all  three)  is  working  hard 
on  Saturday  and  Sunday. 

•  •  • 

The  EXTRA  TOUCH  —  Bill 
writes  his  stories  from  notes 
right  onto  the  Teletype  machine 
as  he  sends  out  the  copy.  He 
al.so  edits  Mike’s  copy  as  he 
transmits  it.  Bill  never  handled 
a  Teletype  machine  until  he 
came  to  work  for  the  Press.  He 
also  learned  to  take  pictures 

when  he  took  the  job. 

*  *  * 

TRAINING  NEEDED  —  Bill 
feels  a  liberal  education  is  im¬ 
portant  for  the  job.  “You  should 
have  a  good  background  for  all 
facets  of  reporting,  including 
society  copy  if  someone  gets 

sick,”  Bill  maintains.” 

He  adds  that  a  smattering  of 
journalism  is  also  helpful  so 
one  isn’t  completely  foreign  to 
news  writing. 

“You  can’t  have  too  broad  an 
education  for  this  field,  especial¬ 
ly  in  civics,  but  no  matter  what 
education  you  bring  into  it,  you 
still  need  the  ability  to  learn 
on  the  job  —  that  where  the 
grass  roots  training  takes  place. 
You  won’t  learn  in  college  how 
to  ask  an  admitted  embezzler 
why  he  stole?” 

Learning  to  run  a  Teletype 
machine  is  also  helpful.  Bill 
adds. 

“Anyone  who  wants  to  be  a 
bureau  chief  some  day  should 
start  out  as  a  reporter  on  a  bu¬ 
reau,”  Bill  maintains.  “Mike  is 
learning  to  do  everything  I  do. 
He’ll  be  able  to  take  over  some 
day  and  run  a  bureau.” 

«  *  * 

SATISFACTIONS— “It  comes 
at  the  end  of  the  day,  whenever 
that  happens  to  be,”  Bill  con¬ 
cludes,  “and  we  know  we  filled 
the  machine  with  solid,  legiti¬ 
mate  news.  The  work  is  so  much 
more  pleasant  when  you  have 
written  up  news  which  you  have 
worked  and  dug  for.” 

• 

Whittier  News  Honors 
25-Year  Employees 

Whittier,  Calif. 

Long-time  employees  of  the 
Whittier  News  were  honored  at 
a  dinner  at  which  five  received 
.sterling  silver  bowls  denoting 
25  years  or  more  each  has  spent 
with  the  newspaper.  They  were 
Grover  Fike,  25  years;  Henry 
Watkins,  38;  Mel  C.  Rich,  25; 
Ralph  Eaby,  48;  and  William 
Rutherford,  32.  Mr.  Rich  is 
managing  editor.  The  others  are 
employed  in  the  composing  room. 
Mynatt  Smith,  editor  and  asso¬ 
ciate  publisher,  made  the  pre¬ 
sentation. 
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Space  And  Security 
Hamper  UN  Lensmen 


By  Bob  W  amer 

Picture  coverage  of  the  his¬ 
toric  opening  of  the  15th  UN 
General  Assembly  ser\’ed  to 
prove  once  again  that  among 
other  character  traits  a  photo- 
jouiTialist  needs  physical  stam¬ 
ina,  patience  and  ingenuity. 

Space  in  which  to  operate 
effectively  is  not  easily  found 
at  the  UN  these  days.  Photog¬ 
raphers  often  have  to  spend  long 
hours  roaming  the  corridors  of 
the  world  fonim  looking  for 
photo  material.  Oftentimes 
when  they  find  it,  so  many  other 
cameramen  are  in  the  same 
location  they  have  to  fight  for 
position  and  space  in  which  to 
work. 

In  addition,  the  most  strin¬ 
gent  security  regulations  in  UN 
history  make  it  necessary  for 
photographers  to  have  cool 
tempers  and  patience  to  put  up 
with  the  many  thorough  secur¬ 
ity  checks  into  their  cameras, 
equipment  bags,  lenses  and  any 
other  photographic  item  which 
could  possibly  conceal  a  weapon. 

Jittery  Officials 

The  unusually  severe  security 
checks  were  imposed  by  reluc¬ 
tant  UN  officials  who  were  faced 
with  an  unprecedented  gather¬ 
ing  of  world  leaders,  many  of 
whom  are  unpopular  with  var¬ 
ious  ethnic  groups  in  America. 

Jittery  officials,  for  instance, 
did  not  laugh  off  an  anonymous 
telephone  tip  that  someone 
armed  with  a  pistol  and  a 
photographer’s  press  pass  was 
heading  for  the  UN  to  literally 
“shoot”  Premier  Khrushchev. 
From  that  moment  on  photog¬ 
raphers  not  only  had  to  open 
the  backs  of  their  cameras  but 
they  also  had  to  detach  lens 
mounts  and  hand  them  to  grim¬ 
faced  security  guards  who 
thoroughly  checked  the  various 
components  of  the  camera. 

These  were  not  the  only  se¬ 
curity  inconveniences. 

When  a  photographer  showed 
up  at  the  UN  each  morning,  he 
reported  to  a  security  shack  ad¬ 
jacent  to  the  main  entrance 
whei*e  he  opened  all  his  equip¬ 
ment  to  inspection.  If  he  need^ 
to  leave  the  building  during  the 
day  with  his  cameras  and  return 
later,  he  had  to  go  through  the 
same  inspection  again.  He  sub¬ 
mitted  to  this  as  many  times  as 
he  needed  to  enter  the  Secreta¬ 
riat  building  carrying  camera 
equipment. 


A  photographer  was  lucky  if 
he  only  had  to  enter  and  leave 
the  building  once  a  day.  On 
several  occasions  cameramen 
also  had  to  submit  to  security 
checks  when  passing  from  one 
part  of  the  Secretariat  building 
to  another. 

These  checks  actually  posed 
no  serious  problem  for  photog¬ 
raphers  from  the  inteniational 
agencies  or  the  larger  news 
organizations  which  usually  had 
more  than  one  man  covering 
the  Assembly  and  the  visiting 
heads  of  state  stoiy. 

Photographers  from  smaller 
outfits,  however,  and  freelanc¬ 
ers,  who  often  left  the  UN  for 
brief  periods  to  cover  the  far- 
ranging  story  in  other  parts 
of  the  city,  were  often  very 
much  inconvenienced.  They  soon 
leanied  to  try  to  enter  the  UN 
with  empty  cameras  or  they 
would  have  to  expose  their  film 
during  security  checks.  If  they 
did  not  want  to  expose  the  film 
they  were  permitted,  of  course, 
to  rewind  it.  However,  most 
photographers  had  two  or  more 
cameras  and  rewinding  and  re¬ 
loading  under  hasty  conditions 
could  become  a  confusing  busi¬ 
ness.  Rather  than  expose  used 
film,  or  miscalculate  on  reload¬ 
ing,  most  cameramen  chose  to 
nin  through  the  unused  portion 
of  film  and  then  send  the  roll 
in  for  development.  Precious 
time  was  saved  this  way,  too, 
in  covering  a  story  which  moved 
rapidly  from  one  dramatic  inci¬ 
dent  to  another  all  over  the  city. 

(Jiecks  Irritating 

This  constant  checking  often 
became  quite  irritating,  par¬ 
ticularly  when  it  is  considered 
photographers  are  covering  one 
of  the  most  important  and  dra¬ 
matic  stories  in  history.  How¬ 
ever,  most  photojoumalists  ap¬ 
parently  understood  that  the 
restrictions  and  checks  were  im¬ 
posed  by  harried  officials  who 
had  an  unpleasant  job  to  per¬ 
form. 

During  five  days  of  coverage 
beginning  Sept.  19,  this  re¬ 
porter  daily  carried  two  cameras 
in  and  out  of  the  UN  and  was 
subjected  to  many  checks.  We 
obser\'ed  other  photographers 
going  through  the  same  process 
and  we  cannot  recount  an  out¬ 
standing  case  of  violent  pro¬ 
testation.  Most  photographers 


bore  security  checks,  if  not  with 
a  good  grace,  then  at  least  with 
a  minimum  of  grumbling.  In 
some  instances,  knowing  that  a 
little  cooperation  might  make 
a  guard  more  sympathetic, 
photographers  got  the  inspec¬ 
tion  rushed  up  by  going  out  of 
their  way  to  help  confused  of¬ 
ficials  who  wouldn’t  know  a 
camera  from  a  kaleidoscope. 

When  he  did  not  have  secur¬ 
ity  checks  to  worry  about  the 
photographer  suffered  from  lack 
of  space  and  a  bewildering  array 
of  press  passes. 

White-Pass  Best 

The  white  pass,  for  the  Gen¬ 
eral  Assembly  photo  booths, 
was  the  most  coveted  credential 
because  this  is  where  the  most 
dramatic  aspects  of  the  story 
occurred.  A  blue  pass  entitled 
the  photographer  to  space  at 
the  foot  of  the  escalator  outside 
the  Assembly  where  heads  of 
state  and  other  dignitaries  ar¬ 
rived  for  the  Assembly  meeting. 
Pink  cards  designated  space  in 
other  Assembly  photo  booths 
resen-ed  for  the  international 
news  agencies. 

All  these  cards  were  in  ad¬ 
dition  to  the  passport-type  press 
pass  which  was  needed  just  to 
enter  the  Secretariat  building. 
Once  a  photographer  received  an 
inside  pass,  for  let  us  say  the 
Assembly  booths,  he  was  not 
supposed  to  leave  that  ground 
to  intrude  on  the  territory  of 
blue  or  pink  caixi  holders. 

In  the  Assembly  photo  booths 
space  was  at  such  a  premium 
that  arguments  broke  out  be¬ 
tween  photographers.  The  glut¬ 
ton  who  tried  to  commandeer 
more  than  his  share  of  space 
to  work  in  by  spreading  out 
equipment  he  had  no  intention 
of  using  simply  so  he  could 
claim  the  area,  quickly  got  into 
trouble  with  his  colleagues. 

Some  white  pass  holders,  who 
drifted  out  of  the  Assembly  to 
the  escalators,  took  up  valuable 
space  from  assigned  blue  card 
holders  who  quickly  protested. 

Outside  the  UN,  the  photog¬ 
rapher  needed  plenty  of  physi¬ 
cal  stamina  to  cover  the  story. 
Premier  Khrushchev  arrived  in 
a  heavy  downpour  which  lasted 
most  of  the  day.  Photographers 
were  soaked  waiting  at  the  pier 
and  later  standing  outside  the 
Soviet  embassy  for  long  hours 
in  the  rain,  waiting  for  a  shot 
of  the  Premier. 

Cameramen  also  had  to  brave 
crowds  of  violent  demonstrators 
and  the  rough-housing  of  police 
and  security  guards  who  were 
determined  no  one  would  get 
too  close  to  any  of  the  visiting 
heads  of  state. 

Altogether,  there  have  been 
easier  and  less  risky  assign- 


"ME  WORRY? 7 7"  by  Fred  Mor- 
gan  of  the  New  York  Daily  Newt 
won  first  place  in  the  Pepsi-Cola 
contest  for  the  best  picture  at  the 
I960  Democratic  and  Republican 
conventions.  Morgan  received  a 
priie  of  $200. 


ments  in  the  history  of  photo¬ 
journalism. 


the  international  Eyes  for  Shooting 

ards  were  in  ad-  Recognizing  why  a  photo- 
assport-type  press  is  go^  is  as  much  an  art 

as  needed  just  to  taking  the  picture  G.  W 
iretariat  building.  editor  of 

ranher  received  an  Nashville  Tennessean,  told 

or  let  uT  sa^the  Photographers  at  the  Middle 
.ths,  he  was  not  Tennessee  News  Photographers 
eave  that  ground  Association  short  course  last 

the  territory  of  , 

ard  holders.  Churchill  was  one  of  seven 

, ,  speakers  who  emphasized  that 

tnbly  p  o  o  00  s  pictures  and  good  cropping 

such  a  premium  essential  to  small  newspa- 
ts  bro  6  ou  e-  metropolitan 

nphers.  The  glut- 

1  to  cominandeer  Forty -five  photographers 

s  s  are  o  space  attended  the  nine-hour  meeting 
by  spreading  out  g^p^ 

had  no  intention  gchleicher,  staff  photog- 

ip  y  so  e  cou  rapher  for  the  Nos/ii’iZZe  banner 
h.  quickly  got  into  president  of  the  MTNPA, 

is  CO  eagues.  called  the  meeting  a  great  suc- 
pass  holders,  who  cess.  “Everyone  expressed  a  de- 
the  Assembly  to  gjre  to  have  another  short  course 
,  took  up  valuable  next  year,”  he  said, 
ssigned  blue  card  lyjr.  Schleicher  told  the  group 
[uickly  protested,  that  the  background  of  the 
UN,  the  photog-  photographer  and  his  tempera- 
l  plenty  of  physi-  ment  affected  the  end  result  of 
0  cover  the  story,  the  picture.  He  also  described 
ishchev  arrived  in  various  types  of  cameras  and 
pour  which  lasted  told  the  advantages  and  disad- 
ly.  Photographers  vantages  of  each, 
vaiting  at  the  pier  Joe  Rudis,  staff  photographer 
nding  outside  the  for  The  Tennessean  and  vice- 
3y  for  long  hours  president  of  the  association  said: 
vaiting  for  a  shot  “You’ve  got  to  identify  your- 
self  with  the  subject.  If  they’re 
also  had  to  brave  happy  you’ve  got  to  be  happy, 
lent  demonstrators  «j  mean  really  happy,  no 
i-housing  of  police  matter  how  you  actually  feel, 
guards  "’“O  were  jf  j^g  ^  sad  occasion,  you’ve 
o  one  would  get  sympathize  and  be  sad 

my  of  the  visiting  yourself. 

“If  you  can  do  this  you  can 
there  have  been  ggj  the  feeling  across  to  the 
ess  risky  assign-  people  who  see  the  pictures.” 
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Aug.  Linage 
Down  4.4%; 
Financial  Up 

Newspaper  advertising  linage 
in  August  totaled  224,124,040 
lines  as  against  234,381,274 
lines  for  August  of  1959,  a  loss 
of  4.4'/f,  according  to  Media 
Records’  measurement  of  linage 
in  52  cities. 

For  the  year  to  date,  linage 
totaled  1,887,396,966,  up  2.8%. 

With  the  exception  of  Finan¬ 
cial  linage,  which  was  up  0.3%, 
all  classifications  showed  losses 
as  follows :  Retail,  including  de¬ 
partment  stores,  2%;  Depart¬ 
ment  Store,  4.2% ;  General, 
9.9% ;  Automotive,  ;  Dis¬ 
play,  3.6% ;  and  Classified, 
6.4%. 

City-by-city  figures  follow: 

1940  I9S9 

AKRON,  OHIO 

Itacon  Journal-e .  2,217,418  2,081,241 

(SMCOn  Journal-S  .  900,440  1,094,147 

Grand  Total  .  3,118,058  3,175,388 

ALBANY,  N.  Y. 

"Knickerbocktr-news-a  1,494,744  1,172,113 

TIitim  Union-m  1,108,889  1,084  704 

•Timas  Union-S  .  501,045  588,324 

Grand  Total  .  3,104,480  2,847,145 

NOTE:  Part  run  adv.  included :  Knickar- 
bockar  Naw$-a  1940—1,494,744  (243,125). 

*ALBU9UERQUE,  N.  M. 

Journal^n  .  1,547,972  1,441,003 

|Journal-S  .  455,454  588,395 

iribuna-a  .  1,591,712  1,432,749 

Grand  Total  .  3,415,140  3,482,147 

ATLANTA.  GA. 

Conititution-m  .  1,432,574  1,414,392 

journal-a  .  2,245,439  2,348,192 

Journal  8  Constitution-S  991,453  1,195,478 

Grand  Total  .  4,889,444  5,140,242 

ATLANTIC  CITY,  N.  J. 

Pr»5S-m  .  914,428  905,499 

**Pras$-s  .  202,947  241,454 

Grand  Total  .  1,119,395  1,147,353 

BALTIMORE.  MD. 

•Amarican-S  .  459,419  405,213 

Naws-Post-a  .  1,300,794  1,141,343 

S«"-*n  .  1,121,948  1,113,354 

tun-a  .  1,910,548  1,774,783 

tSun-S  .  1,151,548  1,452,308 

Grand  Total  .  5,944,319  4,089,001 

BANCOR.  ME. 

Nawi^n  .  793,781 

BINGHAMTON.  N.  Y. 

Prasi-e  .  1,439,937  1,288,744 

|Prats-S  .  244,748  344,259 

Sun-m  .  490,108  388,170 

Grand  Total  .  2,174,793  2,023,175 

BIRMINGHAM.  ALA. 

Poit-Harald-m  .  928,432  943,003 

Naws-a  .  1,821,782  1,742,530 

tNawi-S  .  780,543  954,373 

Grand  Total  .  3,530,957  3,441,904 

NOTE:  Part  run  adv.  included:  Naws-a 
1740— 1,821,782  (  28,990).  1959—1,742,530  (  23,- 
950). 

BOISE.  IDAHO 

Statasman-m  .  853,498  902,124 

••Statasman-S  .  177,594  208,393 

Grand  Total  .  1,031,292  1.110,517 

NOTE:  Statasanan  Morn,  and  Eva.  sold 
only  in  combination.  Linaqa  of  ona  adition 
(Morn.)  only  is  shown. 

editor  sc  publisher 


AUGUST  Newspaper 

(Cumpllad  by  tSITOR  A  PI  BLISHF.R 

I960 

Linage 

Total  -Advertising 

August .  224,124,040 

July  .  217,417,981 

Year  to  date _ 1,877,396,966 

Display 

August  . .  160,561,229 

July  .  153,913,598 

Year  to  date  . . .  .1,380,409,174 
Classified 

August  .  63,562,811 

July  .  63,504,383 

Year  to  date _  506,987,792 

Retail 

August  .  123,271,011 

July  .  113,697,044 

Year  to  date  ....  1,007,835,348 
Department  Store 

August  .  45,488,730 

July  .  38,922,504 

Year  to  date  ....  355,464,884 
General 

August  .  21,976,609 

July  .  23,239,850 

Year  to  date  ....  221,649,626 
.Automotive 

August  .  11,905,185 

July  .  12,124,321 

Year  to  date  ....  114,288,101 
F'inancial 

August  .  3,408,424 

July  .  4,852,383 

Year  to  date _  36,636,099 


Linaxe^52  (]iUee 

from  Media  Record  Mea«urcmefil«) 


1959 

Linage 

234,381,274 

220,351,342 

1,836,612,643 

166,501,253 

156,961,288 

1,348,815,933 

67,880,021 

63,390,054 

487,796,710 

125,753,818 

111,697,571 

973,510,716 

47,467,154 

37,323,001 

349,013,602 

24,389,528 

25,831,110 

233,306,954 

12,958,511 

14,397,782 

105,358,787 

3,399,396 

5,034,825 

36,639,476 


%  of 
1959 


E&l* 

Index 


95.6  100.9 

98.7  103.2 

102.8  103.8 


lYM 

DETROIT,  MICH. 

Fr**  Pr«ss-m  1,288,579  1,229,478 

§Fr«*  Prass-S  342,837  411,43d 

Naws-a  .  2,198,335  2,013,782 

tNaws-S .  885,531  1,184,479 

Timas-a  .  937,324  904,810 

Ttmas-S  229.111  342,240 


96.4 

98.1 

102.3 

93.6 

100.2 

103.9 

98.0 

101.8 

103.5 

95.8 

104.3 
101.8 

91.1 
90.0 
95.0 

91.9 

84.2 

108.5 

100.3 
96.4 

100.0 


100.0 

101.8 

102.1 

103.4 

108.4 
108.2 

102.8 

105.6 

104.7 

101.4 

104.4 
101.2 

89.3 
90.9 
90.9 

90.1 

90.3 

101.7 

120.2 

108.4 
116.6 


Grand  Total  5,901,719  4,108,443 

NOTE:  Part  run  adv.  includad:  Fraa 
Prass-m  1940—1,288.579  (107,434).  Fraa 

Prass-S  1940—342,837  (41,509).  1959—411,434 
(38,948).  Naws-a  1940—2,198,335  (139,147). 
Timas-a  1940—937,324  (  39,389), 

DULUTH.  MINN. 


845,052 

774,142 

N«w»-Tribun*'S 

414.492 

444,339 

Nawt-Tribuna-m 

594,851 

544,495 

Grand  Total 

1,854,595 

1,808,974 

ELMIRA.  N.  Y. 

Advartisar-m 

347,434 

335,134 

Star  Gazatta-e 

853,503 

772,035 

••Talagram-S 

214,595 

244,873 

Grand  Total 

1,415,532 

1,374,044 

•EL 

PASO.  TEXAS 

Timat-m 

.  1,244,484 

1,359,804 

354,095 

504,243 

Harald-Po*t-a 

1,318,459 

1,424,881 

Grand  Total 

2,941,038 

3,290,928 

ERIE.  PA. 

1,152,340 

1,200,288 

.  1,234,123 

1,195,245 

§Timat-Nawt-S 

.  401,470 

449,549 

Grand  Total 

2,790,153 

2,845,122 

EUGENE. 


Raqistar  Guard-a 
••Raqistar  Guard-S 


1940 

1959 

•BOSTON. 

MASS. 

Amarican-a 

ftacord-m 

•Advarti$ar-S 

Globa>a . 

Globa>m  . 

§Globa-S  . 

Herald-m . 

(Herald-S . 

Travalar-e  . 

543,385 

432,444 

217.929 

1,314,811 

1,118,881 

1,130,000 

917,853 

879,712 

1,251,444 

552,713 

432,489 

284,804 

1,204,795 

1,054,597 

1,339,210 

1,157,075 

1,231,748 

1,231,084 

Grand  Total  . 

8,028,441 

8,488,517 

BUFFALO. 

N.  Y. 

Courier  Exprets-m 
§*Couriar  Expratt- 
(Evaninq  Newt-a 

1,008,274 

774,111 

2,284,885 

938,283 

1,024,706 

2,224,108 

Grand  Total 

4,049,270 

4,189,099 

CAMDEN. 

N.  J. 

Couriar-Post-a 

1,142,503 

1,014,103 

CHARLESTON.  W.  VA. 

Mail-a 

Gazatta-m 

§Gazetta-Mail-S 

879.230 

924,505 

254,379 

919,537 

974,827 

347,154 

Grand  Total 

2,040,114 

2,243,520 

CHARLOTTE.  N.  C. 

•Naws-e 

Observar-m 
(Obsarvar-S  . 

932,870 

1,437,048 

514,844 

921,027 

1,403,555 

440,507 

Grand  Total 

2,884,744 

2,945,089 

CHICAGO.  ILL. 

Tribuna-m  ... 

Tribunals  . 

(Daily  Naws-a  . 

Amarican-a  . 

•Amarican-S  . 

Sun-Timat-m 
§Sun-Timat-S  . 

2,731,021 

1,311,444 

1,441,200 

774,850 

297,573 

1.249,534 

488,274 

2,878,980 

1,425,499 

1,737,224 

753,810 

342,411 

1,314,289 

405,015 

Grand  Total  . 

.  8,494,098 

9,259,430 

NOTE:  Part  run  adv.  includad:  1940 — 2.- 
731,021  (404,573):  I.3II.444  (739,781);  297,- 
573  (  237,443).  1959—2,878,980  (470.047);  1.- 
425,499  (925.422);  342,411  (251,854). 

CINCINNATI,  OHIO 

Enquirar-m  . 

(•Enquirar-S  . 

Post  8  Times-Star-a  . 

.  2,008,924 
.  1,183,000 
.  1,748,742 

1,908,712 

1,514,437 

1.454.444 

Grand  Total . 

.  4.940.444 

5,079,595 

ORE. 

1,205.235 

241,427 

1,444,842 


1940 


1959 


CLEVELAND,  OHIO 

•1940  1959 

Plain  Daalar-m  2,313,141  2,084.123 

(•Plain  Daalar-S  1,714,385  1,944.854 

Prats  and  Naws-e  2,787,987  2,423,198 

Naws-a .  792,842 


909,145 


FALL  RIVER.  MASS. 
•Harald  Naws-a  938,878 


FORT  WAYNE,  IND. 

Journal  Gaiatta-m  1,252,007  1,228,854 

§Journal  Gazatta-S  . .  491,347  528,328 

•Naws  Santinal-a  1,742,893  1,400,048 


Grand  Total  .  4,815,533  7,245,037 

NOTE:  Part  run  adv.  includad:  Prass  and 
Naws-e  1940—2,787,987  (  49,789).  1959-2,- 
423,198  (78,337). 

(•)  The  Prau  and  Naws  merged  affective 
January  25,  1940. 

COLUMBUS.  OHIO 

Dispatch-a  .  2,105,048  1,790,443 

Dispatch-S  .  1,122,834  1,341,244 

Citiian-a  .  595,039 

Citizan-S  .  344,782 

Citizan-Joumal-m  .  842,079 

Ohio  State  Journal-m  .  474,087 

Star-w  .  44,587  75,427 


Grand  Total 


3,484,247  3,357,250 


•FORT  WORTH.  TEXAS 

Star-Telaqram-m  885,472  884,315 

Star-Talaqram-e  1,834,042  1,740,834 

§Star-Talaqram-S  441.845 

Prass-a  .  517,550  522,149 

Pr,“,.S  : .  154,399  194,989 


Grand  Total  .  4,134,548  4,823,244 


Grand  Total  4,035,328  4,117,754 

NOTE:  Prats  Evening  published  5  days 
a  weak  only. 


FRESNO.  CALIF. 

.  1,537,170  1,374,259 

.  533,722  437,239 


Bae-a 

§Bea-S 


•DALLAS,  TEXAS 

Nawt-m  . 2,159,859 

(Nawt-S  .  435,549 

Timas-Harald-a  2,335,741 

•Timat-Herald-S  .  442,392 


Grand  Total 


2,070,892  2,013,498 


2,132,247 

805.122 
2,151,417 

874.122 


Grand  Total  .  5,773,541  5,943,108 

NOTE:  Part  run  adv.  includad:  Times- 
Herald-a  1940-2,335,741  (24,457).  1959— 

2,151,417  (28,914). 


GARY,  IND. 

Post-Tribuna-a  .  1,583,142  l,324,7M 

••Post-Tribuna-S  .  340,101  344,422 


Grand  Total 


1,943,243  1,473,150 


DAYTON. 

Joumal-Herald-m 

Newt-e . 

§Nows-S  . 


Grand  Total  .  4,170,901  4,354,483 


OHIO 

1,408,540  1,445,595 
1,874,784  1,849,204 
485,575  821,884 


COLO. 

1,497,975 

374,774 


1,459,019 

424,501 


•DENVER, 

Rocky  Mt.  Naws-m  . . 
I’Rocky  Mt.  Naws-S  . . 

Post-a  . 

(Post-S  . 


Grand  Total  .  4,938,725  5,187,482 


2,107,045  2,115,113 
754,931  984,849 


DES  MOINES,  IOWA 

Raqistar-m  .  441,459 

Tribuna-a  .  1,014,459 


475,880 

879,844 

451,044 


.  2,135,957  2,204,808 


for  October  1,  1960 


GLENS  FALLS.  N.  Y. 

Post-Star  (Sea  Note)  474,424  474,704 

NOTE:  Post-Star  Morning  told  in  combi¬ 
nation  with  Timas  Evening.  Linage  of  ona 
edition.  Post-Star  Morning,  only  it  given. 


IMPORTANT  NOTICE 

The  following  linage  tabulations  have 
boon  compiled  by  Madia  Records,  Inc.  for 
aiclutiva  publica6on  by  Editor  a  Pub¬ 
lisher.  They  may  not  be  reprinted  _  or 
published  in  any  form  without  azplicit 
permission  from  Madia  Records,  Inc. 

Excapt  where  other  figures  are  tpacifi- 
cally  shown  the  following  footnote*  apply 
to  Madia  Records,  v 

•Includes  14.970  lines 

••Includes  24,389  lines  FAMH.Y  WEEKLY. 
(Includes  35,203  lines  THIS  WEEK, 
lincludat  31,502  lines 

lincludat  59,959  lines  WEEKEND  MAGA¬ 
ZINE. 
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GRAND  RAPIDS.  MICH. 

Presi-a  .  2.0&3.I96  2.IOO,&2I 

tPrau-S  .  518,014  470,474 


Press-Telagram-e 
Grand  Total 


1940  I9S9 
1,820,890  1,749,511 


1940 

MODESTO,  CALIF. 


4,114,488  4,191.084  i i ! ! ! !  ] !  ] ! ! !  ]  mm 


tVIrginlao-Pilot  A 
Portunoutii  Star*S 


- : — r  iumi  note:  Part  run  adv.  included:  Independ- 

2,581,210  2,771,097  1940—1,744,050  (198,145).  1959—1,714,. 

_  257  (  255,954).  Presi-Teleqram-e  1940-1,820,- 

!>■  IND.  890  (198.145).  1959-1,749,511  (255,954). 


Grand  Total  .  900,518 


751,904  944,255 

4,378,491  4.448,  IK 


......  — ,  NOTE:  Part  run  adv.  Included:  Ledger- 

Dispatch  A  Portsmouth  Star-e  1940 — 1,^. 
:ANADA  (411,972).  1959—1,759,423  (  472,041) 

Vici  117  s  Vlrolnian-Pilot-m  1940-1,889,099  (  234,884  . 

f  il  TsJJ  tU  l«9-l ,924,227  (283,944).  Virqinlan-Pllot  A 
7  ili74t  7  i«?«i7  Star-S  1940-751.904  (140,927). 

S  'TIi  1959—944,255  (223,432).  ' 


HAMMOND.  IND. 

.  1,334,379  1,107,225 

.  413,207  494,881 


LONG  ISLAND.  N.  Y 


Grand  Total  1,747,584  1,404,104  Su«olk-e 

Newsday  Nassau-e 


Patriot-m  . 

§Patriot  News-S 


HARRISBURG.  PA. 

.  1,179,944  1,175,219 

iws-S  351,454  425,524 


Grand  Total  3,859.444  3,474,254 


MONTREAL.  CANADA 

,  „  V  I'Star-e  ...  2,151,117 

’•  Gaiette-m  .  1,207,124 

1,832,724  1,723,803  La  Prasse-e  .  2,141,771 

2,024,918  1,950,453  La  Patrie-S  .  71,184 

-  -  Le  Petit  Journal-S  .  151,257 


1,531,400  1,400,743  Examiner-m 
•Examiner-S 


*HARTFORD,  CONN. 

Courant-m  .  911,343 

§Couraflt.S  595,799 

Hmes-e  . .  1,842,483 


LOS  ANGELES.  CALIF.  (•) 

m  1.744,507  1,715,822  ZINE  linage. 

-S  840,512  1,115,443 

3,929,394  3,422,748 
.  2,409,434  3,125,453 


Grand  Total  .  5,742,457  5,935,921 

NOTE:  (•)  Includes  WEEKEND  MAGA 


•  *OAKLAND.  CALIF. 

5,742,457  5,935,928  Tribune-e  .  1,921,912  1,453,583 

uccirPKin  siACa.  §Tribune-S .  440,181  849,8(3 


Grand  Total  .  3,349,845  3,281,777 


CONN.  Times-m  3,929,394  3,422,748  uiiAiz-ie  .un 

911  798  787  fTimes-S  .  2,409,434  3,125,453  MUNCIE,  IND. 

cecTM  m'479  Herald-Express-e  1,241,394  1,134,481  PressH!  .  735.249 

I  M7'a81  I  7l7'?ll  Mirror-e  .  1,181,134  1,177,440  Star-m  .  719,402 

T  T49  R4C  3  781  777  Grand  Total  . 11,348,381  11,893,807 


Grand  Total  .  2,582,093  2.523.3(4 

NOTE:  Part  run  adv.  included:  Tribuna-e 
1940-1,921,922  (  44,592).  1959—1.453.503 

744,708  (40,744). 


HAVERHILL,  MASS. 

Journal-a  .  447,874 


NOTE:  Part  run  adv.  included:  Times-S 
1940—2,409,434  (  718,797).  1959—3,125.453 

37^733  (951,024).  Times-m  1940—3,929,394  (  302,254). 
■  1959—3,422,748  (100,453). 


-  •  OKLAHOMA  CITY.  OKLA. 

1,481,447  1,745,530  Oklahoman-m  .  1,032,233  1.025,818 

Oklahoman-S  .  442,975  444.224 


HONOLULU,  HAWAII 

Advertiser-m  .  784,888  581,241  LV»ui»viLi.e.  ni. 

•*Adverti$er-S  .  347,404  522,197  Courier  Journal-m  .  1,357,792 

Star  Bullatin-e  .  1,570,051  1,408,041  Courier  Journal-S .  751,094 

§Star  Bulletin-S .  247,289  Time$-e  .  1.421,998 


LOUISVILLE,  KY. 

nal-m  .  1,357,792  1,339,413 


NASHVILLE,  TENN. 

Banner-e  .  1,394,433  1,344,090 

Tennessean-m  .  1,355,352  1,338,883 

Tennessean-s  .  511,110  709,741 


Times-e  .  1,219,479  1,178,718 

Grand  Total  .  2,914,887  2.848,834 


Grand  Total  .  2,949,432  2,711,519 


ourier  Journal-S .  751,094  934,554 

me$-e  .  1.421,998  1,577,145 

-  -  NEW  HAVEN,  CONN. 

Grand  Total  .  3,730,884  3,851,114  journal  Courier-m  .  423,030 


>nnessean-s  .  511,110  709,741  NOTE:  Part  run  adv.  included:  Timts-e 

-  -  1940—1,219,479  (147,144).  1959—1,178,718 

Grand  Total  .  3,240,895  3,394,714  (147.025). 


OMAHA.  NEBR. 


^HOUSTON,  TEXAS 

Chronicle-e  .  2,528,815  2,241,747  Sun-e  . 

*Chronicle-S  .  949,432  1,190,489  ‘‘Sun-S 

Post-m  .  1,924,875  1,911,129 

tPost-S  .  474,344  913,139  Gran< 

Press-e  .  491,482  702,240 


LOWELL.  MASS. 

.  498,401 

.  143,357 


Grand  Total  .  841,758 


LYNN  MASS  ^ 

Item-e .  '  .  47V9S5  544,548 

NOTE:  Part  run  adv.  included:  Chronicle-  NEW  O 

e  1940—2,528,815  (137,803).  1959—2,241,747  MANCHESTER.  N.  H.  Times-Picayune-m 

(101,741).  Union  Leader-d  .  744,015  .  t*Times-Picayune-S 

•*News-S  177,524  .  States  &  Item-e  . . 

INDIANAPOLIS.  IND.  ^  ^  t  .  “^^777.  - 

kj  I  LC^  lAv  I  XOA  one  Srand  Total  .  921,539  . 

News-e  .  ...  1,457,147  1,484,805 

Star-m  .  1,5^,744  1,444,472  NOTE:  The  Sunday  News  is  sold  in  op- 

fStar-S  .  944,005  1,237,728  tional  combination  with  the  following 


Regi$ter-e  .  1,483,591  1,357,954 

••Register-S  .  549,914  480,418 


Grand  Total  .  2,454,535  2,381,870 


NEW  LONDON,  CONN. 

Day-e  .  1,024,829 


NEW  ORLEANS.  LA. 


Grand  Total  .  921,539  . 

NOTE:  The  Sunday  News  is  sold  in  op- 


Time$-e  .  794,227 

§Times-S  .  245,047 


5,187,192  5,784,057 


JACKSON.  MISS. 

Clarion  Ledger-m  .  849,782 

§Clarion  Ledger 
&  News-S  308,548 

Daily  News-e  744,237 

State  Times-e  509,913 

State  Times-S .  141,454 


874,039  Monday  Union  Leader. 

321,013 

MEMPHIS,  TENN. 

Commercial  Appeal-m  1,499,990  1,733,497 
tCommercial  Appeal-S  805,122  1,015,142  ...  ^ 

Press-Scimitar-e  .  1,304,794  1,187,292  JJirror-S 


States  &  Item-e .  1,400,970  1,344,437 

Grand  Total  .  4,837,159  5,047,124 

NEW  YORK,  N.  Y. 

Times-m  .  1,913,929  1,743,855 

Times-S  .  2,274,335  2,727,131 

Herald-Tribune-m  .  724.417  473,978 

tHerald-Tribune-S  .  489,927  431,384 

Mirror-m  .  442,444  458,813 


.  '  •  '  •  News-m  . .  1,281,345  1,181,009 

Grand  Total  .  3,811,908  3,934,151  News-S  ^  .  '  ' 

Journal  American-e  . . .  835,323  809,541 


398,230 

MERIDEN.  CONN. 

542,034  ...  . 

211  907  Record  Journal 

'  (See  Note)  .  841,441 


'Journal  American-S  .  258,792 

Po$t-e  . .  828,149 

Post-S  77,444 

434,025  World  Telegram  &  Sun-e  948,545 


Grand  Total  .  2,594,154  2,597,990 


JACKSONVILLE,  FLA. 


Times-Union-m 


fTimes-Union-S  .  453,037 

Journal-e . .  982,372 


2,079,058  2,000,852  shown. 


NOTE:  Record  Morning  and  Journal  Eve¬ 
ning  are  sold  only  in  combination.  Linage 
of  one  edition.  Record  Morning  only  is 


Grand  Total  12,005,379  12,584,057 

NOTE:  Post  evening  published  5  days  a 
week  only. 


Grand  Total  .  3,714,^7  3,846,553  §Herald-S 

News-e 

JERSEY  CITY.  N.  J.  fNews-S 

Jersey  Journal-e .  848,418  815,057  _  , 


MIAMI.  FLA. 

Herald-m  .  3,239,724  3,243,891 


NOTE:  Part  run  adv.  included:  Jersey 
Journal-e  1940-848,418  (82.994).  1959— 

815,057  (44,275). 


tNews-S  .  323,754 

Grand  Total  .  5,822,107 


KANSAS  CITY.  MO.  - - 

Star-e  .  1,542,341  1,485,274 

tStar-S  .  730,875  1,041,214  MIDD 

Times-m  .  1,482,348  1,718,214  Daily  Record-m 

-  -  Times-Herald-e 

Grand  Total  .  3,975,404  4,244,704 


NOTE:  Part  run  adv.  included:  Herald-m 
1940—3,239,724  (  54,047).  1959—3.243,891  (58.- 
535).  Herald-S  1940—1,204,035  (45,192). 
1959—1,571,242  (101,092). 


1940—442,444  (113,117).  1959—458,813  (150,- 
3,239,724  3.243,891  118).  Mirror-S  1940-304,182  (138,411).  1959 

1,204,035  1.571,242  — U3.543  (134,122).  News-m  1940—1.281,345 
1,054,592  1,059,442  (423.923).  1959—1,181,009  (548,224).  News-5 
323,754  454,743  1940—1,382,307  (982,780).  1959—1,474,734 

-  -  (l.205,3in).  Journal  American-e  1940 — 838,- 

5,822,107  4,349,358  323  (  78.788).  1959—809.541  (100,598).  Jour- 
.  j  j  nal  American-S  1940—258,792  (54,141).  1959 

—348,429  (97,174).  World  Tel.  &  Sun-e  1940 
fl?;'  —948,545  (  209,341).  1959—905,477  (194,887). 
1,204,035  (45,192).  Split  run  adv.  included:  News-m  24,504. 
News-S  112,045. 


#World-Herald 

(see  note)  . 

fVVorld-Herald-S  . 

1,239,247 

804,230 

1.154.340  ! 

892,143  r 

Grand  Total  .  2,045,497  2,044,523 

(#)  World-Herald  sold  in  combination  J 
Morning  and  Evening,  linage  of  only  one  1 
edition,  EVENING,  is  shown,  ! 

ORLANDO. 

FLA. 

1 

Star-e  . 

Sentinel-m  . 

S*ntin«l-S  . 

1,825,475 

1,825,475 

455.343 

1.898.883  ! 

1.898.883 
847.414  ■ 

Grand  Total  .  4,304,313  4.44S.3K 

NOTE:  Part  run  adv.  included:  1940— 
408,485.  1959—711,473. 

OWENSBORO,  KY. 

Messenger  ft  Inquirer-d 
"Messenger  ft 

Inquirer-S  . 

728,355 

193,723 

442,440  ^ 

24t.3N 

Grand  Total  . 

922,078 

930,740  * 

PASADENA, 

CALIF. 

1 

1 

Skar-Ncws-e  . 

§  1  nd  epend  ent-Sta  r 

News-S  . 

Independent-m  . 

1,149,848 

339,755 

1 .049,904 

1,179,004 

434.909  i 
I.I29.0M  ! 

Grand  Total . 

2,539,507 

2,745.001  r 

PAWTUCKET,  R.  1. 

738,701 

729,871  1 

PEORIA, 

ILL. 

Journal  Star  (See  Note) 
§Journal  Star-S  . 

1,308,058 

418,533 

1.144.940 

487,753 

Grand  Total  . 

1,724,591 

1,452,493 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evening  sold  In  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown. 


MIDDLETOWN.  N.  Y. 

jrd-m  .  483,470 

ald-e  .  529,201 


KNOXVILLE.  TENN. 

Journal-m  .  517,704 

News-Sentinel-e  .  1,041,440 

INews-Sentinel-S .  379,924 


379,924  444,289 

1,939,288  1,858,934 


NOTE:  Daily  Record  Morning  published 
478,241  5  days  a  week  only.  Part  run  adv.  included: 

934,404  Daily  Record-m  1940—483,470  (24,541). 


NEW  YORK  (QUEENS).  N.  Y.  ’!”.'.‘:^.‘!'".”'Tm’!f35  1,452.930 

Long  Island  Press-e  ...  1,288,403  1,255,434  ♦•gulletin-S  .  444  175  404,955 

§Long  Island  Press-S  ..  445,057  574,414  tnquirer-m  .  1,531,343  1,488,744 

-  Inquirer-S  .  1,148,341  1,531,423 

Grand  Total  .  1,733,440  1,832,048  News-e  .  901,087  575,951 


MILWAUKEE.  WIS. 


NEWPORT  NEWS,  VA. 

Press-m  .  1,183,780  1,043,001 

§Press-S  .  402,544  489,330 


LAWRENCE,  MASS. 

Eagle-Tribune-e  .  849,114 


LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  . .  970.371 

§Arkansas  Gazette-S  . . .  344,022 


•Sentinel-S  .  248,922  338,979 

Journal-e  .  2,997,097  2,897,247 

823,330  t-lournel-S  .  1,337,442  1,739,532 

Grand  Total  .  5,437.044  5,980,424 


1,033,345  1,004,848  Times-Herald-e .  1,045,514 


Grand  Total  .  5,791,481  5.854,2» 

nzs  nni  NOTE:  Part  run  adv.  included:  Inquirer-m 
1940—1,531,343  (19,735).  1959—1,488,744 

9141482  (M.'JZ)- 


Arkansas  Gaiette-S  .  . .  344,022  443,580  MINNEAPOLIS.  MINN. 

-  -  Tribune-m  .  1,448,324  1,544,578 

Grand  Total  .  1,334,393  1,352,098  Star-e  .  2,344,539  2,257,333 

tTribune-S  .  1,070,429  1,284,087 

LONG  BEACH,  CALIF.  _  .  t  *  ■  . --  .. 

.-.xxncn  .-..x-w:-.  Grand  Total  4,903.292  5,085.998 


Grand  Total  .  2,451,842  2,449,013 

NIAGARA  FALLS.  N.  Y. 

Gaiette-e  .  1,087,481  1,009,417 

••Gaiette-S  .  180,899  172,489 

Grand  Total  .  1,248,580  1,182,104 


LONG  BEACH,  CALIF. 

Independent-m  .  1,744,050  1,714,257 

§lndependent  Press- 

Telegram-S  .  549,748  707,314 


NOTE:  Part  run  adv.  Included:  2,344,539 
707,314  (142,143).  1959-2,257.333  (115,994). 


NORFOLK.  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  ...  1,737,484  1,759,423 
Virginian-Pilot-m  .  1,889,099  1,924,227 


PHOENIX.  ARIZ. 

Republic-m  .  2.419,484  2,359,009 

fRepublic-S .  828,380  952,741 

Gaiette-e  .  2,482,443  2,317,070 

Grand  Total .  5,730,329  5.428,820 

PITTSBURGH,  PA. 

Post-Gai.  &Sun-Tel.-m..  1,199,882  I.O0I.O3I 

•Post-Gai.  t  Sun-Tel.-S  309,748  . . 

Press-e  .  1,795,184  l,582.4n 

tPress-S  .  889,887  1,147,724 

Sun-Telegraph-e .  417,345 


.  i;889'.099  I '.924,227  Sun-Telegraph-e .  417,345 

EDITOR  at  PUBLISHER  for  October  1,  I960 


jm-Td .  9''AP^'S .  434,134 

Suni  T*tal .  4,144.701  4,784.7M 

NOTE;  (•)  Poit-G*i*«»  purch«Md  th« 
S«i-Ttl;;9raph  tffacfiv*  with  th»  April  2Sth 
IMO  issaa. 

•PORTLAND,  ORE. 

0r(9*n;an.m  .  1,804,544  1,444,901 


ST.  PAUL,  MINN 

Pionaar  Prauwn  .  1,042,180  1,042,528  Tribuna-a .  1,425,444  1,400.430 

•Pionaar  Prais-S  .  742,714  1,038,210  Tribuna-S .  504,121  427,410 

Diipatch-a  .  1,743,174  1,474,442  -  ■ 


SOUTH  lEND,  IND. 


MACY  WESTCHISTER- 
ROCKLAND  GROUP,  N.  Y. 
110  CITIES) 


Grand  Total . 


Grand  Total  .  3,448,772  3,810,400 

NOTE:  Part  run  adv.  includad:  1440—  ‘SPOKANE,  WASH. 

1,743.174  (118,843).  1454—1,474,442  (132,-  Spokannan-Raviaw-m  .,  822,415 
ISO),  t>Pol<*s*«n-Raviaw.s  ..  374,384 


raraqoman-^ . 

bradon  Joumal-a  ... 
fOraqon  Journal-S  .. 

Grans  Total  . 


POUGHKEEPSIE,  N.  Y. 

Naw  Yorkar-a  .  412,784  777,014 

••Naw  Yorkar-S  .  245,751  300,780 

Grand  Total .  1,178,535  1,077,744 


l,2U,783  1.178,341  SX.  PETERSBURG,  FLA. 

•Indapandant-a  .  585,353  518,588 

4,105,544  4,228,844 

,  „  ^  §Tima$-S  .  573,074  744,244 


Chronicla-a .  445,241 


STOCKTON,  CALIF. 

Racord-a  .  1,434,474  1,408,873 


-  -  Mamaronack  Tlma«-a  ..  434,143 

1,435,070  2,028,040  Mount  Vamon  Arqus-a. .  727,415 

Naw  Rochalla 

Standard-Star-a  .  795,952 

..w.  ...,1  Oiiininq  Cltizan- 

K«qi»tar-a  .  414,384 

Paakikill  Star-a  .  404,443 

445,241  445,801  Chaatar  Itam-a  . . .  783,835 

•)  soa  Tarrytown  Nawi-a .  428,444 

2,144,540  2,284,474  Yonkarj  Harald 

Statasman-a  .  853,374 

CALIF.  Whita  Plains  Raportar 

1,434,474  1,408,873  . . 

Rockland  Journal  Naws-a  447,027 


Grand  Total  .  3,404,405  3,413,188  ‘SYRi 

NOTE:  (*)  Publishad  5  days  a  waak  only.  Harald-Journal-a 


PROVIDENCE, 


SALEM,  ORE. 

Oraqon  Statasman-m  824,274 


•SYRACUSE,  N.  Y,  Grand  Total  .  7,243,055  4,074,748 

urnal-a  .  1,574,210  1,515,443  .  u,  ..... 

Mnarican-S  ..  487,711  444,814  NOTE:  Rockland  Journal  Naws  includad 

^rd-m  .  845,174  801, 4M  '''  fiqurts.  Not  av«ilabl«  for  i454. 


Joumal-nfi  .  1,052,541 

fJoumaUS  .  428,704 


1,475,244  1,382,725  "Or^on  Statasman-S 


Harald-Journal-a  .  1,574,210  1,515,443 

§*Harald-Amarican-S  ..  487,711  444,814 

Wstandard-ra  .  845,174  801,484 

tPost-Standard-S  .  241.431  344,440 

Grand  Total .  3,280,724  3,344,455 


Capital  Journal-a  .  1,031,402 


..  2,102,344  2,007,453 


•TACOMA,  WASH. 


WICHITA,  KANS. 

Baacon-a  .  741,448  470,147 

•Baacon-S  .  244,441  484,403 

Eaqla-m  .  1,280,020  1,480,278 


,428,454  1,287,743  Eaqia-a  .  1,127,011  1,147,584 


Grand  Total  .  3,154,504  3,145,045  NOTE:  1454  fiquras  suppliad  by  publishar.  Naws-Tribuna-S  .  385,446  552,350  t^qla-S  .  337,754 


READING,  PA. 

Eaqia  (Saa  Nota)  .  1,130,077 

(Eaqia-S  .  233.340 


wr...u  .....  .  1,343,437  1,225,800  Exprass-Naws.(Sat)  i..........  . 

Naws-a  .  1,507,710  1,481,445  74a42l 

NOTE:  Eaqia  Evaninq  and  Timas  Morninq  Li9ht-a  .  1,548,478  1,434,741  .  ‘ 

sold  in  combination.  Linaqa  of  ona  edition  ‘Liqlit-S  .  454,448  784,834  Grand  Total  3  447  823 


•SAN  ANTONIO,  TEXAS 

Exprass-m  .  1,244,020  1,221,830 

tExprass-Naws-S  .  450,884  830,330 


(Eaqia  Evaninq)  is  shown. 

RICHMOND.  VA. 


Grand  Total  .  5,441,757  4,313,240 

NOTE:  Express  Morninq  and  Naws  Eva- 


Ntws  Laadar-a  .  1,544,041  1,447,444  ninq  publishad  5  days  a  waak  only, 

Timas  Dispatch-m  .  1,442,120  1,304,547 

(Timas  Di$patch-S  .  442,145  404,241  ‘SAN  DIEGO  CALIF 

Grand  Total  .  3,443,344  3,443,242  Union-m  .  1,440,437  1,484,512 

I'Union-S  .  430,470  1,103,241 

Divppcinp  CALia  Tribuna-a  .  2,459,574  2,333,044 


TEXAS  Grand  Total .  1,814,404  1,840,043  Grand  Total  .  3,833,424  4,448,155 

450  884  ''830'330  TAMPA.  FLA.  WINSTON-SALEM.  N.  C. 

330,442  357!805  .  ''Sar'aM  Journal  (Saa  Note)  ....  1,010,144  1,078,020 

ISJaiS  I-SItH  •^"“^^’^mai-s  w.7*o  434.253 

454,448  784,834  .  3.447,823  3,424,433  .  1.357.454  1,512,273 

441  757  4  313  740  NOTE;  The  Journal  Morninq  and  Santinal 

.  a.an.xau  TOLEDO,  OHIO  Evaninq  ara  sold  in  combination.  Linaqa 

I  and  News  Eva-  .Ximas-m  !.  524,755  530,880  <>♦  o'**  •<*'t'on  (Journal  Morning)  is  shown. 


Grand  Total .  3.447,823  3,424,433 


TOLEDO,  OHIO 

•Timas-m  .  524,755  530,880 

Blada-a .  1,744,235  1,700,010 

Blada-S .  753,534  444,537 


•WORCESTER.  MASS. 

® '-"d  Total . 3.024,524  3,200,427  j^.t^ram-^  7m;Ii J 

NOTE:  (•)  Publishad  5  days  a  waak  only,  ©aiatta-a  .  1,044,244  1,008,751 

TORONTO.  CANADA  S''"**  ^otal  .  2,324.780  2,313.134 

xIobaBMail-m .  1,241,148  1,314,282  wxx.w 

•Talagram-a .  1,870,580  1,447,410  YOUNGSTOWN.  OHIO 


RIVERSIDE.  CALIF. 
Prass-Enterprisa 

(saa  nota)  .  1,225,023  1,228,887 

§Prass-Entarprise-S  .  274,474  355,774 


ribune-a  .  2.454.574  2,333,044 

Grand  Total  .  5,050,483  5,125,847 


.  ^  T  .  .  ,  rnm;  ‘^an  francisco,  calif. 

Grand  Tota  .  1,444.502  1,584,443  — .  .  ,  ,  ,,,  ...  , 

Chronicla-m  .  1,514,844  1,341,410 

NOTE:  Press-Enterprise  Morning  8  Eva-  fChronicla-S .  544,807  752,384 

ninq  sold  only  in  combination.  The  Full-  Examiner-m  .  1,478,458  1,475,402 


TORONTO.  CANADA  .  x.axa.rm,  z.a.a, 

Globa  BMail-m .  1,241,148  1,314,282  wxa.w 

(•Talagram-a .  1,870,580  1,447,410  YOUNGSTOWN,  OHIO 

>tar-a .  2,044,430  2,184,244  Vindicator-a  .  1,402,852  1,240,. 


70,430  §Vindicakor-S  .  743,078 


Grand  Total .  5,232,120  5,573,418  Grand  Total .  2,145,430  2,154,434 


kun  Linage  shown  above  it  that  of  only  ’Examinar-S  .  824,344  1,075,755 

ona  edition  (Prass-Entarprisa-Mornin^).  Call-Bullatin-a  .  183,444 

Part  run  adv.  includad:  Press  Enterprise  Newt-a  . 

1460-1,225,023  (  27,424).  1454—1,228,887  News-Call-Bullatin-a  ...  1,134,553 

(22,470).  - 


075,755  NOTE:  (*)  Includes  WEEKEND  MAGA- 
183,444  ZINE  linage.  Part  run  adv.  includad: 
134,147  Talagram-a  1440—1,870,580  (40.447).  1454— 
415,832  1,447,410  (  27.804). 


FIGURES  SUPPUED 
BY  PUBLISHERS 


Grand  Total  .  4,054,028  4,380,744 


**®*^®**®'  NOTE:  Part  run  adv.  includad:  Chroni- 

Timet-m  .  904,185  425,747  cla-m  1440—1,514,844  (42,151).  1454—1,341.. 

§Timat-S  .  334,445  405,438  410  (21,871). 

World-Naws-a  .  438,304  445,433  Last  Publication  Call-Bullatin-a  and 

-  -  Nawt-a  August  8,  1454.  First  publication 

Grand  Total  .  2,183,434  2.274,448  Naws-Call-Bullatin  August  10.  1454. 


TRENTON,  N.  J. 

Evening  Timat-a .  1,083,483 

••Timas  Advartisar-S  . .  372,578 

Trentonian-m  .  804,110 


1460 

4ll:oll  ABERDEEN.  S.  D. 

477* 444  Amarican-Nawt-a  .  343,704 

_ ! Amarican-Nawt-S .  154,444 


ROCHESTER.  N.  Y. 

Democrat  & 

Chronicla-m  . 1,400,243 

(Democrat  & 

Chronicla-S .  480,428 


‘SAN  JOSE,  CALIF. 

1,400,243  1,448,124  Marcury-m  . 


Grand  Total  .  2,245,371  2,048,324 

NOTE:  rnnes  Evening  publishad  5  days 
a  waak  only, 

TROY.  N.  Y. 


.  1,754,372  1,440,482 

.  3,835,543  4,084,784 


ROCKFORD,  ILL. 


Naws-a  ..  .....  .  1,452,050  1,744,585  R.^ord  (Saa  Nota)  .... 

444  178  §Marcury-Naws-S  .  540,473  742,427 


Grand  Total .  520,170 


ALTOONA,  PA. 
Mirror-a  .  1,004,424 


APPLETON-NEENAH-MENASHA,  WIS. 


-  -  NOTE:  Record  Morning  and  Timas-  Post-Crascant-a .  1,407,840  1,300,572 

Grand  Total  .  4,347,802  4,274,456  Record  Evening  sold  in  combination.  Lin- 

_ _  .  .......  nq*  of  one  edition  (Record  Morning)  is 

NOTE:  Part  run  adv.  includad:  Marcury-m  jK^wn.  BATTLE  CREEK.  MICH. 


1440—1,854,770  (  24,384).  1454—1,747,743 

(55,241).  Nawt-a  1440—1,452,050  (24,384). 


Star  (Sea  Nota)  .  1,084.444  1.032,232  '«’-'.7H585  (55,241). 

Sfar-S  .  474,447  534,038 

e  ,  T  .  I  .  ,  ~~  SAN  RAPHAEL.  CALIF. 

Grand  Total  .  1,545,414  1,544,270  ,  .  .  .  ,  ,  ,  .ca 

Indepandent-Journal-a  .  1,050,454 


NOTE:  Star  Morning  and  Ra^istar-Re- 
public  Evening  told  in  combination.  Lin¬ 
age  of  only  one  edition — Star  Morning— it 


TULSA.  OKLA. 

Tribuna-a .  1,548,804  1,515,244 

World-m  .  1,514,884  1,513,575 

World-S  .  440,441  484,577 


BATTLE  CREEK.  MICH. 

Enquirer  B  Naws-a  _  408,844  425,044 

Enquirer  t  Nawt-S  ....  230,415  287,404 

Grand  Total .  1,134,504  1,212,708 


-  -  BURLINGTON,  VT. 

Grand  Total  .  3,524,484  3,718,451  Pratt-m  .  757,857  448,217 


SCHENECTADY,  N.  Y. 


UNION  CITY,  N.  J. 


^wn.  Star  Morning  publishad  five  waak  Gaiatta-m  .  1,031,244  1,045,830  Hudson  Dispatch-m  ...  704,530 

days  only,  excluding  Monday.  ••Union  Star-a  .  740,443  773,412 

SACRAMENTO  CALIF  Grand  Total .  1,821,442  1,834,742  UTICA,  N.  Y. 

bACRAMeNTO.  ^tlP.  Observer  Dispatch-a  . .  441,085  425,444 

.  2,275,534  1,843,114  ••Observer  Dispatch-S. .  274,744  340,150 

.  SCRANTON.  PA.  Pratt-m  .  1,170,243  1,144,305 

Union-m  .  713,021  581,704  _.  _  _ 

"Union-S  .  301,748  347,307  Timat-a .  471,518  414,104  Grand  Total  .  2,438,124  2,430,151 

WASHINGTON.  D.  C. 


Grand  Total  .  3,757,454  3,240,481 


•SEATTLE,  WASH. 


NOTE:  Union  Morning  published  5  days  Post-lntalligancar-m  ...  1.144,247  1,205,357  .  1084  433  1  044  092 

a  week  only.  •Post-Intalligancar-S  ...  388,778  544,475  Post-m  v'ciViviv  Vxav'->rr 


CAMOIWAM IWMIWI  MURPHYStOKO, 
ILL. 

Southern  lllinoitan-e  ..  444,032  438,200 

Southern  Illinoitan-S  ..  45,382  88,788 

Grand  Total .  541,414  524,488 

Does  not  include  FAMILY  WEEKLY. 


CHAMPAIGN-URBANA,  lU. 

Couriar-a .  442,442  5 

Couriar-S .  222,250  I 


ST.  LOUIS.  MO. 

6loba-Damocrat-m  ....  1,224,043  1,104,237 

(*6loba-Damocrat-S  ...  352,270  544,140 

Post-Dispatch-a  .  2,044,424  2,045,344 

iPost-Dispatch-S  .  487,420  1,421,712 


Timat-a  .  1,823,442  1,834,485 

Timas-S  .  404,052  845,044 


Grand  Total  .  3,440,534  4,454,811 


.  2,542,017  2,483,755  ©rand  Total .  844,842 


SHREVEPORT,  LA. 


5^Post-S  .  414,340  1,048,337 

Star-a  .  2,444,748  2,348,407 

tStar-S  .  827,348  1,188,722 

©rand  Total .  7,841,884  8,213,313 

WATERBURY,  CONN. 


CHILLICOTHE,  OHIO 
©aiatta-a  .  444,472 


CORPUS  CHRISTI,  TEXAS 


Grand  Total  4  408  354  5  157  505  Jot""*'-* .  1,024,442  1,053,181  WATEK8URT,  CONN.  ^Ilar-m  .  1,432,044  1.484.030 

brand  Total  .  4,608,354  5,157,505  .  1.170,884  1,234,843  Amarican-a .  1,214,444  1,044,014  Callar-a  .  1,434,102  1,473,844 


NOTE;  Part  run  adv.  includad:  ©loba- 
Damocrat-m  1460—1,224,043  (224,422).  1454 
-1,104.237  (115,140).. 


Timat-S .  381,128 


Republican-S  .  313.441  344,425  Callar-S  .  385,824 


©rand  Total  .  2,581,474  2,844,525  ©rand  Total .  1,527,485  1,445,444  ©rand  Total . 
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3,254,474  3,482,010 
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DAVENPORT,  IOWA 

ntnej-.  .  I.ISI.m  l,(M0,»2l 

Dwnocrat-S  .  327.418  388.842 

Damocrat-d  .  848,140  7M,I38 

Grand  Total  .  2,354,448  2,175,408 

DAYTONA  REACH.  FLA. 

Naws-e  .  847,884  854,124 

Nawt-Journal-S  148,800  224,748 

Journal-m  .  803,141  774,730 

Grand  Total  1,844,825  1,848,422 

DECATUR,  ILL. 

Harald  t  Rav;aw.n)e  ..  1,003,442  414,188 

Harald  «  Raviaw-S  ....  240,738  342,700 

Grand  Total  .  1,244,230  1,308,888 

Doas  not  includa  FAMILY  WEEKLY. 

EAST  ST.  LOUIS,  ILL. 

Journal-a .  571,825  488,744 

Journal-S  .  174,342  210,444 

Grand  Total  .  744,217  444,730 

GRAND  FORKS.  N.  D. 

Harald-aS  ...  453,504  430,088 

GREEN  BAY,  WIS. 

Prau-Gaiatta-a  .  1,237,144  1,140.488 

HAVERHILL.  MASS. 

Gazatte-e  444,248  373,212 

HUNTINGTON,  W.  VA. 

Advartisar-a  .  884,753  400,342 

Harald-Dispatch-m  878,054  403,044 

*Harald-Advartisar-S  242,244  382,222 

Grand  Total  2,027,074  2,185,713 

*lncludas  AMERICAN  WEEKLY  14,804 
linat  (1440):  24.TI2  linas  (1454). 

HYANNIS,  MASS. 

Capa  Cod  Standard- 

T!mas-a  .  432,448  541,424 

JOHNSTOWN.  PA. 

Tribuna-Damocrat-d  ...  1,004,740  414,317 

KENNEWICK-PASCO-RICHMOND. 

WASH. 

Tri^City  Harald-a  557,744  444,344 

Tri-City  Harald-S  112,421  I4i.424 

Grand  Total  475,347  424,240 

Ooas  not  includa  FAMILY  WEEKLY. 


KINGSTON,  N.  Y. 

Fraaman-e  730,440  484,474 


LINCOLN,  NEBR. 

Staf-m  .  1,021,444  415,144 

Journal-a  .  1,084,454  881,844 

'Journal  «  Star-S  .  354.SSO  348,572 

Grand  Total  .  2,442,450  2,145,412 

'Includas  PARADE  31,334  linas  (1440); 
34,543  linas  (1454). 

LOCKPORT,  N.  Y. 

Union-Sun  t  Journal-a. .  487,440  474,840 


MADISON,  WIS. 

Capital  Tima$-a  .  1,174,577  1,044,344 

Stata  Journal-m  .  1,140,744  1,080,072 

Stata  Journal-S .  418,543  534,854 

Grand  Total  .  2,758,444  2,484,240 

'Includas  PARADE  31,334  linas  (1440); 
34,403  linas  (1454). 

MOLINE-ROCK  ISLAND.  ILL. 

Argus-a  .  844,248  851,040 

Dispatch-a  .  1,000,188  470,242 


MONTGOMERY,  ALA. 

Advarti$ar-m  .  4S3. 147  1,005,480 

Advartisar-S  .  334.445  444,234 

Journal-a  .  458,580  1,012,872 

Grand  Total  .  2,248,722  2,442,584 


NEW  BEDFORD.  MASS. 

Standard-Timas-a .  87S,252  1,012,788 

Standard-Thnes-S  .  224,114  286,725 

Grand  Total  .  1,101,348  1,243,513 

Includas  PARADE  31,334  linas  (1440); 
34,543  linas  (i454). 
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1454 

NORRISTOWN.  PA. 

Tim*s-H*rald-« . 

,..  487,387 

405,844 

NORTH  PLATTE.  NEBR. 

Talagraph-Bullatin-a  . 

...  514,414 

444,704 

OGDEN 

.  UTAH 

Standard-E>arnin«r-a 

844,004 

725,744 

Standard-Examinar-S 

241,174 

241,451 

Grand  Total 

1,125,180 

487,445 

Includas  FAMILY 

WEEKLY  24,248  linas 

(1440);  24,457  linas  (1454). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  541,444  584,751 

Naws-Harald-a  444,344  347,412 

Grand  Total  441,043  437,143 

PADUCAH,  KY. 

Sun-Damocrat-e  .  730,002  437,444 

Sun-Damocrvt-S  214,172  240,444 

Grand  Total  .  444,174  848,440 

Includas  FAMILY  WEEKLY  24,408  linas 
(1440);  35,742  linas  (I4S4). 

PASSAIC-CLIFTON,  N.  J. 
Harald-Naws-a  474,742  872,247 

PINE  BLUFF,  ARK. 

Commarcial-a  573,414  547,434 

'Commarcial-S  144,108  131,584 

Grand  Total  738,024  724.022 

»Doas  not  include  FAMILY  WEEKLY  33,- 
152  lines. 

PITTSFIELD.  MASS. 


Barkshira  Eagla-a 

1,104,484 

443,578 

POTTSTOWN,  PA. 

M«rcury-m 

737,848 

483,508 

eUlNCY,  ILL. 

H«raicl-Whig-e  . 

414,840 

557.200 

Herald-Whig-S 

172,032 

225,874 

Grand  Total 

788,872 

783.074 

RAPID 

CITY.  S.  D. 

Journal-d 

584,424 

541,240 

Journal-S  . 

177,154 

188,132 

Grand  Total 

741,782 

774.422 

SALISBURY,  N.  C. 

Salisbury  Post-a 

487,814 

523,418 

Salisbury  Post-S 

184,442 

220,044 

Grand  Total  . . 

474,758 

743,512 

SIOUX 

FALLS.  S.  D. 

Argus-Laadar-e 

448,712 

485,440 

Argus-Laadar-S 

252,540 

312,410 

Grand  Total 

951,272 

447,850 

SUPERIOR.  WIS. 

Talegram-a  . 

.  542,412 

545,832 

TOPEKA.  KANS. 

Capital-m 

820,840 

745,100 

Stata  Joumal-a  . 

.  845,131 

843.032 

Capital -Journal-S 

332,311 

324,135 

Grand  Total  .  1.448,282  1,482,247 


TUCSON,  ARIZ. 

Star-m  1.544.440  1,345,342 

Star-S  315,528  344,410 

Citizan-a  .  1,834,874  1,421.154 

Grand  Total  .  3,748,842  3,381,404 

WAUKEGAN.  ILL. 

Naws-Sun-e  .  1,217,734  1,108,442 

WILMINGTON,  DEL. 

News-Joumal-ma  .  1,448,445  1,344,441 

WOONSOCKET,  R.  I. 

Woonsockat  Call-a  ...  548,432  582,371 

CANADA 
CALGARY,  ALTA. 

Harald-a  .  1,742,002  1,443,484 

EDMONTON,  ALTA. 

Journal-a .  1,558,710  1,431,440 


1440  1454 

HAMILTON,  ONT. 

Spactator-a .  1,744,157  1,784,531 


KITCHENER-WATERLOO.  ONT. 


Racord-a  .  441,044  448,488 


NORTH  BAY,  ONT. 
Daily  Nuggat-a .  488,241 


572,442 


OTTAWA,  ONT. 

Citizan-a  .  1,484,300  1,512,271 

Includas  WEEKEND  MAGAZINE  t  COM¬ 
IC  SacKon. 


SASKATOON.  SASK. 
Star-Phoaniz-a  .  823,414 


804,724 


TROIS  RIVIERES.  pUE. 

LeNouvallista-a  .  544,124 


552,443 


2,317,442 

1,054,470 


VANCOUVER.  B.  C. 

Sun-a  .  2,134,243 

Province-m  .  1,004,174 

Includas  WEEKEND  MAGAZINE  40,011 
lines  (1440):  04,414  lines  (1454).  Part  run 
33,344  lines  (1440). 


ADVERTISING  LINAGE  SERVICE 


Oklahoma  Papers 
Receive  Citations 


BLUEFIELD,  W.  VA. 

Talegraph-m  . 

451,442 

430,400 

*Talegraph-S  . 

152,418 

188,748 

Grand  Total . 

404.580 

414,148 

‘Includas  FAMILY  WEEKLY  24,447  linas 

(1440);  24,443  linas  (1454). 

NOTE;  Telagram-S  sold  in  combination 

with  Sunsat  Naws-a. 

COLUMBIA, 

S.  C. 

State-m  . 

403,744 

417,182 

•Stata-S  . 

345,747 

484,148 

Racord-m  . 

472,477 

701.353 

Grand  Total  .  1,472,523  ! 

2,104,703 

‘Includas  AMERICAN 

WEEKLY  15,024 

3 

• 

o_ 

linas  (1454). 

JAMESTOWN, 

N.  Y. 

Post-Journal-a  . 

440,383 

805,480 

Includes  FAMILY  WEEKLY  24,447  linas 

(1440). 

LAS  VEGAS, 

NEV. 

Nevada  Sun-m  . 

475,417 

825,857 

Nevada  Sun-S  . 

180,021 

182,044 

Grand  Total  . 

1,155,438 

1,007,423 

MONROE. 

LA. 

World-m  . 

733,034 

754,442 

World-S  . 

244,440 

337,843 

Naws-Star-e  . 

734,804 

721,082 

Grand  Total  . 

1,741,848 

1,818,437 

NEW  YORK. 

N.  Y. 

El  Diario  Da 

Nuava  York-m  . 

254,015 

211,864 

El  Diario  Da 

Nuava  York-S  . 

47,454 

40,484 

Grand  Total  . 

304,444 

272,843 

NORWALK. 

CONN. 

Norwalk  Hour-a . 

440.843 

830,113 

PATERSON, 

N.  J. 

CAll*fn  . 

744,174 

821,524 

Naws-a  . 

1,044,445 

447.431 

Grand  Total  . 

1,858,824 

1,784,440 

QUINCY,  1 

MASS 

Patriot  Ledgar-a  . 

778,527 

745,031 

SCRANTON,  PA. 

Tribun«-m  . 

452,244 

440,044 

‘Scrantonian-S  . 

274,147 

344,342 

Grand  Total  . 

724,414 

824.441 

‘Includes  PARADE  000000  linas  (1440); 

30000  linas  (1454). 

WILKES-BARRE.  PA. 

Racord-m  . 

513,410 

543,244 

Timas-Laadar-e  . 

438.448 

457,222 

‘Indapandent-S  . 

444,588 

588,478 

Grand  Total . 

1,418,844 

2,084,144 

Oklahoma  Cm 

Better  Newspaper  awards  ia 
Oklahoma  were  announced  Sept 
30  at  State  Fair  Press  Day  here. 
Sweepstakes  winners,  in  their 
respective  divisions,  wen*: 

I.  Norman  Transcript.  II. 
Henryetta  Daily  Free  Lanet. 
III.  Hobart  Kiowa  Co.  Star- 
Rei'iew.  IV.  Madill  Record.  V. 
Vici  Beacon. 

Cited  for  Community  Service 
were  the  following  newspapers, 
with  excerpts  from  the  judges’ 
comments : 

Norman  Transcript  —  “Prob¬ 
ably  the  most  novel  approach  to 
any  campaign  we  have  seen  in 
some  time  was  the  picture  ap¬ 
proach  for  the  United  Fund 
Campaign.” 

Anadarko  Daily  News — “The 
staff  obviously  has  done  what 
every  newspaper  should  do — it 
has  taken  a  lead  in  all  phases 
of  its  community  and  has  helped 
bring  about  a  wide  range  of 
community  improvements.” 

Woodward  County  Journal— 
“This  newspaper  provided  tre¬ 
mendous  coverage  and  support 
of  a  $650,000  school  bond  issue, 
an  issue  that  had  previously 
failed  with  no  newspaper  sup¬ 
port.  This  issue  was  also  being 
fought  by  a  local  radio  station. 
A  daily  newspaper  took  no 
sides.” 

Stilwell  Democrat-Journal  — 
“Good  news  coverage  on  the 
front  page  with  stories  well 
written.” 

Vici  Beacon  —  “This  news¬ 
paper  went  ‘out  on  a  limb’  to 
point  out  the  need  for  improve¬ 
ments  and  followed  through  to 
get  results.” 


Co-Workers  Capture 
2  New  Press  Prizes 
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'IncludM  FAMILY  WEEKLY  24,447  litiM 
(1440);  24,443  linut  (1454). 
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Miami,  Fla. 

.Miami  News  staffers  won  two 
awards  given  for  the  first  time 
this  year  in  the  Florida  Women’s 
Press  Club  competition.  Jean 
Sprain  Wilson,  woman’s  editor, 
took  first  prize  in  the  Original¬ 
ity  category,  while  Marilyn 
Norton,  executive  woman’s  edi¬ 
tor,  got  the  first  prize  for  Open 
Page  Makeup. 

Other  first-place  winners 
were:  General  Excellence,  Marie 
Anderson,  .Miami  Herald  and 
Beverly  Morales,  Pompano 
Beach  Sun;  inside  page  makeup, 
Beverly  Morales;  columns,  Yo¬ 
landa  Maurer,  Ft.  Lauderdak 
News;  interviews,  Marcie  Ers- 
off,  Miami  Herald;  features, 
Marianne  Kelsey,  St.  Peters- 
burg  Times;  features,  Marcie 
Ersoff;  news,  Rae  Levine,  Afi* 
ami  Beach  Sun;  series,  Loma 
Carroll,  St.  Petersburg  Times; 
public  service,  Marcie  Ersoff. 
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syndicates 

‘Eve’  Likes  ‘Adam’s’ 
Advice  on  Appearance 

By  Ray  Erwin 


The  year’s  most 
revealing  memoirs 

*  Ready  for  newspaper  release  October  16 


A  refreshingly  new  twist  is 
osed  in  a  sparkling  new  column 
(or  the  women’s  pages  entitled 
“Adam  Looks  At  Eve.” 

Harry  Juster,  who  writes  the 
column  under  the  pseudonym  of 
.\dam  Gray,  is  experienced  in 
the  apparel  field.  His  wife  gives 
him  assistance  by  suggesting 
situations  in  which  a  woman 
might  appreciate  the  advice  of 
a  man  on  what  makes  a  woman 
alluring. 

Five  .4  Week 

The  Register  and  Tribune 
Syndicate  now  has  the  column 
ready  for  syndication  five  days 
a  week.  It  is  compact,  in  two- 
column  format,  running  about 
one-fourth  column  deep.  Inset 
in  it  is  a  one-column  humorous 
drawing  each  day. 

The  column  begins  with  a 
brief  “Dear  Adam”  note,  fol¬ 
lowed  with  a  brief  answer. 
After  that  comes  a  general  note 
addressed  “To  All  Eves.” 

Psychology  and  philosophy 
behind  the  new-type  advice  col¬ 
umn  is  that  it  is  a  man  whose 
eyes  turn  to  appraise  a  beauti¬ 
ful  woman  and  it  is  a  man  who 
can  best  advise  her  how  to  turn 
those  eyes. 

Big  Mail 

Every  effort  is  made  to  make 
the  questions-and-answers  en¬ 
tertaining  and  informative.  A 
test  of  the  idea  in  two  large 
daily  newspapers  brought  mail 
response  which  the  syndicate 
modestly  admits  was  nothing 
less  than  “terrific.”  Syndicate 
promotion  promises: 

“It  will  brighten  the  women’s 
pages  of  your  newspaper  and 
draw  your  women  readers  like 
a  magnet.  Men  read  it,  too  — 
to  see  if  this  Adam  Gray  fel¬ 
low  has  given  their  wives  or 
girl  friends  the  advice  which 
will  help  them  look  their  very 
best.” 

Booklets  Offered 

In  addition  to  the  column, 
booklets  will  be  offered  readers 
who  write  to  Adam  Gray  about 
their  problems  and  request  in- 
I  formation  for  their  solution. 
Two  booklets  already  prepared 
“The  Secrets  of  Dressing 
Well”  and  “Ten  Keys  to  At¬ 
tractive  Make-Up.”  Other  book¬ 
lets  will  be  available  as  readers 
indicate  the  subjects  in  which 
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they  have  the  greatest  interest. 

Adam  Gray  also  will  answer 
personal  letters  by  mail  when 
space  does  not  permit  answer¬ 
ing  in  the  column. 

Brave  Man 

Adam  Gray,  who  sometimes 
writes  bluntly  when  interpret¬ 
ing  man’s  view  on  woman’s 
looks,  intruding  where  a  hus¬ 
band  fears  to  tread,  just  possi¬ 
bly  may  qualify  for  a  Carnegie 
Hero  Medal  as  the  Bravest  Man 
of  1960.  Actually,  he  has  noth¬ 
ing  to  fear  but  fear  itself  be¬ 
cause  women  readers  are  eager 
for  correct  (not  necessarily 
polite)  advice,  response  to  the 
test  columns  show^. 

*  «  * 

.SERIES  ON  SERIES 

United  Feature  Syndicate  has 
signed  Dick  Groat,  famed  short¬ 
stop,  captain  and  “spark-plug” 
of  the  Pittsburgh  Pirates,  for  a 
series  of  by-line  articles  cover¬ 
ing  the  upcoming  World  Series. 
Side-lined  since  Sept.  6,  when 
he  was  hit  on  the  wrist  by  a 
pitched  ball,  the  Pirates’  lead¬ 
ing  hitter  hopes  that  the  injured 
wrist  will  be  completely  mended 
in  time  for  him  to  play  in  the 
Series. 

His  syndicated,  first- person 
articles  will  be  released  for  pub¬ 
lication  starting  with  a  pre- 
Series  forecast  the  day  before 
the  opening  game,  and  will,  of 
course,  continue  daily  until  the 
World’s  Championship  has  been 
decided. 

Hailed  as  the  “try  guy”  of 
the  squad.  Groat  has  been  the 
Pirates’  playing  captain  since 
1967.  Most  sports  writers  con¬ 
sider  his  1960  performance  the 
key  factor  in  the  Pirates’  first 
successful  drive  for  the  Na¬ 
tional  League  pennant  since 
1927.  He  was  hitting  .325,  sec¬ 
ond  in  the  National  League, 
when  the  broken  wrist-bone 
benched  him.  He  is  in  conten¬ 
tion  for  the  league’s  Most  Valu¬ 
able  Player  award,  and  con¬ 
ceivably  could  still  win  the  bat¬ 
ting  title  with  his  .325  average 
for  the  regular  season. 

He  went  to  the  Pirates  in 
1952,  only  three  days  after 
graduating  from  Duke  Univer¬ 
sity,  where  he  starred  in  base¬ 
ball  and  basketball.  He  is  one 
of  the  few  major  leaguers  who 
has  never  played  a  day  of  minor 
league  baseball.  (See  page  Si). 

(or  October  1,  1960 


•  Already  bought  by  PHILADELPHIA  NEWS 
CHICAGO  AMERICAN  and 
SAN  FRANCISCO  CHRONICLE 


My  Story  Written  for  Me  by 


GEROLD  FRANK 

Co-author  of  I’LL  CRY  TOMORROW 
TOO  MUCH,  TOO  SOON 
and  BELOVED  INFIDEL 


This  intimate,  star-studded  portrait  of  one  of  the 
most  glamorous  women  of  our  time  is  available  in 
18  installments  of  1200  words  each  (proofs  ready 
immediately)  complete  with  photographs. 

For  exclusive  use  in  your  territory, 
wire  or  call 

Richard  RePass,  The  World  Publishing  Company 
119  W.  57th  Street,  N.Y.  19,  N.Y.  JUdson  2-0180 
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SYNDICATES  with  other  life?  And,  finally, 

what  does  all  this  matter  to  an 

Earth,  Stars,  ’“r"/  . 

Man  In  Strip  Muggeridge  On 


Intellectuals  Read 
Comics  Regularly 


Newspaper  Enterprise  Asso¬ 
ciation  is  issuing  an  original, 
four-week  story  strip  called 
“Earth,  Stars,  and  Man.” 

Written  by  Don  Oakley  and 
illustrated  by  John  Lane,  the 
strip  combines  simple  text  with 
informative  sketches  to  relate 
what  scientists  now  accept  as 
the  probable  truth  about  the 
origin  of  the  earth,  the  make-up 
of  the  universe,  and  the  fan¬ 
tastic  history  of  life. 

“Earth,  Stars,  and  Man”  was 
created  to  give  readers  of  all 
ages  a  concise  history  of  the 
universe,  one  that  will  back¬ 
ground  and  help  them  to  com¬ 
prehend  today’s  scientific  break¬ 
throughs.  It  is  also  well  suited 
to  classroom  use. 

The  first  section  concentrates 
on  geology,  the  science  of  the 
earth,  from  its  beginnings  up  to 
the  present. 

The  story  of  fossils  and  an¬ 
cient  animal  life  and  how  the 
idea  of  evolution  was  conceived 
is  covered  in  the  second  week’s 
releases. 

In  the  third,  the  story  of  man 
himself,  as  science  reads  it  in 
the  fossil  records,  is  covered. 

The  fourth  and  final  section 
brings  all  these  previous  chap¬ 
ters  together,  along  with  1960 
astronomy  and  space  research, 
in  considering  such  basic  ques¬ 
tions  as.  How  was  the  earth 
formed  in  the  beginning?  How 
did  life  begin?  What  is  the 
secret  of  the  human  cell?  Could 
there  be  other  worlds  like  ours 
spinning  around  other  suns  — 


U.S.  Politics 

Malcolm  Muggeridge,  out¬ 
spoken  and  controversial  British 
columnist,  is  writing  a  once-a- 
week  column  on  the  Nixon-Ken- 
nedy  battle. 

Universal  Press  Association 
began  syndicating  the  column 
Sept.  27. 

Mr.  Muggeridge  came  to  the 
U.  S.  last  week  to  cover  the 
political  campaign  for  the  Lon¬ 
don  Sunday  Pictorial.  He  is  well 
known  here,  where  he  has 
worked  as  a  newspaper  corre¬ 
spondent  and  where  he  has  been 
inter\'iewed  on  many  national 
television  programs. 

*  *  « 

Reader  Protests 
Bring  Bridge  Back 

Chicago 

Bridge  is  back  in  Chicago’s 
A  merican.  Alfred  Sheinwold’s 
General  Features  column  was 
reinstated  by  popular  demand. 

The  American  omitted  “Shein- 
wold  on  Bridge”  for  10  days 
as  part  of  its  program  of  re¬ 
appraising  features.  More  than 
100  letters  were  received,  ask¬ 
ing  that  the  column  be  restored. 
It’s  back  in  its  sjwt  on  the 
comics  page. 

*  *  • 

—Helen  Zotos,  free  -  lance 
writer  and  former  AP  corre¬ 
spondent,  has  written  a  feature 
on  “Steve  Canyon”  and  Milt 
Caniff  for  the  December  Argosy 
Magazine.  (See  page  53). 


Cirow  up  &  gnu 


The  little  boy  who  was  good  at  bird  calls  grew 
up  to  be  better  at  wolf  whistles  .  .  .  sister  Suzie 
was  a  dream  doll,  until  she  dreamed  of  double 
desserts  .  .  .  before  they  married.  Salesman  Sam 
was  always  on  the  go — years  later  his  wife  says 
he  still  is,  “between  the  TV  and  the  kitchen  .  .  .” 


Then 


Now 


‘If  n4«d 
fuft  whtstlt." 


by  Roy  L.  Fox  ...  is  the  gag  panel  that  shows 
life’s  funny  that  way  .  .  .  hilariously  captures  the  . 
humor  of  change,  and  finds  the  fun  in  nature’s  ji,  ^ 
flip-flops.  Tiny  for  the  big  laughs  it  provides, 
the  panel  is  only  five  inches  deep  on  a  single 
column  .  .  .  draws  eyes,  saves  space,  builds 
readers!  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott,  Manager  .  .  . 

Chicago  Tribanc -XewYork  News 

WmmM  ttullstinfit  York 
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By  Ray  Erwin 

The  intellectual  reads  comics  nothing  more  than  personal 
and  likes  comics  about  the  same  preferences  projected  to  the 
as  the  man  in  the  street,  the  total  population.  In  view  of  the 
housewife  in  the  kitchen,  the  fact  that  for  this  sample  “Pe«. 
kid  in  the  playroom.  nuts”  received  an  overwhelming 

That  unexpected  finding  was  first  place  vote,  it  would  sug- 
reported  by  Dr.  Edward  J.  gest  a  relationship  between 
Robinson  and  Dr.  David  Man-  socio-economic  class  and  comic 
ning  White,  Communications  strip  favorites. 

Research  Center,  Boston  Uni¬ 
versity,  to  the  Newspaper  Who  Reads  (k>mic».' 

Comics  Council,  Inc.,  after  an  «6)  When  asked  to  predict 
hour’s  interview  with  218  per-  ^ho  reads  the  comics,  our 
sons,  73%  of  whom  were  college  sample  gave  first  places  to 
graduates.  laborers  and  next  to  semi-skilled 

First  Report  white-collar  workers,  i.e., 

those  lower  on  the  socio-eco- 
The  revelation  was  made  in  nomic  scale.  This,  in  spite  of  the 
the  first  of  nine  reports  on  fact  that  74%  of  this  specially- 
comics  readership  which  will  be  picked  sample  reads  comics.  In 
completed  in  three  years.  The  short,  our  respondents  were  en- 
report,  entitled  “An  Explanatory  tirely  consistent  with  the  pre- 
Study  of  the  Attitudes  of  More  vailing  stereotype  that  only  the 
Highly  Educated  People  To-  less-educated,  lower  socio-eco 
ward  the  Comic  Strips,”  reached  nomic  class  reads  comics, 
these  general  conclusions:  “7)  Although  the  predominant 

“With  respect  to  the  attitudes  reason  for  lading  comics  wa» 
of  the  higher  educated  news-  in  terms  of  positive  pleasure 
paper  reader,  who  may  or  may  responses,  this  higher  educated 
not  read  comic  strips,  the  follow-  respondent  reflects  the  previ-  , 
ing  generalizations  can  be  made:  ously-mentioned  stereotype  in 
“1)  Previous  studies  have  in-  further  interesting  ways.  Thu 
dicated  that  comic  strip  reader-  latent  ambivalence  towards 
ship  is  exceedingly  widespread,  comics  reading  has  the  follow- 
This  study,  focusing  on  the  ing  dimensions:  (1)  they  feel 
highly  educated  individual,  re-  ashamed  or  guilty  about  read- 
veals  that  he  is  no  exception  to  ing  comics,  (2)  they  feel  they 
this  generalization.  will  be  thought  childish  or  im- 

“2)  With  this  select  group,  mature,  and  (3)  they  feel  that 
that  would  normally  be  expected  their  intellectual  ability  will  be 
to  be  the  most  critical  and/or  questioned. 

_  hostile  toward  comic  strips,  we  “In  respect  to  the  non-reader, 
find  that  (a)  they  are  extremely  fie  is  in  essential  agreement  on 
favorable  to  the  medium  per  se;  the  first  two  factors,  but  he  ii 

(b)  they  endorse  comic  strip  even  more  concerned  about  his 
reading  on  the  part  of  children;  intellectual  ability  being  que^ 

(c)  they  envision  comics  as  a  tioned.  These  three  factors  alone 
pleasurable  pastime,  and  (d)  undoubtedly  account  for  a  large 
they  strongly  disag^ree  with  percentage  of  non-comics 
those  who  are  essentially  nega-  readers.” 

tive  toward  comics. 

“3)  As  would  be  expected,  the  90  Comics  Read 

non-reader  of  comic  ^rips  is  different  strips  were 

less  positively  disposed  (and  cited  in  response  to  the  question, 
under  certain  circumstances 

more  negative)  than  the  reader.  Ranking  of  the  10  strips 

However,  the  non-reader  is  more  frequently  read  by  inteUue- 

often  neutral  toward  the  comics 

hostile.  ..Lpj  Abner,”  ‘Togo,’ 

“4)  There  was  considerate  ^racy,”  “Mutt  and  Jeff," 

a^ment  among  respondents  0  han 

(both  readers  and  non-readers) 

aa  to  why  people  like  comic  Menace,”  “Steve  Canyon." 
strips.  But,  there  was  no  clear-  „  ,  .  , 

cut  ability  to  verbalize  the  rea-  I^bmson  gave  the 

sons  for  not  liking  and  reading  on  comics  readership  by  inW- 
comics.  lectuals  at  the  Fall  meeting  <» 

“5)  The  predictions  people  the  Newspaper  Comics  Council 
make  about  which  comic  strip  Dr.  White  gave  a  brief  resumi 
iis  most  popular  among  the  gen-  of  a  survey  made  by  Michad 
eral  populace  actually  represent  Federman,  who  is  getting  his 
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ni«st(  r’s  degree  at  Boston  Uni-  obtained  valuable  publicity  for  tising,  he  asserted.  Mr.  Kline 
versity,  on  what  editors  con-  his  work  and  his  newspaper.  said  the  inailroom  stuffing  dif¬ 
ader  the  most  important  quality  “it  helps  his  perspective  if  a  Acuity  can  be  solved  by  adjust- 
a  a  new  comic  and  why  they  cartoonist  visits  his  newspaper  ‘"8  stuffing  machines.  He  said 
leject  a  new  one  or  drop  an  old  and  gets  the  feel  of  his  readers  that  of  18,000,000  Sunday  comics  | 
«e.  again,”  said  Mr.  Casson.  “His  circulation,  4,000,000  already 

The  survey  indicated  that  visit  calls  attention  to  the  strip  are  tabloid, 
greatest  in  readership  appeal,  in  and  calls  attention  to  the  news-  ,,  ,  j  n  »  j  j 

that  order,  are  family  type  paper.  He  meets  the  staff  and  standard  Uel  ended 

itrips,  adventure  strips  and  so-  feels  like  he  is  a  part  of  the  J.  Hugh  E.  Davis,  Puck— The 
dtl  satire  strips.  Humor  strips  paper — not  just  a  floating  want  Comic  Weekly,  disagreed.  He 
have  the  most  appeal,  it  was  ad.”  said  standard-size  comics  have  j 

report tKl.  Most  popular  comic  At  the  Minnesota  State  Fair,  many  advantages,  one  of  which 
strip  characters,  in  order,  were  Mr.  Casson  said  he  autographed  is  the  fact  they  can  be  wrapped  i 
reported  to  be  children,  adults,  g,000  pictures  at  a  booth  of  the  around  Sunday  papers  and  thus 
teens,  animals.  Single  episodes  Minneapolis  Star  and  Tribune,  help  newsstand  sales.  He  said  a 
were  found  to  be  more  popular  •  r-  •  reduction  to  tabloid  format  poses 

than  continuities,  simple  art  British  Comics  ^  temptation  to  cut  features 

more  popular  than  detailed  or  g  P  Herbert,  London  Daily  from  full  page  to  one-half  page, 

clutten^  art.  Editors  seek  a  \firror,  described  comics  in  “The  big  page  has  more  im- 
well-balanced  comics  page  with  Qj.eat  Britain.  pact,”  Mr.  Davis  declared.  “The 

»11  types  of  comics  represent  “Britain  is  somewhat  under-  real  problem  is  not  a  so-called 
in  proper  pro^rtion  to  reading  prjveleged  in  the  matter  of  comic  new  image  but  to  get  the  ad- 

ippeal,  he  said.  strips,”  said  Mr.  Herbert.  “Less  vertising  buyers  to  see  the 

.Need  Young  Artists  than  half  of  the  provincial  values  of  comics,  which  have 

papers  publish  strips.  Of  the  th®  best  readership  in  the 
Tom  Gill,  a  cartoonist  and  nine  national  dailies,  seven  pub-  paper.” 
head  of  the  School  of  Visual  lish  26  British  and  five  Amer-  Mr.  Davis  said  negative 

Arts,  warned  that  television  and  ican  strips.  None  of  the  10  Sun-  “funny  paper”  atmosphere  must 

advertising  agencies  are  grab-  day  papers  publish  any  regular  be  banished  from  comics  ad- 
bing  most  talented  young  artists,  comics.  The  strips  are  humor  vertising  selling  and  that  artists 
He  advocated  that  newspapers  and  whimsy,  soap  opera,  crime,  and  writers  in  agencies  must  be 
and  syndicates  offer  scholar-  domestic  gags.  The  Mirror  has  encouraged  to  prepare  ads  espe- 
ships  and  make  greater  oppor-  a  stable  of  nine  daily  strips  and  cially  for  the  comics  sections.  To 
tnnities  available  to  young  art-  three  daily  panels,  uses  20  art-  offer  such  encouragement.  Puck 
ists.  He  said  his  school  has  700  jsts  and  editors  and  spends  carried  on  a  $25,000  comics  ad- 
students,  only  4%  of  whom  are  $250,000  a  year  on  them.”  vertising  creative  contest, 
staying  cartooning  and  only  Syndication  of  strips  hardly  Carl  F.  Schmidt,  Metropoli- 
eight  of  whom  want  to  enter  the  exists,  he  reported.  Each  strip  tan  Sunday  Newspapers,  de¬ 
newspaper  nem.  jg  ^  paper.  Mr.  scribed  Metro’s  “Pearls  of  Wis- 

‘Newspapers  should  do  a  little  Herbert  said  the  Mirror  pio-  dom”  contest  open  to  all  mem- 
tooting  of  their  owm  horn  to  neered  factual  weekly  strips  bers  of  the  advertising  profes- 
attract  young  artists — as  they  dealing  with  such  subjects  as  sion,  not  yet  judged.  One  entry 
do  to  attract  young  writers  gardening,  cooking,  fishing.  A  from  a  food  manufacturer  told 
through  the  schools  of  journal-  present  popular  strip  in  the  how  sales  went  up  when  the 
ism,”  said  Mr.  Gill.  “Newspapers  Mirror  is  entitled  “Keeping  Up  firm  advertised  in  comics  and 
have  a  rich  heritage  and  they  With  the  Jones”  and  instructs  how  10-year-old  comics  coupons 
can  offer  artists  challenge  and  in  how  to  manage  money.  still  are  trickling  in. 

excitement.  Want.  TakUid  “Comics  have  a  60-year  fran- 

Mr.  Gill  suggested  that  news-  chise  with  the  American  reader 

papers  and  syndicates  work  with  Strong  support  for  tabloid  and  a  30-year  franchise  with 
the  National  Cartoonists  Society  Sunday  comics  in  place  of  stan-  the  American  advertiser,” 
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Her  sparkling,  high- 
voltage  way  with 
words,  her  womanly 
wit,  her  straight-to- 
the-point  wisdom, 
have  made  this  bril¬ 
liant  newswoman's 
five-a-week  column  a 
top  favorite  with 
readers  of  more  than 
1 30  daily  papers  in  all 
sections  of  the  coun- 
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Goimcil  in  setting  up  an  art-  a  two-thirds  advertising  loss  in  The  Newspaper  Comics  Conn¬ 
ie’  placement  ^  center,  piossibly  comics  sections  since  1953  was  cil  took  under  advisement  a  re¬ 
in  connection  with  the  American  voiced  by  Charles  T.  Kline,  quest  that  it  encourage  syndi- 
Newspaper  Publishers  Associa-  Metropolitan  Sunday  News-  cates  to  provide  no-pack  mats 
tion.  He  suggested  newspaper  papers,  who  described  himself  for  comics, 
professional  journals  devote  de-  as  “one  of  the  dirty  dollar  guys  j  William  Hill,  feature  edi- 
ptrtments  to  newspaper  art.  who  has  to  come  up  with  a  ^r,’  Washington  (D.  C.)  Star, 
“Artists’  interest  in  news-  buck.”  .^as  elected  chairman  of  the 

papers  depends  on  the  interest  “Comics  are  still  the  most  Newspaper  Comics  Council  for 
nwspapers  show  in  them,”  Mr,  popular  part  of  the  Sunday  a  two-year  term.  He  succeeds 
Gill  concluded.  "Cartoons  started  paper  and  I  don’t  understand  Walter  Lister,  executive  editor 
in  newspapers  and  should  be  why  they  are  not  exploited,”  of  the  Philadelphia  (Pa.)  Bulle- 
wntered  in  them  in  their  highest  declared  Mr.  Kline.  “They  have  tin,  who  was  given  a  plaque  and 
form.”  got  to  have  a  dramatic  up-  an  engraved  silver  knife  in  ap- 

M  V  •#  p  grading  mechanically,  better  dis-  predation  of  his  services  for 

"  o  ***  apers  play  and  editorial  selection.  They  the  last  two  years. 

Mel  Casson,  creator  of  “An-  are  the  biggest  sleeper  in  all  «  «  « 

gel,”  urged  that  cartoonists  en-  advertising.”  —Cartoonist  Mel  Lazarus  pro- 

t*^  in  personal  diplomacy  by  He  pointed  out  that  Sunday  vides  voices  for  his  “Miss  Peach” 

1  fiiiting  their  newspapers.  He  feature  magazines  are  in  tabloid  characters  in  pilot  TV  inter- 
hscribed  trips  he  had  made  to  format  and  urged  that  comics  be  views  with  those  interesting 
Boston,  Minneapolis  and  St.  the  same  with  big^ger  balloons,  pupils  by  Frank  Gallop^  TV  per¬ 
ils.  He  was  interviewed  by  bigger  panels,  cleaner  makeup,  sonality.  There  was  a  demon- 
iii  newspaper  in  each  city,  was  greater  symmetry.  Back  pages  stration  of  the  program  at  the 
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FEATURE  SYNDICATE 

220  EAST  42-«  STREET,  NEW  YORK  17  N  Y 


TALKING  TO  WINNERS — John  Davidson  (left)  of  Cresmer  &  Wood¬ 
ward,  Inc.,  who  emceed  awards  luncheon,  talks  things  over  with  award 
winners:  Ralph  Klapperich  (center),  media  manager  of  Knox  Reevts 
Advertising,  and  D.  P.  Gamble  Jr.,  advertising  manager  of  Pacific 
Gamble-Robinson. 


EXPERIENCE  PAYS  OFF — George  P.  Slockbower,  associate  publisher, 
Newark  (N.J.]  Star-Ledger  (left),  accepts  three  colors  and  black  award 
from  Robert  U.  Brown,  publisher  and  editor  of  E&P,  for  prize-winning 
American  Bakeries  Co.  ad.  "Experience  with  color  did  it,"  Mr.  Slock¬ 
bower  said. 


300  at  E&P-AANR 


Color  Awards  Event 


More  than  300  newspaper, 
advertiser,  and  advertising 
agency  executives  attended  the 
Fourth  Annual  ROP  Color 
Awards  luncheon  co-sponsored 
by  Editor  &  Publisher  and  the 
American  Association  of  News¬ 
paper  Representatives  at  the 
Biltmore  Hotel  in  New  York  on 
Sept.  27. 

Robert  U.  Brown,  publisher 
and  editor  of  E&P,  presented 
awards  for  outstanding  ROP 
color  reproduction  of  national 
newspaper  advertising;  for  use 
and  implementation  of  color  by 
an  advertising  agency;  and  for 
ads  showing  the  best  creative 
use  of  either  full  or  spot  color 
by  a  retail  advertiser. 

John  Lang  of  Hearst  Adver¬ 
tising  Service  presented  AANR 
awards  to  media  directors  of 
agencies  whose  various  accounts 
had  won  E&P  awards.  (E&P, 
Sept  24,  page  11). 

E&P  awards  were  made  to 
advertisers  and  agencies  for 


creative  use  of  color.  Plaques 
for  outstanding  color  reproduc¬ 
tion  were  presented  to  news¬ 
papers.  Selected  as  the  outstand¬ 
ing  full-color  ad  was  a  full-page 
insertion  for  Hunt’s  Catsup, 
prepared  by  Young  &  Rubicam, 
Inc. 

Award  for  best  spot  color  ad 
went  to  Catalina,  Inc.,  for  black 
and  tan  sportswear  ad  prepared 
by  Grey  Advertising  Agency. 
Awards  for  creative  use  of  color 
by  retailers  went  to  Joseph 
Magnin  Store,  San  Francisco; 
Neiman-Marcus,  Houston;  and 
Marston’s,  San  Diego,  Calif. 

Newspapers  honored  for  out¬ 
standing  reproduction  of  color 
ads  were:  Philadelphia  (Pa.) 
Bulletin,  Newark  (N.  J.)  Star- 
Ledger,  LaCroase  (Wis.)  Trib¬ 
une,  Seattle  (Wash.)  Post-Intel¬ 
ligencer,  and  the  Rock  Island 
(Ill.)  Argus, 

Pictures  by  Rick  Friedman, 
E&P  staff. 


DISTAFF  SHOP  TALK — Aileen  Barry  (left),  print  supervisor  at  Grey 
Advertising  Agency,  talks  shop  with  Lee  Hogan  Cass,  fashion  directar 
of  Catalina,  Inc.,  who  accepted  E&P  Agency  Creativity  award  in  behalf 
of  Mrs.  Frances  Corey,  advertising  manager  of  Catalina.  Grey  handiti 
the  account. 


'HUNTING'  FOR  BEST — Tom  Lapham  (left),  vicepresident  and  assistant 
to  Sigurd  S.  Larmon  (center),  chairman  of  Young  &  Rubicam,  lee-< 
discuss  award-winning  Hunt  Foods  &  Industries  three-colors  and  black  ad 
with  Harvey  Thielke,  eastern  regional  manager  for  Hunt  Foods  & 
Industries. 
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. . .  Rewards  for  Quality  and  Creativity  in  Color  Ads 


RETAIL  CREATIVITY  WINNER— J.  A.  Fernald  Jr.  (left)  of  H*ar»f  Ad¬ 
vertising  Sarvice,  congratulates  Donald  Magnin,  executive  vicepresident 
of  Joseph  Magnin  Stores,  on  winning  of  E&P  Color  Creativity  award  for 
ad  which  ran  in  HAS-represented  San  Francisco  Examiner. 


WAITING  TO  ACCEPT  AWAR&— Herbert  W.  Moloney  (right),  presi- 


EXPLAINING  JUDGING  TO  WINNERS— Edward  J.  Bravo  (second  from 
left),  art  director,  MacManus,  John  &  Adams,  Inc.,  explains  how  winning 
entries  in  EAP  Color  Competition  were  judged  to  (left  to  right): 
D.  P.  Gamble  Jr.,  Ralph  Klapperich,  and  Jeremy  Sprague,  media  super¬ 
visor,  Cunningham  &  Walsh,  Inc.  Mr.  Bravo  was  a  member  of  E&P's 
judging  panel. 


TABLE  TALK — Karl  F.  Vollmer  (left),  vicepresident  and  copy  director. 
Young  &  Rubicam,  Inc.,  Chicago,  Robert  D.  Llewellyn  (center),  adver¬ 
tising  manager,  American  Bakeries  Co.,  Chicago,  and  Jack  Kaduson, 
vicapresident  in  charge  of  advertising  and  sales  promotion.  Four  Roses 
Distillers  Co.,  engage  in  some  table  talk  during  Color  Awards  luncheon. 


CONVERSATION  PIECE — Charles  C.  Rollins  (left),  account  supervisor 
at  Doyle  Dane  Bernbach,  Inc.,  agency  for  Alpine  cigarets,  winner  of 
one-color  and  black  award,  talks  with  Alan  H.  Bick  (center),  Alpine 
advertising  manager  at  Philip  Morris,  Inc.,  as  Robert  E.  Lusk,  president 
of  Benton  &  Bowles,  Inc.,  enjoys  his  lunch. 


THE  ART  OF  BUSINESS — The  art  and  newspaper  business  are  covered 
by  Joseph  Elliott  (left),  assistant  business  manager,  Philadelphia  (Pa.) 
Bulletin,  and  Walter  P.  Glenn,  vicepresident  and  art  director  at  Young 
&  Rubicam,  Inc. 


dent,  Moloney,  Regan  &  Schmitt,  Inc.,  awaits  call  to  speakers  table  to 
accept  Retail  Color  Creativity  award  in  behalf  of  the  Houston  Post  for 
Neiman-Marcus  ad.  James  Havard  (left),  engraving  buyer  at  BBDO, 
and  Eli  Gordon,  vicepresident  of  J.  Walter  Thompson  Co.,  look  on. 
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Color  Awards  Luncheon,  conCd 


AGENCY  MAN  SAYS: 


AGENCY-CLIENT  TALK — Arthur  C.  Fatt  (center),  president  of  Grey 
Advertising  Agency,  and  Lee  Hogan  Cass,  fashion  director  of  Catalina, 
Inc.,  make  with  agency-client  talk  as  John  F.  Murray  (left),  copy  group 
supervisor  on  Texaco  account  at  Cunningham  &  Walsh,  Inc.,  awaits  turn 
to  congratulate  Mrs.  Cass. 


TELLS  OF  ROP  COLOR’S  GROWTH— Henry  A.  Erbach  (left),  vice- 
president  and  New  York  manager  of  Allen-Klapp  Co.,  newspaper  rep¬ 
resentatives,  talks  of  ROP  color's  growth  to  W.  H.  Parshall  (center), 
manager  of  advertising,  H.  J.  Heinz  Co.,  and  Perce  C.  Beatty,  media 
director  of  Maxon,  Inc.,  Detroit  agency  which  prepared  award-winning 
one-color  and  black  ad  for  Heinz.  Mr.  Erbach  accepted  award  in  behalf 
of  the  Rock  Island  (III.)  Argus. 


WEST  COAST  REPRESENTATIVE— Robert  Landis  (center)  of  the  San 
Diego  (Calif.)  Union-Tribune  attended  awards  luncheon  to  accept 
Retail  Creativity  award  in  behalf  of  Marston  Co.  Here  he  chats  at 
pre-luncheon  cocktail  party  with  Mr.  Parshall  (left),  and  Mr.  Beatty. 


Major  Exec  Changes 
Made  at  SSC&B 

Heagan  Bayles,  chairman  of 
the  board  of  Sullivan,  Stauffer, 
Colwell  &  Bayles,  Inc.,  an¬ 
nounced  this  week  a  realignment 
of  responsibilities  of  three  of 
its  major  executives  to  provide 
gn^ater  concentration  on  client 
service. 


Raymond  F.  Sullivan  is  chair¬ 
man  of  the  executive  committee. 
Brown  Bolte,  vice  chairman  of 
the  board  of  directors,  and  Al¬ 
fred  J.  Seaman  president. 

These  changes,  Mr.  Bayles 
said,  are  being  made  as  a  result 
of  SSC&B’s  growth.  The 
agency’s  current  billing  of  $65,- 
000,000  is  up  63%  over  two  years 
ago. 


Less-Than-Page  Color 
Favored  by  Mathematics 


PORTLA.ND,  Ore. 

The  mathematics  of  color 
justifies  an  advertiser’s  request 
for  quality  ROP  color  in  less 
than  full-page  size,  an  agency 
executive  told  the  Pacific  News¬ 
paper  Mechanical  Conference 
here  last  weekend. 

N.  B.  Cole,  production  man¬ 
ager  of  the  San  Francisco  office 
of  Batten,  Barton,  Durstine  & 
Osborn,  said  that  less-than-page 
copy  would  enable  an  advertiser 
to  run  ads  more  frequently  and 
thus  benefit  from  continuity. 
Also,  he  said,  more  advertisers, 
who  cannot  afford  full-page 
schedules,  might  be  inclined  to 
use  color. 

Costs  Compared 

The  mathematics  of  high  color 
readership  mean  than  an  adver¬ 
tiser  can  run  color  half-pages 
and  save  42  per  cent  of  his  dol¬ 
lars,  per  insertion,  with  a  loss 
of  only  23.9  per  cent  of  the 
readers,  he  explained. 

This  comparison  of  adver¬ 
tising  effectiveness  for  half-page 
color  is  derived  from  the  small 
decline  in  the  number  of  readers 
who  note  full  page  color  ads. 
The  comparison  makes  a  lot  of 
sense  to  the  advertiser,  Mr.  Cole 
said. 

“That’s  the  reason  why  news¬ 
papers  today  need  quality  re¬ 
production  in  smaller  size  color 
copy,”  he  explained. 

In  presenting  his  example, 
Mr.  Cole  used  figures  based  on 
a  campaign  in  15  newspapers  in 
San  Diego,  Los  Angeles,  San 
Francisco,  Portland  and  Seattle. 

Mr.  Cole  presumed  that  the 


advertiser  needed  “a  strong 
splash  to  cover  70  to  80  per  cent 
of  this  area.”  He  reported  a 
full  page  would  cost  $39,646  for 
multiple  color  in  15  dailies  and 
$4,800  for  engraving  production 
for  a  total  of  $44,446. 

As  an  alternative  plan  to  the 
full  page  ads,  estimates  were 
prepared  on  full-color  releases 
of  1200  to  1400  lines  space  in 
six  columns  by  14-inch  ads. 

This  cost,  in  15  newspapers, 
was  found  to  be  $21,830  plus 
$4,000  for  production  costs  for  a 
$25,830  total.  The  result  is  a 
savings  per  ad  of  almost  42 
per  cent.  This  sum  if  multiplied 
by  six  ads  in  a  schedule  provides 
a  potential  savingfs  of  more  than 
$110,000,  Mr.  Cole  said. 

Mr.  Cole  forecast  that  quality 
half-page  color  would  result  in 
the  use  of  12  half-pages  annually 
by  those  national  advertisers 
who  propose  to  run  six  full  pages 
in  12  months. 

There  would  be  no  loss  in  color 
volume.  In  addition,  smaller  ad¬ 
vertisers  would  enter  color  cam¬ 
paigns,  he  anticipated. 

Ba.sed  on  Surveys 

Mr.  Cole  gave  “point  percent¬ 
age  figures”  from  surveys  in 
presenting  his  estimates.  He  re¬ 
ported  a  series  of  four-color 
measurements  from  1952  to  1958 
covering  all  national  products. 
This  showed  a  31  percent  de¬ 
crease  in  ads  most  read  when 
copy  was  in  half-page  rather 
than  full  page  color,  he  stated. 

Food  copy  showed  only  23.9 
percent  loss  of  “noticeability” 
and  29  percent  decline  in  reader- 
ship,  he  further  explained. 


DISCUSSING  2,000  COLOR  ENTRIES— Shown  discussing  the  more 
than  2,000  entries  submitted  by  153  dailies  in  E&P's  Fourth  Annual 
competition  tor  ROP  newspaper  color  are  (left  to  right):  J.  L.  Dean, 
vicepresident,  McCann-Erickson,  Inc.;  Tom  W.  Wilson,  manager  of 
service  station  advertising,  Esso  Standard  Division  of  Humble  Oil  &  Re¬ 
fining  Co.;  Mr.  Erbach;  and  Jeremy  Sprague,  media  supervisor  *f 
Cunningham  &  Walsh,  Inc. 
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^hool  Project 

(Continned  from  page  15) 


jTjin  of  ANPA  a  successful 
jjd  practical  service  to  the 
)(irepaper  business,”  Mr.  Card¬ 
er  said. 


|{erruilineiit  Office 


“We  can  help  prepare  young 
people  for  better  citizenship. 
This  is  high  priority  for  all  of 
us  —  a  truly  great  ‘national 
purpose.’  ” 

Another  aspect  of  the  edu¬ 
cational  work  of  the  NIS,  ac¬ 
cording  to  Mr.  Gardner,  will  be 
in  working  with  newspaper  car¬ 
riers.  At  the  NYSPA  meeting 
he  had  an  opportunity  to  dis 


Single  Association 
In  J-Ed  Proposed 

One  journalism  education  as¬ 
sociation  has  been  proposed  by 
A.  Gayle  Waldrop,  outgoing 
president  of  the  American  As¬ 
sociation  of  Schools  and  Depart¬ 
ments  of  Journalism. 

Prof.  Waldrop,  of  the  College 


Regulation 
of  J-School 
Course  Asked 


AXBUQUfSlQUE 
The  nation’s  universities  and 


“Close  cooperation  will  be 
jaintained  with  the  American 
Council  on  Education  for  Jour- 
alism.  We  envision  a  national 
ulent  recruitment  office  to  as¬ 
sist  students  graduating  from 
journalism  schools.  We  plan  to 
offer  .4NPA  awards  for  high 
school  and  college  publications 


-  -  —  - ,  --  —  of  Journalism,  University  of 

cuss  plans  in  this  connection  Colorado,  made  the  suggestion  newspaper  editors  should  com- 
informally  with  T.  Earl  Roh-  in  his  presidential  address  to  efforts  to  regulate  college 

erts,  president  of  the  Interna-  the  recent  AASDJ  meeting  at  journalism  instruction  and  elim- 
tional  Circulation  Managers  As-  the  Pennsylvania  State  Univer- 
sociation  and  circulation  direc-  sity.  After  outlining  the  criti- 
tor  of  the  Norfolk  (Va.)  Vir-  cisms  leveled  at  and  the  pres- 
ginian-Pilot  and  Ledger-Star.  sures  brought  to  bear  on  ac¬ 
credited  journalism  schools,  he 
stated:  “It  is  for  all  of  us,  col¬ 
lectively,  as  members  of  AASDJ 
to  seek  together  to  build 


Mr.  Gardner’s  background  ex¬ 
perience  included  considerable 
training  for  this  educational  as¬ 
pect  of  NIS.  From  1953  to  1955, 


_ .  *  X*!.*  A  SKTCfV  tMKCtJlcri  tv  l/UllU  Ull  - 

InJLbvsSXic^ssT  When  he  was  a  supervisor  in  the  organization  that  will  continue 


inate  a  “confused  condition,” 
said  Prof.  Keen  Rafferty,  chair¬ 
man  of  the  department  of  jour¬ 
nalism,  University  of  New 
Mexico. 

Dean  Rafferty  is  president  of 
the  American  Association  of 
Schools  and  Departments  of 


sponsored  by  scholastic  press  as 
sociations.” 

Mr.  Gardner  described  as 
tlarming”  the  profile  of  grad¬ 
uating  male  college  .students  to¬ 
day  as  deduced  by  depth  inter¬ 
views  of  100  at  Michigan  State 
University  in  a  program  initi¬ 
ated  by  Paul  Martin,  editor  and 
u  b  1  i  s  h  e  r  of  the  Lansing 
(Mich.)  State-Journal. 

“The  graduate,  it  was  found, 
serious-minded,  intelligent, 
ambitious  and  possesses  a  high 
level  of  social  consciousness,” 
Mr.  Gardner  reported  Mr.  Mar¬ 
tin  found.  “He  is  well-trained 
fit  admirably  into  the  pro¬ 
gram  of  modem  business  and, 
therefore,  is  in  strong  demand 
by  personnel  managers.  But 
there  is  another  side  that  both¬ 
ers  Mr.  Martin.  What  the  grad¬ 
uate  is  not  is  the  most  disturb¬ 
ing  finding.  Despite  his  own 
criticism  of  conformity,  he  is 
nmetheless  a  conformist  be¬ 
cause  he  fears  that  non-con¬ 
formity  will  jeopardize  his  main 
goal  in  life  —  attainment  of 
bappy  familyhood  and  economic 
security. 

“He  is  strictly  not  a  crusader. 


PR  department  of  General  Elec¬ 
tric  Co.  in  Schenectady,  part  of 
his  work  consi.sted  in  preparing 
brochures  on  GE’s  scientific  re¬ 
search  program  for  distribution 
to  high  school  and  college 
science  students.  He  also  was 
responsible  for  a  series  of 
“Progress  Posters”  on  the  same 
program  that  were  distributed 
every  other  week  to  some  32,000 
public  school  and  college  teach¬ 
ers  for  classroom  display  and 
discussion.  GE  also  made  use 
of  comics  in  explaining  difficult 
scientific  advances  to  young 
school  children,  and  Mr.  Gard- 


to  improve  journalism  education 
and  journalism.” 

He  advocated  an  association, 
comparable  to  those  in  legal, 
medical,  and  business  education 
-an  association  that  includes 


He  criticized  editors  who 
“erupt  in  cliches”  when  they 
discuss  education  for  journal¬ 
ism,  and  for  universities  which 
go  to  extremes  in  their  attitude. 

These  extremists  either  have 


teachers  as  associate  members  journalism  at  all  or  combine 


but  an  institutional  association 
that  is  headed  by  deans  and  di¬ 
rectors  of  accredited  schools. 


‘J’  Seminars 
Prove  Popular 


it  with  their  publicity  programs, 
as  if  college  classes  were  “a 
kind  of  public  relations  venture,” 
Dean  Rafferty  said  here. 

Dean  Rafferty  said  there  are 
scores  of  excellent  college  jour¬ 
nalism  programs  in  the  U.  S., 
including  nearly  all  the  accred¬ 
ited  programs,  in  the  AASDJ, 
but  that  there  are  two  or  three 


The  Dalles,  Ore. 

A  special  newspaper  seminar 
ner  was  called  upon  for  counsel  will  usher  in  Newspaper  Week  times  as  many  unaccredited  pro¬ 
in  this  work.  From  1955  to  1958,  observance  here  Oct.  10,  it  is  prams,  “some  of  them  good  but 

^nounced  by  Bob  Paulos,  pub-  some  with  little  comprehension 
lisher.  The  Dalles  Chronicle.  to  what  journalism  is.” 

Charles  T.  Duncan,  dean  of  The  bad  ones  he  blamed  on 
the  University  of  Oregon  school  the  “on-the-make  colleges”  whose 
of  journalism,  will  conduct  a  administrators  “insist  on  having 
session  for  high  school  teachers 


he  was  press  relations  manager 
for  the  G-E  air  conditioning  di¬ 
vision  headquarters  in  Bloom¬ 
field,  N.  J.  with  other  plants 
in  Bridgeport,  Conn.,  Trenton, 
N.  J.,  and  Tyler,  Texas.  He 
worked  closely  with  New  York 
newspapers  and  those  in  Texas 
on  the  plans,  announcement  and 
opening  of  G-E’s  $15  million 
air  conditioning  plant  in  Tyler, 
Texas.  He  wrote  speeches  for 
G-E  officials  as  well  as  launched 


4.  i  lx-  a  successful  32-page  monthly 

He  wants  no  part  of  politics  on  dealer 


iny  basis  outside  of  his  local 
nmmunity.  He  recognizes  the 
tttional  and  international  prob- 
iws  of  his  country  but  does 
sot  feel  disposed  to  participate 
•dhrely  in  seeking  solutions.” 

Mr.  Gardner  maintained  the 
as  “a  tremendous  respon- 
Aility  as  ‘thought  leaders’  in 
bdping  high  school  and  uni- 
'trsity  students  accept  the  chal- 
™?e  of  the  times.” 


Work  with  Carriern 


“The  best  place  to  reinspire 
^  American  students  is 
^ugh  our  newspapers,”  Mr. 
I^ncr  concluded,  “^tter  than 
|tty  other  medium  we  represent 
®  open  forum  for  thought  pro- 
*iiking  ideas.  The  public  will 
®derstand  the  function  of  the 
I'^spaper  when  we  tell  them 
*  understandable  terms. 


magazine.  Progress, 
which  he  edit^  and  is  still  pub¬ 
lished  at  Tyler. 

Following  his  service  with 
G.E.,  he  was  PR  director  of  the 
$3  million  Live  Better  Electri¬ 
cally  program,  sponsored  by  the 
Edison  Electric  Institute,  trade 
organization  of  investor-owned 
electric  utilities. 

Mr.  Gardner  has  an  interna¬ 
tional  acquaintance  with  jour¬ 
nalists  acquired  when  he  served 
the  Voice  of  America  in  the 
United  States  Information  Serv¬ 
ice.  There  from  1950  until  1953 
he  served  part  of  the  time  as 
assistant  to  Foy  D.  Kohler,  now 
Assistant  Secretary  of  State  in 
Charge  of  European  Affairs. 
For  a  while  his  duties  were  to 
meet  and  help  program  the 
visits  to  this  country  of  jour¬ 
nalists  from  North  American 


and  for  Chronicle  staffers.  He 
also  will  address  a  business¬ 
men’s  gathering  here. 

The  seminar  type  of  journal¬ 
ism  presentation  has  proven 
popular  here  following  meetings 
of  Chronicle  executives  with 
high  school  journalism  students. 

A  session  last  Spring  pro¬ 
duced  three  promising  prospects 
from  local  high  school,  Mr. 
Paulos  reported. 


something  called  journalism 
whether  it  teaches  journalism 
or  not.” 

“Broad  controls  must  be  util¬ 
ized  to  hold  college  journalism 
instruction  to  the  best  standards 
of  liberal-arts  and  professional 
education,”  he  said. 

Dean  Rafferty  emphasized 
that  no  journalism  program  can 
succeed  unless  it  places  major 
emphasis  on  a  broad,  general 
education. 


Reinemer  on  Staff 
Of  Montana  School 


i 


Treaty  Org^anization  countries. 
editor  ac  PUBLISHER  for  October  1,  1960 


Missoula,  Mont. 

Vic  Reinemer,  a  1948  jour¬ 
nalism  graduate  of  Montana 
State  University,  will  join  the 
staff  of  the  School  of  Journal¬ 
ism  as  a  visiting  lecturer  for 
the  fall  term.  Mr.  Reinemer, 
editorial  writer  and  associate 
editor  of  the  Charlotte  (N.  C.) 
News  for  five  years,  will  serve 
as  the  fourth  Dean  Stone  Visit¬ 
ing  Lecturer  in  Journalism.  He 
will  be  on  leave  from  his  posi¬ 
tion  as  executive  secretary  to 
Sen.  James  E.  Murray  in  Wash¬ 
ington,  D.  C. 


‘J’  Class  to  Use 
New  Style  Book 

BTverett,  Wash. 

A  paid-in-advance  order  for 
100  copies  of  the  new  style  book 
adopted  by  AP  and  UPI  has 
been  placed  for  the  Everett 
school  district  for  use  in  jour¬ 
nalism  classes. 

The  order  was  handed  to  A. 
M.  Glassberg,  managing  editor, 
Everett  Daily  Herald,  by  George 
Martin,  journalism  instructor, 
who  learned  of  the  style  book 
while  doing  summer  work  in 
the  Herald  editorial  room. 
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Editors  Ask 
Study  of  TV 
News  Impact 

A  year-long  study  of  the  im¬ 
pact  on  newspapers  of  television 
coverage  of  news  events,  is 
urged  in  the  annual  report  of 
the  Continuing  Study  General 
News  Committee  of  the  Associ¬ 
ated  Press  Managing  Editors 
Association. 

Meeting  Nov.  14-19 

The  committee,  whose  report 
will  be  given  to  the  APME  an¬ 
nual  meeting  at  Williamsburg, 
Va.,  Nov.  14-19,  says  the  prob¬ 
lem  “needs  much  more  than  the 
occasional  attention  given  it  this 
year.” 

“This  is  a  problem  of  major 
importance,  and  it  won’t  just 
go  away,”  the  report  says.  “It 
will  increase  in  dimension  as  TV 
equipment  and  skill  improve. 
Already  TV  has  forced  basic 
changes  in  the  political  conven¬ 
tions,  and  has  become  a  potent 
factor  in  the  campaigns.  Al¬ 
ready  it,  in  great  part,  deter¬ 
mines  the  public  interest  in 
sports. 

“And  newspaper  readers,  edi¬ 
tors  have  learned,  often  use 
what  they  have  seen  on  TV  as 
a  yardstick  for  judgment  of 
what  they  read.” 

3  Events  Mentioned 

The  report  states  that  at  least 
three  events  during  the  year 
gave  editors  reason  to  ponder 
TV’s  impact.  It  lists  them  as: 

1.  The  Winter  Olympics,  when 
intensive  TV  coverage  caught 
public  fancy  and  caused  many 
editors  to  increase  space  allotted 
to  the  Games. 

2.  The  Khrushchev  press  con¬ 
ference  in  Paris  following  the 
wrecked  Summit  Conference, 
when  most  newspaper  accounts 
“gave  a  picture  of  a  dictator 
gone  mad,  while  the  TV  tapes, 
shown  later,  made  the  whole 
thing  appear  mostly  as  a  cool 
and  calculated  performance  on 
his  part.” 

3.  The  national  political  con¬ 
ventions,  which  gave  TV  its 
quadrennial  opportunity  to  cover 
live  a  big  continuing  show. 

Edward  T.  Litchfield,  feature 
editor  of  the  Spokane  (Wash.) 
Spokesman-Review,  who  moni¬ 
tored  NBC,  said  the  network 
did  an  “outstanding  job  of  re¬ 
porting,”  and  providing  dramat¬ 
ic  highlights  and  interpretive 
sidebars.  But  he  found  there 
was  ample  material  left  for  the 
newspapers  and  they  made  good 
use  of  it. 

“The  newspapers,”  he  re¬ 


marked,  “cannot,  and  no  doubt 
do  not  wish  to  compete  with 
TV”  in  providing  entertainment. 

Robert  Mason,  managing  edi¬ 
tor  of  the  Norfolk  (Va.)  ViV- 
ginian  -  Pilot,  who  monitored 
CBS,  emphasized  in  his  report 
that  television  viewers  read 
newspapers  the  day  after  such 
an  event  and  are  likely  to  com¬ 
pare  the  content  of  both. 

Public  ('.unfuM'd 

He  said  commentators  Tues¬ 
day  night  of  the  Convention  had 
mused  that  there  would  be 
wholesale  defection  of  delegates 
to  other  candidates  if  Sen.  John 
F.  Kennedy  failed  to  win  on  the 
first  ballot. 

“In  Norfolk,”  he  said,  “where 
the  principal  television  station 
is  a  CBS  affiliate,  persons  read¬ 
ing  the  AP  story  in  the  Virgin¬ 
ian-Pilot  next  day  were  disap¬ 
pointed.  They  read  not  about  a 
contest  but  a  shoo-in,  not  about 
scrambling  delegates  but  pleas¬ 
antly  bantering  candidates. 
Some  of  them  called  the  news¬ 
paper  and  asked  what  went. 

“The  AP,  as  it  turned  out 
(and  as  should  have  been  ap¬ 
parent  anyway)  had  its  eye  on 
the  right  ball.  Television  —  or 
the  CBS  arm  of  it  —  had  misled 
its  audience  by  its  emphasis 
upon  the  many  maneuvers  of 
Kennedy’s  opponents.  In  its  con¬ 
tinuous,  night-long  coverage, 
and  its  self-imposed  obligation 
to  keep  the  people  entertained 
as  well  as  informed,  it  had  lost 
the  thread  of  the  story.  Or  the 
rope  of  the  story:  it  was  that 
big. 

One  for  TV  to  Ponder 

“The  mistake  is  one  for  tele¬ 
vision  to  ponder.  It  is  one  which 
the  press  cannot,  at  the  same 
time,  afford  to  ignore.  For  the 
night’s  television  viewers  next 
morning  become  newspaper 
readers,  and  they  are  likely  to 
compare  the  products  of  the 
competing  news  media,  and  to 
pass  judgment,  while  they  drink 
their  coffee. 

“There  is,  I  think,  a  lesson 
for  the  AP  here.  It  is  to  give 
perspective  to  the  mass  of  what 
the  public  has  seen  and  been 
told  on  the  screen. 

“I  do  not  know  how  closely 
the  AP  monitors  what  the  TV 
networks  send  out.  But  I  feel 
that  the  monitoring  should  be 
close,  and  that  the  writing  and 
editing  should  reflect  it.  It  will 
do  newspapers  no  good  for 
readers  to  believe  that  newspa¬ 
per  reporters  don’t  know  the 
whole  story  —  though  the  re¬ 
porters  indeed  know  the  whole 
story  so  well  that  they  know 
what  part  of  it  isn’t  pertinent 
to  the  approaching  climax.” 


Ratlio-TV  Stations 
Report  on  Newscasts 

The  majority  of  radio-TV  sta¬ 
tions  give  equal  prominence  to 
national  and  regional-local  news, 
according  to  a  survey  conducted 
by  the  Associated  Press  Radio 
and  Television  Association. 

Sixty-five  percent  of  the  AP 
stations  responding  said  they 
gave  equal  play  to  both  types  of 
news,  31  percent  said  they  put 
greater  emphasis  on  regional 
and  local  items  and  only  4  per¬ 
cent  said  they  put  primary  em¬ 
phasis  on  national  news. 

William  G.  Garry,  WBBM- 
TV,  Chicago,  chairman  of  the 
subcommittee  that  conducted  the 
survey,  reported  that  823  radio 
and  85  TV  stations  of  AP’s 
2,042  broadcast  membership  re¬ 
sponded  to  the  questionnaire. 

The  report  was  given  to  the 
annual  meeting  of  APRTA 
Board  of  Directors  Sept.  26  in 
New  York. 

On  the  question  of  the  long 
vs  the  short  newscast,  28%  of 
radio  and  29%  of  TV  stations 
reported  their  daily  scheduling 
does  not  include  a  single  15- 
minute  newscast. 

Eighty-two  percent  of  the 
stations  said  they  were  cooper¬ 
ating  in  the  exchange  of  news, 
either  filing  stories  or  tipping 
their  nearest  AP  bureau  on 
newsbreaks. 

• 

Assistant  ME 

Los  Angeles 

Leonard  Riblett,  city  editor, 
was  advanced  this  week  to  the 
position  of  assistant  managing 
editor  of  the  Los  Angeles  Ex¬ 
aminer,  succeeding  R.  C. 
Vaughan  who  has  retired  after 
a  40-year  newspaper  career.  Mr. 
Riblett,  a  Hearst  staffer  for  29 
years,  was  succeeded  on  the  city 
desk  by  Fred  B.  Kinne,  formerly 
his  assistant. 

• 

Promote*!  to  ME 

Elmira,  N.  Y. 

Publisher  Frank  E.  Tripp  has 
promoted  James  E.  Waters  from 
news  editor  to  managing  editor 
of  the  Elmira  Advertiser,  a 
morning  newspaper  in  the  Gan¬ 
nett  Group.  Mr.  Waters  began 
working  for  the  Elmira  news¬ 
papers  in  1936. 

• 

Heads  Press  Club 

Tallahassex,  Fla. 

Malcomb  B.  Johnson,  execu¬ 
tive  editor  of  the  Tallahasse 
Democrat,  is  the  new  president 
of  the  Capital  Press  Club  of 
Florida.  He  succeeds  John 
Evans,  a  news-cameraman  for 
television  station  WTVT  who 
has  joined  the  staff  of  Governor- 
nominee  Farris  Bryant. 

EDITOR  dc  PU 


Ironton  Tribune 
In  New  Company 

Ironton,  0. 

William  L.  Matthew,  until 
recently  publisher  of  the  Put¬ 
nam  County  Herald  at  Cookville, 
Tenn.,  on  Sept.  21  became  owner 
and  publisher  of  the  Ironton 
Tribune. 

Mr.  Matthew  will  be  presi¬ 
dent  of  Ironton  Newspapers,  a 
new  company  which  succet'ds  the 
Tribune  Publishing  Company. 
His  associates  in  purchase  of 
the  Tribune  and  in  the  new 
corporation  are  Carmage  Walk 
of  Guntersville,  Ala.  and  T. 
Eugene  Worrell  of  Bristol,  Va.- 
Tenn. 

Negotiations  orginating  with 
Allen  Kander  and  Donald  Ho- 
gate  were  brought  to  conclusion 
by  Mr.  Matthew  and  G.  Gordon 
Strong,  president  of  the  Tribune 
Publishing  Company,  a  subsidi¬ 
ary  of  Brush-Moore  News¬ 
papers,  Inc. 

A  half  interest  in  the  Trib¬ 
une  came  into  possession  of 
Brush-Moore  through  its  pur¬ 
chase  of  the  Portsmouth  (Ohio) 
Times  from  Harry  E.  Taylor  in 
1930  and  the  second  half  by 
subsequent  purchase  from  the 
heirs  of  Cyrus  H.  Moore. 

• 

Dobson  and  Hickey 
Win  in  Guild  Election 

Washington 

Jack  Dobson,  a  onetime  mem¬ 
ber  of  the  steelworkers’  union 
who  became  a  reporter  on  the 
Toronto  Globe  &  Mail,  has  been 
elected  to  the  International  Ex¬ 
ecutive  Board  of  the  American 
Newspaper  Guild.  He  had  strong 
support  in  the  New  York  and 
Toronto  locals  in  a  contest 
against  Robert  Zonka  of  Chi¬ 
cago  for  the  position  of  vice¬ 
president-at-large. 

Elected  as  a  vicepresident  for 
the  fourth  region  in  the  recent 
balloting,  ANG  announced,  was 
Robert  J.  Hickey  of  San  Jose, 
Calif.,  who  was  opposed  by 
William  Millis  of  San  Francis¬ 
co.  Mr.  Hickey  will  succeed  Jack 
Howard  of  San  Francisco  and 
Mr.  Dobson  will  succeed  Ed 
Marciniak  of  Chicago.  Mr.  How¬ 
ard  and  Mr.  Marciniak  resigned 
to  accept  jobs  outside  the  news¬ 
paper  industry. 

Assistant  to  GM 

Birmingham,  Ala. 

Harold  E.  Martin,  who  has 
been  production  research  man¬ 
ager  of  the  Birmingham  Sete» 
the  past  year,  has  been  named 
assistant  to  the  general  man¬ 
ager.  He  started  on  the  paper 
as  a  printer’s  apprentice. 
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tision  by  a  corps  of  newsmen 
Aen  the  UN  public  address 
system  interrupt^  the  broad- 
ast  and  Mr.  Gordon’s  voice 
came  throujfh: 


second  floor  as  well  as  the  third,  At  the  UN  itself  no  press  He  strikes  many  correspondents 
unless  they  had  vital  business  in  conferences  at  all  have  been  held  as  being  a  rock  of  reasonable- 
either  area.  UN  press  officials  to  date  by  any  of  the  visiting  ness  in  a  sea  of  insanity, 
borrowed  girl  guides  from  other  heads  of  state.  The  first  one  is  But  then,  again,  he  is  a  pro- 

oiTOfi  ciiif  r-acoo  divisions  of  the  world  forum  scheduled  for  next  Tuesday  fessional  among  a  staff  of  pro’s. 

Mr  Khrushchev  was  bein»  placed  them  at  the  entrance  when  India’s  Nehru  will  be  guest  “We’ve  all  been  doing  this 
-ti.bod  over  closed  circuit  tele-  ^  ^®^P  honor  at  a  luncheon  press  sort  of  thing  for  a  long  time,’’ 

hv  a  nnme  nf  nouremon  UN  personnel  who  might  Conference  with  the  United  Na-  Mr.  Gordon  explained.  “A  good 

try  to  enter  the  sanctum  with-  tions  Correspondents  Associa-  many  members  of  the  staff  here 

out  cause.  tion.  Mr.  Khrushchev  also  has  have  been  working  on  these  UN 

However,  as  might  be  expected  agreed  to  have  lunch  with  that  conferences  for  years,  at  Paris, 
in  coverage  of  such  an  unprece-  organization  but  has  yet  to  com-  at  Geneva  and  Vienna.  In  Gen- 
^  A+f  dented  Assembly  story,  some-  niit  himself  as  to  the  date  on  eva  in  1958  we  set  up  press 

“Attention,  pleas^  Attention,  times  there  was  confusion  and  which  he  will  appear.  coverage  for  two  atomic  energy 

S'ow  you  people  there  at  the  misunderstandings.  Krishnama-  If  the  dearth  of  press  confer-  conferences,  the  largest  inter- 
locunients  counter,  thm  is  no  Balaraman  of  the  Hindu  ences  is  in  any  wav  due  to  a  national  scientific  conferences  in 

wy  to  go  about  this.  The  jam-  Madras,  India,  for  example,  fear  held  by  heads  of  state  of  history'. 

ap  here  IS  getting  dangerou^  usually  a  very  mild-mannered  being  inundated  by  the  press,  have  an  international 

Copie.s  of  the  speech  wont  ^  P^'^onnlity,  became  infuriated  we  don’t  half  blame  them.  There  staff  of  about  20  people  here  to 

when  a  security  guard  prevented  are  so  many  correspondents  at  scrv'ice  the  international  press 
»  mob  like  this  when  you  all  ^im  from  interviewing  Prime  the  UN  these  days  that  several  hnow  many  of  these 

press  foi^'ard  it  s  not  going  to  Minister  Nehru  just  as  the  In-  newsmen  have  been  assigned  to  newsmen  from  previous  confer- 
be  a  joke.  Lets  take  it  easy  dian  leader  was  about  to  enter  do  nothing  but  report  the  activi-  cnees.  , 

^  little  with  one  General  Assembly.  Mr.  Bal-  ties  of  other  newsmen.  UPI’s  '  ^his  story,  I  think  we  ve 
araman  was  walking  over  to-  Aline  Mosby  has  been  following  had  a  higher  level  of  first  string 
ward  the  Prime  Minister’s  group  the  activities  of  Russian  cor-  qualified  correspondents  who 
when  he  was  stopped  by  a  guard  respondents;  Edward  Ellis  of  I'cally  assigned  to  cover 

Mr.  Gordon’s  plea  fell  on  deaf  who  told  the  correspondent  he  the  New  York  World-Telegram  ^his  Assembly  than  have  been 
ears.  A  mob  of  newsmen  around  could  not  enter  the  area.  Mr-  &  Sun  wrote  at  least  one  article  present  at  any  international 
the  counter  jammed  the  aisle  in  Balaraman  protested  that  Nehru  on  press  coverage  of  the  As-  conference  anywhere  at  any 
the  working  press  area  and  was  willing  to  speak  to  him  and  sembly  and  several  photogra-  ^me  in  history, 
dribbled  out  in  a  formless  mass  he  asked  the  guard  to  look  over  phers  roam  the  building  just  course  of  any  inter- 

into  a  connecting  corridor.  Some  toward  the  group  where  an  shooting  pictures  of  newsmen 
300  correspondents  were  packed  Indian  delegate  was  beckoning  and  their  activities, 
into  the  tiny  area  and  more  him  to  come  over. 

“I  can’t  help  that,’’  the  guard  .Newsmen  Helped 

answered.  “My  orders  are  no  With  all  the  reporters  who 
one  is  to  enter  here.  You  will  were  accredited  to  the  UN  to 
When  copies  of  the  speech  have  to  call  the  people  you  want  deal  with,  Mr.  Gordon  and  Co. 
were  ready,  the  world  press  to  speak  to  over  here.’’ 

5urge<l  forw’ard  like  stampeding 

cattle.  Hands  flew  up  into  the  Mr.  Balaraman  and  other  cor-  » 

air  to  eagerly  grab  for  copies,  respondents  were  not  just  a  system  whereby  unaccredited 


mother.’ 


On  Deaf  Ears 


were  arriving.  Despite  another 
plea  over  the  PA  system,  news¬ 
men  held  their  positions. 


national  story  or  conference 
you  always  have  a  certain  num¬ 
ber  of  floaters  who  try  to  get  in 
just  to  see  the  show.  It’s  hard 
to  knock  people  out  but  it  has 
to  be  done,  otherwise  too  many 
people  get  in  who  while  they 

t  il  j  j  t  t  1.  may  be  Iwna  fide  correspondents 

— ..  - - -  still  did  not  forget  newsmen  who  ,  _ _ 

Recalling  this  incident  later,  were  not  accredited  but  had  a  o^^'^'^ation  really  av 

right  to  be  there.  They  set  up  a 


Some  people  stood  on  chairs,  little  amused  by  the  suggestion  correspondents  could  check  in 


staff  of  pro’s 


run  conferences,  who  can?” 

V(/ichita  Sale  Hml 


We  have 

The  women  behind  the  docu-  that  a  correspondent  could  “call  with  a  UN  official  outside  the  ''A®  ^  II 

ments  counter  who  were  handing  over”  a  prime  minister  for  an  building  and  be  brought  up-  ^  ^ 

out  the  speech  had  anxious  looks  interview.  stairs  to  talk  over  their  prob- 

on  their  faces.  In  something  From  the  UN’s  point  of  view,  lems. 

like  eight  minutes,  however,  the  this  was  another  case  of  the  Mr.  Gordon,  Dave  Exley  and 
aisle  cleared  and  newsmen  were  overcrowding  danger.  If  heads  assistant  accreditations  officer  Tacit  U.S.  Approval 
running  down  corridors  to  move  of  state— with  the  congeries  of  Kenneth  Kelly,  bore  the  brunt  Wabhik-ptov 

story.  officials,  assistants  and  security  of  dealing  with  the  many  hun- 

The  fact  there  were  not  more  guards  which  always  accompany  dreds  of  correspondents  who  *- 

incidents  like  this  and  that  them  everywhere— were  to  make  daily  swamped  the  UN  request- 

during  ten  days  of  frantic  a  practice  of  stopping  in  UN  ing,  and  oftentimes  demanding,  ^ 

coverage  of  the  Assembly  and  hallways  and  chambers  for  acci'editation.  has  apparently  bren  ^n  twit 

the  visiting  heads  of  state  not  short  inteiwiews  with  corre-  T^e  imperturbable  Mr.  Exley  vfsrof  the  Justke^fpart- 
Mie  correspondent  so  much  as  spondents,  the  subsequent  jam-  •  •  -  -  •  -  •  •  vision  oi  me  auscice  uepart 


is  a  remarkable  member  of  this 


ment,  sources  in  the  Depart¬ 
ment  indicated  this  week. 

The  sources  said  there  would 
be  little  chance  of  a  law  suit 
instituted  by  the  Department 


^bbed  his  toe,  is  attributable  up  would  overflow  out  of  the  international  staff.  A 

to  he  planning  and  patience  of  world  forum  into  the  East  River,  Zealander  who  has 

N  press  officials.  -n,  u  «  ha  ir  been  with  the  UN  for  several 

Uy  Perttonnel  years,  he  contracted  poho  in  the 

Mr.  Khrushchev  has  not  pulled  Middle  East  a  few  years  ago  against  the  Eagle  for  monopo- 
There  was  another  side  to  the  this  sort  of  stunt  so  far  but  he  while  serving  as  press  officer  to  Hstic  practices.  They  said  the 
restrictions  story,  too,  that  many  has  held  just  about  every  other  General  Burns  who  headed  the  fact  that  the  Beacon  was  shown 
comspondents  who  complained  type  of  informal  “interview”  UN  Emergency  Force  in  the  to  be  losing  money  was  the  main 
wut  their  inability  to  roam  known  to  newsdom  and  a  few  Gaza  strip.  factor  in  influencing  the  Depart- 

toe  building  at  will,  did  not  ever  heard  of.  In  fact.  Maneuvering  around  the  UN  ment  to  give  the  merger  its  un- 

oow  about.  the  Russian  premier  is  holding  in  a  wheel  chair,  Mr.  Exley 

The  press  was  restricted  from  so  few  formal  press  conferences  puts  in  a  long  working  day 
altering  certain  UN  areas  to  these  days,  and  is  playing  so  talking  to  hundreds  of  news- 
prevent  overcrowding  but  the  hard  to  get,  that  many  newsmen  men,  discussing  their  complex 
•yrtem  worked  two  ways.  UN  are  speculating  that  the  premier  problems  of  accreditation  and 
Ptreonnel  were  not  permitted  to  believes  so  long  as  he  is  such  a  coverage.  During  the  current 
ater  the  working  press  area  news  hit  on  the  balcony  of  the  historic  Assembly  session  he  has  tions  on  advertising  and  cir- 
acept  on  special  business.  In  Soviet  UN  Embassy,  the  drive-  daily  come  up  against  every  culation. 

toct,  no  group  of  people  had  way  of  the  Russians’  Glen  Cove  human  emotion  from  outright  The  purchase  of  the  Beacon 
®ore  restrictions  placed  on  them  mansion  and  other  unlikely  rudeness  to  near  hysteria,  none  by  the  Eagle  was  announced 
to»n  UN  officials,  99  percent  of  places,  what  does  he  need  press  of  which  has  so  much  as  iruffied  Sept.  20  by  Marcellus  M.  Mur- 
*liom  were  barred  from  the  conferences  for?  his  perennially  calm  demeanor,  dock.  (E&P),  Sept.  24). 
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official  blessing. 

A  12-year  decree  against  the 
Eagle  by  the  Anti-Trust  Divi¬ 
sion  has  been  in  force  since 
1959.  It  requires  the  paper  to 
refrain  from  forced  combina- 
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Emily  Post. 
Columnist.  Dies 

Mrs.  Emily  Post,  86,  authority 
on  etiquette  and  author  of  the 
daily  column,  “Good  Taste,”  for 
the  Bell  Syndicate,  died  Sept. 
25. 

Mrs.  Post’s  column  brought 
her  such  huge  mail  that  she 
had  to  set  up  a  special  office  to 
handle  it.  A  series  of  her  col¬ 
umns  last  year  dealt  with  motor 
manners. 

The  good  manners  columnist 
was  the  author  of  several  books, 
one  of  which,  “Etiquette,”  was 
revised  10  times  and  was  in  its 
89th  printing. 

Mrs.  Post  in  1946  founded 
the  Emily  Post  Institute  for  the 
study  of  the  problems  of  gra¬ 
cious  living  and  to  carry  on  her 
column  and  books  during  her 
declining  years  and  after  her 
death.  The  column  has  been  con¬ 
ducted  by  this  organization, 
composed  of  Mrs.  Post’s  son, 
Edwin;  her  grandson,  William 
Post,  and  his  wife,  Elizabeth, 
assisted  by  an  office  staff.  The 
Bell  Syndicate  announced  no 
change  will  be  made  in  the  col¬ 
umn  or  its  byline. 

• 

Carroll  D.  Murphy 

Chicago 

Carroll  Dean  Murphy,  79,  re¬ 
tired  Chicago  advertising  agency 
executive,  died  here  Sept.  24. 
He  had  his  own  agency  in  Chi¬ 
cago  from  1918  to  1935  and 
served  as  an  executive  of  other 
agencies  after  that  date  until 
his  retirement  eight  years  ago. 
• 

Mrs.  Laura  Kennedy 

Hudson,  N.  Y. 

Mrs.  Laura  H.  Kennedy, 
treasurer  of  the  Record  Print¬ 
ing  Co.,  died  Sept.  20  after  a 
long  illness.  She  was  the  widow 
of  Raymond  D.  Kennedy.  Her 
son,  Raymond  C.  Kennedy,  is 
general  manager  of  the  Hudsoti 
Register-Star. 


Veteran  Promoter 
Victim  of  a  Fire 

Boston 

Paul  Waitt,  78,  former  Sun¬ 
day  editor  of  the  Boston  Herald, 
died  at  Cambridge  City  Hos¬ 
pital,  Sept.  20,  15  hours  after 
he  was  rescued  by  firefighters 
from  a  fire  in  his  fifth  floor 
apartment.  He  was  taken  to  the 
hospital  suffering  smoke  inhala¬ 
tion. 

Mr.  Waitt  had  been  with  the 
Herald-Traveler  for  45  years, 
and  had  ser\'ed  as  promotion 
editor.  Soap  Box  Derby  editor, 
and  Spelling  Bee  editor.  He  re¬ 
tired  in  1951.  A  newspaperman 
for  50  years,  he  began  his  ca¬ 
reer  on  the  Boston  Post  where 
he  handled  many  of  the  news¬ 
paper’s  promotions. 

• 

‘Sandy’  Crocket  Dies 

FBEDEaUCTON,  N.  B. 
J.  Alex  (Sandy)  Crocket,  74, 
former  publisher  of  the  Fred¬ 
ericton  Gleaner,  died  Sept.  23 
at  the  home  of  his  daughter.  He 
had  been  ill  for  some  time. 

He  was  an  early  member  of 
the  Canadian  Press.  His  father, 
James  H.  Crocket,  established 
Fredericton’s  first  daily  paper, 
the  Gleaner,  in  1890,  and  edited 
it  for  nearly  half  a  century. 

*  «  * 

Kate  Ford  Peele,  78,  retired 
CO  -  publisher,  Elizabeth  City 
(N.  C.)  Daily  .\dvance;  Sept. 
23. 

*  *  * 

Ralph  J.  Wann,  70,  a  former 
newspaperman  in  Pueblo,  Colo¬ 
rado,  Salt  Lake  City,  Los  An¬ 
geles,  San  Francisco,  Manila, 
Shanghai,  with  the  New  York 
Herald  Tribune’s  Paris  bureau, 
and  in  recent  years  one  of  the 
Rocky  Mountain  region’s  lead¬ 
ing  financiers;  Sept.  24. 

*  «  * 

Patrick  J.  Doyle,  71,  public 
relations  director  for  the  Garden 
State  Concerts  in  New  Jersey, 
and  a  former  newspaperman 
with  Evansville  (Ind.)  Courier; 
Indianapolis  (Ind.)  News;  New¬ 
ark  (N.  J.)  News;  Newark 
(N.  J.)  Star-Eagle;  Sept.  21. 

*  «  * 

CULLUM  E.  Greene,  64,  Fort 
Worth  (Tex.)  Star-Telegram 
lK)litical  w'riter;  Sept.  24. 

*  *  * 

Norman  Blaine  LesTiER,  60, 
staff  writer,  Plainfield  (N.  J.) 
Courier  News;  Sept.  21. 

*  «  « 

Chauncey  T.  Kung,  77, 
courthouse  reporter  and  col¬ 
umnist,  York  (Pa.)  Gazette  and 
Daily;  Sept.  17. 

«  *  * 

Gil  Saywaro,  51,  former 
sports  editor  for  a  Fort  Lauder¬ 
dale  (Fla.)  newspaper,  and 
more  recently  head  of  an  adver¬ 
tising  agency  there;  Sept.  17. 


Trust  Ruling 
In  Haverhill 
Appealed 

Boston 

Appeals  from  a  trial  judge’s 
findings  that  both  daily  news¬ 
papers  at  Haverhill,  Mass,  had 
violated  the  anti-trust  laws  were 
argued  here  last  week  before 
the  U.  S.  Circuit  Court  of  Ap¬ 
peals. 

On  the  bench  were  Judges 
Herbert  Goodrich,  John  P.  Hart- 
igan  and  Bailey  Aldrich.  They 
frequently  posed  questions  to 
the  attorneys.  Robert  L.  Gold¬ 
man  represented  the  Haverhill 
Gazette  and  Arthur  Bloomberg 
appeared  for  the  Union  Leader 
Corporation  of  Manchester, 
N.  H.,  publisher  of  the  Haver¬ 
hill  Journal. 

District  Court  Judge  Charles 
E.  Wyzanski  Jr.,  in  a  ruling 
last  December,  held  that  both 
newspapers  had  secret,  discrim¬ 
inatory  advertising  rates — the 
Journal  for  almost  two  years 
and  the  Gazette  for  a  few 
months — and  that  the  Journal 
had  conspired  with  merchants 
and  the  local  union  of  the  Inter¬ 
national  Typographical  Union  to 
boycott  advertisers  and  harm 
the  Gazette. 

Mr.  Bloomberg  told  the  ap¬ 
pellate  judges  that  the  Gazette 
was  the  first  to  issue  secret  rates 
to  advertisers  and  he  contended 
no  evidence  had  been  presented 
to  support  the  charge  of  boycott. 

Mr.  Goldman  said  the  Journal 
conspiracy  had  one  purpose — 
to  destroy  the  Gazette. 

Free  Press  Question 

When  Mr.  Bloomberg  asserted 
there  was  a  question  of  freedom 
of  the  press  in  the  case.  Judge 
Aldrich  asked  if  freedom  of  the 
press  carries  the  right  to  violate 
anti-trust  laws.  The  Journal’s 
counsel  replied  that  the  public 
interest  might  be  affect^  by 
the  legal  dispute.  More  than 
“peanuts  and  potatoes”  were  in¬ 
volved,  he  declared. 

Mr.  Bloomberg  told  the  court 
the  situation  in  Haverhill  rep¬ 
resented  a  large  group  of  news¬ 
papers  “ganging  up  on  us.”  He 
referred  to  the  purchase  of  the 
Haverhill  Gazette  by  News¬ 
papers  of  New  England  Inc., 
which  is  owned  by  32  newspaper 
organizations.  The  lawyer  said 
the  findings  of  the  district  court 
are  clearly  erroneous  in  charging 
the  Journal  had  violated  anti¬ 
trust  laws. 

The  Journal  lawyer  recounted 
his  version  of  the  Journal  being 
established  in  December  1957 
and  charged  that  Newspapers 
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of  New  England  was  formed  to 
keep  William  Loeb  from  buying 
the  Gazette. 

Huw  Many  lnvol\<‘d 

Judge  Aldrich  asked  Mr. 
Bloomberg  to  point  out  the  legti 
differences  between  32  new*, 
papers  on  one  side  of  the  com- 
petition  against  Mr.  Loeb  and 
one  or  two  newspaper-s  against 
Mr.  Loeb. 

His  arguments,  Mr.  Bloom¬ 
berg  replied,  were  based  on  the 
Sherman  anti-trust  act.  Judge 
Aldrich  replied  that  the  f*o 
.several  newspapers  were  in¬ 
volved  does  not,  in  his  opinkm, 
make  the  situation  improper. 
“If  the  Russians  attack  Ar¬ 
mans  and  we  think  we  are  next, 
aren’t  we  going  to  get  in?”  the 
judge  asked. 

Mr.  Bloomberg  told  how  ex- 
Gazette  publisher  J.  Wesley  Ru** 
had  rejected  an  offer  from  Mr. 
Loeb  to  purchase  the  Gazette 
and  a  new  corporation  wm 
formed  soon  after.  Mr.  Bloom¬ 
berg  contended  Newspapers  of 
New  England  Inc.,  had  as  it* 
intention  maintaining  a  mon¬ 
opoly  newspaper  in  HaveibilL 
Judge  Aldrich  asked  whether 
Mr.  Loeb’s  object  was  to  keep 
two  newspapers  in  Haverhill 
'The  lawyer  replied  “his  object 
was  to  make  money.”  Mr.  Bloom¬ 
berg  added  there  were  many 
areas  with  smaller  populatioH  ' 
that  had  two  newspapers  and 
Mr.  Loeb  believed  there  could  be 
two  in  Haverhill  but  found  out 
there  could  not  be  two  of  the 
type  represented  by  the  Journal 
and  Gazette. 

• 

Mrs.  Harriet  De  Rose; 
New  England  Publisher 

Northampton,  Mass. 

Mrs.  Harriet  Williams  De 
Rose,  83,  who  became  one  of  the 
first  woman  newspaper  publirii- 
ers  in  the  U.  S.  when  she  pur¬ 
chased  the  Daily  Hampshire  Gt- 
zette  here  in  1929,  died  Sept.  28. 

One  of  her  two  children, 
Charles  N.  De  Rose,  is  editor 
and  vicepresident  of  the  Gazette. 
Mrs.  De  Rose’s  husband,  Charles 
A.,  died  in  1952. 

Kendall  Retires 

Wheeling,  W.  Va. 

Voyle  B.  Kendall  retired  Oct, 
1  after  serving  14  years  as  ci^ 
culation  manager  of  the  Wheel¬ 
ing  Intelligencer  and  Newt- 
Register.  He  is  65  years  oW. 
Named  director  of  circulation  is 
Arch  Bero,  formerly  suburban 
manager,  and  new  circulation 
manager  is  Milton  Shanley, 
formerly  city  manager.  Mr. 
Kendall  came  here  from  the 
Albany  (N.  Y.)  Knickerbocker 
News. 

BLISHER  for  October  1,  19M 
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pressmen 

(Cuntinued  from  imge  13) 

is  '.vorth  more  than  three 
strikes,”  he  said. 

Mr.  Dale  made  three  critical 


or  two-color  run-of-paper  ads 
are  scheduled  for  use  in  the 
campai(!:n. 


Markets  lasted 

The  36  newspaper  markets 


Mr.  Loebner  warned  that  the  Rival  Do«  Footl 

conference  “has  no  business  in  .  .  .  oai  m*  i 

takinpf  sides  but  would  proceed  ***  irlarkets 

in  talking?  techniques  as  always.”  Chicago 

The  attendance  “miffht  be  The  first  dog  food  advertisinfr 

seller  in  numbers  because  it  is  yrointing  up  the  benefits  of  beef  __  _ _ 

difficult  for  frroups  to  be  objec-  marrow  marks  the  new  Rival  are:  Akron,  Albany,  Atlanta, 

tive,"  he  admitted.  Dog  Food  two-media  campaign.  Baltimore,  Boston,  Buffalo, 

imints  on  inflation  nroductivity  actual  decline  in  dele-  Newspaper  will  be  used  in  36  Canton,  Chicago,  Cincinnati, 

iiirisdictional’disDutes  He  Present  was  approximately  markets  and  radio  in  11,  with  Cleveland,  Columbus,  Ohio; 

J^veiihed  aeainst  “inordinate  compared  with  the  confer-  the  campaign  starting  Oct.  1  Dayton,  Detroit,  Fort  Wayne, 

“vert.me  pay''  and  wondered  if  inning  for  six  months.  Grand  Rapids,  Hartford,  In- 

“mannine  was  too  hieh  or  the  ^cwhouse  said.  Ses-  (via  Needham,  Louis  &  Brorby,  dianapolis,  Jacksonville,  Fla.; 

man, Kiwer  supply  too  low.”  -sions  customarily  shift  from  inc.).  Lansing,  Louisville,  Miami,  Mil- 

Donald  R.  McVey  executive  Francisco  to  Los  Angeles  in  stressing  the  “narrow”  waukee,  Minneapolis,  New 

secretary  Publisher's  Associa-  Portland.  As  divisional  sec-  properties  of  its  new  product.  Haven,  New  York,  Philadelphia, 
tion  of  New  York  City,  recalled  Mr.  Newhouse  was  sec-  the  Rival  Packing  Company  is  Pittsburgh,  Providence,  R.  I.; 

that  when  the  pressmen  met  in  J'ctary  for  the  seMions  here.  using  42  different  newspapers  in  Rochester,  Springfield,  Ohio;  St. 

New  York  in  1907  hotel  rooms  showed  that  all  but  the  36  markets.  Either  four-  Louis,  St.  Paul,  Syracuse, 

averaged  $1  a  day  suppliers  listed  in  color  ads  in  Sunday  supplements  Tampa,  Toledo  and  Youngstown. 

“R€>cords  show  that  in  1907  preliminary  Pro^am  had  - 

pressmen  received  .533c  an  hour  d'^Plays  m  the  exhibit  hall, 
or  $24  for  six  days,”  he  said.  ,  PNMC  memberehip  in- 
“Now  you  get  $3.49  an  hour  or  a  vast  majority  from 

J126..-.5  for  a  five-day  week.”  .»^"ks,  with  some  esti- 

Mr.  McVey  commented  that  "'^tes  m  excess  of  75  per  cent, 
among  some  unions  in  the  news-  ^^lef  interest  of  participants  , 
pajjer  business  there  had  been  a  was  shown  m  composing  room  i 
tendency  to  deride  collective  sessions  on  hot  metal  and  cold 
b&r^^inin^  iTi6t&i. 

“A  bargain  is  not  found  by  PNMC  re-elected  all  of-  j 

the  submission  of  either  party  three  geographical 

at  the  bargaining  table,”  he  division  except  that  Howard 
said.  “Those  who  are  anguished  Fitzsimmons,  Monterey  (Calif.) 
at  ‘failure'  to  gain  their  ends  Peninsula  Herald,  stepped  up  to  i  w.  H.  Gloy.r  Co 
in  bargaining,  perhaps,  do  not  first  vicepresidency  of  the 
realize  what  a  bargain  is.  Only  Central  division  to  succeed  Mr. 
through  reconciliation  of  our  Davidson.  Jack  Bates,  Rich- 
separate  aims  is  a  bargain  likely  ^nond  (Calif.)  Independent,  was 
to  be  made.  That  is  the  Ameri-  elected  second  vicepresident, 
can  way,  and  we  thank  God  that  The  conference's  scope  was 
we  still  pursue  it.”  extended  to  Alaska  with  Mack 

Directors  reported  that  aver-  Campbell,  Fairbanks  Netvs- 
age  weekly  wages  of  union  mem-  Miner,  its  representative.  New 
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CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Propertii 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Driva.  Anaheim,  Calif.  Day  or  Nite. 
Phone  KEystone  3-1361. 

MAY  BROTHERS,  Bintrhamton,  N.  Y. 
Eatahliihed  1314.  Newspapers  bousht 
and  sold  without  puUicity 

SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines.  Publishers 
Serrice,  Box  3132,  Greensboro.  N.  C. 


Western  weeklies  and  dailiss  STery- 
where.  JACK  L.  STOLL  A  ASSOCI- 
Ventnra,  Calif.  ,  AT^,  Suite  600-601,  6881  Hollywood 
I  Blvd.,  Los  Anseles  28.  California. 


DIAL 

"America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit  3.  Mioh.  TO  5-5864 


hers  in  U.S.  cities  over  100,000  state  representatives  elected  are :  i 

had  increased  from  $107.20  in  E.  R.  Flickinger,  Lewiston  Trib-  i  Kinia  St.,  Sioux  City,  Iowa. 
1956  to  $119.72  in  1960;  in  une,  Idaho:  L.  Murata,  Las 
Canadian  cities  over  100,000  Vegas  Review- Journal,  Nevada 
from  $92.02  in  1956  to  $105.26;  and  E.  H.  Roberts,  Yakima  Her- 
in  U.S.  cities  under  100,000  aid  and  Republic,  Washington, 
from  $97.85  to  $110.21 ;  Cana-  Divisional  first  vicepresidents 
dian,  $78.04  to  $87.18.  remaining  in  office  are  Frank 

In  the  same  period  average  Mack,  Victoria  (B.  C.)  Press, 
weekly  wages  of  paper  handlers  Ltd.  and  Werner  Sell,  Long 
on  U.S.  newspapers  had  in-  Beach  (Calif.) 
creased  from  $75.23  to  $89.18.  Press-Telegram. 


Ehccluxiva  weekly  in  farm  and  oil  area 
of  San  Joaquin  Valley,  California. 

:  Groaeina  336,000.  ^ice  325,000  with 
;  315,000  down.  Box  3733,  Editor  A 
I  Publiaher, 

CAUFORNIA  EXCLUSIVE 
RURAL  WEBXLY 

I  Good  plant,  Kood  farm  area.  310,000 
I  down  includea  reoeivablea.  Joa.  A. 

I  Snyder,  Newspaper  Broker,  2234  East 
Romneya  Dr.,  Anaham,  California. 

^  RAKE  OPPaRTUNTTY  to  purchase 
j  Iona-established  and  pirofitabla  weekly 
i  Chart  Area  2.  325,000  cash  required. 
I  Publiahers  Service,  P.O.  Box  8132, 
Greensboro,  North  OroUna. 


-A^COMPETTENT  aimraisals  and  con- 
Hultations;  confidential  brokeraae:  30 
years  of  honest  dealina.  ARTHUR  W. 
STYPBS.  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 


EXPERIENCE  COUNTS.  We  neaoUate 
Independent,  1  newspaper  property  sales  in  California,  | 
'  fair  to  both  buyer  and  seller.  Try  us. 


GABBBRT  A  HANCOCK,  3709-B  Ar- 
linaton  Ave.,  Riverside,  California. 


Union  Pickets 

{Continued  from  page  13) 


EWR&R  Drops 
Lanolin  Plus 

Erwin  Wasey,  Ruthrauff  & 
— —  Ryan,  will  no  longer  handle  ad- 

placards  headed  “Be  loyal  to  yertising  and  promotion  for 
your  union”  contained  the  state-  ]^"ty  aids  and 

raent  that  “all  union  members  subsidiary.  Vitamin  Corpora- 


should  boycott  the  PNMC.” 

A  second  demonstration  was 
staged  the  following  morning. 


tion  of  America. 

David  B.  Williams,  EWR&R 
president,  said  that  basic  dis- 


Many  buyers  and  sellers  in  California 
turn  to  Vernon  V.  Paine,  who  provides  ! 
complete  economic  reports  on  each  j 
market.  With  L.  H.  Paine.  Write  P.O. 
Box  266,  Upland,  Calif.  ' 


Mr.  Southern  Daily  Publiaher; 

If  you  would  consider  sale  under  favor¬ 
able  conditions,  we  would  be  elad  to 
meet  with  you  without  obliitation. 
NEWSPAPER  SERVICE  CO..  INC., 
408  S.  Bonita  Dr.,  Panama  City, 
Florida. 


Newspaper  Appraisers 


Pour  pickets  were  stationed  at  agr^ments  on  advertising  and 
each  of  the  hotel  entrances.  marketing  ^licies  have  largely 
Opening  the  conference,  Mr.  "motivated  this  decision, 
loebner  stated  that  the  Portland  .  •  rxi-  i 

ntuation  would  “never  come  to  Evening  in  Xille 
the  convention  floor.”  His  pro-  Binghamton,  N.  Y. 

phecy  proved  correct.  The  Binghamton  Press,  so 

CALIFORNIA  EXCLUSIVE  FARM 

ucipated  in  labor  and  manage-  Evening  Press.  The  new  name  area  wsskiy,  grossinK  340.000- 

oent  problems,  Mr.  Loebner  of  the  Ganett  newspaper  em-  '  346.ooo.  316,om  down.  Sound,  ovsr  60  ».  »  m 

J  TV  jj  J  iu  i  i  u-  1-  -  -i  ,  ill  1  years  old,  good  plant,  itrowth.  Jos.  A.  I  147$  Brsodwoy,  N.  T.  36,  N. 

wplained.  He  added  that  to  his  phasizes  its  role  as  the  only  Snydsr,  Newspaper  Broker,  2234  B.  |  ffcoee  Uyoat  ♦-3053 

Wief,  it  never  would.  evening  paper  in  the  area.  Itomneya  Drive,  Anaheim,  California 

editor  at  PUBLISHER  foe  October  1,  1960 


Valuations  of  newspapers,  subsidiaries, 
television,  radio  and  syndicates — for 
tax  and  other  purposes.  More  than  200 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  writness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn  26,  N.  Y. 

Newspapers  For  Sale 


Advertising  Rates 
CLASSIFIED 

Une  Rates  EACH  CONSECUTIVE 
IsterHoe 

SITUATIONS  WANTED  (Payabit  with 
onlv)  4  tisiH  9  55e  par  lins  cock 
inssrtian;  3  timsi  9  70  e:  2  •  80c: 
1  •  96c.  Add  2Sc  for  Bax  Ssrvkc. 

JOI  APPLICANTS  may  havt  a  sspffly 
si  printed  cmploymMt  application  forms 
by  Mndinp  tcif-addrtssed  8c  itampod 
onvolopo  to  EAP  ClassHIcd  Oopt 
ALL  OTHER  CLASSIFICATIONS: 
4  thnas  •  $L0O  pw  lino  each  insertioa; 
3  timH  •  $1.15;  2  times  «  SIJO;  1 
thno  •  $L45  par  line.  3  line  minimum. 
Add  2Sc  for  Box  Service. 

SI. 00  OKRVICK  CHARGE  FOR  AIRMAIL 
DEADLINE  FOR  CLASSIFIED  AD- 
VERTISIN6.  Wednesday.  2  p.m. 
Const  30  unitt  per  lin^  no  abbreviatioas 
(add  1  lina  for  ban  information).  B« 
beddon'  identitioa  hold  in  itrict  con- 
Idonce.  Rapliae  mailod  daily.  Editor  3 
Pnblislior  rosarves  the  ripht  to  edit  all 
copy. 

DISPLAY  RATES 


Apate 

1 

6 

13 

26 

52 

Lnias 

Tima 

Timas 

Times 

Times 

Timos 

S64 

3S6D 

$476 

$448 

$414 

$370 

282 

320 

272 

256 

237 

211 

141 

190 

161 

152 

140 

12s 

70 

US 

98 

92 

85 

75 

3S 

7f 

60 

56 

52 

46 

Editor  &  Publisher 
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Meu-Kpapers  Far  Sale 


CAUFORNIA  EXCLUSIVE 

DAILY  $20,000  DOWN 

l8olat«<l,  well-establiahed.  in  diversified 
income  town,  sound  profitable,  itood 
plant,  act  quickly.  Joe.  A.  Snyder. 
Newspaper  Broker,  2234  E.  Ronineyu 
Dr.,  Anaheim,  California. 

CHART  AREA  2  DAILY 
Exclusive  operation  Krossintc  tTOO.OOO, 
circulation  I.iM  net  paid,  excellent 
plant.  Priced  near  aross.  Principals 
only  deal  only  with  LAWYER.  Box  138, 
Editor  A  Publisher. 

SEMI-WEEKLY.  half-million  itross 
with  excellent  net.  One  of  best  non¬ 
dailies  in  California.  Down  payment 
$150,000  Identity  of  paper  will  not 
be  revealed  until  qualified  buyer  can 
make  personal  inspection. 

Vernon  V.  Paine 
with  L.  H.  Paine,  broker 
P.  O.  Box  265,  Upland,  Calif. 

Dean  Sellers  sells 

ARIZONA  NEWSPAPER  Pro|>erties 
•7  community  weeklies.  $150,000  down. 
•Arizona  weekly,  8hop|>er,  $30,000 
down. 

•Idaho  hitfh  volume  weekly  $116,000. 
•New  Mexico  weekly,  job  shop  $75,000. 
•Arizona  unopp<ised  weekly  $80,000. 
•Arizona  chain,  3  weeklies  $67,500. 
•Arizona  city  bi-weekly  $38,500. 
•■Arizona  fast-trrowini?  weekly  $33,000. 
•Arizona  job  plant,  rural  $45,000. 

625  E.  Main  St.,  Mesa,  Arizona 
.\ffiliate  of  Cummins  Trust  Co. 


N.Y.  weekly  $  25.000^ 

N'.J.  weekly  45.000^ 

Texas  wec-kly  &  job  22,500 

Idaho  small  daily  115,000* 

N.C.  trade  journal  17. ,500* 

Texas  met-weekly  75,000* 

•Teims 

PAUL  H 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 


Please  Hcidre^R : 
1182  W.  Peachtree  St. 
Atlanta  9.  Ga. 


THE  PRICE  IS  RIGHT 


One  of  the  best  in  Wisconsin.  Priced 
less  than  ifross  at  $100,000.  Top  farm¬ 
ing  area,  industry  and  colleKe. 

One  of  the  besl  in  Miehiaan.  Priced 
less  than  Kross  at  $175,000.  Needs  ex¬ 
pansion. 

One  of  the  best  in  Northern  Michioan. 
Priced  le.-s  than  ttrois  at  $85, too.  in- 
cludint;  modern  building.  Terms. 

The  Len  Feidhner  Airency,  Box  192. 
Mt.  Pleasant,  MichiKan. 


Neu'spapem  For  Sale 


DOWNTOWN  CITY  WEEKLY  in  Mis¬ 
souri.  $3(M  (tross.  $25M  price.  Very 
low  down  |>ayent  to  riaht  i>arty.  Good 
plant.  Bailey-Kiehbiel,  Box  88,  Norton, 
Kansas. 


ONLY  TWO  PAPERS  in  Western 
State  County.  Both  equilored.  $18,(810 
cn  liberal  terms.  N.  H.  Parks,  La 
Verne,  Calif. 

.STRONG  SO.  WIS.  CO.  Seat  Weekly. 
urop|>os«*d,  growth  area,  rrood  blda. 
and  e<iuip.,  web  press.  To  tiualified 
buyer  $24M  down,  terms  to  10  yrs. 
H.  Quirt,  atrt.,  Stouirhton,  Wis. 


Meirspapers  If  anted 


SEEKING  SMALL  DAILY 
In  Southeast 

Box  131,  Editor  A  Publisher 

EXPERIENCED  MAN  AND  WIFE 
TEAM  interested  in  purchasing  Week¬ 
ly,  small  Daily  or  interest  with  option 
to  buy.  Chart  Area  3  or  4.  Box  139, 
Editor  A  Publisher. 

EXPERIENCED  NEWSMAN,  39  years 
old,  with  some  capital,  seeks  manaae- 
ment  interest  in  .small  Daily  or  Weekly 
with  option  to  buy.  Prefer  New  Ena- 
land.  Box  152,  Editor  A  Publisher. 


SEA.SONED!  SUCCESSFUL!! 

Trio  of  newspaiiermen  with  65  aaare- 
aate  years  arowth  in  publishina  in¬ 
dustry  seek  daily  or  weekly  owner 
with  manaaement  and  profit  problems. 
Manaaemcnt  experience  in  every  im¬ 
portant  trhase;  new  printina  processes, 
contract  neaotiations,  circulation,  re¬ 
tail  and  national  sales  and  promo¬ 
tion.  Convincina  references.  Eventual 
'iwnerahip  intended.  Reply  in  com¬ 
plete  confidence.  Box  182.  Editor  A 
Publisher. 

TEXAS  WEEKLY  wanterl  on  lease- 
buy  arranaement  by  youna  Texas 
Journalist.  Box  185,  Elditor  A  Pub- 
li.  her 


ItusinesK  Opportunities 


REFINANCING  —  small,  lOO-year-old 
Daily,  Chart  Area  2.  Will  aive  first 
mortaaae  for  $511,000  loan.  Box  147, 
Editor  A  Publisher. 


Loans  and  Financing 


LOANS  NEGOTIATED— $200,000  ami 
ip,  for  expansion  or  purchase  of  news 
papers,  radio  and  properties.  PUR 
LISHERS  SERVICE,  P.  O.  Box  3132 
Greensboro.  North  Carolina. 


Writing  Course 


LEARN  TO  WRITE:  Albany  licensed 
mail  course  by  professional  writer- 
teacher.  PAULINE  BLOOM.  60  Plaza 
Street,  Brooklyn  38,  New  York. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


U*e  CHART  AREA  Number  in  Ad  Copy  for  ahovring 
LOCATIWI  without  IDENTinCATION 


NEWSPAPER  SERVICES 


Features  Wanted 


WRITERS  WANTED 
I  for  assianed  articles.  Department  7, 
5228  Irvine  .Ave.,  N.  Hollywood,  Calif. 


Syndicates— Features 


EDITC/R’S  MASTER-MIND  "Amazina 
I  New  Photo  Cropiier"  that  makes  cro|>- 
<  pina  and  fittina  fast  and  easy.  Wiite:  I 
Editor's  Master-Mind,  78  Mill  St.,  West 
I  Jetlei-son,  Ohio. 


Press  Engineers 


Newspaiier  Press  Installations 
'  MOVING— REPAIRING— TRUCKIN- 
Bxiwrt  Service — World  Wide 
SKIDMORE  AND  MASON  INC 
I  65-59  Frankfort  Street 

I  NEW  YORK  38.  N.  Y. 

I  BArclay  7-9776 


NEWSPAPER  ERECTORS.  INC 
Erect  ina-Plannina- Repair 
P.O.  Box  124.  Islip,  New  York 
Juniper  1-8074 

Elrectina  by  Paul  F.  Bird.  Gen’I.  Mar. 


UPECO  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.  J. — Phone  GEneva  8-37 1 


Newspai>er  Presaes  and  Conveyors 

THE  EDWARDS  TRANSFER 
C”0..  INC. 

1100  Rosa  .\ve.  -  1316  Ashland  St. 
Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING, 
TRUCKING.  REPAIRING. 

AND  PROfTISSING 
Servina  the  South  and  S.W.  since  I9<)0. 


MACHINERY  and  .SUPPL1I> 


Composing  Itoinn 


FOR  SALE — ^16  fonts  of  *  48  Excel-ior 
W.  B.  F.  No.  2:  1  font  of  sorts.  Con¬ 
tact:  Hans  E.  Roebera,  Production 
Manaaer,  San  Jose  Mercury-News,  ‘211 
W.  Santa  Clara  St.,  San  Jose,  Cali¬ 
fornia. 


HA.MILTON  STORAGE  CABINET, 
elevator  type,  20-paae,  110  V — 60  cy  : 
also  Hamilton  si>lit  maa-  rack.  M.  L. 
BrueaKeman.  Bus.  Mar..  Northern 
Virainia  Sun,  Arlinaton  1.  Virainia. 


THE  NATION'S  NEWSPAPER  lORMS  | 
roll  on  L.  &  B.  Heavy  Duty  News(>ai>ei'  . 
Turtle*-  $84.50  to  $97.50,  fob  Elkin.  - 
Write  for  literature.  L  &  B  SALES  | 
COMPANY.  113  West  Market  Street.  I 
Elkin,  North  Carolina. 


Press  Room 


GOSS  DUPLEX  Model  "E”.  serial  ! 
1600’s  new  1951.  Web-irerfectina.  flat  i 
bed  press.  Prints  up  to  6,000  copie  . 
per  hour  in  4-6-8  .standard  size  or  I 
8-12-16  tabloid  size  paaes.  Roll  size  up  | 
to  77%.  36-inch  diameter,  22*^"  cut-  | 
off.  Built-in  two  station  push  button  i 
control,  slitter  and  paper  roll  hoist 
Fifteen  HP  AC  V  belt  motor  with  ! 
controls.  Sixteen  8  to  10  column-  j 
chases  included.  Available  at  once.  Mii.v  I 
be  seen  in  New  York.  Box  111,  Elditor  i 
&  Publi.sher. 


5-UNIT  SCOTT  newspaper  press  with 
22%*  cut-off,  two  folders,  two  coloi  i 
cylinders  G.  E.  control  panel  and 
drive.  Each  unit  has  Scott  3-arm  reels  ! 
with  Jones  tension.  40-80  patte  preas. 
Stereotype  eriuipment  included.  MUT^'I 
SELL.  MAKE  OFFER  ON  ALL  OR 
PART. 

(Subject  to  prior  sale) 

San  Francisco  Shoppiiia  News 
861  Howard  Street 
San  Francisco  3,  California 


CHIPPING  BLOCKS  all  site  diameter. 
A  C  motor  press  drives  all  s-zes. 

Roll  arms  for  semi-plate  units. 
Quarter-paxe-folders. 

Geo.  Oxford.  Box  903,  Boise,  Idaho. 


.MACHINERY  and  SUIM'UES 

Press  Room 


PRESSES 


•  EXTRA  SPECIAL  • 


SCOTT  MUL'n-UNIT  22% 

4  or  6  Unit  Press  with  a  reversihb 
Unit  and  extra  Color  Cylinder  -SCOIT 
Heavy  Duty  3  to  2  Double  FoMcn 
with  C-H  Conveyors — SCOTT  3  Arm 
Reels  with  Jones  Tensions — Tracka«t, 
Turntables.  Steel  Hoor  Plate.  LAST 
PRESS  located  at  BOSTON  HERALD- 
'  TRAVELER. 

TERMS  for  immediate  removal  I 


'  DUPLEX  METROPOLITAN  23.9/11* 

‘  Up  to  21  Units — 6  Color  Cylinders— i 
I  Folders  with  Upper  Formers — 5  Drivm 
— End  Feed  or  on  Substructure  with  I 
Arm  Keels.  Available  as  result  of 
Mechanical  Menrer  of  St.  Louis  Globe- 
Democrat  and  Post-Dispatch. 

6  UNIT  SCOTT  28-9/ 16' 

2  Double  Folder* — 2  AC  Drives.  Lo¬ 
cated  Knoxville  Journal. 

DUPLEX  MBHTtOPOLITAN  22%* 

4  and  5  Unit  Preesaa — Double  Folden 
AC  Drives — Located  Staten  Island  Ad¬ 
vance — Charlotte  News. 

3  UNIT  HOE  22%' 

With  Reversible  Unit — Color  Cylinder 

3  Pancoast  Color  Couples — AC  Drivt— 
Reels  and  Pasters.  Located  Jackson¬ 
ville  Times-Union. 

3  UNIT  HOE  22%' 

With  Color  Cylinder — Ekid  Fed— AC 
Drive.  Located  Lebanon.  Pa. 

2  UNIT  HOE  22%' 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon.  N.  H. 

16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
San  Dietto,  Calif. 

2-MODEL  AB  DUPLEX  FLATBBDS 
(located  Sanford,  N.  C.  and  Salt  Lake 
City,  Utah. 

GOSS  COM  ITT 

Located  ShippensburK.  Pa.  AvailaWe 
immediately. 


STEREOTYPE 


WOOD  JUNIOR  AUTOPLATES 
Riirht  and  Left — AC — Vacuum  Back 

WOOD  STANDARD  AUTOSHAVERS 

WOOD  PRERBGISTEat  MACHINE 

8  and  10  TON  KEMP  IMMERSION 
POTS— Complete  with  Carburetors 

260'  JAMPOL  PLATE  CONVEYOR 

16'  JAMPOL  Raised  Plate  Return 


MAILROOM 


2-JAMPOL  BUNDLE  PUSHERS 

2— DOCK  DISPATCH  BELT  CON¬ 
VEYORS  and  12  Telescopic  Loadert. 


LINOTYPES 


MODEL  30  MIXHm.  NO.  61986 
2/90-2/72-4/34  Magazinea  —  6  Molds, 
Electric  Pot.  Margarh  Feeder,  AC 
Motor. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-45M 


for  October  1,  I960 
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HAC:III-NERY  and  SUPPLIES  MAUIILNEUY  and  SUPI»LIK.>  MACIIINEKY  and  SUPPLIES  MACHINERY  and  SUPPUES 
Pre««  Room  Rrett  Room  Pre*$  Room  Wanted  to  Buy 


LX)R  SALE 


m’PLEX  '-paire  PRESS.  Ser.  No.  441 

coiiii'Wte  with  the  followinfr: 

H  horrp-l'ower  General  Electric  motor 
and  contioller.  alternatinic  current, 
2211-iolt.  6<l-cycle 

!t  chas-'CK 
7  than-'  clamps 
!  paiH-r  roll  spindels 
74  lonv  ink  rollera 
J  abort  ink  rollers 

Jbehine  in  irood  working  condition. 
Delirery :  on  floor  New  York  City.  N.Y. 
Contact;  Hutchin'a  Co..  736  Grant 
Are..  San  Francisco  8,  Calif. 


HOE- -6  Unita.  2  Folders 
22%"  cut-off 

Roller  Bearinm,  hifth  speed 
S3S.OOO 

CLAREMONT  PRESS 
1523  Hiirh  St..  Portsmouth,  Va. 


hoe  4-nECK  32  PAGE  PRESS— 23% 
esUtff,  and  %  fold,  (2)  4U  HP 
lid  (1)  25  HP  motor  drives,  control 
passl.  Now  runninK-  Will  sell  com¬ 
plete  with  all  stereo  equipment.  Avail- 
ikie  January.  VALLEY  TIMES-NEWS. 
West  Point,  Georitia.  i 


U-paae  DUPLEX  TUBULAR.  2  to  1 
model- .ompleta  stereo-AC,  drive.  ! 

2-unit  GOSS,  22%"  End  Feed  Complete 
Stereo-AC,  drive.  | 

24-paRe  DUPLEX  TUBULAR.  2  to  1 
model-complete  stereo-AC,  drive. 

S-page  DUPLEX  TUBULAR  DECK.  ' 
Roll  Arm  Brackets-Upper  Former.  ^ 

8-pate  GOSS  COMET  FLATBED.  AC.  I 
drive-quarter  and  half-folder.  l 

2-Cutler-Hammer  75  H.P.  AC,  Drives  . 
w/Parallel  Control  Panels.  I 

LOYAL  S.  DIXON  CO.  | 

"Newspaper  Press  Erector”  I 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  5-0610  TUiangle  7-3871  I 


COLE  QUARTERfY)U)ER.  iwrtable 
all  tyiies  lotary  presses.  Time  and 
money  saver.  Oklahoma  City  Machine  ' 
Works.  Inc..  1637  West  Main.  Okla-  , 
homa  City,  Okla.  Ce  6-H84I.  i 


MODEL  AB  DUPLEX;  Model  E  Du¬ 
plex.  located  Long  Island  City.  Excel¬ 
lent  condition.  ERNEST  PAYNE 
CORP’N..  .><2  Beekman  St..  N.  Y. 


GOSS 

6  Units  &  2  Folders 
HOE 

8  Units  &  2  Folders 
GOSS 

3  Units  &  I  Folder 
DUPLEX  AB  8-Page  Press 
JOHN  GRIFFITHS  Co.  Inc 

415  Lexington  Ave.  New  York  17,  N, 


20-PAGE  DUPLEX  1-1  Tubular,  win-  , 
ner  Ayer  and  NEA  awards,  excellent 
condition,  rubber  rollers,  GE  control 
and  drive.  SOO-gal.  bulk  delivery  ink 
tank  and  pump;  complete  stereo  equip¬ 
ment  including  mat  roller ;  Kemp 
immersion-burner  gas  pot.  Available 
February-March  1961.  Can  be  seen 
running  every  day.  Evening  Tribune. 
Hornell,  N.  Y. _ 

If'anled  to  Buy 

Li  notypes —  I  nterty  pes —  Ludlows 
PRINTCRAFT  REPRESENTATIVES 
37  Warren  St.  New  York  7,  N.  Y. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEJREO  E3QUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4690 


I  NEWSPAPER  EQUIPMENT 

NEWSPAPEK  PRESSES 
TYPESETTING  MACHINES 
TELETYPBSETTER  BQUIPMEINT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Mo. 

TWO  GOOD  used  tape  punching  ma¬ 
chines.  Sweetwater  Reporter,  Sweet¬ 
water,  Texas. 

WANTED:  8-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 
N.  4th  St..  Phila.  6,  Pa. 


2-TON  stereotype  iKrt.  wanted 
The  Banner,  Knight.ttown,  Ind. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Ailinini$trnlire 

NEWSPAPER 

PRODUCTION 

MANAGEMENT 

Excellent  career  opportunity  with  top 
Daily  publication  for  a  man  who  is 
ambitious,  tenacious  and  hard  working. 
Will  be  trained  in  all  phases  of  news¬ 
paper  production  management  including 
labor  relations.  Prefer  previous  ex¬ 
perience  in  craft  or  management  of 
asall  Dailies  or  Weeklies  plus  college. 
Please  state  complete  details  including 
atlary  requirements.  Box  130,  Elditor 
k  Publisher. 


BUSINESS  MANAGE3R  wanted  by 
itrong  newspaper  in  New  England 
area.  Sales  background  and  administra¬ 
tive  training  desirable.  Write  full  de¬ 
tails  in  first  letter  to  Box  204,  Elditor 
k  Publisher. 


Artists 


ART  DIRECTOR,  sUff  of  8-10,  news¬ 
paper  promotion.  Ebccellent  opportunity 
is  New  York  City  for  man  who  can 
mmbine  administrative,  creative  tal¬ 
ents.  Must  have  had  some  supervisory 
experience.  Salary  range  38-9,000,  SulL 
bH  sample  tissue  layouts,  with  resume 
including  age.  references,  to  Box  171, 
Editor  &  FlihJisher, 


Circulation 


CIRCULATION  MANAGER 

Ws  need  a  hard  hitting-manager  who 
■  looking  for  a  challenge  as  well  as 
u  opportunity  to  head  up  our  circu¬ 
lation  department.  Must  have  thorough 
wtrking  knowledge  on  how  to  manage 
kHh  a  large  carrier  and  street  and 
••wsstand  operation.  We  are  one  of 
Iks  fastest  growing  metropolitan  news¬ 
papers  in  the  county  in  a  highly  com- 
Pditive  market.  This  position  presents 
a  bright  future  to  a  mature,  experi- 
wced  man.  If  you  feel  stymied  in  your 
Present  position,  tell  us  about  yourself 
u  detail — all  correspondence  will  be 
strictly  confidential.  Box  143. 
Witor  &  Publisher. 


IpUNG.  AGGRESSIVE,  experienced 
Qreulation  Salesman.  Growing  Cali- 
nrnia  Weekly.  Opportunity  to  earn 
*10.000.  Permanent.  Write  all  to  Box 
m.  Editor  ft  Publisher, 

editor  8c  publisher 


Circulation 


DISTRICT  aRCULATION  MANAG- 
EIR,  experienced,  who  is  ambitious  and  | 
who  would  want  the  top  job  in  a  ' 
newspaper  of  15.000  circulation.  Must 
be  promotion-minded — a  real  opportu¬ 
nity  to  show  your  talent — and  a  real 
chance  to  grow  with  one  of  the  fastest 
growing  small  newspapers  in  the  Elast. 
Box  153,  Elditor  ft  Publisher. 


DISTRICT  SUPERVISOR  who  is  a 
real  circulation  builder  with  carriers. 
Good  working  conditions,  and  excellent 
opportunity  for  advancement.  Box  184. 
EMitor  ft  Publisher. 


Classified  Adrertising 


SALESMAN,  25-40,  with  minimum  two  | 
yean  experience  in  Automotive  and  i 
Real  Eistate.  Service  established  ac-  ! 
counts,  develop  new  business.  Growing  j 
Daily  Southern  California  offers  sal-  | 
ary,  commission,  liberal  retirement  | 
plan  to  qualified  man.  Box  3719,  Eklitor  ; 
ft  Publisher.  : 


Display  Advertising 


ABILITY  TO  SELL  most  important,  i 
Top  scale  salary  will  be  paid  for  ex¬ 
perienced  display  advertising  salesman  I 
with  ear.  Mileage  and  other  benefits. 
Staff  expansion.  Write  only  and  in-  1 
elude  complete  resume.  David  P. 
Bliven,  Advertising  Manager,  UNION  | 
LEADER,  Manchester,  New  Hamp¬ 
shire.  I 


NEEDED  AT  ONCEl—  Good  layout  and 
copy  man  who  can  assume  responsi 
bilities  of  promotion  department.  Sonu 
merchant  .ontacta  on  siiecial  needs. 
Work  closely  with  pleasant,  permuneni 
staff.  City  of  50.000  in  expanding  mar-  i 
ket.  Chart  Area  5.  Replies  confidential. 
Interview  at  our  expense.  Write  Box 
118,  Eklitor  ft  Publisher. 

EXPERIENCED  DISPLAY  SALES-  ! 
MAN  for  old  eatablished  Weekly- 
Shopper  combination.  In  rich  Cali¬ 
fornia  area.  Want  man  who  can  earn 
$8000  or  better.  Write  all  to  Box 
168,  Eiditor  ft  iSiblisher. 


SOUTHWEjyTBRN  DAILY  (25,000 
circulation)  has  an  opportunity  for 
young  Advertising  Salesman  that  is 
presently  employed  on  a  small  Dally. 
Ebcoellent  opportunity  for  advancement. 
Write,  giving  full  background.  Box 
144,  Editor  ft  iSiblisher. 

or  October  1,  1960 


Display  Advertising 


TWO  INDIANA  WEEKLIES  (one  for 
farmer)  need  ad  director-salesman. 
Small,  friendly  town  (2,600)  but  ex¬ 
cellent  opportunity,  earnings.  Rotary 
presa  Elastem  Indiana  Publishers. 
Knightstovm,  Indiana. 


A  STAFF  ADDITION 

DISPLAY  ADVERTISING  SALES¬ 
MAN  —  l>ermanent.  opportunity-filled 
IMwition  open  on  prize-winning  after¬ 
noon  daily.  We  seek  a  young  hustler, 
competent  with  copy  and  layout,  expe¬ 
rienced  in  .selling  and  servicing.  Con¬ 
genial,  professional  staff,  modern 
plant,  clean,  prosperous,  one-paper 
community.  We  pay  top  wages  with 
merit  raises.  Prefer  family  man  who 
wants  to  "stay  put"  while  getting 
ahead.  Write  detaila  of  training,  expe¬ 
rience,  background  to  Kankakee.  Illi¬ 
nois.  Daily  Journal. 


ONE  OF  THE  MIDWEST’S  leading 
new.ipa|>ers  haa  an  opening  for  an 
Asaistant  Advertising  Director.  If  you 
feel  that  your  experience  qualifies  you, 
we'd  like  to  hear  from  you  in  total 
confidence.  The  salary  is  open  and  the 
working  conditions  are  among  the  na¬ 
tions  bmt.  Write  all,  giving  education 
experience,  age,  marriage  status,  etc. 
If  yo<i  interest  us  sufficiently  we  want 
to  interview  at  our  exiiense.  Box  195, 
Eklitor  ft  Publisher. 


THINK  THIS  AD 
OUT  CAREFULLY 

Due  to  fast  expanding  met¬ 
ropolitan  area  and  crea¬ 
tion  of  large  perimeter 
shopping  centers  and  areas, 
we  are  looking  for  a  man 
who  has  a  good  sales  back¬ 
ground  and  experience  in 
organizing  planned  promo¬ 
tional  and  advertising  ac¬ 
tivities  of  groups  of  mer¬ 
chants,  idua  a  good  back¬ 
ground  in  retail  display 
advertising.  This  spot  is 
open  on  large  Eastern 
daily.  If  you  are  the  right 
man,  send  full  particulars 
to  Box  196,  Eklitor  ft 
Publisher.  All  replies  con¬ 
fidential. 


Display  Advertising 


ASSISTANT  TO  ADVTG.  MANAGER 
of  top-flight  New  Jersey  Weekly  news- 
I>aper.  You  run  the  office,  we’ll  sell 
the  ads.  Write,  telling  us  how  good 
.vou  are  at  advertising  copy  and  lay¬ 
out.  proofreading,  keeping  advertising 
records,  and  otherwise  being  helpful 
,  to  hard-hitting  advertising  sales  team. 
I  Box  187,  Eklitor  &  Publii^er. 


3130.00  PER  WERK  PLUS  BONUS. 
l>ension,  vacation,  hospital  and  surgical 
benefits  to  fully  experienced  salesman. 
Fast  growing  43,000  daily  in  Chart 
Area  2.  Ability  to  sell  most  important. 
{  but  layout  and  ropy  writing  a  decided 
asset.  Write  in  confidence  complete 
resume  and  include  layout  examples 
to  Box  197,  Eklitor  ft  Publisher. 


Editorial 


MANAGING  EDITOR  growing  twin 
,  weeklies  in  Tennessee  college-induatry 
I  town.  Desire  to  produce  good  [mpera 
more  important  than  age-experience. 
Box  3541.  Eklitor  ft  Publisher. 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coeat.  Send  reaumes.  location  prefar- 
snea,  availability  date.  Contact:  Bill 
McKaa.  BIRCH  PERSONNEL.  67  E. 
Madiaon  St.,  Chicago  2,  Illinoia. 
I'E  6-6670. 


1  SPORTS — general  reporter,  some  ex- 
'  perience.  permanent.  DAILY  NEWS, 
I  Worland.  Wyoming. 


REPORTER- WRITER 

I  E'or  Public  Relations  staff  of  one  of 
I  nation's  foremost  industrial  firms.  Un¬ 
usual  opportunity  for  young  collega 
graduate  with  3-5  years  newsi>aper  ex- 
’  perience.  Chart  Area  S.  In  confidential 
'  letter  indicate  experience,  education, 
age.  and  salary  required.  Box  100. 
Eklitor  ft  Publisher, 


WANT  TO  BECXJME  A  SUB-EDITOR 
on  medium  Texas  Daily  at  good  itart- 
{  ing  salary  and  chance  to  go  to  the 
top?  Prefer  man  from  region  9.  AI.<>o 
reporter.  Write  Box  107,  Eklitor  ft 
I  Publisher. 
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HELP  WANTED 

HELP  WANTED  i 

HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial  j 

Editorial 

Editorial 

APPRENTTGB  REPORTER  wanted  to  ' 
eowtr  Qmicreu  bjr  Washington,  D.  C.  ' 
politioal  irabUcation.  State  age.  experi- 
•nee,  education,  i>ast  salaries,  s^ary 
SKpected,  imlitii^  party  registration — 
if  none,  state  preference.  No  considers^ 
tion  given  to  "party  independents."  I 
Write:  Box  64,  Benjamin  Fnmklin  ' 
Station,  Washington,  D.  C. 

CITY  EDITOR,  growing  Daily  in  i 
t6,000  city.  Chart  Area  7.  Cover  local,  | 
news  beat.  Will  pay  well  for  ca-  ; 
pms  young  man.  Box  161,  Editor  & 
F^liaher. 


COPYREADER 

I 

A  large  Metropolitan  morning  Daily  , 
in  Chart  Area  12  is  seeking  a  young,  : 
axperienced  copyreader.  Scale  to  [ 
$142.76  per  wa^  plus  liberal  fringe  , 
benefits.  Idsal  climate  and  recreational  I 
aiea.  Send  resume  to  Box  145,  Editor 
ft  Publisher. 

EXPERIENCED  REPORTER  thriving 
64,000  Daily  Chart  Area  2,  Excellent 
pay,  6-day  week.  Prefer  midwesterner, 
souAwestemer;  city  desk  exiterience 
valuable.  Air-mail  complete  back-  { 
ground ;  references.  Box  157,  Editor  ft  ! 
Publisher. 

REPORTER  for  large  ABC  Weekly. 
Camera  experience  helpful.  ITie  Leader, 
Wildwood,  New  Jersey, 


MANAGING  EDITOR 
WANTED . 

to  head  10-man  editorial  staff  of 
independent  Republican  daily  news¬ 
paper  in  Wisconsin.  The  man  we 
are  looking  for  must  be  fully 
qualified  through  experience  and 
Question  to  handle  the  editorials 
and  news  staff  in  this  community 
of  over  50,000. 

Six  night  a  week  operation,  mod¬ 
em  plant,  progressive  manage¬ 
ment.  If  you  feel  you  are  quali¬ 
fied,  apply  in  confidence  to  tox 
135,  E^tor  and  Publisher,  giving 
full  information  concerning  your¬ 
self  and  family.  We  will  t^e  our 
time  to  find  the  right  man — inter¬ 
views  will  be  arranged. 


TALENTED  T 


SPORTS  EDITOR  for  afternoon  Daily, 


If  so,  reply.  Two  young  reporters.  Chart  Area  7.  College  town,  -tats's 
Journalism  graduates  or  equivalent,  largest  sports  arena,  modem  r. -wipa. 
needed  for  general  news  six>ts  on  lively  per  plant,  14,000  circulation.  Sunday 
AM  in  thriving  Southern  city.  Decent  and  Daily.  Write  Robert  D.  Uisk. 
pay,  fringe  benefits.  Tell  all  in  first  Daily  Plainsman.  Huron,  So.  Dakota, 
letter.  Box  140,  Editor  &  Publisher,  i - - - - 

TOP  REPORTER  for  top  medium'  WRITERS _ EDITORS 

Daily.  6130  for  37%  hour  week.  Box  vviMIcrtO  CUD  I 

176,  Elditor  ft  Publisher.  . .  .  ,  , 


MANAGING  EDITOR  capable  of  su¬ 
pervising  8-man  news  staff,  writing 
local  c^y  and  some  editorials  for 
aggressive  afternoon  Daily  and  Sunday 
in  14,000  circulation  bracket.  Chart 
Area  7.  Live  college  town;  modem 
air-conditioned  plant.  Prefer  experi¬ 
enced  young  man  on  way  up.  Salary 
open.  Box  160,  Elditor  ft  Publisher. 

REJPORTEai.  Prefer  one  with  some  ex¬ 
perience  on  smaller  midweetem  Dailies. 
Write  Personnel  Department,  MORN¬ 
ING  STAR,  R^kford,  Illinois. 


USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIPMENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ insertions. 

(Count  30  characters  and/or  spaces  per  line) 

CLASSIFICATION: _ 


□  Assign  a  box  number  and  mail  my  replies  dailyl 

NAME _ 

ADDRESS _ 

CITY.  STATE _ 

Authorized  BY _ 

(For  Situationt  Waniad  Adc,  Kin^y  andota  ramittanca  wilh  ord« 
taa  Qatsifiad  Advartidnq  Rate  Box) 


176,  Elditor  ft  Publisher. 

TOP  SPOTS  I 

Talent,  ambition  needed  to  fill  sports, 
Sunday  editors’  desks.  Right  men  will 
get  adequate  pay,  fringes,  satisfaction. 
Growing  AM  in  lively  Southern  City. 
Box  141,  Elditor  ft  Publisher.  | 

WOME2i’S  PAGE  EIHTOR.  town  of  ; 
26,000.  New  Mexico.  Ideal  working  i 
conditions,  excellent  hours.  Good  pay. 
Box  167,  Elditor  ft  Publisher.  I 

COPY  REIADEIR — oiwning  for  a  fast, 
accurate  man  on  a  large  Elastern  Met¬ 
ropolitan  Daily.  Box  193,  Elditor  & 
Publisher. 

EHIITOR— NUCLEIAR  FIELD:  Estab¬ 
lished  publishing  firm  seeks  chief  edi¬ 
tor  with  thorough  knowledge  and  a 
crusading  enthusiasm  for  the  use  of 
nuclear  materials  in  industry.  Must 
be  able  to  select,  organize  and  present, 
in  non-technical  language,  industry 
news,  new  uses,  new  products,  nws 
of  related  equipment  and  supplies, 
technical  and  business  developments. 

Good  salary,  plus  incentive.  NYC  area. 
Resumes  accepted  in  strict  confidence, 
^x  198,  Elditor  &  Publisher. 

JOURNALISM  SCHOOL  GRADUATE. 
Elxcellent  opening  as  Managing  Elditor 
of  4  Weeklies.  Send  resume  to  G.  M. 
Cohen,  National  Jewish  Post  and 
Opinion,  Box  1633,  Indianapolis,  Ind. 

NIGHT  DEISKMAN  for  2-man  lobster 
‘  shift  on  Massachusetts  Daily.  Must  be 
I  able  to  lay  out  pages.  Good  salary, 
excellent  insurance  and  health  plan. 
Send  full  Information.  Box  292.  Elditor 
ft  Publisher. 

:  REPORTEIK — Toivnotch,  bright,  imagi¬ 
native,  to  cover  attractive,  growing 
suburban  area.  Send  complete  resume 
to  Robert  G.  nchenberg.  Managing 
Elditor,  The  Knickerbocker  News,  Al¬ 
bany  1,  New  York. 

REPORTE3R  WANTED,  with  about 
two  years’  experience  on  small  Daily, 
who  wishes  to  move  up  to  middle- 
sized  Massachusetts  evening  Daily.  Elx- 
cellent  working  conditions.  Send  full 
information,  ^x  293,  Elditor  ft  Pub- 
I  lisher. 

I  SMALL  DAILY  NEWSPAPEIR.  cover- 
I  ing  6-county  mountain  enclosed  valley, 
i  seeks  aggressive  experienced  ntan 
trained  in  general  news  reporting  and 
I  editing,  wire  editing  and  photography, 
j  with  leadership  experience  and  ability 
to  edit  new8i«per  and  direct  two  in 
department.  It’s  cooler  than  an  air- 
conditioned  Texas  office  in  the  summer 
— sunny  winter  days — but  winter  nights 
here  are  sometimes  32  degrees  below 
zero.  If  interested,  and  are  not  averse 
to  climatic  conditions,  contact  Chuck 
Barnes,  The  Valley  Courier,  Alamosa. 
Colorado. 

SPORTS  EDITOR  FOR  5200  DAILY. 
Writer  with  enthusiasm  and  knowl¬ 
edge  of  sports.  Job  includes  small-city 
beat.  Good  spot  for  recent  J-grad  or 
others  seeking  experience.  Write  quali- 
!  fications,  required  salary  to  Paul  Har- 
baugh.  Managing  Elditor,  CALL- 
LEADEiR,  Elwood,  Indiana. 

SPORTS  EIDITOR,  small  Ohio  Daily. 
Use  camera.  Includes  wire  editing  and 
some  general  assignment.  Box  205, 
Elditor  ft  Publisher. 

T.  V.  NEWS  OPE24ING 
OPENING  FOR  EXPEatlENCED  news- 
'  man  with  photo  background  in  highly 
competitive  'Television  News  market. 
Motion  Picture  experience  desirable  but 
not  mandatory.  "Two  years  news^rhoto 
experience.  Need  inunediately.  Call  or 
I  Write  Jack  Vandermyn.  News  Direc¬ 
tor,  WFIEl-TV,  Evansville,  Ind. 

WIRE  EIDITOR  for  afternoon  Daily. 
Immediate  opening.  Apply  General 
I  '  Manager,  *1716  Covington  Virginian, 
I  i  Covington,  Va. 


WRITERS  — EDITORS 

Professional  writers  arul  editors 
for  position  of  Chief,  Bureau  of 
Elducation  Publications  in  All>any 
(69,586-611,416).  Permanent  with 
full  civil  service  status.  Directs 
and  supervises  editing  and  print¬ 
ing  of  Elducation  Department  pu^ 
lications.  Requires  degree  in  Eng¬ 
lish,  journalism,  or  education  plus 
seven  years  professional  writing 
and  editorial  experience  including 
two  years  in  a  supervisory  capaci¬ 
ty,  and  State  residence.  Write  Re¬ 
cruitment  Unit,  Dept.  Civil  Serv¬ 
ice,  Box  57,  State  Campus.  Albany, 
New  York. 


free  Lance 

E'REE  LANCERS:  Sell  your  photos  to 
the  huge  house  organ  market.  4,004 
company  magazines  buy:  Paymsnt  from 
610  to  6100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  PrsH 
Pictures,  151  W,  48th,  N.Y.C. 

Mechanical 

OWNEni  ABOUT  TO  REHTRE  wanU 
an  energetic  manager  for  combination 
letterpress  and  offset  shop  in  con- 
jonetion  with  weekly  newspaper.  Msn 
who  has  had  actual  work  both  letter¬ 
press  and  offset  and  who  can  take  his 
coat  off  and  help  If  needed.  Metro- 
imlitan  Boston.  Give  full  particulars 
and  salary  wanted  in  first  letter.  Box 
126,  Ekiitor  ft  Publisher. 


PRODUCTION  MANAGER 

Elxeellent  opportunity  for  young 
man  with  proper  training  and  ex¬ 
perience  arid  a  desire  to  really 
do  a  job.  Will  be  givcsi  full  re¬ 
sponsibility  of  mechanical  opera¬ 
tion  on  one  of  the  largest  news¬ 
papers  in  Chart  Area  9.  Write 
giving  education,  experience,  refer¬ 
ences,  personal  charaeteristlcs,  sal¬ 
ary  expected,  etc. 

Box  163  Ekiitor  ft  Publisher 


PRINTER,  moetly  floor  work.  Would 
consider  3-year  man.  Top  scale, 
6196.59.  ’The  McCook  Daily  Gazette, 
McCook,  Nebraska. 

Promotion 


COPYWRITER 

New  position  for  advertising-pro¬ 
motion  copywriter.  Elxcellent  op¬ 
portunity  for  person  irasseesing 
creativeness  and  writing  ability. 
Must  be  experienced.  Write: 

Jay  H.  Wenrich,  Personnel  Manager 
LaJicaster  Newspapers,  Lancaster,  Pa 


SALEISMAN  take  charge  Advertising 
Department.  Ohsu^  Area  6.  679  start. 
Accept  be^nner.  Write  ^x  166,  Editor 
ft  Publisher. 

NATIONAL  NEWSPAPER  REPRB- 
SE1NTATIVE3S  seeking  salesman  with 
several  years’  newspaper  sales  experi¬ 
ence,  for  agency  and  manufacture  con¬ 
tacts  in  New  York  City.  Minimum 
travel  and  some  client  contacts  in¬ 
volved.  Forward  resume  and  salary  re¬ 
quirements  to  Box  291,  Elditor  ft  Pub¬ 
lisher. 

_ INSTRUCTION _ 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intortype  Instruetioa 
Free  Information 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  trom  trainee  to  executive  personnel. 


.4dminutrative  i 

■  I 

jroduction  manager 

^nical  Superintendent — top-fliitht, 

- ‘  Bwt  of  references.  Geo- 

^lie  location  not  important.  Box 
Bdito!'  &  Publisher.  I 

IJMONEY  Mr.  PUBLISHER  $$  ! 

nrtd  of  detaii,  decisions  and  ne-  j 
igtistionH?  Liet  my  abiiity  to  ac- 
Miplish,  knowledge  of  newspaper  | 
■Aliahinir — thirty  successfui  years 
lienee  SAVE  YOU  TIME  and 
iMit«  you  money  t  Now  assistant 
to  Publisher.  SeekinK  ‘sHJOt’  with 
AsHenire — future!  Bxceiient  heaith 
-dhication.  Family.  Sober.  South. 
Ovrantee  secrecy  in  contact — in- 
tffriew.  Box  183,  Editor  &  Pub- 
liibcr. 

Circulation 

QKULATION  manager  desires  to  I 
MM  Southwest.  Area  10.  Twenty 
)■((  e:^rience  in  sales,  personnel, 
Miibution,  little  merchant  plan,  or- 
|MiStion,  records  and  procedures.  ' 
In  consider  Assistant  Mana^r.  Write  | 
In  102,  Editor  &  Publisher, 

CaCULATION  MANAGER  will  relo- 
SH.  Available  at  once.  Sixteen  years  ! 
ill  type  of  circulation.  Top  references 
ad  proven  record.  Age  4$ ;  family  | 
MB.  Enow  ABC  and  Little  Merchant 
hsa.  Will  and  can  improve  depart- 
Mnt.  P.  O.  Box  12552,  St.  Peters- 
krr  33,  Florida. 

CBCULATION  MANAGER.  10  years’ 
Bparience  10  to  20.000,  direct  mail. 

merchant,  motor  route,  promo- 
isn.  all  records  includini;  ABC.  Cur- 
pstl;  employed  mid-Atlantic  area:  de- 
■Ri  chanire.  Reply  in  confidence.  Box 
M,  Editor  &  I^bliaher. 

CttCUIA'nON  MANAGER  or  Repre- 
sMstive.  Arc  47.  Fifteen  years’  expe- 
Mce  on  larfce  Metropolitw  as  Trav- 
diis  Representative.  Ten  years’  ex- 
xrwnce  in  ARency.  Chart  Areas  6.  7, 

I  Box  186,  ^itor  &  Publisher. 

I'OTRICr  MANAGER  with  2%  years’ 
SMrience  and  record  of  accomplish- 
sat  in  touRh  comi>etitive  area,  wishes 
idler  position  in  Chart  Areas  6,  7 
V  8.  Box  188,  Editor  &  Publiidier. 

iWSSTAND  CIRCULATION  MAN- 
IfillR.  40.  Seventeen  yevurs’  mairazine 
ad  newspaper  experience.  Box  200, 
liter  &  Publisher. 

ClaMsified  Advertising 

lASSIFIED  MANAGER  with  20  years 
■MHful  experience  on  second  papers 
■  kighly  competitive  markets  lookins 
klsst  assiRiunent.  Salary  secondary  to 
WlWRinR  opportunity  with  pleasant 
MBstes.  Production  and  character 
wmees  above  averase.  Box  3734, 
fhr  A  Publisher. _ 

Display  Advertising 

^DIRECTOR,  proven  sales  producer, 
uality  business  and  personal 
32,  newspaper  trained,  amrres- 
ability  to  direct  and  sell ;  desires 
anity — position  with  newspaper, 
or  company.  Box  112,  Elditor  & 


Editorial 


E27T  SPOR’TS  REPOR'TER. 
years  experience.  Seeks  spot  larRe 
wiroiiolitan  Daily.  Excellent  knowl- 
of  minor  colleRiate  sports.  Top 
-Jioes.  30,  married,  BA  Journal- 
Handle  make-up,  desk,  column. 
IK,  Editor  &  Publisher. 

'EDITORS  &  REPORTERS  ** 

1  clearinK  house  for  competent 
nel  coast-to-coast  at  no  charRO 
•ployer.  Phone,  Writs  or  Wire 
INLINE  PERSONNEL  (Ageney) 
46  St..  New  York.  Oxford  7-6728 


DESKMAN — Fast.  accurate,  experi- 
enced.  Former  small  daily  editor,  I  j 
awingman  50,000  a.m.  Prefer  Areas  !  i 
1,  2.  Box  3737,  Editor  St  Publisher.  I  . 

EDITOR,  38,  12  years’  daily  work,  seeks  i 
poet  on  weekly  in  Mt.  states.  Has 
slight  asthma.  News,  features,  edi¬ 
torials.  Box  3713,  Editor  St  Publisher. 

’This  is  a  terminal  appeal  by  a  youngish 
(36)  veteran  of  24  years  in  the  business 
who’s  dam  near  ready  to  give  up  and 
go  into  television. 

Somewhere  there  must  be  a  publisher 
who  wants  a  man  dedicated  to  quality, 
a  good  writer,  an  internationally  pub¬ 
lished  photographer,  a  journeyman 
printer,  an  ex-teacher. 

I  want  out  of  S8.500  bureau  chief’s 
job  with  backward  metro  and  into 
challenging  spot,  preferably  with  west¬ 
ern  paper  in  university  city.  I  can  fix 
up  your  photo  department  or  your 
feature  desk.  Interview  your  conveni- 
I  ence,  samples  if  you  wish.  Box  3716, 

I  Editor  St  Publisher. 

MANAGING  EDITOR  position  wanted, 
small-medium  Daily.  Eleven  versatile 
years  news  writing,  most  200,000  cir- 
I  culation  class,  three  years  13,000-20,000. 

;  Administrative  ability.  Excellent  ref- 
,  erences.  ’Thoroughly  grounded  in  South, 
immediately  adaptable  other  areas.  Age 
36,  family.  Sober,  dedicated.  Box  129, 

^  Editor  St  Publisher. 

TEN  YEARS  EXPBRIENC^E  in  U.  S. 
Marine  Ck>rps  as  Information-editorial 
specialist,  newswriter,  photographer, 
copyreader,  rewrite  man.  some  sports. 
Going  on  open  market  November  1st. 
Ebceellent  references  from  working  edi¬ 
tors.  Steady,  dependable  but  aggres¬ 
sive.  Seek  Daily  or  top-notch  Weekly 
opening.  Chart  Area  6,  7,  8.  Box  103, 
Editor  &  Publisher. 

!  WIRE  EDITOR  —  fine  background. 
Fifteen  years  in  news,  advertising.  Top 
references.  Start  $100  weekly.  Box  104, 
Editor  St  Publisher. 

WIRE-NEWS  EDITOR,  experienced  all 
^ases.  Knowledgeable.  competent, 
steady.  Now  on  40,000  Daily.  Box  110, 
Editor  St  Publisher. 

AWARD  WINNER 

Editorial  page  editor-writer  available. 
Informed,  level-headed,  conservative, 
world-traveled.  Light  and  heavy  touch. 
Box  178.  Editor  St  Publisher. 

EDITOR-REPORTER- WRITER 
Five  years’  solid  experience.  Seeks 
challenging  job  on  California  Daily 
or  Weekly.  Journalism  graduate; 
married.  Box  173,  Editor  St  Pub¬ 
lisher. 

EDITORIAL  ARTIST.  Experienced 
and  tops  in  layout — retouching — illus¬ 
trating.  Desires  position.  Box  146,  Edi¬ 
tor  A  Phiblisher. 

EXPERIENCED  EDITOR-REPOR’IER, 
34,  family,  seeks  responsible  position 
Southeast.  Box  156,  Editor  St  Pub¬ 
lisher. 

FATHER  OF  FOUR,  now  employed. 
’Thirteen  years’  experience  reporting, 
editing,  voting.  Metropolitan  Daily- 
Weekly  newspaper,  sports,  crime,  fea¬ 
tures,  technical  fields.  Vast  experience 
in  oil-gas  exploratory-development  area, 
(jblumns,  editorials.  proofreading, 
proofroom  supervision,  personnel  hir¬ 
ing.  Some  advertising,  f^cellent  refer¬ 
ences.  Minimum  starting  salary  $425- 
$475  monthly.  Oommtmity  with  Catho¬ 
lic  schools.  Reply  Box  162,  Editor  St 
Publisher. 

IS  THIS  WHAT  YOU  NEED? 

A  wire  editor  in  step  with  national 
and  world  affairs;  expert  in  layout, 
pictures,  profiles,  interpretives.  Now 
employed.  Box  179,  Editor  St  Publisher. 

REPORTER — three  years’  experience 
'  police  beat,  camera,  darkroom.  layout. 

>  College  graduate;  veteran.  Seeks  stim¬ 
ulating  spot  on  Daily  in  Chart  Area 
I  1  or  2,  Box  142,  Editor  &  Publisher. 


HUSBAND-WIFE  TEAM,  now  man¬ 
aging  prixe-winning  We^ly,  desires  j 
switch  to  Eastern  Ontario  or  Chart  I 
Areas  1,  2  or  6.  Weekly,  Daily  or  | 
public  relations.  Ten  years’  experience  I 
in  all  three  fields;  tops  in  photog¬ 
raphy.  Both  Journalism  graduates.  Box  | 
133,  Editor  St  Publisher. 

PHOTOGRAPHER  -  DARK  ROOM 
’TECHNICIAN.  Five  years  experience  ' 
color  St  black  and  white.  Now  em-  ^ 
ployed  as  sole  photogra|>her  on  28,000  ' 
Daily.  Want  job  with  future.  Box 
170,  Editor  A  Publisher,  ' 

SAN  FRANCIS<X>  NEWSMAN,  expe¬ 
rienced,  wants  Bay  area — regular  or 
spot  assignments.  Specialist  industry 
and  finance.  References.  Box  151,  Eldi- 
tor  St  Publisher. 

SEEK  EXECUTIVE  POST,  editorship 
small-medium  Daily,  accent  on  local 
news.  Eleven  years’  all  phases,  sports 
editor  small  Daily ;  now  on  Metropoli¬ 
tan  simrts  staff.  Background  includes 
community  affairs.  Hard  worker  with 
initiative,  ideas.  Box  172,  Editor  St 
Publisher. 

VBTBniAN  NEWSMAN,  31,  prize¬ 
winner.  College,  cameras,  car.  go  any-  | 
where.  224  Momingside  S.  E.,  Albu-  i 
querque.  New  Mexico.  ALpine  5-8583.  ; 

YOUNG  PHOTOGRAPHER  seeks  | 
move.  Prefer  Chart  Area  6 — will  con-  | 
sider  others.  Single.  $1,200  personal 
equiiHnent.  Box  149,  Editor  St  Publisher.  i 

AFTER  10  YEARS  med.  Dailies  (re- 
porter-copydesk),  tried  radio.  Want  ’ 
back  in  any  size  Daily,  anywhere.  32,  i 
married.  4  children.  Box  191,  Elditor  St 
Publisher.  ' 

COLLFJGE  MAN,  24,  single,  seeks  I 
newspaper  or  wire  service  job.  Some  | 
experience,  much  drive  and  dedicated. 
Box  207,  FIditor  St  Publisher, 

DFSKMAN  -  RFTORTFR,  30,  seeks 
same  Chart  Area  2,  or  4.  Now  with 
award-winning  13,000  Daily  doing  re¬ 
write.  heads,  make-up,  editing.  Also 
municipal  reporting,  column,  features 
and  sports.  Single,  will  relocate  for 
financial  growth  opportunity.  Box  190, 
Fiditor  &  Publisher. 

FDTTORIAL  WRITER  —  Vigorous, 
readable  style.  Seeking  Chart  Area  1 
or  2  spot.  Box  189,  Fiditor  &  Pub¬ 
lisher. 

FORMFR  EDITORIAL  WRITFR  on 
midwest  and  eastern  dailies,  top  train¬ 
ing  in  political  science  as  foreign  af¬ 
fairs  specialist,  wide  experience  in  U.S. 
and  overseas  publications,  hopes  to 
break  out  of  present  nonprofit-institu¬ 
tion  dead  end.  Dream  j^  would  be 
editorial  director  of  vigorous,  independ¬ 
ent,  liberal  daily  in  small  city  with 
cultural  opportunities,  west  of  Cjhieago. 

I  Ready  to  consider  something  less  than 
the  dream  via  confidential  correspond¬ 
ence.  Box  194,  Fiditor  St  Publisher. 


EMPLOYEES 
OF  WICHITA 
BEACON 


Available  for 


Employment 


•  Reporters,  copy  editors,  assistant 
women’s  editor  and  food  editor, 
.<q>ort8  writers,  photographers 

•  Pressroom  Foreman 

•  Composing  and  Stereo  Superin¬ 
tendent 

•  Composing  Room  Foreman 

•  Country  Circulation  Manager 

•  City  and  country  circulation  dis¬ 
trict  managers 

•  Classified  and  display  salesmen 

•  IVinters,  pressmen,  TTU  mailers, 
stereotypers 


Wire,  call  collect  or  write  to  Elliott 
Levand,  (publisher  and  general 
manager  of  Wichita  Beacon  prior 
to  sale)  124  S.  Old  Manor.  Wichita. 
Kansas,  phone  MU  3-0885. 


Mechanical 

COMPOSING  ROOM 
SUPERINTENDF24T 
Age  49.  All  phases  hot  or  cold  type. 
Two  years’  cold  type  foreman,  26 
years’  hot  type,  all  branches.  Available 
Jan.  1,  1961.  Box  192.  Fiditor  St  Ihib- 
lisher. 

Public  Relations 

PUBLIC  RELATIONS— Wo  havo  hun¬ 
dreds  of  publicity,  publie  ralatioas 
and  amployaa  conununieationa  people 
on  file.  Send  us  your  job  speea.  We’ll 
send  you  resumes  to  match.  Contact: 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2.  Illinois. 
CE  6-6670. 


Mechanical 

MECHANICAL 

SUPERINTENDENT 

Thoroughly  experienced  in  all  phases 
of  mechanical  operations.  187111  reply 
to  large  or  medium  operations,  ^x 
124,  Fiditor  &  Publisher. 


COMPETFarP  35- YEAR  OLD  FAMILY 
MAN  seeks  Pressroom  Foremanship. 
Sixteen  years’  experience  press-stereo 
color.  Any  location  with  opportunity. 
Box  158,  Fiditor  &  Publisher. 

SUPFIRINTFINDFINT  experienced  in 
all  phases  of  newspaper  and  magazine 
production.  College  background  in 
plant  expansion  and  production  con¬ 
trol.  Know  ’ITS,  Fotoaetter,  Linofilm 
method.  Seeking  permanent,  challeng¬ 
ing  position.  All  replies  confidential. 
Box  156,  Fiditor  &  ^bliaher. 


WIRE  SERVICE  MAN,  nine  years’  ex¬ 
perience,  seeks  public  i^ations  or  pub¬ 
lications  writing-editing  job  with  fu¬ 
ture.  Journalism  graduate,  33;  mar¬ 
ried,  veteran.  Box  154,  Fiditor  A  F^lb- 
liahOT. 

Specitd  Editions 

CENTENNIAL,  SESQUI.  PROGRESS 
Editions.  Ten  years’  experience.  Sin¬ 
cere:  will  produce  results.  College;  37. 
Box  199,  Editor  &  Publisher. 


SEEKING  EMPLOYMENT? 

For  any  Job  in  oablishing  yaar  best 
bet  is  a  Sitaations  Wanted  ad  in 
E  &  P.  The  rest  is  reasonable  and 
your  ad  will  attract  national  atten¬ 
tion! 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U.  Brown 

More  Daily  Papers  ? 


Speculate  a  little  about  fu¬ 
ture  developments  in  printing 
equipment  and  the  future  pos¬ 
sibility  of  leasing  newspaper 
production  equipment  and  you 
come  to  the  conclusion  that  ex¬ 
pansion  in  the  number  of  daily 
newspapers  might  be  over  the 
horizon. 

The  era  of  contraction  in  the 
number  of  newspapers  is  about 
over.  People  (newspaper  editors 
included)  complain  of  the  dis¬ 
appearance  of  x-hundreds  of 
newspapers  since  1920,  or  1900. 
It  is  a  lamentable  fact.  But  the 
vast  majority  of  those  suspen¬ 
sions  took  place  during  the  de¬ 
pression  years  of  the  ’30s — and 
the  newspaper  business  was  no 
different  than  any  other  busi¬ 
ness  in  those  days. 

Since  World  War  II  there  has 
been  very  little  further  con¬ 
traction  in  the  number  of  daily 
papers.  The  total  loss  since  1950 
has  been  17,  from  1,772  to  1,755 
— less  than  two  per  year. 

Even  that  loss  is  not  good  but 
the  wide  publicity  given  to 
mergers  of  large  newspapers  in 
big  cities  perpetuates  the  myth 
that  newspapers  are  folding  up 
all  over  the  place  and  the  news¬ 
paper  business  has  come  upon 
hard  times.  No  one  gives  much 
thought  to  the  many  new  daily 
newspapers  springing  up  all 
over  the  country  in  new  and  ex¬ 
panding  communities.  Hardly  a 
month  goes  by  that  E&P  doesn’t 
have  a  story  about  one  of  them. 

All  of  which  adds  up  to  the 
fact  that  economic  factors  are 
just  as  controlling  in  the  birth 
of  a  newspaper  as  they  are  in 
the  death  of  one.  No  way  has 
been  found  yet  to  continue  an 
ailing,  uneconomic  and  unprofit¬ 
able  business  venture  in  any 
field.  And  when  economic  pros¬ 
pects  are  good  in  the  publishing 
field,  just  as  in  any  field,  some¬ 
one  will  start  a  paper  to  meet 
the  demand. 

*  *  * 

When  photocomposition  was 
introduced  six  to  eight  years 
ago  E&P  proclaimed  it  as  the 
beginning  of  a  revolution  in 
newspaper  printing.  We  were 
right,  in  a  way,  but  about  15 
to  20  years  premature. 

Photocomposition  has  proven 
economical  and  sensible  in  the 
production  of  display  advertis¬ 
ing.  But,  according  to  Prescott 
Low,  publisher  of  the  Quincy 
(Mass.)  Patriot-Ledger,  who 
has  pioneered  in  the  use  of  these 
new  processes,  photocomposition 
machines  are  “too  expensive. 


too  slow  and  much  more  versa¬ 
tile  than  news  composition  ma¬ 
chines  should  be.’’ 

Speaking  to  the  Washington 
Conference  of  UPI  editors  and 
publishers  early  in  September, 
Mr.  Low  predicted:  “Just  over 
the  horizon  are  machines  and 
methods  which  will  make  photo¬ 
composition  not  only  feasible, 
but  desirable  in  the  production 
of  the  news  content  of  a  news¬ 
paper.”  He  was  “firmly  con¬ 
vinced  that  the  future  of  daily 
newspaper  printing  lies  in  the 
field  of  offset  rather  than  letter- 
press,”  on  standard  newsprint. 

He  told  of  the  development 
overseas  of  two  machines  both 
of  which  have  a  keyboard  unit 
to  produce  tape  as  fast  as  a 
human  can  type.  One  machine 
takes  the  tape,  justifies  lines 
and  produces  them  in  columns 
at  the  rate  of  60  lines  a  minute. 
It  will  have  a  choice  of  nine 
families  of  type  in  sizes  from 
5^/2  to  24-point  and  the  line  can 
be  varied  from  six  picas  to  30 
picas. 

The  second  machine  being  de¬ 
veloped,  according  to  Mr.  Low, 
will  operate  with  tape  and  pro¬ 
duce  justified  lines  in  columns 
at  the  rate  of  360  lines  a  minute. 
It  will  have  two  families  of  type 
but  only  one  size  and  the  width 
of  the  line  will  not  be  variable. 

Now,  put  this  together  with 
what  Mr.  Low  has  to  say  about 
prospects  in  offset  printing: 

“There  are  only  one  or  two 
problems  left  standing  in  the 
way  of  even  the  largest  daily 
going  to  offset.  It  is  expected 
that  these  outstanding  prob¬ 
lems  will  be  overcome  in  the 
next  five  to  seven  years.  These 
problems  are:  1.  Individual 
plate  lock-up;  2.  The  time  re¬ 
quired  to  properly  set  the  ratio 
of  water  to  ink;  3.  The  larg;e 
amount  of  waste  of  newsprint. 

“The  waste  factor  is  a  major 
one  as  no  newspaper  could  af¬ 
ford  the  waste  now  associated 
with  offset”  which  now  approxi¬ 
mates  10%. 

“It  is  possible  to  make  an  off¬ 
set  plate,  including  negatives, 
printing  down  and  developing, 
ready  for  use,  in  less  than  10 
minutes.  This  is  a  highly  satis¬ 
factory  plate  and  is  good  for 
long  press  runs.  Also  available 
today  is  a  step  and  repeat  proc¬ 
ess  machine  for  making  multiple 
offset  plates  from  a  single  nega¬ 
tive.  This  machine  will  produce 
the  first  plate  in  seven  minutes 
and  a  plate  every  30  seconds 
thereafter  for  whatever  number 


"She's  demanding  equal  space  on  our  Battle  Page." 


is  necessary  for  the  metropoli-  traction  to  a  new  publisher- 
tan  new.spaper.  Thus  the  speed  one  who  wanted  to  start  a  new 
and  the  problem  of  multiple  publishing  operation  —  if  he 
plates  is  answered  and  the  qual-  could  lease  all  his  major  items 
ity  of  the  plate  is  far  superior  of  equipment  instead  of  laying 
to  a  stereotyped  plate.  out  hundreds  of  thousands  of 

“Now  consider  for  a  moment  dollars,  or  committing  himself 
what  is  available  in  Scandina-  for  purchases  in  that  amount, 
vian  and  European  offset  It  might  be  said  someday  that 
presses.  Speeds  of  45,000  to  a  man  can  start  a  newspaper 
60,000  impressions  an  hour  are  with  a  handful  of  leases  and  a 
feasible  and  there  is  no  longer  shirttail  full  of  film — as  it  was 
the  necessity  of  stopping  for  said  in  the  “good  old  days,”  that 
wash-ups  during  editions.  a  man  could  start  a  paper  with 

“The  problem  of  single-page  a  hand  press  and  a  shirttail  full 
lock-up  has  already  been  solved  of  type, 
on  the  drawing  boards,  leaving  , 

only  the  final  problem  of  the 

ink-water  adjustment  and  its  j\0W  MomiDil 
attendant  waste  of  paper.  As  I  ^  ^ 

have  said  before,  I  have  every 

reason  to  believe  that  this  prob-  £>0^1119 

lem  will  be  overcome  within  five 

to  seven  years.  White  Plains,  N.  Y. 

“May  I  again  repeat,  this  is  ^  morning  newspaper, 

web  fed  wet  offset  with  the  Trader,  began  regular 

standard  newsprint  we  are  publication  Sept.  26  with  a  16- 
using  today.”  page  standard  eight-column  edi- 

^  ^  ^  tion.  The  Trader  has  been  pub¬ 

lished  previously  for  two  weeks 
On  top  of  this  prognostication  simply  for  sampling  and  to 
there  are  definite  indications  shakedown  the  staff  and  solve 
that  the  technique  of  leasing  production  problems.  (E&P, 
equipment,  instead  of  buying  it,  Sept.  3.  page  10).  ’ 

will  invade  the  newspaper  field.  Editorial  offices  are  here  and 
Already  newspapers  can  lease  the  paper  is  printed  at  the 
cars,  trucks,  office  equipment.  Mount  Kisco  plant  of  the  Patent 
some  engraving  machines,  all  Trader,  a  northern  Westchester 
types  of  office  equipment — if  County  semi-weekly  founded 
they  want  to.  eight  years  ago.  The  Daily 

There  are  people  in  the  auto-  Trader  serves  a  large  territory 
leasing  and  truck-leasing  busi-  in  central  and  northern  West¬ 
ness  who  want  to  crack  the  Chester.  The  first  press  run  was 
newspaper  business  in  a  big  17,500. 

way — leasing  typesetting  ma-  “Editorially,  we  are  doing 

chines,  presses,  etc., — the  same  fine  and  the  circulation  and  ad- 
way  other  manufacturers  lease  vertising  is  breaking  good," 
bull  dozers,  steam  shovels,  etc.  David  C.  Simonson,  advertising 
Some  publishers  may  be  inter-  director,  told  E&P. 
ested  in  an  arrangement  of  this  Carll  Tucker  Jr.  is  publisher, 
kind.  Victor  Salvatore  is  editor  and 

Certainly  it  would  be  an  at-  James  Moore  is  news  editor. 
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Mergenthaler  Linotype  Company 

'^"”venaLmoPtnsago^e---“-^^^^^ 

We  have  aVti^Y  ^Yie  +>,13  system 

,„a  no.  ef  satlsfled.  Educed 

^e  are  even  cement  has  been  r 

find  that  our  mat  rep  reduce  our 

Qo+tcally  nothing*  a-hill  further* 

rirlX  LOW  ^  ,,,,  udditiop 

f  ,*Urir«iu  pnv'foritself  in  tne 

and  feel 

very  minimum  of  time  +.-,,lv. 

v«,i-r*s  very  truly* 


Yours  very  truly* 

q^ney  daily  hub 


Ormond  P*  Hill 
Puhllsher 
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LINOTYPE 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 


Printed  in  U.S.A. 


CHARLES  LUCEY 


Traveling  with  the  candidates  sometimes, 
ahead  of  them  other  times,  following  them 
on  still  other  occasions,  are  the  political 
experts  of  Scripps-Howard  Newspaper 
Alliance  and  19  Scripps-Howard  Newspapers. 
Their  job : 

Bringing  events  of  the  jet-age  campaign 
into  focus  while  listening  to  candidates  and 
voters  alike. 

Filling  this  important  role  are  outstanding 
newsmen  like  Charles  Lucey,  winner  of  the 
Raymond  Clapper  Award  for  his  coverage  of 
the  1952  campaign,  and  Jack  Steele, 
honored  with  the  Heywood  Broun,  Sigma 
Delta  Chi  and  Clapper  awards.  Plus  re¬ 
porters  like  Dickson  Preston  and  Andrew 
Tully— and  many  others. 

Because  “flexibility”  is  a  keyword  in  covering 
this  campaign— wherever  political  tides 
develop  or  undercurrents  are  felt,  a  Scripps- 
Howard  man  reports— fast,  fully,  fairly. 

Through  this  expert  coverage  by  SHNA— 
augmented  by  the  skills  of  reporters  on  all  our 
papers— the  Scripps-Howard  reader  not 
only  knows  who  is  saying  what,  but  where 
it’s  taking  the  campaign,  and  above  all  its 
meaning  and  signiflcance. 


JACK  STEELE 


DICKSON  PRESTON 


ANDREW  TULLY 


Give  light 

and  the.  people  will 
find  their  own  way. 
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